Flight  ^73  was  just  cleared  to  land 
in  Lake  Michigan; 


IT  NEWSPAPERS,  ADVERTISERS  AND  '^AGENCIES 

,  ■  ^  SHI 


to  Chicago 

^^,*-?htirs’  when  we  sprung  a  space-age 
plan  on  our  readers  for  Chicago's  third 
airport,  10  miles  out  in  Lake  Michigan. 

An  airport  five  times  larger  than  O'Hare. 
An  incredible  complex  of  terminals, 
rrmways,  hotels,  and  underground  tunnels 
to  handle  a  half  million  passengers  a  day. 


Without  eating  up  land  the  city  needs 
to  grow  on. 

We  told  it  all,  and  showed  it  like  it  could 
be,  in  a  stunning,  10  page  presentation. 

Editorial  efforts  like  this  are  the  result 
of  our  concern  for  our  community. 

And  our  readers'  best  interests. 

ChicogolVibune 


Like  g  copy  ot  our  Airport-in-tha-Lolce-Maqaiine?  Write  room  770,  43S  N.  Michigan  Ave.,  Chicago.  111.  60611. 


5.6  milliM 
r  PNsacola 


Retail  sales  of  The 
Seattle  Post-Intelligencers 
^6V2  billion  dollar  market 
have  grown  31'*’  in  5  years 

(Western  Washington’s  Golden  15  Counties) 

In  12  of  these  15  counties  and  in  16  of  their  19  major  cities, 

The  Post -Intelligencer  leads  the  second  Seattle  newspaper  in 
daily  circulation.  The  Post-Intelligencer  reaches  over  41% 
of  King  County  families  and  in  the  remaining  14  counties  it 
reaches  55%  MORE  households  daily  and  26%  MORE  house¬ 
holds  on  Sunday  than  aie  served  by  Seattle’s  second  news¬ 
paper.  This  is  P-I  country— this  lich  area  whose  retail  sales 
have  grown  31%  in  five  yeai’s. 

W’lishinuton  ts  third  in  the  pnxiuclion  of  lumber  amonn  all  Htatcii  and 
third  in  paper  production  also.  This  is  a  Croien  Xellerhach  newsprint 
null  at  I’ort  Angeles.  Washington. 


Knight 

l^tchmen 


time,  check  on  where  their  taxes 
go,  keep  track  of  things  that  good 
citizens  care  about. 

That’s  what  we  get  paid  for. 
Keeping  an  eye  out  for  our 
readers.  More  than  1.5  million 
American  families  read  the 
Knight  Newspapers  to  watch 
for  themselves. 


Every  day,  we  watch  the  world. 
We  look  at  bureaucrats,  and  how 
they  spend  the  public’s  money. 
At  teachers,  and  how  well  they’re 
educating  the  community’s 
children.  At  policemen,  and  what 
they're  doing  to  fight  crime. 

We  watch  zoning  boards  and 
hospitals,  welfare  programs  and 


streetlighting,  retail  stores  and 
downtown  bus  service.  We  care 
about  all  those  things— and  more, 

While  our  readers  are  on  the  job, 
or  doing  the  housework,  vacation¬ 
ing  with  the  kids  or  moving  into  a 
new  house,  we’re  watching  the 
world  for  them.  We  make  sure 
their  garbage  is  picked  up  on 


Knight  Newspapers,  Inc. 

Akron  Beacon  Journal— Charlotte  News— Charlotte  Observer 
Detroit  Free  Press  — Macon  News  — Macon  Telegraph  — Miami  Herald  — Tallahassee  Democrat 
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in  testudo*  the  t  is  small,  but... 

in  Teletype 

it*s  always  a  cap . . . 


f 


because  Teletype  is  a  registered  trademark 
identifying  Teletype  Corporation  products— 
and  used  correctly  only  as  an  adjective,  as 
in:  "Send  it  on  the  Teletype  machine."  It  is 
never  used  as  a  noun  or  verb,  as  in:  "Send  it 
on  the  Teletype,"  or  "Teletype  it." 


TELETYPE 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  aSO  Ttilrd  Avchmc,  New  York,  N.  Y.  10022 

Dear  Editor  A  Publisher: 

Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . 

City  . 

Company  . 

Nature  of  Business . 

n  Remittance  enclosed 


.Zip. 


$8  a  year,  U.S.  and  Canada — 
All  other  countries,  015  a  year. 


JULY  I 

11*13 — PNPA  Waalcly  Publishers'  Summer  meeting.  Seven  Springs  Mounte|| 

Resort.  Champion,  Pa.  " 

13- 16 — International  Newspaper  Advertising  Executives.  Hilton  Hoi.Jl 

Pittsburgh.  IP 

14- 16— International  Mailers  Union.  Ottawa. 

17-19 — Alabama  Press  Association.  Grand  Hotel,  Point  Clear. 

17-19— Virginia  Press  Association.  Chamberlin  Hotel.  Old  Point  Comla 

24- 26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 

25- 26— National  Newspaper  Association/Suburban  Newspaper  Secfic 
Workshop.  Travelodge-at-the- Wharf,  San  Francisco. 

27-Aug.  I— ANPA-INPA  Newspaper  Research  Workshop.  Ohio  Univer'.lt.j 
Columbus,  O. 

30-Aug.  3 — SNPA  Foundation  Seminar:  Music  Makers  and  Music  Criti 
Daytona  Beach,  Fla.  £ 

AUGUST  ! 

1*3 — Newspaper  Advertising  Executives  Association  of  the  Carolinas.  Oce^l. 
Forest  Hotel.  Myrtle  Beach,  S.  C.  ! 

2- 8 — International  Typographical  Union.  Seattle,  Wash. 

3- 5 — SNPA  (Eastern)  Mechanical  Conference.  Roanoke  Hotel,  Roanoke,  Vfl 
6-9 — Canadian  Weekly  Newspapers.  Nova  Scotian.  Halifax,  N.S. 

8-9 — West  Texas  Press  Association. 

15- 16— Montana  Press  Association.  Northern  Hotel.  Billings. 

15-17— U PI  Editors  of  Oklahoma.  Fountainhead  Lodge,  near  Checotah. 
17-19— Alabama  Press  Association.  Grand  Hotel.  Point  Clear,  AJa. 

17-19 — Texas  Daily  Newspaper  Association.  Sheraton-Marina  Inn,  Corpuj 

Christi. 

17- 22 — Newspaper  Association  Managers.  Williamsburg,  Va. 

18- 20— Virginia  Press  Association.  Chamberlain  Hotel.  Old  Point  Comfo 
24-26— North  Carolina  Press  Association.  Grove  Park  Inn,  Asheville. 
24-26— Theta  Sigma  Phi.  Hilton  Hotel,  Pittsburgh. 

26- 29 — New  England  Association  of  Circulation  Managers.  Wentworth-hy 
the-Sea,  Portsmouth.  N.H. 

SEPTEMBER 

4- 6— New  York  Press  Association.  Saratoga  Springs. 

5- 7 — Pacific  Newspaper  Mechanical  Conference.  Jack  Tar  Hotel,  S; 

Francisco. 

5-7— West  Virginia  Press  Association.  Greenbrier  Hotel,  White  Sulphi 
Springs.  j 

8-12 — International  Stereotypers'  Union.  Detroit.  1 

11-13 — PNPA  Classified  Clinic.  Penn  Harris  Motor  Inn,  Harrisburg. 

11-13 — Wyoming  Press  Association.  Trees  for  Tomorrow,  Eagle  River,  j 

11- 13 — New  England  Associate  Press  News  Executives  Association.  Vikir  c 
Hotel,  Newport,  R.  I. 

11*14— West  Virginia  Press  Association.  Greenbrier,  White  Sulphu' 
Springs. 

12- 13 — Hoosier  State  Press  Association  Advertising  Conference.  Stouffo' 
Inn,  Indianapolis. 

12- 14 — Maryland-Delaware  Press  Association.  Hotel  Dennis,  Atlantic  City 
N.J. 

13—  Hoosier  State  Press  Association  Advertising  Conference.  StoufPer'3 
Indianapolis. 

13-14 — Illinois  Daily  Newspaper  Markets  retail  and  classified  seminar 
Holiday  Inn,  East  Springfield,  III. 

13- 1^— Illinois  Associated  Press  Editors  Association.  Wagon  Wheel  Lodge, 
Rockton,  III. 

14- 19 — PNPA  Newspaper  Institute — Reporters'  Week.  Penn  Harris  Hotel, 
Harrisburg,  Pa. 

18- 20 — Hawaii  Newspaper  Publishers  Association.  Mahaka  Country  Club 

19- 20 — Indiana  Classified  Advertising  Managers  Association.  Leland  Motor 
Inn,  Richmond,  Indiana. 

19- 2(^— Now  England  Press  Association.  Viking  Hotel,  Newport,  R.l. 

20- 22 — Southern  Circulation  Manager  Association.  Hotel  Memphis,  Mom 
phis. 

21- 23— New  York  State  Publishers  Association.  Otesaga,  Cooperstown. 
21-24— International  Newspaper  Promotion  Association.  Southern  Regional 

Conference.  Thunderbird  Motor  Hotel.  Jacksonville,  Fla. 

26 —  E&P  Color  Awards  luncheon.  Waldorf  Astoria  Hotel,  Now  York. 

27- 28 — Advertising  Executives  of  Ohio  Daily  Newspapers.  Fall  Meeting 
Neil  House,  Columbus,  Ohio. 

30-Oct.  3 — Associated  Press  Managing  Editors  Association.  Hilton  Hotel 
Hartford,  Conn. 
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dawn  undBP 


Jack  Eiscn  is  The  Washington  Post's  correspon¬ 
dent  underground.  In  the  past  decade,  as  our  spe¬ 
cialist  in  urban  transportation  and  rapid  transit 
systems,  he  has  been  rept)rting  from  down  under 
the  .streets  of  London,  Paris,  SttK'kholm,  Hamburg, 
Rotterdam,  Milan,  Montreal  and  his  native  San 
Francisco. 


For  ten  years,  he  has  kept  Washington’s  car-potd 
and  bus  commuters  informed  on  the  best  that  other 
nations  have  done  in  subway  construction — and 
what  Washington  should  be  able  to  do  once  Con¬ 
gress  finally  approves  the  98-mile,  $2.5  billion, 
long-delayed  bill  for  a  rapid  rail  transit  system  for 
this  nation’s  capital. 

Back  in  1956,  one  of  Eisen’s  first  bylines  as  a 
Post  reporter  appeared  over  a  story  about  the 
disappearance  of  Washington’s  streetcars.  In  the 
years  that  followed,  Eisen’s  stories  have  traced  how 
commuter  transportation  in  the  District  of  Colum¬ 
bia  has  been  revolutionized.  Suburban  sprawl  and 
completion  of  a  city-circling  Beltway  have  left  a 
paradox:  thousands  of  jobs  go  begging  in  the  sub¬ 
urbs  while  car-less  residents  of  the  inner  city  still 
lack  the  fa.st-running  rail  transport  to  reach  4hem. 

No  wonder  that  Washington  Post  readers  in 
nearly  half  a  million  city  and  suburban  homes 
look  forward  to  the  day  when  Jack  Eiscn  reports 
Washington’s  .subway  off  and  running. 


Jack  Eisrn,  Irfl,  100  feet  under  Washington  with  Roy  T.  Dodge,  director 


of  engineering  and  operations  for  the  city’s  proposed  subway. 


The  Washington  Post 

First  ra  circuUlioss  ,  .  ,  first  s»  adsertsssmg  ,  ,  .  first  sss  ssu'ssrds 

Aammbarafnawapapar  / 

RoprtMnlotf  feyt  ••Mnil— S«wy«r.  F«r|uson.  walh«r.  FinaiMlAl— Grant  Wabb 
A  Co.  Malalt  A  MoMm— Mairopolitan  Fubiithart  RoproMotativat,  Inc.,  Lou 
Robbins  (N.Y.  and  N.J.).  Cauiies— Puck.  Ralagrstrttra>>Matropoiltan  Sunday 
Mawspipari.  Inlamabanal— Intamattonai  Horaio  Tribuno,  Parisi  Tha  Unllad 
Kinadom,  Cureea  and  India:  Antonio  tambrotta,  Romot  italyt  Madia  Rapraasnta* 
tivaa  Inc.,  Manila,  Tokyo:  Tna  Par  Casti  epoch  Publicily  Aamcv,  Taipait  Talwan» 
Partiar  Associatad  Raprasantationt  (Plv.)  Ltd.,  Sydrtayi  Auslraliai  C.  1C  lactott, 
Atfckiandt  Now  Zaaland;  0.  Enriquai  limonl,  Paraa  y  Cia,  Maxlcd  Cityi  Maxlco. 
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column 

The  Roseburg,  Oregon 
NEWS-REVIEW 


A  Scripps  League  Newspaper 
has  been  completely  converted  to 


COLD  TYPE  COMPOSITION 


PHOTO  OFFSET  REPRODUCTION 


The  number  of  Scripps  League  members 
now  using  these  processes  is 


*29  are  dailies 


Scripps  League  Newspapers,  Inc.  131  Mercer  St.,  Seattle,  Wash. 


Write  for  your  entry  blanks  now! 


EDITOR  8C  PUBLISHER 


COLOR  AWARDS  COMPETITION 


Deadline  for  entries:  July  15,  1969 


AWARDS  FOR 


★  REPRODUCTION  OF  COLOR  ADVERTISING 

★  CREATIVITY  IN  RETAIL  COLOR  ADVERTISING 

★  CREATIVE  USE  OF  EDITORIAL  COLOR 


For  entry  blanks 
and  rules,  write  to: 


EDITOR  t  PUBLISHER  COLOR  CONTEST 


850  Third  Ave.,  New  York,  N.Y.  10022 

AMERICAN  ASSN.  OF  NEWSPAPER  REPRESENTATIVES 


141  East  44fh  St..  New  York,  N.Y.  10017 


WHAT  IS  A  JOURNALIST?  Former  New  York  Tmiesman 
Talese,  in  his  Iwwik  (“The  Kingdom  and  the  Power”)  stalei 
the  outset,  that  most  journalists  “are  restless  voyeurs  who  see 
warts  on  the  world,  the  imperfections  in  people  and  places, 
same  scene  that  is  much  of  life,  the  great  portion  of  the  pla 
unmarked  by  madness,  does  not  lure  them  like  riots  and  rai 
crumbling  countries  and  sinking  ships,  bankers  banished  in 
and  burning  Buddbist  nuns— gloom  is  their  game,  the  specta 
their  passion,  normality  their  nemesis.”  .  . .  FUTURE  FILE  STU 
Should  the  Middle  East  crisis  erupt  again  why  not  use  AP  coin 
ist  Hal  Boyle's  never  published  bead  written  during  the  early  da 
i>f  the  Arab-lsrael  War.  The  head  that  never  made  the  wires 
Yiddish  Are  Coming — The  Yiddish  Are  Coming!”  .  .  .  INTRK 
ING  CLASSIFIED  ad  in  the  Charleston  (W.Va.)  Sunday  Gazet 
Mail:  “Safe — two  feet  square,  1,900  pounds.  Best  made.  I 
Wooden  Indian,  six  feet  tall,  I.SOO.  Bicycle  built  for  two,  $1 
.Snake,  12  foot  Indian  python.  fS.'iO.  .All  prices  firm.”  .  .  .  Read! 
the  CLEVELAND  PLAIN  DEALER  in  his  native  London,  Ced 
Pulford,  who  wrote  for  the  London  Sun  and  the  Guardian,  deci 
to  come  to  Cleveland  and  join  the  Plain  Dealer.  He  is  now  on 
copydesk.  The  other  day  he  read  that  the  Red  Cross  needed  ilri\ 
for  its  “bloodmohile.”  So  he  signed  up  for  volunteer  work.  Sa 
Pulford:  “It’s  a  great  way  to  meet  people.” 

*  *  * 


(;rin  and  beak  it 

If  you're  a  cub  and  progress  seems  slow 
Keep  pawing  and  never  despair. 
Remember  that  a  once  little  bear  rub 
Is  now  famed  as  Smokey  the  Bear. 

—Main  Rich 

*  •  « 


THOUGHTS  ON  ANOTHER  GOOD-BYE 
Formats  change. 

Paper,  after  paper,  syndicate  after  syndicate 
Are  gobbled  up. 

Columns  come  and  go 
There  are  those 
Who  would  like 
To  stop  the  clock 
Or  turn  it  back. 

There  arc  many,  hanging  onto  the  roller  coaster, 
Wlio  gaze  back  with  one  tearful  eye. 

Who  ponder,  from  time  to  time,  what  once  was. 
But  there  is  another  hill  ahead. 

Another  valley  to  follow. 

So  the  many  brush  away  the  yesterdays 
To  again  attend  to  the  business 
Of  getting  out  the  paper. 

Life  is  change. 

Change  is  what  kf*eps  our  spirits  alive. 

Those  unwilling  to  try  to  travel  on  the  new  tracks. 
Deserve  to  fall  by  the  way. 

The  future  of  the  press? 

It  is  brilliant — 

Ask  anyone  on  the  roller  roaster 
When  it  is  on  the  crest! 


\ 


“A  LINE  O'  TYPE  OR  TWO''  column  (Chicago  Tribune)  wlii 
was  begun  in  1901  by  Bert  Lester  Taylor,  ended  June  9,  196 
Regular  contributor  Kristina  Metcalfe  wrote  this  obit: 


“TRUE  BLACK  POWER,  I  THINK,”  muses  Frank  Tyger  of  tli  ■ 
Trenton  (N.J.)  Times,  “IS  GOOD  OLD  PRINTER'S  INK.”  .  . 
SOUTH  BEND  (Ind.)  Tribune  reporter  John  E.  Nicholas  had  i 
forsake  coverage  of  a  Federal  court  trial  involving  a  birth  (  ontn^ 
pill  for  a  few  days  so  he  could  be  home  with  his  wife — after  s  i' 
gave  birth  to  twins. . . 


RIM  TRIM 
Always  less  than  antic 
Is  the  headline  too  pedantic. 

—Bill  Copeland 

EDITOR  &  PUBLISHER  for  July  5.  19f9l 


ALABAMA  S  MOST  POWERFUL 
SELLING  FORCE 
Represented  Nationally  by 
NEWHOUSE  NEWSPAPERS 
(Metro  Suburbia  ln<  I 


Women  will  spend 


and  influence  their  families  to  spend  more!  No  wonder  Birmingham  is  one  of  the  Top 
50  markets  in  the  USA!  How  do  you  sales-talk  teens?  Through  the  only  media  that 
really  communicates  to  all  of  them  .  .  . 


Birmingham  Post-Herald 


Editor  6i  Publisher 

®  THE  FOURTH  ESTATE 

Robert  U.  Brown  Jame*  Wright  Brown 

Publishar  and  Editor  Publithar,  Chairman  of  the  Board,  1912-1959 


The  editorial  writer 

Is  your  Editorial  Page  sterile?  Are  you  lre(|uently  caught  off-base  in 
your  comments  because  you  are  not  well  informed?  Consider  these 
suggestions  for  improvement; 

Be  a  reporter.  Make  a  plione  call  to  check  facts  with  a  primary 
source  .  .  .  Take  a  black  leader  to  lunch  in  the  ghetto  .  .  .  Attend  a 
City  Council  meeting  .  .  .  Co  for  a  walk  in  the  inner  city  .  .  .  Join 
every  organization  .  .  .  See  “Hair”  and  “I  Am  Curious — Yellow”  .  .  . 
Take  a  trip  to  the  Middle  East  .  .  .  Know  your  home  territory  .  .  . 
Strike  up  a  conversation  with  the  filling  station  attendant . . .  Drop  into 
a  supermarket  and  check  the  pricing  and  labelling  on  products  .  .  . 
Become  involved  in  the  social  revolution  .  .  .  I'ake  a  Chamber  of 
Commerce  president  to  lunch  in  the  ghetto  .  .  .  Read  all  the  mail  to 
the  editor  .  .  .  Browse  the  newsstands  and  see  the  dirty  literature  .  .  . 
Read,  read,  read  .  .  .  Wander  aimlessly  around  town  .  .  .  Look,  listen, 
question  .  .  .  Keep  your  eyes  and  mind  open. 

These  helpful  hints  to  the  ivory  tower  were  extracted  from  papers 
in  The  Masthead,  the  journal  of  the  National  Conference  of  Editorial 
Writers.  If  you’re  a  one-man  editorial  page  staff  you’ll  just  have  to 
come  in  earlier. 

It  pays  to  advertise 

In  the  Iffl//  Street  Journal  the  other  day  we  read; 

“Want  to  stop  the  wars  in  V’ietnam,  Biafra  and  Berkeley?  Support 
a  war  in  Rhodesia.  Mongolia  or  Notre  Dame?  Throw  the  Russians  out 
of  the  Middle  East?  Throw  the  .\rabs  out  of  the  Middle  East?  Reduce 
the  jKrpulation  explosion?  Eliminate  those  who  want  to  eliminate 
pollution? 

“Then  why  not  do  something  about  it?  Take  out  a  full-page  ad  in  a 
newspaper  or  magazine.  Nonprofit  organizations  and  angry  (citizens 
with  enough  money  are  learning  a  fact  that  business  mastered  long 
ago;  It  pays  to  atlvcrtise.  .And  if  you  can  get  vour  message  on  or  near 
Page  12  of  the  \erv  York  Times,  so  much  the  better.” 

It  should  l)e  noted  that  these  ads  don’t  appear  on  tv  or  radio.  When 
attention  and  action  are  demanded,  the  newspa|)ers  are  used.  It  works 
for  ideas  and  merdiandise. 

Everything's  feisty 

What  ’s-n  e  w-says-one-reporter-to-a  nother-and-t  he-other-replies-e  v  e  r  y  - 
thing’s-/e/5fy.  Nothing  much  is  prestigious  anymore,  at  least  not  since 
much  of  our  “in”  journalese  has  been  restructured.  And  speaking  of 
language  structure,  there  is  still  a  lot  of  oi’crall  style.  But  only  feisty 
characters  are  being  interviewed  and  the  play  on  this  adjective  makes 
us  rather  fidgety,  if  not  downright  touchy  and  quarrelsome. 
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Charter  Member,  Audit 
Bureau  of  Circulations 
Member,  American 
Business  Press  Inc. 
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Renewal  Rate  75.91% 
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The  Oldest  Publishers'  end  Advertisers' 
Newspaper  in  America 

With  which  has  been  merged:  The  Journalil^*’^' 
established  March  22,  1884;  Newspaperdol' 
established  March,  1892;  the  Fourth  EstsW 
March  I,  1894;  Editor  &  Publisher,  June  2) 
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Til  re  is  one  area  where  newspapers 
an  i  e  effective  and  it  can  be  done  with- 
iit  ( ist.  We  are  aware  of  the  Christian 
lommands  against  calumny  and  uttering 
nd  publishing  the  faults  of  another  un- 
ere.''.sarily.  One  clergyman  has  said,  “It’s 
ad  enough  when  people  fall,  so  we 
hoii  dn’t  trample  on  them,”  in  reference 
publishing  news  of  happenings  to  indi- 
iduals. 

Police  and  court  news  has  a  particular 
onnotation  in  this  context.  Over  a  period 
^f  some  20  years  experience  in  journalism, 
have  observed  inadequacies  in  function- 
ng  of  these  agencies  and  their  own  great 
esirc  for  publicity  so  they  are  backed 
P)y  public  opinion  for  big  budgets.  One 
irriiit  judge  asked  me  once  to  transfer  to 
nolher  town  because  he  said  he  wasn’t 
;etling  any  publicity  or  coverage.  In  Es- 
anube,  Mich,  the  police  have  an  arrange- 

Inent  so  that  the  daily  paper  publishes 
lanics  of  all  who  gets  tickets,  prior  to 
heir  appearance  in  court,  which  some 
ttorneys  have  said  is  wrong  as  the  inno- 
rnadetl^ent  thus  are  wronged  too.  Chicago  and 
enver  police  problems  are  illustrative 
hat  a  rein  is  needed  on  complete  sanc- 
ion  of  law  activity. 

In  our  state  before  the  big  riots  in 
etroit,  bills  had  been  pas.sed  for  coni- 
ulsory  safety  checkups  for  autos  and 
uto  insurance,  and  state  police  were  rid- 
ng  tight  on  people  on  the  highway,  stop- 
king  many.  It  seemed  to  build  a  resent¬ 
ment  against  undue  time  consumption  and 
Hce  bothering  people.  Normally  in  our 
oiintry  we  have  used  the  educational, 
ersuasive  role  in  programs  of  this  type, 
ince  the  emotional  condition  of  a  driver 
a  factor  in  safety,  it  is  possible  for  more 
arm  than  good  to  come  from  this. 

Police  in  various  levels  are  funded 
hrough  a  legislative  unit  and  come  under 
l^®®^®ft)urview  of  government  executive  depart - 
lo  J^eep  them  responsible  to  the 
eople.  One  police  chief  has  told  me  that 
public  hearing  is  needed  to  dismiss  a 
and  that  this  makes  it  practi- 
ally  impossible  to  handle  discipline  of  a 
ious  nature,  because  it  is  so  difficult 
take  one  off  the  staff.  The  ruling  was 
Jpiit  in  for  protection  of  the  officer  against 
|p(*htic8,  but  I  don’t  think  the  intent  was 
shield  the  officer  carte  blanche,  so  he 
ran  do  whatever  he  pleases. 

They  have  an  extra  edge  because  they 
help  reporters  get  news,  sometimes  oblig- 
gly,  and  thus  reap  rewards  of  great  pub- 
ity,  at  a  high  personal  cost  to  our  peo¬ 
ple  and  to  the  public  at  large  through 
taxes  and  problems  created. 

One  public  official  some  years  ago,  when 
hill  was  scheduled  to  be  passed  cover- 
some  more  restrictions,  commented  that 
didn’t  think  all  that  was  necessary,  as 
the  only  people  he  had  seen  doing  much 
linst  the  law  in  his  area  were  the  state 
ice  and  conservation  officers  them- 
ves.  We  have  a  woman  here  who  has 
d  without  success  to  stop  a  judge 
from  fishing  in  a  lake  privately  owned  by 
On  one  occasion  a  state  police  officer 
criticized  because  he  was  dating  another 
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man's  wife  got  a  warrant  for  the  person 
criticizing  and  carried  this  in  his  pocket 
while  he  continued  as  he  pleased,  know¬ 
ing  he  could  lock  up  the  critical  person  if 
any  more  was  said. 

Since  the  public  finances  the  activities 
of  these  agencies  of  government  and  should 
have  a  voice  in  what  kind  of  society  they 
live  in,  it  would  seem  news  media  could 
do  much  good  by  holding  down  on  this 
kind  of  thing,  through  stricter  regulation 
of  officer  activity.  It  can  get  quite  loose; 
for  example,  I  saw  one  of  our  city  police 
cars  at  a  park  near  a  little  town  almost 
seven  miles  from  our  city,  — far  beyond 
the  authority  for  their  patrols  when  not  in 
pursuit. 

The  general  public  opinion  is  that  the 
little  people  get  tickets  and  charges,  pay 
penalties,  get  publicized,  while  the  bigger 
problems  of  theft  and  corruption  are  un¬ 
attended  as  well  as  the  wrongs  of  officers 
because  there  is  a  tendency  to  quiet  it  so 
money  can  be  kept  coming  in. 

Yours  for  whatever  can  be  done  for  a 
world  of  peace  at  home  as  well  as  abroad. 

Rose  LaChapeu.e 

Manistique,  Michigan. 

*  *  * 

THAT  OIL  CAN 

.\s  the  controversy  continues  to  rage 
j)ver  the  first  use  of  the  oil  can  as  a  rub¬ 
ber  cement  dispenser,  let  us  strive  for  a<'- 
curacy  instead  of  emotionalism  and  facts 
over  braggadocio.  So,  to  set  the  record 
straight,  here  it  is: 

The  Sacramento  Bee  enjoyed  widespread 
use  of  the  squirt  gun  cement  dispenser  as 
early  as  the  beginning  of  1966,  when  I 
first  joined  the  Bee.  The  idea,  then,  did 
not  migrate  to  the  Bee  through  former  em¬ 
ployes  of  the  San  Bernardino  Sun-Tele¬ 
gram,  since  that  paper  first  discovered  it 
sometimes  in  1967. 

Originators  of  the  idea,  it’s  told  around 
Sacramento,  are  Reed  Jordan  and  Curtis 
Bureau,  desk  man  extraordinary,  and  two 
of  the  Bee’s  “fearsome  foursome”  around 
the  city  desk. 

Donai.i)  M.  Kerhf.i.i, 
University  of  Missouri 
.School  of  journalism, 

Columbia,  Mo. 

«  *  # 

ADS  IN  WEEKLIES 

1  was  very  much  surprised  when  I  read 
the  article  (June  14)  containing  the 
statement  that  one  of  the  leading  auto¬ 
mobile  manufacturers  has  decided  to  elim¬ 
inate  weekly  newsj)apers  from  the  fa<  tory 
schedules. 

I  gather  from  the  remarks  made  by 
Randy  Choate,  Detroit  manager  of  the 
American  Newspaper  Representatives,  that 
some  large  advertisers  feel  that  target 
households  in  the  major  markets  are  ade¬ 
quately  covered  through  major  dailies  and 
other  media. 

1  wonder  how  any  firm  can  just  auto¬ 
matically  eliminate  certain  newspapers  be¬ 
cause  they  are  only  published  once  a 
week.  It  appears  to  me  after  reading  the 
article  that  some  of  the  media  decision 
makers  of  today  are  reverting  almost  en¬ 
tirely  to  the  “numbers  game,'’  and  conse- 
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quently,  they  are  not  paying  sufficient  at¬ 
tention  to  the  impt)rtance  of  some  of  the 
smaller  individual  markets  and  the  value 
of  the  newspapers  that  cover  them  in 
depth,  whether  or  not  they  are  dailies  or 
weeklies. 

It  is  interesting  to  note  that  the  car 
leading  in  sales  in  the  entire  country  and 
in  our  county  of  Bergan  as  a  whole  is 
number  two  in  the  25-town  area  we  cover. 
Our  publications  have  not  been  receiving 
any  of  the  advertising  promoting  this  par¬ 
ticular  car. 

Perhaps  there  are  similar  situations  in 
other  sections  of  the  country  that  might 
also  have  reputable  non-dailies  and  could 
be  considered  for  additional  advertising 
emphasis. 

1  am  of  the  opinion  that  there  are  some 
people  instrumental  in  the  placing  of  ad¬ 
vertising  who  think  that  most  weeklies 
are  of  the  same  caliber  and  run  about 
twelve  pages  per  issue.  I  would  like  to 
point  out  that  this  is  not  a  true  concept. 
Take  for  example  our  publications.  On 
some  dates,  our  largest  paper  (The  Sunday 
News)  contains  as  many  as  128  pages. 
Never  is  there  an  issue  that  carries  less 
than  88  pages.  Our  smallest  paper  (The 
.Sunday  Post)  runs  as  many  as  88  pages 
per  issue. 

It  is  my  sincere  hope  that  in  the  future 
when  advertising  schedules  are  being  pre¬ 
pared  the  better  weeklies  concentrating 
on  highly  read  local  news  are  given  con¬ 
sideration  along  with  the  dailies.  I  also 
hope  that  when  budgets  are  cut  all  week¬ 
lies  do  not  automatically  get  the  axe. 

S.  Austin  Brew 

Ridgewiiod  Newspapers, 

Riilgewood,  IN.  J. 


Short  Takes 

The  Detroit  American  Legion’s  Post 
77  rum  and  bugle  corps  kicked  off  a 
Youth  Dw-ency  Rally. — Jackson  (Tenn.) 
Sun. 

♦  •  • 

When  Coach  B.  calls  a  time-out  or 
takes  a  youngster  aside,  there  is  a  smile 
on  his  ruddy  face  and  a  flint  in  his  eye. 
—Corydon  (Ind.)  Democrat. 

*  *  * 

The  ice  President,  who  apparently 
wants  his  face,  as  well  as  his  name,  to 
lie  familiar  in  every  household  said 
hastily:  “Hi,  fellas.” — Baltimore  (Md.) 
Sun. 

♦  *  ♦ 

An  89-year  old  man,  who  asked  that 
he  not  lie  named,  said  he  had  loved  in 
the  neighborhood  all  his  life. — St.  Louis 
Post-Dispatch. 

4i  «  * 

MH  sustained  minor  injuries  while 
trying  to  stop  her  car  from  rolling  back¬ 
wards.  She  had  parked  her  can  on  an 
incline  w’hen  it  began  to  move. — Johnson 
City  (Tenn.)  Press-Chronicle. 

*  *  * 

(EScP  pays  $2  each  for  amusing  typo¬ 
graphical  errors  found  in  newspapers 
and  reprinted  here.) 
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A^stowaway’’ 
on  By rd^s  South  Pole 
expedition? 


If  it’s  not  in  The  New  Y^rk  Times  Index, 
maybe  it  didn’t  happen. 


There  was  a  stowaway  attempt.  It  was  made 
by  William  Gawronski,  who  later  became  a  crewman 
for  Byrd.  And  there’s  a  reference  to  the  story  in 
The  New  York  Times  Index  for  1929. 

The  next  time  your  reporters  or  researchers 
need  specific  details  about  past  history,  wouldn’t  they 
like  this  valuable  reference  tool  on  hand? 

The  New  York  Times  Index  is  the  best  place 
to  start  a  search-and  often  the  only  reference  source 
needed. 

With  back  volumes,  your  staff  can  quickly 
uncover  facts,  figures  and  trends  over  118  years.  And 
since  entries  show  when  and  where  the  full  story 
appeared  in  The  Times,  the  Index  helps  locate  articles 
in  other  publications  as  well. 

For  full  details,  or  to  order  any  back  New  York 
Times  Index  on  approval  for  30  days,  have  your 
librarian  write  to  The  New  York  Times,  Library 
Services/Information,  Box  EP-6,  229  West  43d  Street 
New  York,  N.Y.  10036. 


Back  Indexes 
from  1851 ... 


Guild  issues 

(Cotitivued  from  page  9) 


by  William  Brown,  president  of 
the  Philadelphia  local,  proposing 
lowering  the  assessment  rate  to 
3.5,  discarding  the  $250  limit, 
estabii.shing  a  minimum  5  per¬ 
cent  in  the  model  dues  schedule, 
and  junking  the  proposed  10- 
cent  per  capita  increase  was 
overwhelmingly  defeated. 

A  minority  report  of  the  or¬ 
ganizing  committee  found  fault 
with  the  majority  for  not  going 
far  enough  in  finding  the  neces¬ 
sary  finances  to  support  expan¬ 
sion  of  the  organization  drive. 

It  urged  the  convention  to  in¬ 
struct  the  lEB  to  hire,  employ, 
or  assign  an  additional  inter¬ 
national  representative  and  in¬ 
crease  the  per  capita  10  cents 
per  month  to  finance  the  pro¬ 
posal.  The  report  was  defeated. 

Organizing  gains  hit 

The  adopted  committee  report 
criticized  organizing  gains  in 
the  past  fiscal  year  “in  view  of 
the  great  improvement  in  sala¬ 
ries  and  working  conditions” 
and  called  for  intensifying  or¬ 
ganizing  efforts.  A  goal  of  not 
less  than  3  percent  a  year  in  or¬ 
ganizing  was  called  for  and  ac¬ 
celeration  in  efforts  to  sign  up 
free  riders. 

Financial  stresses  the  union  is 
undergoing  gave  supporters  of 
Brian  L.  Flores,  Washington- 
Baltimore  guild,  a  chance  to  con¬ 
centrate  on  the  youth  and  gen¬ 
eration  gap  theme  in  his  bid  for 
election  as  executive  vicepresi¬ 
dent  of  the  union. 

He  will  be  opposed  for  that 
post  by  Charles  A.  Perlik  Jr. 
They  both  won  nomination  for 
that  office.  Perlik  is  now  secre¬ 
tary-treasurer.  Members  will 
vote  for  officers  in  August. 

Effective  in  October,  the  posi¬ 
tion  of  executive  vicepresident 
will  be  changed  to  that  of  presi¬ 
dent,  with  salary.  The  present 
executive  vicepresident,  William 
J.  Farson,  is  retiring.  The  presi¬ 
dent,  James  B.  Woods  of  the  St. 
Louis  Post-Dispatch,  was  re¬ 
elected  by  acclamation  but  his 
title  (without  salary)  will  be 
chairman. 

Nominations 

The  convention  nominated 
Robert  M.  Crocker,  Augusta, 
Me.,  and  Ned  Sweet,  San  An¬ 
tonio,  for  the  office  of  secretary- 
treasurer. 

Other  nominations  were: 

For  regional  vicepresidents : 

Region  1  —  Ed  Schrode, 

Wilkes-Barre,  Pa.,  and  Donald 
W.  Rosselet,  North  Jersey. 
Joseph  T.  Martin,  Philadelphia, 
lost  in  a  runoff  conducted  by 
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locals  in  the  region  on  the  con¬ 
vention  floor. 

Region  2 — Joe  Holt  Anderson 
Jr.,  Washington-Baltimore,  and 
Cliff  Huffman,  Memphis. 

Region  3 — Noel  Wical,  Cleve¬ 
land,  and  George  McCormick, 
Minneapolis. 

Region  4 — Hugh  H.  Harrison, 
Seattle-Tacoma,  unoppo.sed. 

Region  5  —  Philip  Brennan, 
New  York,  unopposed. 

Region  6 — Glen  Ogilvie,  To¬ 
ronto,  and  Ross  Miller,  Toronto. 

For  vicepresident  -  at  -  large 
(six  to  be  elected) — Barney 
Peterson,  San  Francisco-Oak- 
land;  Harry  Ryan,  New  York; 
Warren  Howard,  Washington- 
Baltimore;  Joseph  B.  Downey, 
Boston;  James  Young,  Van¬ 
couver-New  Westminster;  John 
Edgington,  Columbus,  O.,  and 
James  McMahon,  Detroit. 

Flores’  backers  distributed  a 
statement  by  the  candidate  de¬ 
claring  that  no  new  thinking  has 
been  presented  to  the  member¬ 
ship  and  convention  delegates 
and  the  lEB  have  been  “wielded 
with  a  heavy  hand  to  rubber- 
stamp  approval.”  Flores  also 
charged : 

“The  leadership  has  contrib¬ 
uted  little  to  the  growth  of  the 
labor  movement  .  .  .  and  has 
failed  to  discover  the  real  in¬ 
terests  of  its  own  members  so 
that  it  may  know  better  how  to 
.serve  them.  There  is  something 
considerably  less  than  enthusi¬ 
asm  among  the  young  in  our 
industry  for  involvement  in  the 
affairs  of  the  guild.” 

After  the  close  of  the  con¬ 
vention,  Perlik  issued  a  state¬ 
ment  in  which  he  noted  that  the 
union’s  objectives  for  obtaining 
a  greater  share  of  industry  prof¬ 
its  for  members  had  been  re¬ 
newed  and  he  subscribed  to 
them. 

Most  of  the  program  was 
described  as  “old  hat”  but,  Per¬ 
lik  said,  the  delegates  looked  in 
vain  for  bright,  new  shiny  pro¬ 
grams  promised  by  the  sloga¬ 
neers.  He  said  he  was  dedicated 
to  hard  work  “to  get  the  things 
done  that  we’re  in  business  to 
get  done.” 

Title  changes  opposed 

The  job  title  changes  didn’t 
have  smooth  passage.  In  a  night 
session,  called  two  hours  after 
recessing  of  a  9  a.  m.  to  5:45 
p.  m.  day  session,  a  minority  of 
the  constitution  committee  at¬ 
tempted  to  have  the  change  put 
over  to  the  1970  convention  in 
Seattle. 

After  nearly  an  hour  of 
argument,  the  crux  of  which 
was  that  the  president  should 
come  from  the  ranks  of  working 
newsmen,  the  minority  position 
was  forced  to  a  roll  call  and  lost, 
293  1/3  to  122  2/3.  The  minority 
phalanx  hurled  charges  of  “me- 
tooism”  and  arguments  that  it 


is  not  necessary  for  the  guild 
to  “be  the  same  as  other 
unions.” 

A  resolution  criticizing  Chi¬ 
cago’s  mayor,  Richard  J.  Daley, 
and  his  administration  for  at¬ 
tacks  on  newsmen  during  the 
Democratic  National  Convention 
last  August  was  passed  by  the 
convention.  It  said  Daley  and 
his  administration  “contributed 
to  the  assaults.” 

Another  opposing  antitrust 
legislation  to  allow  one  news¬ 
paper  in  financial  difficulties  to 
publish  in  the  same  plant  with 
a  competing  newspaper  in  the 
same  city  was  adopted. 

With  reference  to  officials’ 
demands  on  newspapers  to  sur¬ 
render  prints  of  photographs 
showing  campus  disorders,  a 
resolution  called  on  publishers, 
legislators,  and  the  courts  to 
“protect  newsgatherers’  proper 
privileges”  and  urged  guild 
members  to  report  and  publicize 
any  abuse  of  press  credentials. 
The  resolution  also  urged  set¬ 
ting  up  a  system  of  press  identi¬ 
fication  not  controlled  by  the 
police. 

The  convention  approved  a 
collective  bargaining  committee 
report  urging  higher  wages  in 
all  classifications,  greater  union 
security,  further  exploration  of 
inter-union  cooperation  and  de¬ 
termination  of  the  feasibility  of 
merger  or  affiliation  with  other 
news  media  trade  unions. 

Bargaining  goals 

The  committee  also  recom¬ 
mended  advancing  ANG’s  wage 
goals  to  $372  per  week  top  in 
key  classifications,  with  a  start¬ 
ing  minimum  of  at  least  $248, 
and  at  least  $186  for  the  top 
minimum  of  all  other  adult  clas¬ 
sifications. 

Also  recommended  was  an 
amendment  to  the  collective  bar¬ 
gaining  program  changing  ex¬ 
perience  requirements  for  top 
minimum  in  any  classification 
to  no  more  than  two  years,  and 
in  routine  office  jobs  to  no  more 
than  one  year.  Four  years  and 
two  years  are  now  required. 

Other  recommendations: 

Increased  effort  to  establish 
parity  for  all  employes  in  key 
classifications  and  pushing  for 
better  wage  settlements  for 
clerks,  office,  maintenance  and 
mechanical  help. 

Increased  effort  to  eliminate 
discrimination  against  women 
“usually  most  apparent  in  job 
placement  and  in  pay  for 
women’s  news  reporting,  promo¬ 
tions,  and  the  lack  of  merit  in¬ 
creases.” 

Training  programs  urged 

Setting  up  of  training  pro¬ 
grams  for  all  employes,  with 
emphasis  on  socially  and  cul¬ 
turally  disadvantaged  minority 


Debt  deadline 
faces  publisher 
of  new  paper 

Anderson,  S.  i 

Roy  A.  Ethridge,  published 
the  News  Leader,  a  morr.ii 
daily  in  business  here  sin 
June  1,  must  meet  a  debt  dt  a 
line  of  July  8  or  lose  his  prin 
ing  equipment. 

The  publisher  was  named 
three  court  actions  this  wee 
In  the  first,  a  default  judgmei 
for  $4900  was  filed  against  h 
weekly  newspaper,  the  Anderso 
Free  Press,  in  favor  of 
Buckley  Hancock,  a  real  estai 
dealer  who  gave  Ethridge  a  loa 
in  1963. 

Judge  S.  Eugene  Haley  adde 
6%  interest  and  10%  attorney 
fees  to  the  judgment. 

Court  records  showed  tin 
claim  and  delivery  papers  ha 
been  issued  against  the  Nen 
Leader  to  Walter  H.  Floyd  C 
which  seeks  payment  of  $10,52 
for  equipment  and  supplies.  I 
the  debt  is  not  settled  by  July 
the  sheriff  is  directed  to  remo\ 
the  equipment. 

Fairchild  Credit  Corp.  c 
Plainview,  N.  Y.  filed  a  mon 
gage  May  5  on  a  three-uni 
News  King  offset  press  in  th 
News  Leader  plant. 


groups,  and  to  provide  equal  op 
portunity  for  job  advancemer 
for  all  employes. 

It  was  announced  that  th 
Gannett  Council  of  Guilds  ha 
been  reactivated,  with  Bruc 
Lambert  Jr.,  Rochester,  as  presi 
dent.  The  council  is  made  up  o 
guild  locals  at  Gannett  Com 
pany  newspapers. 

The  guild  dedicated  a  $1,520, 
000,  114-unit,  low-rent  housini 
project,  built  by  the  San  An 
tonio  local  and  dedicated  t 
Farson,  former  Philadelphi 
newspap}er  advertising  salesmai 
who  became  an  internationa 
vicepresident  in  1937.  He  wa 
elected  executive  vicepresiden 
in  1955.  Completion  of  th 
project  is  expected  early  nex 
year.  Known  as  Guild  Pari 
Apartments,  rents  will  start  a 
$50  a  month.  Farson  said  the; 
would  provide  “decent  housing 
at  reasonable  cost”  in  an  arei 
where  there  are  150,000  sub 
standard  houses. 

Barney  Peterson,  who  besides 
being  a  vicepresident-at-larg( 
is  ANG  boycott  coordinator  foi 
the  Los  Angeles  Heraid-Exam 
iner  strike,  suffered  a  broker 
ankle  when  he  slipped  off  a  curt 
while  participating  in  the  dis 
tribution  of  leaflets  at  the  J.  C 
Penney  store  here. 
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Jack  Lough  elected  as  president  of  NNA 

By  Craig  Tomkinson 


Atlantic  City,  N.J. 

Jack  Lough,  publisher  of  the 
[Ibicn  (Neb.)  News,  was  elected 
o  se  -ve  a  full  term  as  president 
f  the  National  Newspaper  As- 
Dciation  at  its  84th  annual  con- 
ent'on  here  last  week.  The  con- 
ention  was  attended  by  about 
00  NNA  members. 

Lough  had  been  acting  presi- 
ent  for  several  months.  Dick 
(Testerfield,  editor  of  the  Fay- 
tk  County  Union,  West  Union, 
owa,  was  named  vicepresident, 
im  Cornwell,  publisher  of  the 
fur  ray  (Utah)  Eagle,  was  re¬ 
jected  treasurer. 

Two  directors  were  elected, 
'hey  are:  William  E.  Branen, 
lurlington  (Wis.)  Standard 
^rers,  and  Richard  E.  Campbell, 
^ensen  Beach  (Fla.)  Mirror. 
J.  E.  Ledford,  Vidalia  (Ga.) 
idvance,  was  defeated  in  his 
lid  for  re-election  as  a  director. 

Among  the  speakers  at  the 
onvention  were  George  Romney, 
Secretary  of  Housing  and  Urban 
)evelopment,  and  Winston  M. 
llount.  Postmaster  General. 

Competing  for  circulation 

In  a  circulation  session,  Rob- 
•rt  Goodman  of  the  Cherry  Hill 


(N.J.)  Suburban  Newspaper 
Group  described  his  tactic  of 
saturating  an  area  with  free 
issues  just  prior  to  sending  in 
a  man  to  solicit  paid  subscrip¬ 
tions. 

Suburban  also  gives  free  one- 
year  subscriptions  to  new  home- 
owners  in  an  arrangement  with 
developers. 

William  Litvany,  general  man¬ 
ager  of  the  Independent  Press 
at  Bloomfield,  N.J.  said  he  has 
not  had  much  success  using  126 
carrier  boys  for  solicitation  pur¬ 
poses.  The  press  employs  in¬ 
stead  a  professional  phone  solic¬ 
itor  who  is  paid  on  a  percentage 
of  sales. 

Newspapers  in  politics 

“No  newsman  should  be  ac¬ 
tive  in  politics,”  warned  Ira  L. 
Cahn,  publisher  of  the  Massa- 
pequa  (N.Y.)  Post. 

The  role  of  the  newspaper 
and  newsman  is  to  stay  “out  of 
anyone’s  pocket”  and  to  keep 
office  holders  “on  the  rail,”  Cahn 
said.  And  further,  they  should 
“hit”  the  officeholder  “every 
once  in  a  while.” 

Winners  of  NNA  newspai)er 
awards  described  some  of  the 


aspects  of  their  papers. 

Gene  Smith,  publisher  of  the 
Havelock  (N.C.)  Progress,  said 
he  discovered  readers  were  mis¬ 
taking  his  column  for  the  edi¬ 
torial  which  appeared  on  the 
same  page.  He  said  that  they 
weren’t  reading  the  editorials 
and  were  confusing  his  column 
with  the  policy  of  the  paper. 
Sometimes  they  don’t  agree. 

The  Otsego  Co.  (Mich.)  Her¬ 
ald  Times  was  successful  with 
the  introduction  of  a  new  for¬ 
mat  and  a  cartoon  character 
called  “A1  Pine.”  James  Grisso, 
editor,  said  the  cartoon  char¬ 
acter  was  related  to  the  town’s 
newly  adopted  motif  of  an  al¬ 
pine  village,  and  is  used,  super¬ 
imposed  on  photos,  to  illustrate 
complaints  phoned  in  by  resi¬ 
dents. 

Successful  survey 

Richard  E.  Campbell  described 
how  automobile  ad  linage  went 
up  70  percent  as  the  result  of 
a  market  survey  made  by  the 
Jensen  Beach  Mirror. 

In  the  survey,  the  Mirror 
found  what  brands  of  goods  peo¬ 
ple  in  the  area  were  buying, 
which  stores  they  were  buying 


them  from,  what  they  planned 
to  buy  in  the  coming  year,  and 
where  they  planned  to  buy  these 
articles. 

With  autos  one  of  the  most 
planned  purchases,  the  con¬ 
sumers  were  able  to  tell  what 
and  where  they  were  going  to 
buy.  This  enabled  the  Mirror 
to  approach  auto  dealers  and 
point  out  to  each  where  he  stood 
on  the  preferred  list.  The  deal¬ 
ers  who  weren’t  first  bought 
ads  to  better  their  positions  and 
the  No.  1  dealer  bought  ads  to 
hold  that  place. 

The  same  technique  was  ap¬ 
plied  to  selling  food  markets 
and  other  stores,  with  good  re¬ 
sults. 

McKinney  and  Amos  awards 

Mrs.  Frances  Gerhardt,  was 
presented  the  Emma  C.  McKin¬ 
ney  award  for  distinguished 
services.  She  is  news  editor  of 
the  Arizona  Record,  Globe  and 
the  Arizona  Silver  Belt. 

Also  honored  was  John  Shin- 
ners,  publisher  of  the  Hartford 
(Wis.)  Times-Press.  He  will  re¬ 
ceive  the  Amos  Award  at  the 
NNA’s  fall  meeting  October  IS¬ 
IS  in  Denver. 


Model  Cities  newsletter  ads 


Should  a  public  agency  that 
receives  a  major  part  of  its  fi¬ 
nances  from  the  federal  govern¬ 
ment  be  permitted  to  carry  ad¬ 
vertising  in  the  newsletter  it  has 
iecided  to  publish? 

Specifically,  does  the  Wi¬ 
nooski,  Vt.,  Model  Cities  pro¬ 
gram  have  the  legal  right  to  use 
its  employees  to  solicit  and  col¬ 
lect  money  for  advertising  from 
local  businesses  that  appears  in 
the  Winooski  Citizen,  a  news¬ 
letter  published  in  competition 
with  Vermont  newspapers  that 
pay  taxes  to  support  the  Model 
Cities  program? 

The  Vermont  Sunday  News, 
serving  the  Burlington  area, 
has  been  wondering  editorially 
about  the  situation  and  trying 
in  its  news  columns  to  get  an¬ 
swers  either  in  Vermont  or 
Washington.  It  seems  that  the 
only  answer  thus  far  from 
Washington  is  that  the  Winooski 
Citizen  is  the  enterprise  of 
Mayor  Bernard  L.  Sumner  of 
Winooski,  who  runs  the  local 
Model  Cities  program — but  with 
federal  money. 

Aside  from  subsidizing  a  com¬ 
petitor — which  it  doesn’t  want 
to  do — the  Vermont  News  views 
the  situation  as  a  small  problem 


that  looms  large  in  principle. 
Editorially,  it  urged  “the  Wi¬ 
nooski  City  Fathers  to  take  im¬ 
mediate  action  to  see  that  the 
Model  Cities  newsletter  does  not 
enter  the  realm  of  private  en¬ 
terprise,  however  indirectly. 

“The  precedent  set  by  such  a 
federally-funded  project,”  it 
said,  “could  be  devastating  to 
any  area  of  private  enterprise 
if  it  is  not  nipped  in  the  bud.” 
The  newspaper  owned  by  Wil¬ 
liam  Loeb  posed  this  situation: 

“If  the  Winooski  Model  Cities 
newsletter  is  permitted  to  solicit 
advertising  dollars,  what  is  to 
stop  some  other  federally-fi¬ 
nanced  program,  such  as  one 
under  the  Manpower  Develop¬ 
ment  Training  Act,  to,  let  us 
say,  start  a  furniture  business 
so  that  while  it’s  training  peo¬ 
ple,  it’s  helping  to  pay  its  own 
way?” 

Edith  K.  Roosevelt,  the  news¬ 
paper’s  Washington  correspon¬ 
dent,  spoke  with  Floyd  Hyde, 
assistant  secretary  for  Model 
Cities  and  Government  Rela¬ 
tions.  She  reported  that  Hyde 
told  her  that  “the  local  M(^el 
Cities  agency  is  under  the  jur¬ 
isdiction  of  Winooski  City  Hall 
because  the  planning  grant  con¬ 
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annoy  Vermont  paper 


tract  was  tendered  to  the  city 
of  Winooski.  Thus,  the  city  of 
Winooski  is  responsible  for  op¬ 
eration  of  the  Model  Cities  ac¬ 
tivities  (including  the  news¬ 
letter)  in  the  area.” 

Miss  Roosevelt  added  that 
Rep.  Robert  T.  Stafford  (R-Vt.) 
“said  that  he  had  been  in  touch 
with  the  Housing  and  Urban 
Development  Agency  in  Wash¬ 
ington  and  had  been  advised  by 
agency  officials  that  the  news¬ 
letter  is  not  being  sold  commer¬ 
cially  and  that  the  advertise¬ 
ments  were  obtained  to  defray 
the  cost  of  printing  and  dis¬ 
tributing  the  newsletter.” 

Clifton  R.  Noyes,  editor  of 
the  paper,  disputed  that,  stating 
that  “the  man  in  charge  of  the 
Model  Cities  paper  quit,  follow¬ 
ing  our  editorial.  He  says  he 
agrees  with  our  views  and  ap¬ 
parently  locked  horns  with 
Model  Cities  local  brass  over 
this  before  our  editorial  on 
June  8,  which  was  followed  by 
Miss  Roosevelt’s  report  from 
Washington  June  22.” 

Charles  Howard — “the  man 
in  charge” —  a  former  Vermont 
newspaperman,  resigned  his 
|8,000-a-year  post  as  “coordina¬ 
tor”  of  the  Winooski  Model 


Cities  program  after  less  than 
12  weeks  on  the  job.  He  said 
most  of  his  time  was  spent 
soliciting  advertisements  for  the 
newsletter. 

The  Roosevelt  story  added 
that  Rep.  Stafford  had  said  that 
Senator  Winston  L.  Prouty 
(R-Vt.)  “and  I  believe  that  this 
matter  is  one  for  determination 
by  the  municipal  authorities  at 
Winooski.”  Senator  George  D. 
Aiken,  the  senior  Vermont  Re¬ 
publican,  w£t3  also  quoted  as  say¬ 
ing  that  “the  newsletter  is  ‘up 
to  the  Winooski  city  fathers.’” 

The  editorial  comment  on  this 
was:  “Efforts  by  this  newspa¬ 
per’s  Washington  correspondent 
to  get  information  concerning 
the  federal  subsidy  of  a  Winooski 
Model  Cities  newsletter  met  with 
little  success  last  week,  as  all 
three  (members  of  the  Vermont 
Congressional  delegation) 
claimed  it  was  a  ‘local’  prob¬ 
lem. 

“Periodically,  Vermont’s 
Three  Musketeers  to  Washing¬ 
ton  announce  grants  not  only 
to  Model  Cities  programs  but 
for  other  purposes,  too.  It’s  in¬ 
teresting  to  see  how  little  they 
care  about  how  the  money  is 
spent. 
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Agency  panel  hails 
media  trends 


prmt 


Bv  SuHan  Pilrhik 


Several  media  directors  of  ad¬ 
vertising  agencies  exchanged 
ideas  on  media  trends  during 
the  annual  meeting  of  the  Amer¬ 
ican  Advertising  Federation 
this  week. 

Participating  in  the  discus¬ 
sion  of  “What’s  New  in  the 
Media,”  at  the  Waldorf-Astoria 
Hotel,  were: 

Herbert  Maneloveg,  vicepresi¬ 
dent  and  director  of  media.  Bat¬ 
ten,  Barton,  Durstine  &  Osborn ; 

John  Meskil,  vicepresident 
and  media  director,  Warwick  & 
Legler ; 

Bernard  Kanner,  senior  vice- 
president  and  director  of  media 
management,  Benton  &  Bowles; 

Sam  Vitt,  senior  vicepresident 
and  director  of  the  media  and 
program  department,  Ted  Bates 
&  Co.; 

Paul  Roth,  vicepresident  in 
charge  of  media,  Kenyon  &  Eck- 
hardt. 

Meskil,  whose  agency  places 
newspaper  advertising  for  Sea¬ 
gram  Distillers,  offered  some  in¬ 
teresting  facts  on  the  news  in 
Print  Media  and  some  encour¬ 
agement  for  continued  innova¬ 
tion  in  print  techniques. 

Of  the  1,541  daily  newspapers 
in  the  U.S.,  he  noted  from  E&P 
compilations,  1,476  accept  ROP 
color  ads,  1,094  accept  Hi-Fi  ads, 
and  .321  accept  SpectaColor.  The 
growth  of  national  newspaper 
advertising,  he  predicted,  w’ill 
depend  on  the  increased  use  of 
these  innovations. 

He  said  SpectaColor  preprints 
“rival  magazine  reproduction, 
and  allow  an  advertiser  to  get 
true  quality  reproduction  in  a 
medium  which  penetrates  85 
percent  of  a  given  market.” 
ROP  color,  he  went  on,  can  now 
be  purchased  in  many  markets 
in  600-  and  even  400-line,  two- 
color  units,  “and  this  trend  will 
continue.” 

And,  the  FlexForm  ad  unit, 
which  provides  for  editorial  ma¬ 
terial  running  completely  around 
an  ad  on  all  sides,  rather  than 
the  traditional  column  make-up, 
enables  the  advertiser  “to  be¬ 
come  more  creative  in  his  use  of 
newspaper  space  and  provides 
a  strong  degree  of  dominance 
for  his  ad,”  Meskil  said. 

By  1975,  he  acknowledged, 
newspaper  advertising  should 
hit  the  $8  billion  mark,  with  80 
percent  from  local  advertisers. 
And,  he  predicted,  “There  will 
be  a  move  towrard  single  rates 
for  all  advertisers  (local  and 


national)  and  a  greater  use  of 
specially-developed  advertiser- 
sponsoied  sections. 


Changes  in  makeup 


Then  he  offered  some  ideas  on 
the  changes  which  will  continue 
the  improvement  in  the  make¬ 
up  of  the  daily  paper: 

— Make-up  editors  will  vary 
overall  front-page  appearance 
from  one  day  to  the  next,  with 
newsrooms  adding  skilled  art 
directors  who  will  keep  the  pa¬ 
per  “in  style.” 

— Layout  will  be  less  clut¬ 
tered,  allowing  for  more  prime 
editorial  positioning  for  adver¬ 
tisers. 

— Headlines  will  stand  out  in 
color. 

And,  from  an  editorial  stand¬ 
point,  the  agency  man  pre¬ 
dicted: 

— Radio  and  tv  will  be  han¬ 
dling  instant  news,  with  news¬ 
papers  depending  less  on  wire 
.services  and  stressing  stories 
which  report  trends. 

— Satellite  plants  will  allow 
a  city  paper  to  serve  its  sub¬ 
urban  areas  by  featuring  dif¬ 
ferent  local  stories  in  different 
suburbc. 


Meskil  also  reviewed  trends 
in  magfazine  and  outdoor  adver¬ 
tising.  The  future  of  magazines, 
he  said,  will  depend  on  the  ex¬ 
panded  use  of  innovations  such 
as  three-dimensional  printing 
and  microencapsulation.  The 
latter,  recently  introduced  by 
Life  for  Fleischmann’s  Gin,  is 
a  process  whereby  thousands  of 
tiny  flavor  buds  are  enclosed  on 
a  piece  of  paper  which  the  read¬ 
er  scratches  to  release  a  frag¬ 
rance.  It  is  being  used  both  by 
food  and  fragrance  advertisers. 

Magazines,  he  went  on,  can¬ 
not  win  at  the  “cost-per-thou- 
sand  battle”  where  broadcast 
has  the  advantage.  Books  which 
have  the  most  promising  future 
are  those  with  specialized  edi¬ 
torial  content,  such  as  sports 
and  leisure  time  magazines. 

Finally,  he  said,  outdoor  ad¬ 
vertising  has  made  strides 
through  improved  use  of  paint, 
day-glow,  which  gives  the  il¬ 
lusion  of  light  shining  through 
the  rear  of  the  poster,  and 
bleeds  with  cut-outs.  As  research 
techniques  improve  in  the  meas¬ 
urement  of  audience  attention 
and  neighborhood  traffic  flow, 
advertisers  wrill  be  able  to  use 
this  mass  medium  with  greater 
selectivity. 


Return  to  ‘local’  theme 


The  discussion  among  the 
panel  members  came  to  the  gen¬ 
eral  conclusion  that  marketing 
and  advertising  approaches 
seem  to  have  come  full  circle. 
Traditionally,  the  national  ad¬ 


Ad  woman  of  the  year 
former  feature  writer 


Jane  Trahey,  president  of 
Trahey  Wolf  Advertising,  Inc., 
New  York,  was  chosen  “Adver¬ 
tising  Woman  of  the  Year”  by 
the  American  Advertising  Fed¬ 
eration  in  its  22nd  annual  com¬ 
petition. 

The  award  was  presented  to 
M  >ss  Trahey  by  Alice  Rettker, 
vicepresident  of  Fensholt  Ad¬ 
vertising  Inc.,  Chicago,  and  gen¬ 
eral  chairman  of  the  1969  Ad¬ 
vertising  Woman  of  the  Year 
committee,  at  the  opening 
brunch  of  the  IVderation’s  an¬ 
nual  convention  at  the  Waldorf 
.\storia  Hotel  in  New  York. 

Miss  Trahey’s  agency  repre¬ 
sents  Elizabeth  Arden  (domestic 
and  international).  Union  Car¬ 
bide,  Olivette  (copiers  and  type¬ 
writers)  and  the  Treasure  Island 
Division  of  J.  C.  Penney. 

Prior  to  founding  her  agency 
in  1960,  Miss  Trahey  was  with 
the  Chicago  Tribune,  serving  in 
the  library  and  later  as  a  fea¬ 
ture  writer.  Subsequently  at  age 
28,  she  became  the  youngest  ad¬ 


vertiser  was  unable  to  cope  .viH 
the  problems  of  local  maikc; 
and  local  target  audiences  U" 
cause  of  a  lack  of  sufficient  ii- 
formation.  i  ^ 

Now,  the  television  age,  whii^i^ 
has  brought  a  virtual  explosl3JJ.C 
of  information,  together  vi's 
organization  of  data  by  ( rj-^t ; 
puter,  has  provided  the  tools  f  f  T\  e 
local  mai  keting  on  a  gi  ai  fern  d 
scale.  k  iiess  a 

“Newspapers,”  said  Sam  \'it|  the  Ni 
winding  up  the  panel,  “used  ^-rs  Ai 
have  the  slogan:  ‘All  businel  ihe  n 
is  local.’  They  dropped  it — acJ: 
now  the  whole  advertising  i:l  .4war( 
dustrv — all  media — is  returf^  Ol'i 


ing  to  it.’ 


Eiitroii  merger  plan 
modified,  approved 

Directors  of  Boston  Herak 
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Traveler  Corp.  and  Spedcc 
Electronics  Inc.  have  agreed  II  , 
a  modified  contract  for  mergf^®^/*^ 
of  Spedcor  and  Entron  Inc. 
Herald-Traveler,  which 


Entron’s  major  stockholder,  h< 


postpone  payment  of  the  CATl] 
firm’s  debt  of  about  $2  millicr 
until  May  1972  and  will  cor 
tribute  as  much  as  $500,000  t 
the  stockholders’  equity  in  tb 
merging  companies. 


Past  week’s  range 
of  stoek  prices 


Interi 

senic 


of  ph 
tional 
sion. 


Fel 
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as  a 
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vertising  manager  for  Neiman- 
Marcus,  later  .ser,ing  in  the 
same  post  with  Kayser-Roth. 


(Ntw  York  Stock  E«chanq«) 

Juno  2S  Jul) 

Borkoy  Photo  .  22%  23-., 

Boiio  Coscado  .  H‘/i  itajstS.ir 

Capital  Citiot  Bdcstg  .  33%  Wrlo/.ti,r 

Cowlos  Communications  .  \2% 

Crowall  Colliar  .  34Vi  3S%PreSi 

Crown  Zollarbach  .  S7^  i,,. 

Cutlor  Hammer  .  38'/j  Jti®  *  ' 

Dayco  Corp  .  43  4l‘Sof  A 

Eastman  Kodak  .  72%  ^arnmi 

Eltra  Corp .  32% 

Fairchild  Camera  .  74  72'^  in  rf 

Foote,  Cone,  Bolding  .  12%  12  I 

Gannett  Co .  351/1  3* 

Georgia  Pacific  .  81%  3t  ipictu 

Great  Northern  Paper  .  Mt%  4* 

Harris  Intertype  .  WA  *5  .  P“‘'' 

Inmont  .  20%  20'  refle: 

International  Paper  .  40  33 

Kimberly  Clark  .  81%  il 

Miehle-Goss-Dexter  .  25%  2i  H  Rl 

Time  Inc  .  51  rnnVi 

Times  Mirror  .  42%  42ji,l"' 


(American  Stock  Eichange) 

Digital  Equipment  .  144 

Domtar  .  [3y% 

Ehronreich  Photo  .  2V/t 

R.  Hoe  »  Co .  4% 

Milgo  Electronics  .  22% 

New  York  Times  .  51% 

Papert,  Koenig,  Lois  .  22 

Wood  Industries  .  14 


Si 


(Over  the  Counter) 

Booth  Newspapers  .  43 

Boston  Herald-Traveler  .  30 

Cincinnati  Enquirer  .  37 

Dow  Jones  .  115 

Downe  Comms .  2j 

Doyle,  Dane,  Bernbach  .  25% 

Federated  Publications  .  45 

Gray  Advtg .  16% 

Hurlatron  .  B% 

Knight  Newspapers  .  33% 

Lea  Enterprises  .  14% 

Ogiivy,  Mather  .  2VA 

Photon  .  18% 

Post  Corp.  (Wise.)  .  20 

Richmond  Newspapers  .  32% 


sserv 

Inpi 


1  tog: 


Jane  Trahey 

EDITOR  8C 


(Canadian  Exchanges) 

Abitibi  .  4% 

8.  C.  Forest  .  31% 

Great  Lakes  Paper  .  2V/i 

MacMillan,  Bloadal  .  30% 

Southam  Press  .  54 

Thompson  Newspapers  .  17 


PUBLISHER  for  July 


12 


•pe  .vrj 

maik( 
ices 
ient  i: 


I  receive  citations 
photography  work 


Milwaukee 
T\  enty-one  awards  were  con- 
en  ■  d  at  the  24th  annual  busi- 
and  education  seminar  of 
he  National  Press  Photograph- 
Association  here  this  week. 
lusinfcljThe  recipients  were: 
it— Joseph  A.  Sprague  Memorial 
ing  i:i*Awards: 

'  Ollie  Atkins,  the  White  House 
’photographer,  for  professional 
‘  iimpetence  and  responsibility 
(ienionstrated  as  national  Free¬ 
dom  of  Information  chairman, 
in  local  and  regional  organiza- 
fjeral'5‘^‘0''“‘*>  reputation 

among  fellow  photographers. 

Harold  Blumenfeld,  director 
of  special  projects.  United  Press 
International,  for  a  lifetime  of 
senice  to  press  photography, 
for  helping  to  uphold  the  dignity 
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CATtI®^  photography  and  for  educa- 
milli- Jtional  activities  in  his  profes- 
II  corfls'o*'- 
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Frinrc  on  the  linl 

Fellowship  Awards: 

Prince  Bernhard  Paleis 
Soestdijk  of  Holland,  in  recog¬ 
nition  of  his  enthusiastic  and 
consistent  dedication  to  photog¬ 
raphy,  his  personal  competence 
as  a  photographer  and  his  en¬ 
couragement  of  professional 


Press  Photo  competition. 

Dr.  Robert  Richter,  president 
<ii^of  Arnold  &  Richter  (Arriflex 
^•^Camera),  of  Munich,  Germany, 


picture  photography;  for  his 
part  in  developing  the  mirror 
reflex  shutter  viewing  system. 

Joseph  Costa  Award: 

Rich  Clarkson,  chief  photog¬ 
rapher,  Topeka  (Kan.)  Capital- 
Journal,  for  his  initiative,  lead- 


Special  citations: 

William  P.  Rogers,  Secretary 
of  State,  in  recognition  of  his 
service  as  legal  counsel  of  the 
NPPA  for  the  past  eight  years; 
for  his  assistance  in  helping 
press  photographers  extend 
their  rights  to  cover  the  news, 
and  in  evidence  of  the  respect 
of  members  of  the  association. 

John  S.  Savage,  Omaha 
(\eb.)  World  Herald  photog¬ 
rapher,  for  his  foresight  in 
seeking  affiliation  of  press  pho¬ 
tographers  in  a  professional  or¬ 
ganization,  for  organizing  the 
Nebraska  chapter  of  NPPA,  and 
for  his  work  with  the  member- 
shin  program. 

Robert  E.  Grant,  chief  pho¬ 
tographer  of  the  Grand  Junc¬ 


tion  (Colo.)  Daily  Sentinel,  the 
Sam  Mellor  Award  for  service 
to  the  NPPA. 

Association  work  cited 

Kenneth  P.  McLaughlin 
Awards : 

Jack  Bradley,  Peoria  (Ill.) 
Journal  Star,  for  his  service 
with  the  Illinois  chapter,  as 
chairman  of  the  national  nom¬ 
inating  committee,  and  for  his 
development  of  activities  in 
region  five. 

Ernie  Crisp,  director  of 
WFBM-TV,  Indianapolis,  for 
his  efforts  with  the  tv  newsfilm 
committee,  for  taking  part  as 
a  student  in  the  first  University 
of  Oklahoma  tv  newsfilm  work¬ 
shop,  and  for  contribution  of 
technical  skills  and  knowledge 
to  educational  activities. 

William  M.  Gallagher,  Flint 
(Mich.)  Journal,  for  his  service 
to  the  association  in  Michigan. 

Alan  Harkrader,  Peoria  Jour¬ 
nal-Star,  for  his  services  as  edi¬ 
tor  of  his  chapter’s  newsletter 
and  chairman  of  the  national 


monthly  newsphoto  contest. 

Robert  J.  Quinlan,  WKBF-tv, 
Avon  Lake,  Ohio,  for  his  work 
as  director  of  region  four. 

George  E.  Sweers,  director  of 
news  illustration  for  the  St. 
Petersburg  (Fla.)  Times  and 
Independent,  in  recognition  of 
his  contributions  to  photo  edit¬ 
ing  during  his  years  with  the 
Associated  Press  and  the  St. 
Petersburg  newspapers  and  as 
lecturer  at  the  American  Press 
Institute  in  1967  and  the  Roch¬ 
ester  Photo  Conference  in  1968. 

Citations : 

Sigmund  Bajak,  director  NBC 
News  Film,  for  his  five-year 
support  of  NPPA  educational 
projects. 

Barry  Edmonds,  Flint  Jour¬ 
nal,  as  chairman  of  the  Pictures 
of  the  Year  committee,  for  his 
work  and  talks  before  meetings 
of  the  association. 

Vietnam  oflTirer  cited 

Lt,  Col.  Daniel  M.  Hill,  U.S. 
Air  Force,  Vietnam,  for  his 
services  as  liaison  press  officer, 
his  contribution  to  professional¬ 
ism  in  military  photography 
and  work  with  the  Flying  Short 
Courses. 

Jack  Kenward,  F'armland  In¬ 
dustries,  for  his  work  with  the 
association  in  region  seven. 


Milton  L.  Kaplan  heads 
King  Features  Syndicate 

Milton  L.  Kaplan  has  been  Hearst  Headline  Service  and 
appointed  general  manager  and  was  named  editor.  From  1963  to 
chief  operating  officer  of  King  1966,  he  was  Washington  Bureau 


Features  Syndicate. 

His  election  as  vicepresident 
of  the  Hearst  Corporation,  King 
Features  Syndicate  Division, 
was  also  announced  jointly  by 
Richard  E.  Berlin,  president, 
and  Frank  Massi,  executive 
vicepresident,  of  the  Hearst 
Corporation. 

As  head  of  the  syndicate, 
which  produces  and  distributes 
newspaper  features  and  comics, 
tv  and  feature  films,  and  as 
president  of  King  Features 
Syndicate  Inc.,  a  wholy-owned 
subsidiary  of  the  Hearst  Corp¬ 
oration,  Kaplan  succeeds  Frank 
C.  McLearn,  who  died  May  24. 

Organized  headline  service 

Kaplan,  49,  has  been  a  news¬ 
paper  reporter,  foreign  corres¬ 
pondent,  Washington  Bureau 
chief  and  editor  over  the  past 
26  years.  A  University  of  Min¬ 
nesota  graduate,  he  worked  on 
the  Minneapolis  Tribune  before 
joining  International  News 
Service  in  New  York  in  1948. 
He  was  successively  night  editor, 
London  correspondent  for  five 
years  and  feature  editor. 


chief  and  in  1966  was  appointed 
executive  assistant  to  William 
Randolph  Hearst  Jr. 

He  was  appointed  executive 
vicepresident  and  assistant  gen¬ 
eral  manager  of  King  Features 
Syndicate  in  June,  1968. 

He  is  married  to  Doris  Wil- 
lens,  former  E&P  staff  writer, 
newspaper  reporter  and  colum¬ 
nist  who  now  is  public  relations 
director  of  the  Doyle  Dane 
Bernbach  Advertising  Agency. 
They  have  three  sons. 


In  1958,  Kaplan  organized 
editor  i  PUBLISHER  for  July  5,  1969 


Milton  L.  Kaplan 


Conrad  E.  Rose,  WDAY-tv, 
Moorhead,  Mich.,  for  his  work 
as  director  of  the  Dakota  Press 
Photographers  Association. 

Wesley  Jackson,  Netv  Orleans 
Times-Picayune,  for  his  editor¬ 
ship  of  the  Louisiana  NPPA 
publication,  the  Lenscap,  and 
production  of  “the  most  out¬ 
standing  newsletter  of  any 
NPPA  region”  during  1968-69. 

Elmer  E.  Richardson,  of  Mil¬ 
waukee,  for  his  “lifetime  of 
service  to  press  photography.” 


Bruce  G.  McCauley 


New  York  News 
names  McCauley 
general  manager 

Bruce  G.  McCauley  will  join 
the  New  York  News  on  Sep¬ 
tember  2  as  general  manager. 
Publisher  F.  M.  Flynn  an¬ 
nounced  July  1. 

For  the  past  seven  years,  Mc¬ 
Cauley  has  been  chief  execu¬ 
tive  officer  of  the  Christian 
Science  Publishing  Society, 
*Boston.  Among  other  publica¬ 
tions,  the  society  publishes  the 
Christian  Science  Monitor  which 
has  been  re-designed  under  Mc¬ 
Cauley’s  management. 

McCauley,  48,  previously 
spent  two  years  as  assistant  to 
the  president  of  the  Honolulu 
Star-Bulletin.  Before  that,  he 
served  for  six  years  as  an  ex¬ 
ecutive  of  a  management  con- 
.sultant  firm  while  teaching  at 
the  University  of  California, 
Berkeley. 

At  the  News,  the  new  general 
manager  will  have  responsi¬ 
bility  for  circulation,  advertis¬ 
ing  and  business  office  activities. 
He  will  report  to  W.  H.  James, 
executive  vicepresident. 

McCauley  is  married  and  has 
a  son  and  a  daughter.  He  holds 
three  degrees  from  the  Uni¬ 
versity  of  California,  Berkeley: 
bachelor  of  science,  engineering; 
masters  in  business  administra¬ 
tion;  and  masters  of  science  in 
industrial  engineering. 
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ABC  sets  election 


Charles  W.  Staab 


ICMA  confers 
award  on  Staab 


for  leadership 


Toronto 

The  International  Circula¬ 
tion  Managers  Association  con¬ 
ferred  its  Outstanding  Service 
Award  on  Charles  Wesley  Staab 
at  its  70th  annual  sales  con¬ 
ference  here  July  2. 

Leon  S.  Reed,  circulation  di¬ 
rector  of  the  Arkansas  Gazette, 
ICMA  board  chairman,  pre¬ 
sented  a  plaque  to  Staab  on 
which  was  this  inscription: 
“We  recognize  a  member  for 
the  past  35  years,  our  president 
1954-55,  who  rose  to  the  title 
of  executive  vicepresident  of  the 
Cincinnati  Enquirer  and  whose 
leadership  long  has  Ijeen  felt 
throughout  the  entire  newspa¬ 
per  business,  most  recently  in 
ABC  affairs.” 


Relirvd  but  active 


Staab  retired  from  his  cor¬ 
porate  responsibilities  with  the 
Enquirer  in  March  but  he  has 
continued  to  represent  that 
newspaper  in  civic  affairs.  He 
is  president  of  the  Ohio  News¬ 
paper  Association. 

His  first  newspaper  job  was 
with  the  Chicago  Herald  Ex¬ 
aminer  for  five  years,  serving  in 
various  capacities  starting  as 
clerk-bookkeeper  and  ending  as 
assistant  manager  of  metropoli¬ 
tan  area  circulation.  In  January 
1930,  he  joined  the  Cincinnati 
Enquirer  as  country  circulation 
manager,  w^as  named  director  of 
circulation  in  1934,  business 
manager  in  1956  and  executive 
vicepresident  in  1958. 

Elected  to  the  board  of  di¬ 
rectors  of  the  Cincinnati  En¬ 
quirer  in  1953  by  the  employees 
of  the  paper,  he  served  as  a 
corporate  vicepresident  and  sec¬ 
retary  of  Cincinnati  Enquirer, 
Inc. 


of  2  new  directors 


Toronto 

The  board  of  directors  of  the 
Audit  Bureau  of  Circulations 
goes  from  31  members  to  33  in 
October,  with  the  addition  of  an 
eighth  newspaper  and  a  seventh 
advertising  agency  director. 

Alan  T.  Wolcott,  managing  di¬ 
rector,  reported  the  details  of  the 
changes  in  the  ABC  structure  at 
the  annual  meeting  of  the  Inter¬ 
national  Circulation  Managers 
Association  here  this  week. 

Under  a  bylaw  amendment 
recommended  two  years  ago  by 
ABC  newspapers,  the  additional 
newspaper  director  w’ould  rep¬ 
resent  daily  new’spaper  members 
in  the  United  States  in  the  15,- 
000  to  100,000  circulation  range. 

The  addition  of  an  advertis¬ 
ing  agency  director  assures  that 
the  majority  voice  on  the  board 
rests  with  media  buyers. 

The  bylaw  amendment,  ap¬ 
proved  at  the  ABC  board’s 
June  18-20  meeting,  further 
identifies  three  of  the  six  U.S. 
daily  newspaper  directors  rep¬ 
resenting  new’spapers  within 
circulation  size  categories  as 
being  experienced  in  circulation 
work  and  nominated  by  the 
U.S.  daily  new'spaper  member¬ 
ship  as  a  w’hole. 

The  remaining  three  are 
identified  with  geographical 
time  zones,  experienced  in  news¬ 
paper  general  management  or 
advertising  sales,  and  are  nom¬ 
inated  individually  by  those 
newspapers  located  in  the  geo¬ 
graphical  area  represented. 

The  bylaw  as  it  relates  to 
the  new’spaper  director  repre¬ 
senting  Canadian  daily  news¬ 
papers  and  the  director  repre¬ 
senting  U.S.  and  Canadian 
weekly  newspapers  remains  un¬ 
changed. 

The  two  new’  directorships 
will  be  filled  by  election  at  the 
October  22-23,  1969  ABC  an¬ 
nual  meeting  of  members  at  the 
Waldorf-Astoria  Hotel  in  New 
York. 


Business  pages  change 


The  question  of  extending  the 
services  of  the  ABC  to  include 
business  publications  which  do 
not  now  meet  ABC’s  paid  cir¬ 
culation  eligibility  requirements 
wdll  be  submitted  to  the  mem¬ 
bership  for  an  advisory  expres¬ 
sion. 

Acting  on  a  recommendation 
of  its  policy  committee,  the 
ABC  directors  voted  to  ask 
members  represented  at  the 
ABC  divisional  meetings  and 
general  business  session  of  the 
annual  meeting  for  a  simple 


“yes”  or  “no”  expression  on  the 
advisability  of  establishing 
separate  standards  of  member¬ 
ship  eligibility  for  business 
publications,  including  the  defi¬ 
nition  of  a  “business  publica¬ 
tion”. 

In  essence,  the  board  will  ask 
all  members  to  give  recognition 
to  the  facts:  (1)  publishing  and 
selling  problems  facing  business 
publication  publishers  differ 
from  those  of  other  media;  (2) 
trends  established  over  two  dec¬ 
ades  indicate  a  shift  away  from 
paid  circulation  practices  in 
this  division;  and  (3)  adver¬ 
tisers  and  advertising  agencies 
strongly  desire  circulation  re¬ 
porting  comparability  between 
competing  business  publications, 
regardless  of  w’hether  they  are 
distributed  on  a  paid  or  free’ 
basis. 

The  vote  to  go  to  the  members 
for  an  advisory  expression  on 
this  proposed  exception  for 
business  publications,  to  elim¬ 
inate  the  70  per  cent  paid  mem¬ 
bership  eligibility  requirement, 
is  in  accord  with  a  board  prom¬ 
ise  to  submit  any  proposal 
W’hich  might  effect  substantial 
changes  in  ABC  policy  to  the 
full  membership. 

Statements  expressing  argpi- 
ments  for  and  against  the 
question  of  ABC  auditing  and 
reporting  for  free,  as  well  as 
paid,  distribution  business  pub¬ 
lications  will  'oe  prepared  by 
board  members  and  distributed 
to  the  membership  prior  to  the 
annual  meeting. 


ANCM  talks 

(Continued  from  page  15) 


know.” 

This  kind  of  thinking,  if  fol¬ 
lowed,  could  make  our  whole 
business  a  lot  more  understand¬ 
able. 


Awards  given  oul 


Editor  &  Publisher  promo¬ 
tion  awards  were  given  as  fol¬ 
lows: 

Redwood  City  (Cal.)  Tribune 
— A1  Irish,  CAM. 

San  Rafael  (Cal.)  Independ¬ 
ent  Journal — Carl  Lehman, 
CAM. 

South  Bay  Daily  Breeze 
(Torrance,  Cal.) — Cal  Trem¬ 
blay,  CAM. 

Philadelphia  Daily  News  — 
Gene  Williams,  CAM. 


Best  ads  of  the  vear 


Promotion  —  Hagerstoum 
(Md.)  Herald  Mail — Robert  Mc- 


FRANCIS  J.  PRUITT,  circulation  tioiis. 
director  of  the  Abilene  (Tex.)  Re-  Perso 
porter  News,  stepped  up  to  presi-  !  All 
dent  of  the  International  Circula-  their 
tion  Managers  Association  at  the  ‘ 
annual  convention  this  week  at  *  ^ 

Toronto.  ... 


=  „„ua.  .....  , 

Toronto.  .. 

vertii 

The  Sunday  Record  Call  o'! 
Hackensack,  N.J.  qualified  foii 
ABC  membership  with  the  rel  gpQ 
lease  of  its  initial  audit  report! 

The  board  admitted  19  non  i 
publisher  members — five  retail-l  Qgyg 
ers,  seven  advertising  agencies]  jjgggj 
and  seven  associate  members. 


Postliuinoug  award 

I  joinii 

Billings,  Mont  the  C 
The  National  Federation  of|  ggx»’ 
Press  Women,  in  annual  meet-i  jp^g 
ing  here  recently,  gave  its] 
highest  award  to  Bobbie  Mc-i 
Callum,  25-year-old  reporter!  .pj^ 
and  coluirmist  for  the  Seattle 
Post-Intelligencer  who  died] 

June  3.  Her  entries  won  first] 
prizes  in  categories  for  special) 
articles  and  interviews.  i 

like!’ 

Namee,  CAM.  t  thele 

Automotive —  Trenton  (N.J.)| 
Evening  Times — John  Clark, ^ 
CAM.  I  gri„, 

Real  Estate  —  Miami  (Fla.lr  to  tl 
Herald  and  News  —  Fred 
Rasmussen,  CAM. 

General  Merchandise  —  Se-j 
attle  (Wash.)  Times  —  Les 
Jenkin-s,  CAM.  ‘ 

Color  in  Classified  —  Miami 
fFla.)  Herald  and  News — Fred 
Rasmussen,  CAM. 

Special  Page  or  Section  — 
Tacoma  (Wash.)  News  Tribune] 

— George  Sherrod,  CAM.  It 


International  Want  Ad  Week 


Corvallis  (Ore.)  Gazette- 
Times  —  Jeanette  Sargeant, 
CAM. 

Everett  (Wash.)  Herald  — 
Bob  Ryder,  CAM. 

Ottawa  (Ont.)  Journal  — 
Duncan  Campbell,  CAM. 

Orlando  (Fla.)  Sentinel  — 
Edmond  Alain. 

Akron  (Ohio)  Beacon  Journal 
^ohn  H.  Kidder,  CAM. 
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CL  VSSIFIED  CLINIC 


ANCAM  talks  turn 
to  many  new  fields 

By  Stan  Finsness 

(^AM,  Providence  Journal  and  Biilleliii 


The  49th  ANCAM  convention 
in  Portland  was  somewhat  dif¬ 
ferent  from  others  in  the  past 
20  years. 

It  used  to  be  that  you  talked 
about  how  to  get  business. 
Extra  linage.  New  classifica¬ 
tions.  How  to  promote.  Rates. 
Personnel. 

All  of  these  problems  and 
their  possible  solutions  are  still 
prime  subjects  for  the  associa¬ 
tion  of  newspaper  classified  ad¬ 
vertising  managers  but  we’ve 
had  to  add  a  new  dimension: 
Government. 

I  In  the  past  couple  of  years, 
EEOC  held  the  stage  and  the 
final  curtain  still  hasn’t  come 
down.  In  fact  the  annual  Mc¬ 
Govern  Award,  for  the  pub¬ 
lisher  contributing  most  to  the 
cause  of  classified  advertising, 
went  this  year  to  John  Kauff- 
mann,  president  of  the  Waah- 
.  ington  Star,  for  his  efforts  in 
joining  with  ANPA  to  set  aside 
^  the  Commission’s  rulings  on  “no 
i  sex”  in  classified  ads.  (E&P, 
June  28.) 

Truth  in  lending  act 

This  year  it’s  “Regulation  Z” 
of  the  Truth  in  Lending  Act — 
another  situation  where  legisla¬ 
tion  intended  to  correct  one  sit¬ 
uation  laps  over  into  another. 
Inadvertently  or  haphazardly, 
likely,  but  a  big  headache  never¬ 
theless. 

CAMs  came  away  from  a  ses¬ 
sion  on  Truth  in  Lending  wond¬ 
ering  what  the  heck  happened 
to  them.  “Where’s  the  good  old 
classified  ad  business?”  was  one 
comment. 

“Guess  I’ll  just  have  to  scrap 
my  cash  discount,”  w’as  another. 

It’s  not  my  place  to  interpret 
Regulation  Z.  ANPA  is  working 
hard  on  it.  So  are  the  state  as¬ 
sociations  and  the  counsels  of 
individual  newspapers. 

It  did  come  through  clearly 
that  lawmakers  certainly  didn’t 
take  the  millions  of  classified 
advertising  transactions  into  ac¬ 
count  when  they  drafted  the 
regulation,  that’s  for  sure. 

With  commercial  transactions 
apparently  exempt,  CAMs  did 
relax  somewhat,  after  listening 
to  Fred  Lukens,  attorney  for 
the  Seattle  District  of  the  Fed¬ 
eral  Trade  Commission,  but 
some  areas  still  remained  un¬ 
clear. 


At  one  point,  we  were  told 
that  private  party  transactions 
to  sell  your  own  house  or  car 
were  not  covered.  At  another 
point  w’e  heard  that  “a  cash  dis¬ 
count  is  a  finance  charge  in  re¬ 
verse.”  Then  we  were  advised 
that  a  transaction  of  $75  or 
less  was  not  covered  if  the  fin¬ 
ance  charge  was  $5  or  less  or  if 
the  transaction  was  over  $76 
and  the  finance  charge  was 
$7.50  or  less,  the  regulation  had 
no  effect.  If  the  discount  plan 
comes  under  the  regulation  the 
“rate  of  interest”  must  be 
shown. 

Lukens  told  us  “a  flat  rate 
is  OK  and  so  is  a  prepaid  cash 
discount.” 

Where  your  advertisers  have 
to  spell  out  complete  terms,  he 
said,  is  when  they  start  talking 
about  any  form  of  financing, 
whether  it’s  open  end  credit  or 
clo.spd  end  accounts. 

Production  topics 

Then  the  scene  changed  to 
newspaper  production.  Un¬ 
tangling  the  snarls  of  putting 
together  our  sections  of  the  fu¬ 
ture.  Wide  band  telephone  lines. 
Satellite  plants.  Portable  tele¬ 
typewriters.  Input,  output, 
storage,  hardware,  software. 

Most-heard  comment  after 
this  session:  “Sure  glad  I’m  go¬ 
ing  to  retire  next  year.” 

Actually,  exposing  CAMs  to 
this  kind  of  thing  is  darn  good. 
We’re  going  to  be  right  in  the 
middle  of  the  soon-to-come  pro¬ 
duction  breakthrough,  and  we’d 
better  know  how  to  tie  the  com¬ 
plicated  knots  of  sales-produc- 
tion-accounting  to  the  best  ad¬ 
vantage  of  all  three  areas. 

The  giants  in  the  business  are 
talking  about  cathode  ray  tubes 
— where  the  salesgirl  will  be 
able  to  visualize  the  ad  she  has 
just  typed  on  a  tv-like  screen 
(while  credit  is  instantaneously 
being  checked  in  the  computer’s 
memory)  so  she  can  quote  the 
customer. 

After  she  releases  the  ad,  it 
goes  into  the  computer  and  is 
eventually  fed  through  the  high 
speed  photocomp  equipment 
where  tomorrow’s  section  is 
paginated. 

Paginated?  Put  into  pages. 
Camera  ready. 

The  smaller  papers  are  happy 
with  styrofoam,  photo-comp  and 
offset.  They  talk  about  leased 


EDITOR  ac  PUBLISHER  for  July  5,  1969 


ANCAM  OFFICERS— front  row: 
Gunnar  Rovick,  vicepresident;  Ray 
Greene,  president;  John  Stein, 
vicepresident;  second  row:  William 
Gardner,  secretary;  Harland 
Henry,  vicepresident;  and  Harry 
McConnell,  treasurer. 


ANCAM  leader 
sees  classified 
revenue  gaining 


lines,  time  sharing  and  backup. 

In  between  comes  the  special¬ 
ized  computer,  designed  as  the 
link  between  paper  tape  input 
and  photo-comp  output.  (E&P 
March  22,  1969,  Page  20.) 

The  priceless  ingredient 

Victor  Modeer,  business  man¬ 
ager  of  the  St.  Joseph  (Mo.) 
News-Press  and  Gazette  and 
president  of  International  News¬ 
paper  advertising  executives, 
brought  to  the  meeting  a  long- 
awaited  expression  of  the  in¬ 
dustry’s  awareness  of  and  in¬ 
terest  in  classified  advertising. 

“I  know  of  no  other  two  news¬ 
paper  organizations,”  he  said, 
“which  have  greater  unanimity 
of  goals,  such  a  community  of 
interests,  as  ANCAM  and 
INAE.  I  must  confess  that  now 
that  we  in  INAE  are  becoming 
more  aware  of  our  common 
problems  and  goals,  I  am  rather 
amazed  that  we  are  so  tardy  in 
recognizing  them.  I  assure  you 
that  INAE  is  going  to  spend 
much  more  time  and  effort  in 
improving  this  relationship.” 

He  came  up  with  an  interest¬ 
ing  theory  regarding  the  re¬ 
lationship  between  classified  and 
display  that  make  a  lot  of 
sense — “There  is  no  doubt  that 
classified  is  only  beginning  to 
realize  its  great  potential.  Some¬ 
where  down  the  line  from  style 
advertising  (dresses  and  coats) 
through  other  retail  advertising 
down  through  new  cars  to  used 
cars  to  real  estate,  help  wanted 
ads,  etc.,  that  somewhere  in  this 
line  it  ceases  to  be  as  profitable 
to  advertise  in  display  as  it  is  to 
run  in  the  Classified  pages. 
Where  this  line  is,  I  don’t 

(Continued  on  page  14) 


Portland,  Ore. 

Ray  Greene,  a  former  Oregon 
man  who  got  his  start  in  the 
classified  advertising  business  on 
the  staff  of  the  Salem  Oregrni 
Statesman  in  1951,  and  who  is 
now  classified  advertising  man¬ 
ager  of  the  Baltimore  (Md.) 
News- American,  took  over  the 
presidency  of  the  Association 
of  Newspaper  Classified  Adver¬ 
tising  Managers  here  at  the 
national  convention  (June  26). 

He  succeeds  another  Oregon 
man.  Max  Taylor,  classified  ad¬ 
vertising  director  for  the  Port¬ 
land  Oregonian-Oregon  Journal. 

For  the  past  three  years 
Greene  has  been  with  the  News- 
American. 

,  Auloniuliun  helps 

Ills  prediction  as  he  took  over 
the  gavel  of  ANCAM:  “Auto¬ 
mation  is  helping  to  expand 
classified  at  a  much  greater  rate 
than  otheL  advertising.  Classi¬ 
fieds  now  produce  an  average  of 
30  percent  of  a  newspaper’s  ad¬ 
vertising  revenue — and  within 
10  years  will  be  yielding  close  to 
50  percent  of  total  revenue.” 

President-elect  of  ANCAM  is 
John  Stein,  CAM  of  the  Courier- 
Journal  and  Louisville  Times, 
who  will  serve  as  first  vicepresi¬ 
dent  during  the  coming  year. 

Other  officers 

Others  named:  Gunnar  Ro¬ 
vick,  Minneapolis  Star  &  Trib¬ 
une,  second  vicepresident;  Har 
Henry,  Son  Jose  Mercury- 
News,  third  vicepresident;  Bill 
Gardner,  Raleigh  (N.  C.)  iVews- 
Observer,  secretary;  Harry  Mc¬ 
Connell,  Charlotte  (N.  C.)  Ob¬ 
server  and  News,  treasurer. 
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Typewriter  and  pen— 
he’s  fluent  with  both 


s  asleep.  i  •  i  i 

those  extra  IrermoiicI  to  oead 

was  one  of 

selected  by  Gannett  service; 

igazine  in  ’ 

Lucas  in  Oregon 

Rochester,  N.  Y 
pp  Jack  W.  Germond,  political  re¬ 

porter  for  the  Gannett  News 
I'ashington  Service  in  Washington,  New 
of  Chicago,  York  City  and  Albany  for  the 


Pensacola,  Fla.  papers,  Bow’den  is  in  constant 

J.  Earle  Bowden,  40- year-old  demand  as  a  speaker, 
editor  of  the  Pensacola.  News-  A  prime  mover  in  the  Gulf 
Journal,  has  turned  out  about  Islands  National  Seashore,  Bow- 
7,000  cartoons  since  he  joined  den  is  chairman  of  the  Pensa- 
the  newspapers  as  sports  editor  cola  Historical  Restoration  and 
of  the  Journal  in  1953.  Preservation  Commission,  and 

Despite  his  output,  and  their  a  member  of  the  Pensacola 
importance  to  the  editorial  Junior  College  Board  of 
pages,  Bowden  still  classifies  Trustees. 

cartooning  as  a  hobby  and  does  A  devout  student  of  the  South, 
much  of  his  work  at  the  drawing  Bowden  collects  and  reads  books 
board  in  his  home  at  night. 

Bowden,  reared  in  Florida’s 
Panhandle  hamlet  of  Altha, 
grew  up  admiring  cartoons  by 
Bill  Mauldin  and  Milton  Caniff. 

In  these  days,  though,  he 
spent  more  time  trying  to  be 
another  Lefty  Grove  than  he  did 
in  efforts  to  emulate  Mauldin  or 
Caniff. 

He  got  serious  with  cartoon¬ 
ing  after  he  learned  he  had  as 
much  chance  as  Donald  Duck  in 
making  it  in  baseball. 

He  w’as  graduated  from 
Florida  State  University  with 
a  BS  in  journalism  and  political 
science  and  served  three  years 
in  the  Air  Force  before  he 
joined  the  Pen.sacola  Journal. 

.Show  at  Art  Center 

A  total  of  140  of  Bowden’s 
political,  social  and  sports  car¬ 
toons,  portraits  of  Civil  War 
figures  and  caricatures  of  world 
leaders  were  displayed  in  a  one- 
man,  pen-and-ink  show  by  the 
Pensacola  Art  Center  during 
September,  1963. 

His  editorial  page  cartoon, 

“The  American  Heritage,’’  won 
a  Freedoms  Foundation  honor 
certificate  in  1967. 

He  received  the  Foundation’s 
1968  principal  award  for  edi¬ 
torials,  the  highe.st  honor  b«*- 
stowed  for  editorial  writing. 

Dr.  Kenneth  Wells,  Founda¬ 
tion  president,  .said  in  present¬ 
ing  the  award  to  Bowden  at 
V’alley  F’orge,  Pa.,  that  it  was 
for  “outstanding  achievement  in 
bringing  about  a  better  under- 
.standing  of  the  American  way 
of  life.” 

Dr.  W'ells  said  the  Pen.sacola 
News-Journal  series  in  eight 
parts,  titled  “We  Believe,”  rep¬ 
resented  some  of  the  best  edi¬ 
torial  thinking  ever  considered 
by  Freedoms  Foundation  judges. 

Bowden  was  sports  editor  of 
the  Journal  five  years  until  he 
became  news  editor  of  the  News, 
with  his  page  one  designs  win¬ 
ning  five  Florida  Asswiated 
Press  contests — four  in  a  row. 

Besides  directing  and  par¬ 
ticipating  in  the  editorial  con¬ 
tent  of  the  Pensacola  news- 


nett  Group. 

“The  expansion  of  the  Gan¬ 
nett  News  Service  coverage  of 
Washington,  started  by  Bob 
Lucas,  will  continue,”  said  Gan¬ 
nett  President  Paul  Miller,  “to 
meet  our  growing  needs.” 

The  10-member  Washington 
staff  covers  Congressional  dele¬ 
gations  from  all  areas  served  by 
32  Gannett  Group  newspapers 
and  nine  broadcast  facilities  as 
well  as  federal  agency  activities 
which  directly  or  indirectly  af¬ 
fect  communities  served  by  the 
GNS  daily  wire  report.  In  addi¬ 
tion,  it  provides  special  cover¬ 
age  of  major  stories  from  all 
three  branches  of  the  federal 
government. 

Germond,  41,  is  a  native  of 
Massachusetts  and  a  graduate 
of  the  University  of  Missouri  in 
1951  with  degrees  in  journalism 
and  in  arts.  He  began  his  news¬ 
paper  career  on  Missouri  and 
Michigan  newspapers  and  joined 
the  Gannett  Group  as  a  reporter 
for  the  Rochester  Times-Uniou 
in  1953. 

Lucas,  who  has  been  Wash¬ 
ington  Bureau  chief  since  1965, 
plans  to  return  to  his  native 
state  of  Oregon  where  he  will 
handle  news  and  corporate  a.s- 
signments  on  the  West  Coast  for 
Gannett  Co.,  Inc.  He  was  bom 
in  Salem,  Oregon,  educated  in 
Portland,  Oregon  public  .schools 
and  was  graduated  in  1936  from 
the  University  of  Oregon  where 
he  edited  the  campus  daily  news¬ 
paper.  He  joined  the  Oregon 
Journal  after  graduation  and 
later  served  with  the  Astoria 
Budget  and  the  Yakima  Re- 
puhlic-Herald. 

Lucas  moved  to  the  Denver 
Post  where  he  was  editorial 
page  editor  for  seven  years  and 
its  managing  editor  fo*"  two 
years.  He  joined  the  Gannett 
Group  in  1960  as  an  as.sociate 
editor  of  the  Hartford  (Conn.) 
Times  and  served  as  its  editor 
from  1961  to  1965  when  he 
moved  to  his  Washington  as¬ 
signment. 
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Swiiitoii  honored 

The  Ameiican  Asiatic  Asso¬ 
ciation  presented  its  Distin¬ 
guished  Service  Awanl  to  Stan¬ 
ley  M.  Swinton,  assi.stant  gen¬ 
eral  manager  and  director  of 
World  Services  of  the  Associ¬ 
ated  Press,  on  June  24. 


ornia 


H  HIS  LEFT  HAND — Pensacola  News-Journal  Editor  J. 
en  studies  some  of  the  more  than  7,000  editorial  pa9e 
>  has  drawn  for  the  Florida  newspapers  during  the  last 
ie  does  his  drawing,  left-handed,  at  home  after  spending 
the  day  on  other  editorial  duties  at  the  office. 


^Untidy  suspension  ’ 

Editors  stand  guard 
i’or  the  campus  press 


By  Ludmilla  Alexander 


A  stack  of  campus  newspa-  The  Fresno  City  College 
pers  fluttered  in  the  spring  newspaper  was  suspended  be- 
brc'  ze,  awaiting  distribution  to  cause  it  published  a  photograph 
the  student  body.  The  headlines  of  three  black  children  standing 
suggested  nothing  controversial  in  front  of  the  administration 
—“Queen  Candidates  Selected,”  building  in  the  classic  pose  of 
“Pres.  Appoints  New  Dean  of  “See  no  evil,  hear  no  evil,  speak 
Men.”  no  evil.”  The  Black  Students 

However,  inside  on  page  two.  Union  protested  that  monkeys 
an  editorial  criticized  a  leftist  were  usually  depicted  in  that 


{at  a  sit-in  demonstration  in  the  A  sports  editor  on  the  San 
administration  building.  Jose  State  College  newspaper 

Within  two  hours,  a  group  of  was  roughed  up  by  several  black 
i  these  students  marched  into  the  students  for  criticizing  a  Negro 
'newspaper  office,  knocked  over  boycott  of  a  football  game  in 
[several  typewriters,  and  threat-  one  of  his  columns, 
lened  the  editor  with  physical 
violence  if  he  did  not  retract 
I  his  statement.  Although  all  the  Such  incidents  have  prompted 
'members  of  the  mob  were  later  professional  newsmen  in  Calif- 
I  identified,  no  disciplinary  action  ornia  to  take  action.  Under  the 
iwas  taken  by  the  administra-  banner  of  the  Freedom  of  In- 
'  tion.  formation  Committee,  they  have 

\  This  scene,  with  one  variation  begun  a  series  of  investigations 

campus 

_  The  group  is  sponsored 

'ties  in  California  during  the  by  Sig^a  Delta  Chi,  the  Cali- 
past  year.  1  "  ^  ^  ----- 

At  the  University  of  Calif-  sociation,  the  California  Broad- 
■  ornia  at  Berkeley,  the  editor  of  casters  Association,  and  various 
"  "‘omian  was 
violence  by 


Incidents  examined 


BURNING — Blacic  students  burn  copies  of  the  Pioneer,  student 
newspaper  at  California  State  College,  Hayward,  in  protest  of  an 
editorial  criticizing  the  actions  of  black  athletes  at  the  Olympic 
Games  in  Mexico  City. 


matory  as  it  may  be.”  lowed  the  Board  of  Publications 

who  was  the  publisher  of  the 
Funds  cut  off  Gater,  to  have  become  so  one- 

_ _  _ _ _  _  The  Gater  still  publishes  a  sided  in  its  political  views.” 

fornirN^wspaj^rPubUsherBA^  daily  paper,  although  all  of  its  Spangler  declined  to  si^cu- 
...  fynds  have  been  cut  off.  It  op-  late  how  effective  their  findings 

erates  on  advertising  revenue  would  be  in  remedying  the  situ- 
and  has  cut  down  the  number  ation  or  preventing  other  w- 
Their  first  two-month  study  ^stribution. 

tant  activist  who  has  been  ar¬ 
rested  several  times  at  campus 
demonstrations. 


into  suppression  of 
news. 


press  clubs. 

threatened  with  violence  by  . .  . . ,  .  - 

thirty  students  for  not  printing  has  just  been  completed.  It  dealt  editor,  Greg  deGiere,  is  a  mili- 

letters  they  had  submitted  for  with  the  suspension  of  the  Daily  *  *  . *  ' 

the  editorial  page.  Gater  and  its  supplement.  Open 

Process,  by  Acting  President  of 
San  State 

S.  I.  Hayakawa. 

.  *  .  The  investigating  committee 

was  .  ~  , 

Spangler,  vicepresident  of  Pen¬ 
insula  Newspapers  Incorporated 
and  former  national  president 

■  of  Sigma  Delta  Chi.  Other  mem¬ 
bers  were  Edmund  J.  Dooley, 
editor  of  the  San  Francisco  Ex¬ 
aminer  ^ 

professor  in  the  Graduate  School 
of  Journalism,  University  of 
California,  Berkeley;  and  Tem¬ 
pleton  Peck,  director  of  the  edi¬ 
torial  page  of  the  Son  Fran¬ 
cisco  Chronicle, 

After  extensive  interviews 
with  editors  of  the  Daily  Gater, 
with  the  head  of  the  journalism 
department,  and  with  Dr.  Haya¬ 
kawa  himself,  these  newsmen 
judged  the  suspension  action  to 
be  “untidy  in  nature." 
extent  that  Dr.  Hayakawa 
tl-  •  »  j  sought  to  suspend  the  student 

WARN  NG--Th.,  ».gn  lor.warnad  blications  to  alter  their  edi- 
the  editor  of  the  Pioneer  at  Cali-  f  .  .  .  .  • 

forni.  State  College.  Heyward,  ‘o"al  content,  he  was  wrong,” 

of  the  oncoming  confrontation  their  report  read, 
with  militant  student*.  The  edi-  tors  should 
toriel  was  punched  full  of  holes. 
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currences.  “We  plan  to  carefully 
follow  the  Regents’  probe  of  the 
University  of  California  publi¬ 
cations.  We  plan  to  continue  in¬ 
vestigating  incidents  as  they 
A  second  paper,  the  Phoenix,  come  up  throughout  the  state, 
has  also  sprung  up.  This  week-  And  we'll  go  to  the  defense  of 
ly  is  subsidized  by  the  journal-  editors  who  are  suppressed  in 
headed  by  Raymond  L.  iam  department  and  is  con-  their  views,  whether  it  be  from 
-  -  -  trolled  as  such.  Although  the  *he  right  or  from  the  left.  But 

Phoenix  is  not  influential  on  exactly  how  effective  we’ll  be, 
campus,  it  does  provide  a  ve-  I  just  don’t  know.” 
hide  for  the  journalism  stu-  u  i  j  j-. 

dents  in  which  to  write. 

In  a  later  interview,  Spangler  Praise,  however,  for  the  Com- 
•  Dr.  Albert  G.  Pickerell  stressed  the  positive  aspect  of  mittee’s  work  has  already  come 

’  -  -  -  -  ’  -  -  -  the  situation  as  it  now  exists,  from  Karen  Holzmeister,  for- 

“Two  newspapers  on  campus  is  mer  student  editor  of  the  Pio- 

in  the  best  interests  of  both  the  neer  at  California  State  College, 

students  and  the  college,”  he  Hayward, 
said.  “The  Phoenix  is  a  lab  pa-  Miss  Holzmeister  was  forced 
per  and  should  be  subsidized,  to  resign  at  the  end  of  last  year 

The  Gater,  on  the  other  hand,  after  sixty  black  students  in- 

must  either  stand  or  fall  on  its  timidated  her  in  her  office  for 

own.  Personally,  I  think  it  can  editorially  criticizing  the  actions 

make  it,  but  funds  should  not  of  black  athletes  at  the  Olympic 

come  from  the  college.”  Games  in  Mexico  City.  Her 

,  .  resignation  was  not  accepted, 

”  “To  the  Silent  majority  blamed  but  it  did  bring  on  an  investi- 

Just  who  is  to  blame  for  the  nation  by  the  Board  of  Publi- 
leftist  take-over  of  the  Gater  cations  which  questioned  her  ac- 
is  unclear,  Spangler  continued.  Gons  as  editor.  Her  term  of  of- 
Tf  blame  can  be  placed  on  any-  ''’a®  up. 

'Administra-  one,  it  should  go  to  the  silent  “I  received  no  help,  no  pro- 
not  respond  to  majority  of  students,”  he  said,  tection  of  any  kind  after  the 
campus  press  criticism,  inflam-  “They  should  never  have  al-  (Continued  on  page  18) 


Hospitality  for  the  press 

Posh  inns  prepare 
for  Nixon  entourage 


By  David  C.  Henley 

Nkwpobt  Beiach,  Calif. 

Memo  to  newsmen  planning  to 
cover  the  month-long  stay  here 
of  President  Richard  M.  Nixon 
and  his  family  in  August: 

It’s  pretty  hard  to  match  the 
President’s  mode  of  automotive 
transportation,  because  there 
are  not  too  many  cars  in  the 
United  States  that  can  equal 
his  $500,000  made-to-order  lim¬ 
ousine. 

But  if  you  can  get  on  the 
good  side  of  Douglas  Ross,  he 
promises  to  give  you  the  use  of 
his  $40,000  Rolls  Royce  while 
reporting  the  news  of  Mr.  Nixon. 
And  Ross’  car  boasts  an  added 
bonus:  An  attractive,  mini- 
skirted  hostess  who  comes 
equipped  with  cold  champagne 
and  hot  hors  d’oeuvres. 

Ross,  a  nattily-dressed  Eng¬ 
lishman,  is  manager  of  the  New¬ 
porter  Inn,  a  365-room  luxury 
hotel  w'hich  President  Nixon 
during  his  June  4  to  7  visit  here 
named  as  his  “Summer  White 
House.”  And  thus  Ross  will  be 
host  to  hundreds  of  American 


Campus  press 

(Continued  from  page  17) 


incident,”  said  Miss  Holzmeister. 
“I  gave  the  administration  the 
names  of  the  students  and  noth¬ 
ing  was  done  about  it.  I  was 
told  to  keep  quiet  about  every¬ 
thing.  The  administration  bent 
over  backwards  to  help  one 
group  while  making  the  other 
group,  my  editorial  staff,  the 
scapegoats.” 

“The  Freedom  of  Information 
Committee  was  a  great  help  to 
me,”  she  continued.  “I  felt  in¬ 
timidated  until  Richard  Fogel 
(president  of  the  Committee 
and  assistant  managing  editor 
of  the  Oakland  Tribune)  came 
on  the  scene.  He  telephoned  the 
journalism  department,  advised 
me  on  what  to  do,  persuaded 
the  president  of  Theta  Sig^na 
Phi  (the  women’s  journalism 
sorority)  to  appear  in  my  de¬ 
fense  at  the  hearing.  In  short, 
his  name  and  prestige  helped.” 

The  Peninsula  Chapter  of 
Theta  Sigma  Phi  later  sent  a 
resolution  to  Governor  Ronald 
Reagan  and  the  California 
State  College  Board  of  Trustees, 
asking  them  to  prevent  further 
incidents  of  news  suppression 
on  college  campuses. 
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and  foreign  newsmen  who  will 
cover  the  President  during  his 
August  and  future  stays  on  this 
sunny  Southern  California 
coast. 

Actually,  the  President  has 
chosen  three  local  towns  here 
as  his  summer  and  vacation 
headquarters. 

(1)  San  Clemente — about  a 
half-hour  driving  trip  to  the 
South,  is  Mr.  Nixon’s  official 
residence.  There,  the  President 
has  purchased  for  a  reported 
$340,000  a  10-room  Spanish- 
style  dwelling  fronting  the  Pa¬ 
cific  Ocean  for  his  home  and 
official  voting  residence.  The 
house,  and  its  adjoining  21 
acres,  has  five  bedrooms  and 
baths,  a  five-car  garage,  a  two- 
bedroom  guesthouse,  and  addi¬ 
tional  servants  quarters  on  the 
tree-covered  grounds.  The  house 
adjoins  a  Coast  Guard  Loran 
Station  helipad,  which  the  Presi¬ 
dent  will  use  to  transport  him¬ 
self  to  the  jet  airfield  at  El 
Toro  Marine  Corps  Naval  Air 
Station,  about  20  minutes  away, 
and  the  helipad  at  Ross’  New¬ 
porter  Inn.  The  President  has 
stated  that  the  Newporter  Inn 
will  serve  as  his  official  offices 
during  his  visits  here. 

The  San  Clemente  Inn,  a  140- 
room  motel  located  about  five- 
minutes  from  the  Nixon  estate. 


will  serve  as  the  sleeping  head¬ 
quarters  of  the  President’s  staff. 
Staying  at  the  inn  will  be  his 
administrative  staff,  conununi- 
cations  officers,  and  Secret  Ser¬ 
vice  guards.  The  inn  also  has 
installed  press  room  and  dark¬ 
room  facilities  and  will  be  the 
headquarters  of  the  press  pool 
which  covers  the  President’s  ac¬ 
tivities  on  a  24-hour  basis. 

(2)  Laguna  Beach  —  the 
famed  art  community  and  sen¬ 
ior  citizen  retirement  center  lo¬ 
cated  mid-way  between  San  Cle¬ 
mente  and  Newport  Beach.  The 
sea-front  Surf  and  Sand  Hotel 
here  will  be  the  residence  of  the 
press  during  the  President’s 
Southern  California  visits.  The 
hotel,  which  has  174  rooms 
(which  start  at  $35.  a  day, 
single  rate)  is  a  nine-story  af¬ 
fair  owned  and  managed  by 
Merrill  Johnson.  Johnson  has 
turned  the  Mai  Tai  Room  (a 
mammoth  banquet  facility)  into 
the  press  room,  and  telephones, 
typewriters,  and  Western  Union 
facilities  are  now  in  operation 
here.  The  hotel,  which  is  built 
and  decorated  in  a  South  Seas 
motif,  fronts  a  grand  beach. 
Fine  restaurants,  shops,  art 
studios  and  galleries,  as  well  as 
bikini-wearing  females  are  with¬ 
in  walking  and  watching  dis¬ 
tance.  Observers  of  the  hotel 
and  its  surroundings  positively 
guarantee  that  the  press  will 
have  nothing  to  complain  about. 

(3)  Newport  Beach — site  of 
the  Newporter  Inn  which  the 
President  has  named  as  his  of¬ 
ficial  office.  The  Inn,  another  20 
minutes  drive  north,  is  con¬ 
sidered  a  “perfect”  Presidential 
headquarters  by  White  House 
Press  Secretary  Ronald  Ziegler. 

Ziegler,  who  used  to  spend 
time  in  Newport  Beach  swim¬ 


ming  and  playing  tennis  wiiil 
a  use  undergraduate,  said  thi 
the  location,  size,  and  access!  td 
ity  helped  make  the  Inn  tk 
President’s  choice  for  his  offi<’ei 

The  hotel,  a  country-club  at 
fair,  faces  Newport  Harbor  an 
its  hundreds  of  sailboats,  motoi 
boats,  and  yachts.  The  hotel  ha 
a  large  pool,  tennis  courts,  an 
its  own  golf  course.  It  also  hai 
on  its  grounds  many  shops 
restaurants,  and  a  large  park 
ing  area. 

The  Inn  is  located  only  fivt 
minutes  (via  a  wide,  fast  high¬ 
way)  from  Orange  County  Air¬ 
port.  Here,  jets  arrive  on  sched¬ 
uled  airlines  from  Los  Angeles 
(about  an  hour’s  driving  time) 
and  other  California  cities.  Ari¬ 
zona  Senator  Barry  Goldwater 
lands  his  plane  at  Orange  Coun¬ 
ty  Airport  when  commuting  be¬ 
tween  his  Newport  Beach  apart¬ 
ment  at  the  exclusive,  private 
Balboa  Bay  Club  (a^ut  five 
minutes  from  the  Inn)  and 
Washington,  D.C.,  and  his  home 
in  Phoenix. 

And  equally  important,  a 
large  heliport  faces  the  New¬ 
porter  Inn.  Here,  the  President 
and  his  staff  will  fly  to  and 
from  the  San  Clemente  estate 
and  the  Marine  Corps  airfield  at 
El  Toro.  About  10  scheduled 
flights  a  day  on  Los  Angeles 
Helicopter  Airways  are  made 
from  the  Inn  to  Los  Angeles 
International  Airport,  about  a 
15-minute  flying  trip. 

The  President’s  offices  here 
are  located  in  the  New  Orleans- 
style  Villa  San  Remo,  a  modem, 
two-story  building  detached 
from  the  main  hotel.  The  struc¬ 
ture  faces  the  Harbor,  the  hotel, 
and  the  ninth  tee  of  the  golf 
course. 


THE  SUMMER  WHITE  HOUSE  which  President  Nixon  and  his  family  will  occupy  in  August  is  a 
Spanish-style  home  that  sits  on  a  low  bluff  above  the  Pacific  Ocean  at  San  Clemente,  California. 
(Photo  by  Craig  Van  Note  of  the  San  Clemante  Daily  Sun-Post.) 
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►  Sales  increased  by  14%  to  $374  million. 

►  Profits  from  publishing  and  printing  increased  by  76%  to  $ 30.6  million, 

►  Income  from  trade  investments  increased  by  4.8%  to  $7  million. 

►  Earnings  per  share  increased  by  48%  to  12.7  cents. 


International  Publishing  Corporation,  London 

EXTRACTS  FROM  THE  STATEMENT  BY  THE  CHAIRMAN,  MR.  HUGH  CUDLIPP 


IPCS  ACTIVITIES 
AND  MARKETS 

\  NEWSPAPER  PUBLISHING 
IPC’s  six  major  newspapers  reach  67%  of  the 
adult  population  of  the  UK  and  hold  40%  of  the 
display  advertising  in  popular  national  news¬ 
papers.  The  Daily  Mirror  alone  has  a  circulation 
of  nearly  5  million;  together  the  three  daily 
newspapers  have  a  circulation  of  6.5  million 
copies,  and  the  three  Sunday  newspapers  11.2 
million. 


^  MAGAZINE  PUBLISHING 
IPC’s  four  mass-circulation  women’s  weekly 
magazines  have,  together,  a  circulation  of  7.4 
million ;  their  rut  readership  is  11.6  million. 

More  them  56  other  magazines  are  published  by 
IPC’s  Magaziru  Division  covering  all  sectors  of 
the  consutrer  market — women’s  monthlies,  young 
persons’  magazitus,  juvenile  and  practical' 
magazines,  and  special  interest  magazines. 


}  BUSINESS  PUBLISHING 
With  1 31  journals  covering  ruarly  every  area  of 
busiruss  and  industry,  112  directories,  and  40°,, 
of  the  UK  busiruss  press  advertising  market, 
IPC’s  Busiruss  Publishing  Division  is  the 
predominant  organisation  in  this  UK  market. 
The  division  has  invested  over  $16.3  million  in 
minority  interests  in  busiruss  publishing  com¬ 
panies  in  the  USA,  seven  European  countries 
and  Hong  Kong.  Through  these  holdings  it 
provides  very  wide  international  advertising 
coverage  to  industry. 

IPC’s  major  interest  in  the  USA  is  its  30. 
holding  in  Cahners  which,  during  the  year, 
acquired  the  well-known  Conover-Mast  business 
publishing  company. 


^  BOOK  PUBLISHING 
The  Hamlyn  Publishing  Group  is  the  largest 
book  publishing  organisation  in  the  UK  with  an 
estimated  8%  of  the  UK  market.  Overseas,  it 
is  developing  thriving  markets  in  Australia  and 
Canada,  and  is  launching  operations  in  New 
Zealand  and  Hong  Kong. 

The  Butterworth  Group  is  the  predominant 
legal  publisher  in  the  UK  and  has  a  sizeable 
share  of  the  market  for  medical  books.  It  is 
expanding  in  the  educational,  scientific,  accoun- 
ing  and  tax  fields.  50%  of  its  turnover  is  from 
exports  and  overseas  publishing  in  Australia, 
New  Zealand,  South  Africa  and  Canada. 


Your  board,  during  my  first  year  as  Chairman, 
has  carried  out  an  intensive  review  of  the 
Corporation’s  operations  and  resources  and  has 
agreed  upon  its  short-term  and  long-term 
intentions,  some  of  which  for  good  commercial 
reasons  cannot  yet  be  announced.  The 
immediate  future  presents  major  challenges  and 
opportunities,  particularly  in  the  areas  of  loss- 
making  and  low-yield  operations  and  the  level  of 
return  on  our  substantial  resources. 

RESULTS  AND  DIVIDEND 

In  the  year  which  ended  on  28th  February  profits 
from  publishing  and  printing  improved  by 
S13.2  million  to  S30.6  million. 

Earnings  per  ordinary  share  increased  by  48  "o 
so  that  profit  available  to  ordinary  shareholders 
of  Si 7.9  million  provides  cover  of  almost  1.2 
times  for  the  dividend  which  we  recommend 
should  be  maintained  at  the  rate  of  i8"u. 

ORGANISATION 

One  of  my  major  areas  of  concern  since  becoming 
Chairman  has  been  to  complete  the  divisional¬ 
isation  programme,  which  had  moved  too 
slowly  since  1964  when  we  formed  the  Printing 
Division.  Divisionalisation  is  now  complete. 

PURPOSE  AND  OBJECTIVES 
During  the  last  year  we  have  devoted  a  great  deal 
of  thought  to  defining  the  purpose  and  objec¬ 
tives  of  the  Corporation.  The  resulting  statement 
makes  clear  our  intention  to  achieve  for  share¬ 
holders  a  rate  of  growth  of  earnings  per  share 
which  will  bear  comparison  with  the  best- 
managed  companies  in  similar  spheres.  Our 
action  to  achieve  this  will  include  enlargement  of 
the  scale  and  diversity  of  our  operations  both  by 
initiation  and  acquisition.  We  shall  invest  in 
other  companies  where  such  investment  confers 
commercial  advantage  on  our  operating  activities. 
We  shall  develop  overseas,  governing  overseas 
expansion  by  strict  considerations  of  risk  and 
profitability. 

NEWSPAPER  PUBLISHING 

In  April  we  announced  a  major  publishing 
development,  the  Mirror  Magaziru,  a  weekly 
colour  supplement  to  be  issued  with  the  Daily 
Mirror  newspaper  every  Wednesday  from  mid- 
September  onwards. 

In  the  year  under  review  our  newspapers, 
brought  under  unified  management  in  the  new 
Newspaper  Division,  increased  their  turnover 
by  14%  to  Si4S  million  and  achieved  a  profit 
substantially  greater  than  in  any  previous  year, 
despite  the  adverse  effect  on  circulations  of  the 
price  increases  applied  in  the  first  months  of 
1968.  But  the  Datly  Mirror  remained  far  and 
away  the  most  successful  popular  daily  news¬ 
paper,  with  a  lead  of  some  1.16  million  over  its 
nearest  competitor  the  Daily  Express,  and  sales 
have  this  year  been  climbing. 

MAGAZINE  PUBLISHING 

Our  magazines,  grouped  into  the  new  Marine 
Division  early  in  the  year  imder  review,  enjoyed 
a  turnover  increase  of  S4.8  million  to  Si  18 
million  and  a  profit  increase  of  28%. 

Better  facilities  for  advertisers,  favourably 
received  and  producing  positive  results,  include 
regional  test  marketing,  seasonal  rating,  package 


deals  at  a  discount  and  group  merchandising 
services. 

BUSINESS  PUBLISHING 
Our  Business  Publishing  Division  had  a 
successful  year.  The  turnover  of  its  journals 
increased  by  9.3%  to  S53  million,  and  help^ 
by  the  benefits  of  divisionalisation  in  1967  its 
profit  improved  by 

Our  overseas  business  publishing  interests  were 
expanded  in  Holland  and  in  West  Germany. 
The  amount  we  have  invested  in  growing 
business  publishing  operations  in  nine  overseas 
countries  now  exceeds  S16.5  million;  we  are 
confident  of  both  capital  appreciation  and 
dividend  growth  in  the  future. 

BOOK  PUBLISHING 

Our  Book  Division  was  enlarged  last  year  by 
bringing  into  it  the  Butterworth  Group, 
acquired  by  IPC  late  in  1967. 

The  Hamlyn  Publishing  Group  increased  its 
turnover  last  year  by  29"o  to  S31  million.  It 
develop>ed  a  number  of  important  long-term 
projects  including  a  new  all-colour  paper-back 
series  which  is  to  be  launched  this  year  on  an 
international  scale.  The  Hamlyn  Publishing 
Group  also  considerably  extended  its  overseas 
operations. 

The  Butterworth  Group  had  a  satisfactory  year, 
increasing  turnover  and  profit. 

PRINTING  RATIONALISATION 

Our  Printing  Division  continued  last  year  to  be 

the  major  loss-making  area. 

The  long  process  of  rationalisation  of  the 
numerous  inefficient  and  ill-equipped  factories 
acquired  as  the  by-product  of  publishing 
mergers  is  now  nearly  complete.  We  plan  very 
substantial  reduction  in  the  division’s  loss  this 
year,  and  see  a  real  prospect  of  profitable 
operation  in  1970. 

NEW  ENTERPRISES 

W’e  have  now  restructured  the  new  enterprise 
activity  within  the  Corporation:  it  has  been 
brought  into  close  association  with  top  manage¬ 
ment  so  that  it  will  be  an  effective  instrument  for 
implementing  the  board’s  stragic  plans. 

We  intend  to  continue  our  progress  in  the 
developing  area  of  computer  based  communi¬ 
cations,  which  in  the  long-term  future  will 
supplant  some  traditional  publishing  activities. 
But  we  propose  to  confine  our  expenditure 
within  appropriate  limits,  and  to  concentrate  on 
areas  promising  early  and  adequate  profit. 

TRADE  INVESTMENTS 
The  Reed  Paper  Group,  IPC’s  major  trade 
investment,  reported  improved  profits  in  the 
year  ended  31st  March  19^  and  has  maintained 
its  dividend  at  I2i%.  Associated  Television 
Corporation  maintained  its  profits  during  the 
year  ended  31st  March  1968,  and  again  increased 
iu  dividend. 

PROSPECTS 

Our  determination  to  maximise  the  overall 
return  on  our  very  substantial  resources,  and  our 
intention  to  pursue  profiuble  opportunities  in 
new  fields  consistent  with  our  corporate  aims, 
leads  your  board  to  believe  that,  despite  short¬ 
term  uncertainties,  the  future  can  be  viewed 
with  soundly-based  confidence. 


Editors  get 
top  role  in 
Klein  billing 

Stanford,  Calif. 

Herbert  G.  Klein,  White 
House  director  of  communica¬ 
tions,  listed  urban  problems 
first  in  discussing  President 
Nixon’s  priorities  here  and  de¬ 
clared  editors  have  a  great  op¬ 
portunity  to  point  the  leader¬ 
ship  way  and  to  speak  for  “the 
great  majority.” 

The  responsibility  for  keeping 
communities  cool  is  local,  Klein 
told  the  31st  annual  CNPA  Edi¬ 
tors  Conference  here  last  week. 
Those  editors  who  support  the 
urban  program  should  make  it 
clear  they  do,  he  added. 

The  administration  is  trying 
to  be  more  candid,  the  open  door 
is  highly  important,  and  “we 
need  more  confidence  and  more 
support — and  we  need  to  earn 
it,”  he  added. 

Great  role  seen 

“You  can  have  a  great  role  in 
meeting  the  challenge  if  you 
.speak  out  on  things  you  be¬ 
lieve,”  declared  the  former  San 
Diego  (Calif.)  Union  editor. 

Grant  Dillman,  United  Press 
International,  gave  the  Wash¬ 
ington  newsman’s  view  of  the 
Nixon  administration  at  a  sub¬ 
sequent  session  of  the  two-day 
meeting  here. 

He  declared  Klein  had,  “so 
far  at  least,”  made  good  on  his 
pledge  for  full  communications. 
Dillman  said  “we  know  where 
we  have  been,  yet  it  is  far  too 
early  to  say  where  we  are  go¬ 
ing.”  W’hen  Nixon  faces  a  crisis 
he  did  not  anticipate  and  caimot 
control,  “we  will  really  know 
what  kind  of  a  president  he  is,” 
Dillman  declared. 

The  heavy  two-day  program 
offered  editors  included  freedom 
of  information,  campus  dis¬ 
orders  and  teenager  views  be- 


Conferees  at  California  editors' 
gatherings  included  Richard  Fo- 
gel,  Oakland  (Calif.)  Tribune,  and 
chairman,  California  Freedom  of 
Information  Committee,  left;  and 
Arnold  Huss,  Pasadena  (Calif.) 
Star-News,  who  succeeded  Fogel 
as  California-Nevada  APNEC 
chairman. 

fore  concluding  with  a  special 
report  by  Abigail  “Dear  Abby” 
Van  Buren.  Paul  Conroy,  Saw 
Joae  (Calif.)  News  was  chair¬ 
man  and  Gene  Gregson,  San 
Diego  (Calif.)  Tribune,  was 
elected  to  head  next  year’s  con¬ 
ference. 

Fun  or  dullness 

Ernest  Cutts,  Charleston 
(S.  C.)  Evening  Post,  leavened 
the  sessions  with  his  sugges¬ 
tions  for  having  fun  in  bed¬ 
lam.  The  news  business  must  be 
fun  or  it  lapses  into  dullness, 
he  w'arned. 

Guidelines  are  being  devel¬ 
oped  in  the  freedom  of  infor¬ 
mation  field,  reported  Richard 
Fogel,  Oakland  Tribune  and 
chairman  of  California’s  Fol 
committee.  Alexander  Bodi, 
Palo  Alto  (Calif.)  Times,  ad¬ 
vised  that  press,  bench  and  bar 
negotiations  include  moves  seek¬ 
ing  to  curb  the  drying  up  of 
trial  sources. 

Successive  court  rulings  are 
making  news  access  more  diffi¬ 
cult  in  this  area,  Bodi  reported. 
Amplifying  this  in  a  special 
report,  Fogel  pointed  to  an  in¬ 
creasing  tendency  of  the  courts 
to  shut  off  grand  jury  tran¬ 
scripts. 

During  a  panel  study,  a  press 
conference  after  every  campus 
disorder  was  suggested  by 
Harvey  F.  Yorke,  director  of 
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public  affairs,  San  Francisco 
State  College.  He  said  police 
would  benefit  if  they  had  a 
spokesman  at  the  scene. 

Superficiality  seen 

Jerrold  Werthimer,  journal¬ 
ism  department,  SFS,  said  most 
newsmen  are  doing  an  honest 
but  superficial  job.  He  lauded 
educational  station  KQED’s  re¬ 
ports  for  depth. 

George  Sully,  San  Francisco 
police  lieutenant,  charged  cam¬ 
eras  fail  to  cover  prior  action 
and  do  not  start  until  the  police 
are  chasing  somebody.  He  de¬ 
plored  the  extended  microphone 
and  the  inquiry  about  police 
brutality  when  policemen  are 
struggling  to  arrest  a  demon¬ 
strator. 

Experience  is  mandatory  in 
covering  disturbances  which  are 
no  longer  campus  affairs  but 
national  problems,  observed 
Dale  Champion,  San  Francisco 
Chronicle  reporter.  He  seldom 
relies  on  any  one  source  for  in¬ 
formation. 

Champion  listed  10  major 
sources  of  information  at  SFS. 
Coverage  is  fine  for  the  report¬ 
er  with  some  contacts  in  each 
group  involved,  he  noted. 

Caution  urged 

The  Chronicle  reporter  be¬ 
lieves  the  people’s  park  problem 
at  nearby  Berkeley  will  escal¬ 
ate  again.  He  expressed  the 
view  that  newsmen  should  be 
cautious  in  portraying  dissi¬ 
dents  as  enemies.  He  said  any 
innovator  is  viewed  as  a  person 
yielding  to  revolutionaries. 

Because  some  activists  seeing 
a  newsman  with  two  cameras 
decide  to  take  one,  the  photog¬ 
raphers  started  going  in  packs 
at  disturbances,  said  Eddie 
Murphy,  San  Francisco  Exam¬ 
iner. 

A  veteran  of  the  days  when 
the  pliotographer’s  maximum 
load  was  12  plates,  he  reported 
that  some  days  four  rolls  may 
be  used  on  an  assignment  yet 
only  one  picture  is  published. 

Editors  customarily  look  for 
the  blood,  fuss  and  feathers,  he 
declared.  Yet  in  a  recent  selec¬ 
tion,  a  group  of  editors  chose  a 
view  of  children  with  balloons 
over  a  picture  of  a  riot  victim 
flying  through  the  air,  Murphy 
protested. 

Murphy’s  top  protest  was 
against  the  pass  system  at  SFS. 
On  St.  Patrick’s  day  the  press 
pass  was  not  green,  as  he  had 
demanded,  but  yellow. 

The  full  sequence  of  Pulitzer 
Award  photos  snapped  by  Eddie 
Adams,  Associated  Press,  and 
the  Sacramento  Union’s  use  of 
color  offset  reproduction  were 
included  in  the  conference  re¬ 
ports. 


Ross  Game,  Napa  (Calit 
Register,  moderated  the  te;i 
ager  panel  session  as  well  ai 
the  campus  discussion. 

Session  on  secrecy 

The  issue  of  secret  univers'.^ 
research  was  studied  by  Ihi 
UPI  California  Editors’  C<>n 
ference  at  a  session  conducted 
by  Frank  F.  Orr,  editor,  IFat 
sonviUe  (Calif.)  Register-Pa- 
jaronian. 

The  real  issue  is  recogpiitioi 
of  trouble  makers  for  what  they 
are,  according  to  R.  K.  Bruns- 
void,  vicepresident  for  planninj 
and  coordination  of  Stanfor 
Research  Institute,  which  caits 
under  fire  in  recent  disturb¬ 
ances  here. 

Freedom  is  the  true  issue,  re¬ 
sponded  Dr.  Leslie  Zatz,  a 
member  of  the  Stanford  Aca¬ 
demic  Senate.  He  expressed  dis¬ 
approval  of  SDS  tactics  but 
asked  recognition  of  the  under¬ 
current  of  unrest  causing  the 
protest. 

The  public  relations  failures 
in  a  developing  situation  en¬ 
tered  the  discussion  with  both 
speakers  agreeing  the  Univer¬ 
sity  erred  in  not  including  In¬ 
stitute  representation  on  a  fact¬ 
finding  board. 

Brunsvold  said  the  first  error 
was  failure  to  act  when  the  local 
FMI  radio  station  broadcast  the 
plans  to  battle  SRI  involvement 
in  military  research.  This  was 
announced  two  weeks  before  the 
demonstrations  began,  he 
stated. 

Leadership  panicked  under 
pressures  applied  by  the  mem¬ 
bers  of  groups  seeking  to  cur¬ 
tail  SRI  activities,  Brunsvold 
also  reported. 

More  than  half  SRI’s  work 
involved  secret  government  ac¬ 
tivities,  said  Zatz.  He  declared 
such  secrecy  to  be  opposed  to 
free  and  open  discussion  which 
should  prevail  on  a  campus. 

Brunsvold  said  he  felt  too 
much  of  the  research  was  clas¬ 
sified.  This  was  not  imposed  as 
a  moral  issue,  but  after  the 
manner  a  business  exercises  a 
proprietory  relationship  over 
studies  it  pays  for,  he  declared. 

Zatz  said  business  was  too 
dominant  on  SRI’s  board  of  dir¬ 
ectors.  SRI  and  the  University 
have  the  same  directors. 

• 

Liquor  on  Sunday 

Seattle,  Wash. 

Alcoholic  beverages  may  now 
be  advertised  in  Washington 
newspapers  with  a  Sunday  date¬ 
line,  according  to  a  State  Liquor 
Control  Board  official.  Change.'-, 
effective  July  1,  also  permit 
television  stations  to  carry  wine 
and  beer  advertising  before 
8  p.m. 
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.except  the  rules. 


Our  Interstate  Highways  are  magnificent.  They 
just  can’t  be  compared  to  yesterday’s  roads. 

Nevertheless,  trucks  using  the  Interstate 
Highway  System  must  still  conform  to  yester¬ 
year’s  size  and  weight  limits.  Limits  that  were 
first  proposed  in  1946,  and  adopted  in  1956 — 
before  the  Interstate  Highway  System  even 


has  proved  that  Interstate  Highway  pavements 
and  bridges  are  more  than  able  to  handle  any 
truck  authorized  by  the  bill. 

The  bill  would  not  compel  the  states  to  act.  It 
does  not  even  recommend  action.  However,  it 
would  permit  a  state,  by  free  choice,  to  modern¬ 
ize  the  obsolete  Federal  limits  now  in  effect. 


existed. 

Legislation  that  would  update  these  unrealis¬ 
tic  limits  is  now  pending  in  the  United  States 
House  of  Representatives. 

This  progressive  bill  is  designed  to  permit 
each  state  to  authorize  modest  increases  in  the 
size  and  weight  limits  of  trucks  using  the  Inter¬ 
state  Highway  System  within  its  borders. 

Extensive  private  and  governmental  testing 


Would  passage  of  this  bill  benefit  you?  Yes! 
Almost  everything  you  eat,  wear  or  use  is 
shipped  by  truck.  Shipping  costs  affect  the  price 
you  pay  for  these  things.  More  efficient  truck 
transportation  would  help  the  trucking  industry 
maintain  sensible  shipping  costs. 

For  all  our  sakes,  it’s  time  to  change  the  rules 
to  fit  the  roads.  * 

Dana  Corporation,  Toledo,  Ohio  43601. 


SDX  names 
67  J-grads  on 
honors  roll 

Chicago 

Sigma  Delta  Chi,  Profes¬ 
sional  Journalistic  Society,  has 
awarded  1969  citations  for 
achievement  to  67  journalism 
graduates  who  were  selected  as 
outstanding  in  their  classes  at 
colleges  and  universities  where 
the  Society  has  chapters. 

On  the  list  are: 

Arizona — William  C.  Roberts, 
Willcox,  Ariz. 

Arizona  State — David  L.  Gur- 
zenski,  Tempe,  Ariz. 

Baylor — Robert  Morgan  Dye, 
Waco,  Texas. 

Boston  —  Richard  B.  Shef¬ 
field,  Lake  Placid,  N.  Y. 

Bradley — John  B.  Barrette, 
Peoria.  Ill. 

Brigham  Young — Michael  W. 
Barney,  Glendora,  Calif. 

Butler — Richard  M.  Stout, 
Chesterfield,  Mo. 

California  State — Paul  Att- 
ner,  Westminster,  Calif. 

California  State  Polytechnic — 
Dennis  Wayne  Roberts,  Grass 
Valley,  Calif. 

Colorado — Robert  E.  Cox, 
Northglenn,  Colo. 


Over  Vz  of  Population,  EBI, 
and  Retail  Sales 
are  on  the 
Illinois 
side 


To  sell  the 
larger  Illinois 
side,  buy  the 
Dispatch- 


Argus 


Quad-Cities 
largest  combined 
daily  circulation 
96°o  coverage  of  the 
Illinois  Quad-Cities! 

MOLINE  DISPATCH 
ROCK  ISLAND  ARGUS 

N.it'l  Rep  Branham  Moloney.  Inc 


Drake — Mearle  Griffith,  Des 
Moines. 

East  Texas  State — Thomas  B. 
Steely  Jr.,  Paris,  Texas. 

Florida — William  B.  Dunn 
III,  Casselberry,  Fla. 

Fresno  State — Dennis  McCall, 
Taft,  Calif. 

Georgia — Van  Cletus  Scott, 
Jr.,  Concord,  N.  C. 

Houston  —  Richard  Vaesa 
Vara,  Jr.,  Houston,  Tex. 

Illinois — Marshall  Poole,  La- 
Grange  Park,  Ill. 

Iowa  State — James  M.  Kroe- 
sen,  Scranton,  Iowa. 

Iowa — Charles  R.  Norton, 
Geneseo,  Ill. 

Kansas — Stanley  Allen  Win¬ 
chester,  Hutchinson,  Kan. 

Kent  State — Richard  A.  Plun¬ 
kett,  Kent,  Ohio. 

Kentucky — Terry  Dunham, 

Fort  Thomas,  Ky. 

Long  Island — Alfred  Lowy, 
Yonkers,  N.  Y.  and  John  Pin- 
chiaroli.  Flushing,  N.  Y. 

Louisiana  State — John  Boud¬ 
reaux,  Franklin,  La. 

Maryland — Jeffery  W.  Valen¬ 
tine,  Rocky  Ridge,  Md. 

Miami — Roberto  C.  Fabricio, 
Miami,  Fla. 

Minnesota — Steven  R.  Dorn- 
feld,  St.  Paul,  Minn. 

Mississippi— James  H.  Denley, 
Coffeeville,  Miss. 

Missouri — Daniel  F.  Zimmer¬ 
man,  Bolivar,  Mo. 

Montana — Daniel  N.  Vichorek, 
Dillon,  Mont. 

Nebraska  —  Stuart  Frohm, 
Omaha,  Neb. 

Nevada — James  F.  Riley, 
Reno,  Nev. 

New  Mexico  —  Robert  E. 
Storey,  Albuquerque,  N.  M. 

North  Carolina  —  Leslie 
Joseph  Sanders,  Falls  Church, 
Va. 

North  Dakota  —  Richard 
Moore,  Hingham,  Mass. 

North  Texas  State — Robert 
Lee  Williams,  Dallas,  Tex. 

Northern  Illinois — Michael  D. 
O’Connor,  Kankakee,  Ill. 

Northwestern  —  John  Allen 
McKean,  Grand  Junction,  Colo. 

Ohio — William  A.  Sievert, 
Louisville,  Ky. 

Ohio  State — David  A.  Gollust, 
Painesville,  Ohio. 

Pennsylvania  State — Ronald 
Kolb,  Pennsburg,  Pa. 

Sacramento  State  —  Doug 
Ross,  Sacramento,  Calif. 

Saint  Bonaventure — James  J. 
Peppard,  Jr.,  Saint  Bonaven¬ 
ture,  N.  Y. 

College  of  St,  Thomas — David 
Kostik,  Minneapolis,  Minn. 

San  Diego  State — Richard 
Barnes,  San  Diego,  Calif. 

San  Fernando  Valley  State — 
Ralph  Sanders,  Sepulveda,  Calif. 

San  Francisco  State — John  E. 
Davidson,  Rinole,  Calif. 

South  Carolina — Christopher 
Williams,  Columbia,  S.  C. 

South  Dakota  State — Michael 


THE  PRESS  TO  THE  RESCUE— Collapting  on  the  Tucton  courthouse 
steps  after  her  conviction  for  attempting  to  murder  her  lover,  Mrs. 
Catherine  Lenahan  gets  help  from  her  two  daughters  and  four 
members  of  the  press  corps.  Daily  Citixen  photographer  Bill  Hop¬ 
kins,  who  passed  his  camera  to  a  bystander  to  make  this  photo, 
fans  Mrs.  Lenahan  as  she  is  supported  by  Arizona  Daily  Star 
photographer  Harry  Lewis.  Mrs.  Barbara  Champlin  attempts  to 
revive  her  mother,  and  teen-ager  Carole  Ann  Lenahan  wilts  to  her 
knees  while  Citizen  reporters  Jay  Hal  and  Mrs.  Nicki  Donahue  view 
the  scene  with  concern. 


James  Cooper,  Piedmont,  S.  D. 

Southern  California — Mark 

Vasche,  Modesto,  Calif. 

Southern  Illinois — John  Dur¬ 
bin,  Fairview  Heights,  Ill. 

Southern  Methodist — Robert 
M.  Morehead  III,  Dallas,  Tex. 

Syracuse  —  Evan  Richert, 
Syracuse,  N.  Y. 

Temple — Joseph  S.  Molmer, 
Philadelphia,  Pa. 

Texas — Ronald  Joe  Anderson, 
Tucker,  Ga. 

Texas  A&M — Charles  H. 

Rowton,  Killeen,  Tex. 

Texas  Christian  —  Joseph 
Dorcas  Fuller  III,  Fort  Worth, 
Tex. 

Texas  Tech — John  Drollinger, 
Dallas,  Tex. 

Trinity — William  Clay  Robi¬ 
son,  San  Antonio,  Tex. 

Utkh — Brian  Lee  Moran,  Salt 
Lake  City,  Utah. 

Washington  State  —  Thomas 
Curry,  Bellevue,  Wash. 

Washington  &  Lee — Alan  H. 
Cooper,  Saltville,  Va. 

Wayne  State — Louis  Mleczko, 
Warren,  Mich. 

West  Virginia — Robert  De- 
Francis,  Weirton,  W.  Va. 

Wisconsin  —  Michael  Otto 
Zahn,  Milwaukee,  Wis. 

Wyoming — Clark  G.  Ger- 

mann.  Node,  Wyo. 

• 

Radio  spots  cited 

The  Association  of  Broadcast¬ 
ing  Executives  of  Texas 
awarded  the  Dallas  Times 
Herald  first  place  for  a  current 
radio  spot  campaign.  This  spot 
entitled  “Dallas  Times  Herald 
World’’  is  part  of  a  campaign 
running  in  local  and  national 
media. 


ledmont,  S.  D.  Typewriter  prizes 
lifornia — Mark  »  .  ir 

Calif  summer  staffers 

.is— John  Dur-  Trenton,  N.  J 

ights.  Ill.  New  Jersey’s  professional  Sig 

hodist — Robert  ma  Delta  Chi  Chapter  will  hono 
[,  Dallas,  Tex.  summer  reporters  in  daily  ann 
Evan  Richert,  weekly  newsrooms  of  the  Gardrr 
State  this  year  with  the  first  an 
(i  S.  Molmer,  nual  Talented  Typewriter 
Awards  Contest. 

Joe  Anderson,  Portable  typewriters  will  b* 
presented  to  the  first  two  win 
—Charles  H.  ners  in  a  daily  and  a  weekly 
Xex.  division.  Entries  will  be  judged 

in  _  Joseph  by  a  panel  from  the  Greater 

I,  Fort  Worth,  Philadelphia  SDX  chapter. 

The  new  approach  for  the 
jhn  Drollinger,  chapter  was  recommended  by  a 
committee  headed  by  Wilson  L 
im  Clay  Robi-  Barto,  Trenton  Evening  Timo 
^  Xex.  city  editor,  after  a  year’s  study 

ee  Moran,  Salt  of  the  chapter’s  scholarship  pro¬ 
gram  that  has  aided  collegiate 

ate  _  Thomas  newsmen  for  the  past  five  years. 

Wash.  Now,  summer  staffers  are 

Lee _ Alan  H.  being  encouraged  to  send  in  as 

Va.  many  entries  as  they  desire 

Louis  Mleczko,  from  their  best  work  up  to 

September  8. 

i — Robert  De-  • 

,  W.  Va.  Evansville  Courier 

Mmhael  Otto  housing  award 

rk  G.  Ger-  South  Bend,  Ind 

jQ  The  Indiana  news  media 

award  for  outstanding  coverage 
I  of  housing  and  urban  renewal 

*  developments  during  1968  haF 

n  of  Broadcast-  been  won  by  the  EvansvilU 
I  of  Texas  Courier. 

Dallas  Times  Announcement  of  the  award 

e  for  a  current  was  made  at  the  annual  mee-t- 
iign.  This  spot  ing  of  the  Indiana  Association 
Times  Herald  of  Housing  and  Redevelopment 
of  a  campaign  officials  here.  The  award  wa; 
1  and  national  accepted  for  the  Courier  by  its 
editor,  Leonord  U.  Kreuger. 
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You’re  looking  at  the 
top  news  story  of  1967. 


In  order  to  save  time,  money  and  space,  -  study  of  the  situation  and  recommended  Current  newsclippings  are  also  main- 

THE  CLEVELAND  PRESS  has  put  this  that  the  newspaper  take  advantage  of  tained  in  other  LEKTRIEVER*  units, 

story  and  hundreds  of  thousands  of  our  Microfilm  Contract  Services.  When  this  material  becomes  dated,  it 

others  on  microfilm.  Before  they  made  Now,  the  newspaper  sends  its  news-  will  be  sent  to  Remington  Rand, 

the  switch,  their  Research  Library  was  clippings  to  us.  We  microfilm  and  proc-  Get  the  complete  facts  on  how 

overcrowded.  The  filing  system  was  an-  ess  them  and  insert  them  into  indexed  Remington  Rand  can  customize  a  sys- 

tiquated.  Urgent  requests  were  delayed,  film  jackets.  The  returned  jackets  are  tern  for  you.  We  have  a  great  story 

Valuable  time  was  lost.  However,  THE  then  housed  in  LEKTRIEVER*  III  auto-  about  UPl  you’d  like  to  hear,  too.  Write 

CLEVELAND  PRESS  did  something  mated  records  retrieval  units  that  bring  Remington  Rand  Office  Systems 

about  the  situation:  they  talked  to  any  one  microfilmed  news  story  to  the  Division,  P.  O.  Box  171,  Marietta,  Ohio 

Remington  Rand  Office  Systems.  operator’s  fingertips  in  a  matter  of  45750. 

Remington  Rand  conducted  a  detailed  seconds.  ■R«o  t  m  sperry  Hand  corp. 
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Coosa  mill 
sets  record 
in  newsprint 

Coosa  PiNps,  Ala. 

Two  decades  ago  this  summer 
a  group  of  Southern  newspaper 
publishers,  in  an  unprecedented 
cooperative  venture,  built  a  pulp 
and  paper  mill  in  the  pine-clad 
hills  of  Alabama  to  ensure  a 
reliable  and  ready  supply  of 
high  grade  newsprint. 

Today  that  mill,  situated  on 
the  Coosa  River  about  40  miles 
southeast  of  Birmingham,  is 
supplying  about  440,000  tons  of 
newsprint  annually  to  more  than 
200  newspapers  and  other  cus¬ 
tomers  in  22  Southern,  South¬ 
western  and  Midwestern  states. 

The  mill’s  production  capacity 
has  been  increased  about  350 
percent,  from  its  initial  annual 
output  of  100,000  tons  in  1950 
to  a  current  volume  of  440,000 
tons. 

With  four  papermaking  ma¬ 
chines  in  full  operation,  the 
huge  facility  turned  out  34,700 
tons  of  newsprint  in  May,  a 
record  for  any  month. 

Now  producing  at  the  rate  of 
almost  a  ton  a  minute — enough 
paper  for  approximately  3  mil¬ 
lion  eight-page  newspapers 


^Boston  • 

Then,  you'll  need 

WORCESTER 

Here’s  Why! 
Boston-Worcester 

is  one  market 
sharing  finance,  trans¬ 
portation,  warehousing 
and  distribution. 
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NEWSPAPER  MARKETS 


WORCESTER  TELEGRAM  &  GAZETTE 


Represented  by  Cresmer. 
•‘lOOdAard  0  Mara 
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daily — the  Coosa  River  mill  is 
capable  of  supplying  17  percent 
of  the  2,572,000  tons  of  news¬ 
print  required  annually  by 
newspapers  in  the  area  it  serves. 

$150  million  outlay 

More  than  $150  million  has 
laeen  invested  at  Coosa  River 
to  bring  the  mill  to  its  present 
stage  of  productivity.  At  the 
outset,  there  was  an  outlay  of 
$32  million  by  members  of  the 
Southern  Newspaper  Publishers 
Association  and  Kimberly-Clark, 
the  company  selected  to  operate 
the  plant. 

Production  began  in  1950 
with  two  paper  machines  capa¬ 
ble  of  making  a  total  of  125,- 
000  tons  of  newsprint  a  year. 
I  n  1958,  an  $35  million  expansion 
introduced  a  third  machine, 
with  a  wire  width  of  343  inches, 
doubling  the  plant’s  capacity. 

In  May,  1962,  100  percent 
ownership  and  management  of 
the  Coosa  River  Newsprint  Com¬ 
pany  was  assumed  by  Kimberly- 
Clark  when  the  publishers  de¬ 
cided  to  put  full  control  of  their 
operation  into  the  hands  of  the 
company  that  had  guided  its 
ilevelopment. 

Further  increases  in  consump¬ 
tion  led  to  the  installation  of 
a  fourth  machine  which  began 
operation  in  1967.  The  new  ma¬ 
chine,  a  city  block  long,  pro¬ 
duces  a  trimmed  sheet  that’s 
315  inches  wide.  It  is  designed 
to  run  at  speeds  up  to  3,000  feet 
a  minute. 

Included  in  the  $51-million 
investment  for  the  most  recent 
expansion  were  expenditures 
for  new  equipment  to  handle 
and  process  pulpwood,  new  pulp¬ 
ing  equipment  and  enlargement 
of  the  water  pollution  control 
system. 

While  the  plant  was  proving 
its  value  to  the  newspaper  in¬ 
dustry,  it  also  was  making  sub¬ 
stantial  contributions  to  the 
welfare  of  the  Coosa  River  val¬ 
ley  of  southern  Appalachia. 

During  the  period,  employes 
have  received  pay  totaling  more 
than  $125  million;  farmers 
have  realized  more  than  $30 
million  for  trees  for  pulp,  and 
$7  million  has  been  invested  in 
reforestation  and  water  conser¬ 
vation  programs. 

Although  Kimberly  -  Clark 
owns  425,000  acres  of  forest 
lands  in  the  surrounding  17- 
county  area,  only  one  cord  in 
eight  used  at  the  plant  comes 
from  its  own  forests.  The  rest 
is  purchased  from  local  farmers 
at  an  annual  cost  of  some  $11 
million. 

Twenty  trees  go  into  every 
ton  of  paper.  The  company 
grows  three  trees  for  every  one 
cut  and  produces  16  million  new 
trees  a  year  at  its  240-acre 
Coosa  River  nursery. 


Newsprint  milVs 
plume-and  fume 
have  vanished 

Lufkin,  Texas 

East  Texas  has  lost  a  land¬ 
mark,  but  for  a  good  cause. 

The  billowy  white  plume  of 
smoke  leaving  Southland  Paper 
Mills’  main  stack — a  symbol  of 
one  of  East  Texas’  most  excit¬ 
ing  industrial  growth  stories — 
has  disappeared. 

In  its  place  is  a  wisp  of  water 
vapor  that  may  at  times  be  un¬ 
noticed. 

The  change  has  been  brought 
about  by  Southland’s  installa¬ 
tion  of  an  electrostatic  precip¬ 
itator,  a  $400,000  piece  of  equip¬ 
ment  designed  to  further  im¬ 
prove  the  quality  of  smoke  and 
air  leaving  the  Lufkin  paper 
mill.  It  is  desigfned  to  reduce 
odors  and  to  remove  98  percent 
of  the  tiny  particles  and  dust 
from  the  main  stream  of  air 
and  smoke  before  it  leaves  the 
mill. 

The  white  plume  has  been 
a  landmark  in  the  Lufkin  area 
since  1940  when  Southland  made 
the  first  newsprint  from  south¬ 
ern  pines. 

Southland,  which  started  out 
in  1940  with  a  payroll  of  less 
than  $75,000  a  year,  now  pays 
out  $8  to  $10  million  a  year  to 
employees  of  two  mills  and  a 
woodlands  division. 

• 

Penn  State  offers 
vocational  training 

University  Park,  Pa. 

A  new  two-year  degree  pro¬ 
gram  emphasizing  vocational 
training  in  journalism,  radio 
broadcasting  and  advertising  has 
been  approved  by  the  Trustees 
o'  the  Pennsylvania  State  Uni¬ 
versity. 

THe  first  classes  are  to  be  of¬ 
fered  next  Fall  at  the  Delaware 
and  Shenango  Valley  Campuses 
at  Chester  and  Sharon. 

The  Mass  Communications 
curriculum  was  designed  by  the 
School  of  Journalism  and  De¬ 
partment  of  Speech  in  response 
to  the  demand  for  more  re¬ 
porters,  broadcasters  and  adver¬ 
tising  personnel  in  small  towns. 
• 

Offset  daily  sold 

Ronceverte,  W.  Va. 

The  Ronceverte  Daily  Newe, 
the  first  newspaper  in  the  state 
to  become  an  offset  daily,  has 
been  sold  to  R.  L.  Taylor,  pub¬ 
lisher  of  the  Welch  Daily  News. 

The  purchase  was  announced 
by  Norman  B.  Blake,  publisher 
of  the  5,050-circulation  Ronce¬ 
verte  paper.  The  newspaper  had 
been  in  Blake’s  family  since 
1889. 
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Change  madi 
in  Southern  I  Si 


race  report  I 


Nashviu 

Southern  Education  Repoi| 
ing  Service,  which  has  kept 
on  school  integration  in 
South  for  16  years,  will  be 
placed  by  a  Itece  Relation.s 
formation  Center  on  Septeml| 

1. 

The  new  Race  Relations  Inf] 
mation  Center  will  have  a  w  id 
scope,  SERS  said,  perfonniJ 
“Journalistic  research  in  ra[ 
relations  for  foundations  aj 
educational  institutions.’’ 

Dr.  Luther  H.  Foster,  pre 
dent  of  Tuskegee  Institute 
Alabama  and  board  chairman  J 
SERS,  will  also  serve  as  boaf 
chairman  of  the  new  cent 
John  Seigenthaler,  editor  of  tij 
Nashville  Tennessean,  is 
chairman  and  Robert  F.  CamJ 
bell  is  executive  director.  CaniJ 
bell  also  was  executive  direct 
of  SERS. 

“Like  SERS,  the  new  cent 
will  be  essentially  journalistl 
in  nature  and  will  also  malj 
broad  use  of  the  academic 
sources  available  in  Nashvill 
and  elsewhere,’’  SERS  said. 
will  not  advocate  any  point 
view  or  course  of  action.” 

“With  the  changes  that  haH 
taken  place  over  the  years.! 
Foster  said,  “It  is  no  longer  af 
propriate  to  report  on  race 
lations  in  a  regional  or  sectioni] 
context.” 
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Editor  attacks  waste 
in  government  mail 

Goldsboro,  N.C 

Small  stories  mailed  in  bij 
envelopes  by  federal  agencia 
will  wind  up  in  the  wastebaskej 
from  now  on  at  the  Goldsbo 
News- Argus. 

Editor  Eugene  Price  sail 
some  agencies  are  mailing  onef 
page  releases  in  10%  by  12\ 
inch  manila  envelopes.  A  che 
into  costs  indicated  the  lar 
models  were  10  times  more  exi 
pensive  than  standard  letter^ 
size  envelopes. 

“Not  only  that,”  said  Pric 
“the  larger  ones  require  12 
instead  of  64  postage.” 

The  News-Argus  said  the  ini 
temal  Revenue  Service  and  th(| 
Department  of  Commerce  ar 
“habitual  offenders”. 

“Based  on  the  conservativ 
estimate  of  one  news  release  ]h 
week  from  each  of  these  twoj 
agencies  to  the  newspaptir 
alone  in  this  country,  the  was 
exceeds  more  than  $150,000  an-] 
nually,”  said  the  News-Argus. 
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This  pafft  contisins  a  FlexForm  advertisement 

•  -  11  Buffalo  (N.Y.)  Evening  News;  by  Bruce  De  Young,  director  of 

1 11^  1  O  I  1^  C  recorder,  William  Evans,  Pkoe-  Marketing  Service,  Chicago 

nix  (Ariz.)  Republic  and  Ga-  Sun-Times  and  Daily  News; 

zette;  “How  to  Use  Research  in  Sales 

60,000  to  200,000  Circulation  Presentations,”  by  Angelo  Jua- 

I'lri  — moderator,  Ed  Dooley,  South  rez,  manager  of  Marketing  and 

**  Bend  Tribune;  recorder,  Albert  Research,  Chicago  Sun-Times 

,  j  .  .  -  Yeckley,  Savannah  (Ga.)  News-  and  Daily  News;  “Keeping  a 

eludes  tours  in  Pittsburgh  of 

f  Qt  1  Under  60,000  Circulation—  bin,  Philadelphia  Inquirer; 

AX*  M  »»  moderator,  Norman  McMullin,  “Changing  Times — an  Adapta- 

After  Motleys  talk  on  Mon-  )  Telegraph-Her-  ble  Market  Story,”  by  Donald 

fnlw^ir  o^^'^eTc^ai  «'''•  Newton,  J.  Maldonado,  display' advertis- 

SeUing  Ideas ’^uch  manager.  Los  Angeles 

^  A  A  ’  s-  •  o  *  All  circulations — moderator.  Times;  “The  Classified  Sell,”  by 

Group  Advertising,  Specta-  Tovey,  Toledo  (0.)  Blade  Fred  V.  Gabriel,  manager  of 

Color,  elimination  of  proofs,  Times;  recorder,  Woodrow  classified  advertising,  Milwau- 

pre-holiday  planning  and  Flex-  Shadid,  Bloomington  (Ill.)  Pan-  kee  Journal;  “The  Newspaper 
Form  ads.  Contributing  to  the  tagraph.  Is  the  Presentation,”  by  William 

discussion  will  be  advertising  Tuesday  morning’s  business  A.  Lostoski,  advertising  di- 
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directors  of  several  dailies,  as  meeting  will  hear  discussions  on 
well  as  Herbert  A.  Leeds,  presi-  “How  to  SELL  Newspaper  Ad- 
dent  of  Gimbels-Pittsburgh,  and  vertising,”  by  W.  A.  Jaehn,  ad 
Lee  Templeton,  vicepresident  of  sales  manager  of  the  Spokane 
the  Bureau  of  Advertising.  (Wash.)  Spokesman  Review  & 
Moderator  will  be  Edward  Chronicle,  followed  by  William 
Dooley,  advertising  director  of  Golding,  president  of  Parish 
the  South  Bend  (Ind.)  Tribune.  Associates,  on  “Our  Competi- 

INEA’s  Ideas  Tables  Monday  tion  Media  Challenge  of  the 
afternoon  will  be  chaired  by  1970’s.” 

Tom  .Crowe,  advertising  director  “A  Publisher  Looks  at  Sales 
of  the  Indianapolis  Star  and  Effort,”  will  be  offered  by  Eu- 
News.  Ad  directors  and  retail  gene  A.  Simon,  publisher  of  the 
managers  will  include: 

Over  200,000  Circulation — 
moderator,  Abner  Homburger, 


^IVIost  pleasing  atr 
winners  announced 

Bar  Harbor,  Maine 

The  New  England  News¬ 
paper  Advertising  Executives 
.Association  at  their  summer 
meeting  announced  the  winners 
in  the  annual  Retail  Advertis¬ 
ing  Awards  Contest. 

For  the  most  pleasing  ad  in 
black  and  white,  the  Quincy 
Patriot-Ledger  won  first  place 
and  Bangor  Daily  News  second 
place. 

The  Bangor  Daily  News  also 
won  first  place  for  the  most 
pleasing  ad  in  black  and  2  or  8 
colors,  with  the  Woonsocket  Call 
winning  the  followup  position. 

For  the  most  pleasing  ad  in 
black  and  one  color,  first  place 
winner  was  again  the  Quincy 
Patriot-Ledger,  followed  by 
Worcester  Telegram  in  the 
.second  position. 

The  New  London  Day  was 
awarded  first  place  for  the  most 
unusual  copy  and  layout  and 
the  Maine  Sunday  Telegram 
second  place. 

The  judging  was  done  by  the 
Oransky  -  Elliott  Advertising 
•Agency  of  Portland,  Maine.  The 
winners  were  announced  by 
Committee  Chairman  William 
W.  Stubbs  of  the  Lawrence 
(Mass.)  Eagle  Tribune. 
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rector,  Cleveland  Plain  Dealer; 
“The  Sound  of  Food,”  by  Paul 
W.  Tovey,  advertising  director, 
Toledo  Blade;  and  “A  Market 
Story  without  Expressways  or 
Shopping  Centers,”  by  Don  L. 
Nutter,  advertising  director. 
Long  Beach  Independent  Press- 
Telegram. 


Tarentum  (Pa.)  Valley  News, 
and  the  advertiser’s  viewpoint 
will  follow,  expressed  by  A.  C. 
Erickson,  general  manager  of 
Alcoa  Aluminum  Wrap  Division 
in  a  talk  entitled  “An  Ex-Space 
Salesman  Looks  at  Newspaper 
Selling.” 

The  afternoon  session  will 
feature  General  Motors’  lecturer 
Dr.  Richard  Bates,  giving  an 
outline  of  “How  To  Have  a 
Heart  Attack.” 

Wednesday  morning’s  busi¬ 
ness  session  will  center  on 
Presentation  Selling,  with  Ly¬ 
man  B.  McBride,  ad  director  of 
the  Philadelphia  Inquirer,  mod¬ 
erating. 

Topics  will  include:  “How  to 
Prepare  a  Sales  Presentation,” 


Rlieingoltl  expanclit 

Rheingold  Breweries  has  an¬ 
nounced  its  re-entry  into  the 
Washington,  D.C.  market — and 
an  expansion  of  its  distribution 
to  include  North  and  South 
Carolina.  The  expansion  marks 
Rheingold’s  first  move  beyond 
the  northeast  area,  and  it  will 
be  supported  by  large-size  ads 
in  20  newspapers. 
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news-people 


EDDIE  BARKER,  newt  director  of 
the  Dallet  Times-Herald't  ttation, 
KRLD-tv,  it  pretident  of  the  Radio 
and  Televition  Newt  Directors 
Association.  He  was  pictured  ad¬ 
dressing  an  eastern  regional  meet¬ 
ing  in  New  York  recently. 

Eflitors  reassigned 
as  papers  separate 

New  Orleans 
News  and  editorial  operations 
of  the  New  Orleatis  Times-Pica- 
yune  and  States-Item,  both  New- 
house  newspapers,  have  been 
separated. 

Ashton  Phelps,  president  and 
publisher,  announced  a  realign¬ 
ment  of  personnel  as  follows: 

Walter  G.  Cowan — from  man¬ 
aging  editor;  and  Russ  Kintzley, 
States-Item.  He  will  have  charge 
of  all  non-business  operations. 

Charles  A.  Ferguson — associ¬ 
ate  editor  of  the  editorial  page 
to  associate  editor  of  the  States- 
Item. 

George  W.  Healy  Jr. — execu¬ 
tive  editor  of  both  newspapers, 
now  editor  of  the  Times-Pica- 
yune. 

Named  associate  editors  of 
the  T-P  are:  Harold  P.  McCall, 
former  editorial  page  editor; 
Arthur  E.  Felt  Jr.,  former  man¬ 
aging  editor;  and  Rus  Kintzley, 
formerly  editorial  page  editor  of 
the  States-Item. 

«  «  « 

Lowell  G.  RiNKtsi,  30,  editor 
of  the  Clinton  County  News  at 
St.  Johns,  Mich.,  for  the  past 
years,  has  resigned  to  ac¬ 
cept  editorial  and  advertising 
responsibilities  at  the  weekly 
Hnrt  (Mich.)  Journal. 

*  *  * 

Roselyn  Ann  Eberle,  former 
Tri-State  society  editor  of  the 
.Memphis  Commercial  Appeal 
will  assume  editorial  assistant 
duties  in  the  Office  of  the  Uni¬ 
versity  Editor  at  Memphis  State 
University  July  1. 

*  *  * 

IlfXB  Allen,  outdoors  editor 
of  the  Tampa  (Fla.)  Tribune, 
received  the  Florida  Outdoor 
Writers’  Association  award  of 
excellence  for  the  second  con¬ 
secutive  vear. 


Rorfxt  E.  Krifx;er,  drama 
an«l  music  critic  of  the  Albany 
(N.  Y.)  Knickerbocker  News — 
to  entertainment  editor  of  the 
Worcester  (Mass.)  Evening 
Gazette. 

*  *  « 

Anthony  A.  nAVENi*0RT,  for¬ 
merly  assistant  to  the  city  edi¬ 
tor,  Hartford  (Conn.)  Times — 
to  public  information  super¬ 
visor,  Connecticut  State  Devel¬ 
opment  Commission. 

«  *  * 

James  Lynch  resigned  as 
assi.stant  city  editor  of  the 
Hartford  (Conn.)  Times  to  en¬ 
ter  the  construction  field. 

*  *  * 

Harley  Schwardron  re¬ 
signed  from  the  Hartford 
(Conn.)  Times  to  take  gradu¬ 
ate  studies  at  the  University  of 
Michigan. 

*  *  * 

Jehangir  Patel  of  Bomlmy, 
formerly  with  the  San  Francis¬ 
co  Examiner — to  news  staff  of 
the  Hartford  Times. 

*  *  • 

Kenneth  Critton  resigned 
as  advertising  salesman  of  the 
Hartford  (Conn.)  Times  to  en- 
li.st  in  the  U.S.  Army. 

*  «  * 

Owen  Griffith — retired  as 
sports  writer,  Hartford  (Conn.) 
Courunt  and  honored  at  testi¬ 
monial  dinner  attended  by  160 
persons. 

•  *  * 

William  C.  Robinson — to 
the  advertising  staff  of  the 
Pauls  Valley  (Okla.)  Daily 
Democrat. 

*  *  * 

Ambrose  B.  Dudley,  of  the 
Charlotte  and  Raleigh  bureaus 
of  Associated  Press — appointed 
correspondent  in  charge  of  the 
Providence,  R.  I.  bureau,  suc¬ 
ceeding  Joseph  V.  Zelliner, 
now  at  Concord,  N.  H. 

♦  *  • 

Samuel  J.  Boyle,  assistant 
manning  editor  of  the  Phila¬ 
delphia  Bulletin — elected  presi¬ 
dent  of  the  Pennsylvania  AP 
Managing  Editors'  Association. 

*  *  ♦ 

Ray  DiDDiNGFni,  formerly  of 
the  Delaware  County  Times, 
Chester,  Pa.  and  Nick  Nagur- 
NY,  formerly  of  the  Philadel¬ 
phia  Inquirer  sports  desk — to 

the  sports  department  of  the 
Philadelphia  Bulletin. 

*  *  * 

Carl  Lilly,  wire  editor  of 
the  Raleigh  Register,  Beckley, 
W,  Va. — to  the  Charleston 

(W.  Va.)  UPI  Bureau. 


SHE'S  STEPPING  OUT — Georgane  McKitn,  21,  climaxed  her  senior 
year  in  the  School  of  Journalism  at  the  University  of  Southern 
California  by  being  selected  as  the  Color  Girl  for  the  dress  parade 
of  the  Naval  ROTC  on  the  Los  Angeles  campus.  She  is  shown  with 
Capt.  Garrison  Brown,  USN,  commanding  officer  of  the  unit.  Miss 
McKim  works  as  a  writer  for  Style,  a  newspaper  published  by 
California  Fashion  Publications  for  retailers.  She  formerly  was  a 
copyraader  and  proofreader,  sold  classified  advertising,  and  was 
a  substitute  editor  for  the  McGiffin  newspapers. 


Buddy  Pf;bry — from  sports 
staff  to  sports  editor  of  the 
Raleigh  Register,  Beckley,  IF. 


Frank  Barning,  former 
sports  reporter  for  the  Albany 
(N.  Y.)  Times-Union,  and  a 
member  of  the  public  relations 
■staff  at  Grumman  Aircraft 
Corp. — named  director  of  sports 
information  at  Hofstra  Univer¬ 
sity,  sAcceeding  Richard  W. 
Gordon,  who  is  retiring. 


Harold  L.  Heffron— pro¬ 
moted  from  copy  desk  head  to 
assistant  city  editor  of  the  Den¬ 
ver  (Colo.)  Rocky  Mountain 
News;  Jamf:.s  E.  Anderson — 
from  copy  reader  to  copy  desk 
head. 


Ron  Gof:tz,  former  advertis¬ 
ing  director  for  the  Arlington 
(Tex.)  Daily  News — to  the  Hot 
Springs  (Ark.)  Sentinel-Record 
and  New  Era,  succeeding  Wal¬ 
lace  Ballentine,  who  moved 
to  station  KBHS. 


John  J.  Doohan,  Kansas  City 
(Mo.)  Star  and  Times — elected 
chairman  of  the  Newspaper  Di¬ 
vision  of  Special  Libraries  As¬ 
sociation. 


Helf:n  Abbott,  office  man¬ 
ager,  Allied  Daily  Newspapers 
of  Washington — named  acting 
manager  following  departure  of 
William  G.  Boykin — to  the 
Florida  Press  Association. 


Aliso.n  Fan,  on  travel  leave 
from  the  Perth  (Australia) 
Daily  News — to  general  report¬ 
ing  and  weekly  column  writer, 
Oakland  (Calif.)  Tribune. 

*  *  * 

Robert  Van  Lf:f;r,  publisher 
of  the  Curry  County  Reporter 
at  Gold  Beach,  Ore. — elected 
president  of  the  Oregon  News¬ 
paper  Publishers'  Association. 
•  *  « 

Lewis  B.  Spencf: — from  the 
retail  advertising  department  at 
the  Rockland  County  Journal 
to  the  general  advertising  de¬ 
partment  of  the  Westchester 
Rockland  Newspapers,  White 
Plains,  N.  Y. 

*  *  « 

Peter  Rehak,  formerly  in 
Prague — now  AP  correspondent 
in  Bonn.  His  replacement  in 
Czechoslovakia  is  Eugene 
Kramer,  formerly  in  Bonn. 

*  *  « 

Joseph  Mastruzzo  sr. — 
named  assistant  chief  photog¬ 
rapher  at  Chicago  Today. 
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t  ST!  PHEN  ScHiFF,  formerly  on 
I  Ihe  Eiaff  of  WDSU  stations  in 
js'ew  Orleans — now  general  as- 
j  Hitni  lent  reporter  for  WKYC- 
('•,  ( levelajid. 

♦  *  ♦ 

i  Lon  Lippi,  advertising  di- 
LtccLr  of  the  Alameda  (Calif.) 
^Timin-Star  for  22  years — re- 
I  iirei!.  He  began  his  career  45 
;  ago  as  a  printer’s  devil 
!  nt  the  San  Leandro  Reporter, 


r  Di:  Van  L.  Shumway  re- 
I  flgii' (1  as  UPI’s  Sacramento 
P'>unau  manager  to  join  the 
of  U.S.  Senator  George 
Murphy  for  his  re-election 
I  ranipaign.  His  replacement  in 
1  -he  UPI  post  is  George  Skel- 
;  TON,  political  writer  for  the 
,'<iirramento  Union. 


G.  Donald  Brookhart,  edi¬ 
tor-publisher  of  the  Crossville 
Chronicle — elected  president  of 
Tennessee  Press  Association. 


Ernest  Cutro — promoted  to 
j  women’s  editor  of  Chicago  To- 
Iny,  formerly  Chicago's  Ameri- 


' .  H.  Ei'gene  Willard,  city  edi- 
|to?  of  the  Union  (S.C.)  Daily 
Times — to  managing  editor, 

jsucceeding  “SiG”  HuiTT,  who 
i  'resigned  to  be  director  of  in¬ 
formation  services  at  the  Uni- 
■versity  of  South  Carolina, 
f  Columbia. 


William  D.  McCann  Jr., 
Science  Service  writer  in  Wash¬ 
ington — to  the  Cleveland  Plain 
Dealer  as  science  reporter. 


Mary  Hirschfeij),  gossip 
columnist  of  the  Cleveland 
Plain  Dealer,  and  Latin  Ameri¬ 
can  writer  for  the  PD — elected 
one  of  four  vicepresidents  of 
the  World  Association  of 
Women  Journalists  and  Writers 
in  Mexico  City. 


Rick  Talley — named  sports 
editor  of  Chicago  Today,  suc¬ 
ceeding  Leo  H.  Fischer,  who 
has  retired.  Talley  joined  the 
paper  as  sports  columnist  last 
December  after  nine  years  as  a 
sports  writer  and  editor  for  the 
Rockford  (Ill.)  Morning  Star 
and  Register-Republic.  WILLIAM 
H.  Becker  —  now  executive 
sports  editor  of  Chicago  Today. 
He  has  been  assistant  editor 
since  104.3. 


DawHOii  ill  new  po8t 

Washington 
Virginia  H.  Knauer,  Special 
Assistant  to  th®  President  for 
Consumer  Affairs,  has  an¬ 
nounced  the  appointment  of 
Joseph  C.  Dawson  as  director  of 
Public  Affairs.  Dawson  was 
formerly  a  Washington  corres¬ 
pondent  for  McGraw  Hill  Pub¬ 
lications,  specializing  in  con¬ 
sumer  affairs. 


Thomson  promotes 
finance  officers 

Toronto 

S.  F.  Chapman  has  been  ap¬ 
pointed  senior  vicepresident 
(finance)  of  Thomson  Newspa¬ 
pers  Ltd.,  St.  Clair  McCabe,  ex¬ 
ecutive  vicepresident  announced. 

Margaret  Hamilton  has  been 
appointed  a  vicepresident  and 
J.  J.  Stephenson  secretary- 
treasurer. 

Chapman  formerly  was  vice- 
president  and  secretary-treasur¬ 
er.  Miss  Hamilton  was  an  ad¬ 
ministrative  executive  in  Toron¬ 
to  and  previously  general  man¬ 
ager  of  the  Galt  (Ont.)  Re¬ 
porter.  Stephenson  was  assistant 
secretary-treasurer. 


Petersen  is  named 
as  Hearst  trustee 

Richard  E.  Berlin,  chairman 
of  the  Board  of  Trustees  of  the 
Estate  of  William  Randolph 

Hearst,  Sr.,  has  announced  the 

election  of  Raymond  J.  Petersen 
as  a  testamentary  Trustee  of 
the  estate  to  succeed  the  late 
Frank  C.  McLearn. 

Petersen’s  career  with  the 

Hearst  Corporation  began  in 

1948  as  a  Good  Housekeeping 
advertising  salesman.  In  1963,  he 
was  elected  to  the  board  of  di¬ 
rectors  of  the  Hearst  Corpora¬ 
tion  and,  four  years  later,  was 
appointed  senior  vicepresident  of 
Hearst  Magazines. 


AWAY  FROM  MAIN  STREET — Poundin9  the  pebbles  on  the  shore  et  Bar  Harbor,  Maine,  during 
their  annual  summer  meeting  are  members  of  the  New  England  Advertising  Executives  Association 
and  their  wives:  From  left — Mr,  and  Mrs.  Kenneth  L.  MacMannis,  Bangor  Daily  News;  Mr.  and  Mrs. 
Charles  J.  Davis,  Providence  Journal  and  Bulletin;  Mr.  and  Mrs.  Raymond  J.  Dowd,  New  Haven 
Register  and  Journal-Courier;  and  Mr.  and  Mrs.  Richard  W.  Dodge,  Connecticut  Sunday  Herald. 
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Tw  o  top  ad  posts 
filled  at  Oakland 

Oakland,  Calif. 

G.  Wendell  Zemina  has  been 
named  as.sistant  advertising  di¬ 
rector  of  the  Oakland  Tribune, 
announces  Roy  Boody,  ad  direc¬ 
tor. 

Fred  O.  Wetton,  a  10-year 
Tribune  veteran,  advanced  to 
succeed  Zemina  as  retail  ad 
manager. 

Zemina  joined  the  Tribune 
four  years  ago  after  serving  as 
assistant  publisher  of  the  Santa 
Clara  (Calif.)  Journal.  Previ¬ 
ously  he  was  ad  manager  for 
Suburban  Life  Newspapers  in 
La  Grange,  Ill. 

Wetton’s  experience  at  the 
Tribune  includes  retail,  classi¬ 
fied  and  general  advertising  de¬ 
partment  assignments. 


Civic  testimonial 

Harrisburg,  Pa. 

John  H.  Baum,  publisher  of 
the  Patriot-News  newspapers, 
was  cited  for  public  service  at 
a  surprise  testimonial  dinner 
here  June  18.  Some  400  com¬ 
munity  leaders  and  friends  of 
the  publisher  attended  the  event. 
Jle  was  pre.sented  with  an  en¬ 
graved  silver  tray  service  as  a 
memento  of  “30  years  of  service 
to  his  community,”  and  a  four- 
week  vacation  trip  to  Europe 
for  himself  and  Mrs.  Baum. 
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(«lf)  833.MIS 
RALEIGH.  N.C. 

1107  McDonald  lane 

NATION  WIDE  PERSONAL  SERVICE 


index  DIRECTORY  Of  PRESS  CONTACTS 


“PR/Index”  is  a  new  E&P  fea¬ 
ture  published  for  the  convenience 
of  editors  and  others  in  the  news¬ 
rooms  of  the  nation. 

Recognizing  the  role  of  public 
relations  contacts  for  business 
and  industry  in  providing  the 
press  with  current  information 
relating  to  news  and  features,  we 
are  confident  that  regular  weekly 
publication  of  such  a  directory 
will  prove  a  convenience  to  mem¬ 
bers  of  the  press.  We  are  sure, 
as  the  listings  grrow,  that  they 
will  replace  the  hodge-podge  of 
canis  and  mimeographed  “con¬ 
tact”  lists  that  clutter  city  desks 
across  the  land. 

The  list,  indexed  by  subject 
matter,  is  published  as  advertis¬ 
ing  by  the  companies  and  or¬ 
ganizations  named,  on  a  13-con¬ 
secutive-week  basis,  and  Editor  & 
Publisher  appreciates  their  con¬ 
fidence  in  E&P’s  thorough  cover¬ 
age  of  newspapers  and  the  Press. 


AGRICULTURE 


FARM  FACTS  A  PHOTOS— Photot,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechaniied  farming  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382  EP,  New  Holland  Div.  of 
Sperry  Rand,  New  Holland.  Pa.  17557.  (717-354 
2121).  We  re  never  too  busy  to  chock  the  file! 


DATA  MANAGEMENT 
AND  DISPLAY  SYSTEMS 


SANDERS  ASSOCIATES.  INC. — Information  on 
data  management  and  display  systems  and 
computer  peripheral  equipment — the  fastest 
growth  segment  of  the  economy — and  how  they 
break  information  bottlenecks  in  more  than  2C 
major  markets.  Ray  Hall.  PR  Manager  95  Canal 
Street.  Nashua.  N.  H.  03060.  (603)  885  2817 


_ FOOD _ 

DAIRY  FOODS — Food  page  features,  recipes 
and  photos,  featuring  milk  and  other  dairy 
products  on  a  non-brand  basis — for  all  occa¬ 
sions,  family  to  festive.  American  Dairy  Asso¬ 
ciation  Dairy  Foods  Publicity  Department,  20 
North  Wacker  Drive,  Chicago,  Illinois  60606. 
(312)  782  4916. 


FOREIGN  GOVERNMENTS 


MEXICAN  NATIONAL  TOURIST  COUNCIL— 
Information,  photos  and  research  help  on  all 
nonpolitical  aspects  of  Mexican  life — and  assist 
ance  on  working  trips.  Contact  PR  Dir. 
Peter  Celliers,  or  Ernest  Silverman  (economics). 
Carol  Zalser  (tourism),  Daniel  Canning  (cul¬ 
tural)  at  677  Fifth  Ave.,  New  York —  (212) 
755-7212.  Chicago,  Zane  Robbins  at  One  East 
Wacker  Dr.— (313)  329-9292.  Los  Angeles 

Bud  Lewis  at  8741  Sunset  Blvd. —  (213)  OL 
5-9242. 


FRANCHISING 


GENERAL  BUSINESS  SERVICES,  INC.— Fran¬ 
chising  is  America's  new  glamor  industry.  GBS, 
in  45  states,  specializes  in  services  to  small 
businesses.  Franchise  facts,  leads:  Marvin  Meyn, 
GBS,  7401  Wise.  Ave.,  Washington,  D.C.  20014 
(301)  656-0123. 


HELICOPTERS 


COPY,  PHOTOS  AND  FEATURES  ON  BELL 

military  and  commercial  helicopters  In  use 
throughout  the  world.  Bell  is  world's  largest 
producer  with  more  than  12,000  units  delivered 
to  all  U.S.  Military  Services  and  civil,  business 
and  industry  users  In  the  U.S.  and  more  than 
50  Free  World  countries.  Write  or  call:  Larry 
M.  Hayes,  public  relations  director.  Bell  Heli¬ 
copter  Co.,  P.O.  Bo*  482,  Ft.  Worth,  Texas 
76101.  Phone  817-280-2425. 


INSURANCE 


ALLSTATE  INSURANCE  COMPANIES-!; 
formation  on  automobile,  boatowners,  hom 
owners,  health,  life  insurance;  traffic  s«fsf| 
driver  education,  travel.  Contact  Raymond  I 
Ewing,  Assistant  Public  Affairs  Director,  Allsfit 
Plaza,  Northbrook,  III.  Phone  (312)  29l-50gi 


CONNECTICUT  GENERAL  INSURANCE  COi 
PORATION  —  Background  on  latest  tra?; 
in  estate  planning,  mutual  funds,  variable  s' 
guaranteed  income  pension  plans.  Insurer- 
"mass  marketing,"  individual  and  group  I' 
and  health  insurance,  casualty  and  property  '' 
surance,  and  common  stock,  mortgage  e- 
real  estate  investing.  Call  Richard  G.  CIjo, 
Supervisor,  Public  Relations  Hartford,  Co-] 
061 15.  Phone  (203)  242-4422. 


TO:  Editor  &  Publisher 
850  Third  Ave.,  New  York 

Please  insert  the  following  copy,  beginning  in  the  next  issue,  for . 

(Minimum  13  consecutive)  weekly  issues,  in  PR/INDEX,  and  invoice  at 
the  lowest  appropriate  rate,  under  category  hearing: . 

COPY: 


! 

I 

( 


This  hereby  authorizes  EDITOR  &  PUBLISHER  to  publish  copy  indicated 
in  "PR/INDEX”  at  frequency  and  rates  indicated  below. 


NAME  . COMPANY 


ADDRESS  . 

RATES;  Six  line  minimum  insertion  @  $3  per  line,  for  13  consecutive  issues.  $234. 
$2.90  per  line,  per  insertion  for  individual  listings  above  minimum  up  to  five 
inches.  $2.80  per  line,  per  insertion  for  additional  listings  of  more  than  five 
inches  26  time  contract  earns  5%  discount  off  gross;  52-time  contract 
earns  10%  discount  gross  billing.  (6-lines,  13-times,  $234;  6  lines,  26- 
times,  $444.60;  6-lines,  52-times,  $1342.40.) 
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/  N  UP-TO-THE-MINUTE  GUIDE  TO  MAJOR  NEWS  SOURCES  TO 
F  ROVIDE  INFORMATION,  CHECK  NEWS  AND  FEATURE  RELEASES 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA — Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
In  titute:  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property, 
liability,  life,  health  and  accident  insurance. 
Contact;  Stephen  R.  Lawrence,  Director  of 
Public  Relations,  1600  Arch  Street,  Philadelphia, 
Pa.,  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE— 
Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  1 10 
William  Street.  New  York.  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


NATIONAL  ASSN.  OF  INDEPENDENT  INSUR¬ 
ERS — Spokesman  for  largest  segment  of  auto 
insurers  in  U.  S.  (480  affiliated  companies) 
Principal  source  of  information  on  all  facets  of 
business.  NAII  staff  and  member  company 
offices  provide  personal  sarvice  to  news  media. 
Vestal  Lemmon,  Pres.,  Roger  Dove,  VP-PR:  30  W. 
Monroe  St.,  Chicago,  III.  60603.  Tel.  (312) 
263-6038. 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance; 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager,  Public  Information  Dept., 
One  Tower  Square,  Hartford,  Conn.,  06115. 
(203)  277-2779. 


RAILROADS 


UNION  PACIFIC — news,  features  and  photos, 
b&w  and  color,  on  railroad,  industrial  develop¬ 
ment,  natural  resources  development  in  western 
U.  S.  Details  of  the  Golden  Spike  Centennial 
during  1969.  E.  C.  Schafer,  1416  Dodge  St.. 
Omaha.  Neb.  68102.  Phone  (402)  271-3258. 


PUBLIC  RELATIONS  EXECUTIVE: 

If  you  mail  press  contact  lists  to  news¬ 
papers,  PR/ INDEX  was  meant  just  for 
you.  It's  the  solution  to  one  of  your  major 
problems — keeping  editors  and  newsmen 
informed  about  who  to  contact  in  your 
organization  and  where  they  can  be 
reached. 


TRAVEL-TOURISM 


MONTREAL'S  MAN  AND  HIS  WORLD— news, 
features,  photos  (b&w/Color)  35-nation  expo¬ 
sition  incl.  USSR,  France,  Czechoslovakia,  Aus¬ 
tria,  Spain — on  site  of  Expo  67.  Wolcott.  Carl¬ 
son  &  Co.,  485  Madison  Ave.,  New  York  N.  Y. 
10022.  Phone  (212)  755-5530. 


WESTERN  CANADA 


CITY  OF  EDMONTON,  Industrial  Development 
Department — news,  features,  photos  jb&w/ 
Color)  on  economic  and  resource  development, 
travel,  sports  hunting,  fishing  in  the  fabulous 
North.  F.  J.  Hutton.  Publicity  Officer,  City 
Hall  Edmonton  15.  Alberla.  Canada.  Phone 
(403)  424  0211. 


WOOD  PRODUCTS 


AMERICAN  WOOD  COUNCIL— Information 
on  all  wood  products  for  new  home  construc¬ 
tion,  remodeling,  home  projects.  Material  suit¬ 
able  for  real  estate,  home  furnishing,  special 
sections.  Jim  Plumb.  Burson-Marsteller,  866  Third 
Ave..  N.Y.C.  10022  (212)  752-8610. 


Public  relations 
assignments 
and  accounts 

Howard  L.  McVitty,  formerly 
with  the  Washington  office  of 
Hill  &  Knowlton,  has  joined 
I  Rainey,  McEnroe  &  Manning  as 
an  account  executive. 

*  *  * 

Lida  Livingston  Inc.  has  been 
appointed  by  Norman,  Craig  & 
i  Kummel  ad  agency  for  special 
I  public  relations  assignments. 

!  Diane  Leighton  Kropp,  for- 
i  mer  PR  staffer  of  Curtis  Pub¬ 
lishing  Co.,  and  beauty  editor 
of  Status  Magazine,  has  joined 
Lida  Livingston,  Inc.  as  an  ac¬ 
count  executive. 

•  •  • 

Rolf  Gemberling,  former  dir¬ 
ector  of  public  relations  for  the 
National  Council  of  Churches’ 
Broadcasting  and  Film  Commis¬ 
sion,  has  joined  Padilla,  Sar- 

jeant,  Sullivan  and  Speer,  as  an 
account  executive  and  broad¬ 
cast  specialist. 

«  •  * 

Joseph  N.  Moffatt,  former 
news  director  of  WSLS-tv  in 
Roanoke  and  Roanoke  (Va.) 
Times  staffer — named  regional 
public  relations  manager  for 

Reynolds  Metals  Company  in 
Los  Angeles. 

«  •  • 

John  E.  Derbyshire,  former 
PR  manager  of  Sylvania  Elec¬ 


tric  Products,  joined  Chapman- 
Nowak  &  Associates,  as  PR  dir¬ 
ector. 

«  •  * 

Ruder  &  Finn  has  been  re¬ 
tained  as  corporate  PR  counsel¬ 
lors  for  the  Coca-Cola  Company. 

*  *  • 

John  De  Nigris  Associates 
has  been  retained  as  financial 
public  relations  representatives 
by  the  following:  On-Guard 
Corporation  of  America,  Educor 
Corporation,  R.  H.  Medical  Ser¬ 
vices,  Decitron  Electronics 
Corp.,  and  Lord  Hardwicke, 
Ltd. 

«  •  * 

Linda  M.  Klein  has  joined 
Chapman-Nowak  &  Associates 
serving  as  administrative  assist¬ 
ant  to  the  president,  and  direc¬ 
tor  of  the  agency’s  traffic  con¬ 
trol  functions. 

«  *  * 

Frederick  Tough  has  joined 
Doremus  &  Company  as  PR  ac¬ 
count  executive.  A  one-time  dir¬ 
ector  of  Pan  American  Coffee 
Bureau’s  public  relations,  he 
operated  his  own  PR  firm  before 
joining  Doremus. 

•  •  * 

John  J.  McDonnelL  a  former 
Jersey  Journal  staffer — ap¬ 
pointed  manager  of  public  rela¬ 
tions  for  the  Enjay  Chemical 
Company. 

•  *  • 

Joseph  W.  Steel,  public  rela¬ 
tions  manager  for  Aluminum 
Company  of  America’s  Warrick 
Operations,  near  Evansville, 
Ind. — named  assistant  manager 


of  Alcoa’s  News  Bureau  at 
Pittsburgh. 

*  *  « 

Richard  M.  Wight,  Interna¬ 
tional  Business  Machines  direc¬ 
tor  of  information — promoted 
to  director  of  communications. 

*  *  * 

Jackson  Sellers,  former  edi¬ 
tor  and  w’riter  for  the  Louis¬ 
ville  Courier- Journal  —  ap¬ 
pointed  national  publicity  man¬ 
ager  for  Capitol  Records  in 
Hollywood. 

• 

O’Dwyer  Directory 
lists  PR  accounts 

Executives,  offices  and  com¬ 
plete  account  lists  of  leading 
public  relations  operations  in 
the  United  States,  including 
those  of  advertising  agencies, 
are  contained  in  O’Dwyer’a  Di¬ 
rectory  of  PR  Firms,  published 
by  the  J.  R.  O’Dwyer  Company 
Inc.  (271  Madison  Avenue,  New 
York).  The  price  is  $16. 

O’Dwyer’s  Directory  has  list¬ 
ings  on  55  of  the  60  largest  PR 
operations,  as  well  as  listings 
on  more  than  100  smaller  firms. 
An  updated  edition  is  to  be  pub¬ 
lished  every  six  months. 

Jack  O’Dwyer,  publisher  and 
editor  of  the  Directory,  who  also 
publishes  a  weekly  newsletter 
on  PR  and  ad  news,  says  the 
PR  department  of  the  J.  Walter 
Thompson  Co.  emerges  as  the 
largest  PR  operation  in  the 
world,  in  terms  of  offices  and 


full-time  employes. 

JWT  has  a  total  of  3.‘35  em¬ 
ployes  engaged  full-time  in  PR. 
This  includes  140  in  the  U.S. 
and  195  in  22  cities  in  18  coun¬ 
tries  outside  of  the  U.S.  The 
JWT  employe  total  does  not 
include  any  telephone  operators, 
accounting  staff,  messengers, 
etc.,  such  as  are  counted  by 
other  PR  operations.  Worldwide 
net  fee  income  is  nearly  $5  mil¬ 
lion. 

Second  largest  in  terms  of 
numbers  of  employes  and  of¬ 
fices  is  Hill  and  Knowlton,  with 
260  domestic  employes  and  55 
the  highest  net  fee  income  of 
any  PR  operation — $6.5  million, 
foreign  employes.  H&K  reports 
• 

Caggidy  pregident 
of  PRSA  chapter 

James  J.  Cassidy,  executive 
vicepresident  and  a  director  of 
Hill  and  Knowlton,  has  been 
elected  president  of  the  New 
York  Chapter  of  the  Public  Re¬ 
lations  Society  of  America. 

Other  officers  are;  Richard 
M.  Detwiler,  director  of  public 
relations  for  Batten,  Barton, 
Durstine  &  Osborn,  first  vice- 
president;  Sherman  Stambaugh, 
director  of  public  information 
for  Celanese  Corp.,  second  vice- 
president;  Walter  V.  Carty, 
senior  vicepresident  of  John 
Moynahan  &  Co.,  third  vice- 
president;  George  C.  Whipple 
Jr.,  director  of  public  relations 
for  Benton  &  Bowles,  secre¬ 
tary/treasurer. 
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PROMOTION 


‘How  to  be  creative’ 
told  in  Meyer  book 


By  George  Wilt 

If,  perchance,  there’s  a  shrine 
at  which  promotion  men  wor¬ 
ship,  it  is  called  “creativity.” 

When  a  new  book  on  the  sub¬ 
ject  is  published,  you  can  bet 
that  a  promotion  manager  is 
first  in  line  at  the  bookstall. 

Pursuing  this  thesis  to  its 
logical  conclusion,  it  wasn’t  at 
all  surprising  when  Newell 
Meyer,  one  of  the  aforemen¬ 
tioned  promotion  men,  wrote  a 
book,  “Creative  Imagination.”  I 
guess  it  was  less  of  a  surprise 
that  he  wrote  it  for  distribution 
to  its  obvious  primary  audience: 
promotion  men. 

Initial  distribution  was  to 
everyone  attending  the  INPA 
Conference  in  May,  and  to  show 
how  much  the  assembled  pro¬ 
moters  thought  of  the  new  tome, 
twice  as  many  copies  disap¬ 
peared  from  the  registration 
desk  as  the  total  registration 
for  the  meeting.  (Some  promo¬ 
tion  men  believe,  I  am  told,  that 
by  merely  picking  up  a  copy, 
they  would  immediately  become 
creative.  Like  by  osmosi.s,  may¬ 
be.) 

Lengthy  bibliography 

Writing  books  on  creativity 
is  a  S€!condary  occupational 
specialty  for  Newell  Meyer,  of 
course.  Most  of  his  time  he  is  a 
practitioner  of  the  art  in  his 
job  as  director  of  promotion  and 
research  at  the  Milwaukee 
Journal.  But  to  prove  the  point 
about  promoters  reading  about 
creativity,  Newell  read  more 
than  60  books  on  the  subject 
before  taking  on  his  own  author¬ 
ship  in  the  field,  and  wrote  to 
each  publisher  and  author  ask¬ 
ing  permission  to  quote. 


lEA 


And  that  he  did. 

You’ll  find  in  his  treatise 
some  of  the  combined  thinking 
and  “brainstorming”  of  the  like 
of  Alex  Osborn,  Paul  Smith, 
Jean  Cocteau,  "rhomas  Wolfe, 
Wolfgang  Amadeus  Mozart  and 
David  Ogilv>’ — to  name  but  a 
few.  There  are  plenty  of  quotes. 

Meyer  points  out  that  regard¬ 
ing  his  book  won’t  necessarily 
make  anyone  creative,  but  he 
added  that  reading  it  would 
make  the  ‘creative  juices  start 
to  flow.’ 

Treatise  on  techniques 

“Creative  Imagination”  is  as 
much  a  demonstration  of,  as  a 
treatise  on  the  subject.  Meyer 
used  a  half  dozen  different 
colors  of  text  paper  in  his  book. 
One  page  was  printed  by  Xerox. 
The  covers  were  printed  four- 
color  offset,  and  salvaged  from 
an  overrun  of  a  local  printer, 
and  then  imprinted  in  white  ink 
by  the  silk-screen  process.  No 
two  books  in  the  entire  run 
carry  the  same  cover  design. 
Using  the  waste  ‘test’  sheets 
saved  several  hundred  dollars 
on  the  printing  bill. 

The  100-page  treatise  is  di¬ 
vided  into  three  basis  sections, 

(1)  What  is  creativity?  (2) 
What  is  a  creative  person  like? 
and  (3)  Can  Creativity  be  de¬ 
veloped?  How? 

Meyer  suggests  that  “logical 
thinking  is  a  part  of  the  crea¬ 
tive  process.”  He  discusses  ideas 
academically,  and  suggests  how 
to  get  ideas.  He  talks  about  im¬ 
agination — and  how  to  put  it  to 
work. 

Yet,  “Creative  Imagination” 


. . .  the  potential  of  students  who  develop  an 
interest  in  reading  newspapers 

America’s  most  widely  used  Newspaper  School  Program 

E19  VISUAL  EDUCATION  CONSULTANTS,  INC. 


BuiUmt  the  Newipsfitr  Ktdimt  Hskis 

MADISON.  WISCONSIN  93701  SOS  /  a36-6B65 


is  not  a  “how-to”  book.  While 
Meyer  suggests  that  creativity 
is  not  hereditary  like  hemo¬ 
philia  or  left-handedness,  but 
it  can  be  developed  as  a  personal 
skill  through  application  of  con¬ 
scious  practices.  He  adds  that 
sensitivity,  awareness  of  situa¬ 
tions,  intuition  and — guts, 
among  other  things,  are  impor¬ 
tant  factors  in  developing  cre¬ 
ative  imagination. 

$5  a  copy  from  INPA 

Copies  of  the  book  can  be 
ordered  from  the  International 
Newspaper  Promotion  Associa¬ 
tion,  750  Third  Avenue,  N.  Y., 
for  $5  a  copy  ($2.50  for  mem¬ 
bers  of  INPA).  If  that  seems 
discriminatory,  it  is.  Probably 
because  promotion  men  need  it 
more  and  can  afford  it  less. 

The  text  bullets  and  pinpoints 
approaches  and  angles,  forces 
the  mind  to  work,  and  harnesses 
stray  thought  processes.  It’s  a 
worthwhile  addition  to  the  book¬ 
shelf  of  anyone  who  works  with 
ideas,  words — or  deeds. 

“Creative  Imagination”  is 
one  of  the  reasons  that  Newell 
Meyer  was  selected  as  the  re¬ 
cipient  of  INPA’s  “Silver 
Shovel”  award  for  outstanding 
service  to  newspaper  promotion, 
at  the  association’s  conference 
in  Chicago  in  May. 

A  damn  good  reason,  too. 

*  *  * 

CIRCULATION  ANALYSIS 
— The  Philadelphia  Inquirer  has 
compiled  its  circulation  figures 
from  the  latest  ABC  audit  re¬ 
port  in  convenient  reference 
form  and  made  them  available  in 
a  50-page  publication. 

The  main  section  of  the 
“1969  Circulation  Analysis”  is 
organized  on  the  basis  of  56 
community  business  areas  which 
make  up  the  Philadelphia  Trad¬ 
ing  Area.  This  format  enables 
users  to  locate  and  identify 
economic  entities  within  the 
market,'  and  to  compare  statis¬ 
tics  on  a  common  geographical 
base.  The  analysis  facilitates 
the  finding  of  daily  and  Sunday 
circulation  in  counties,  cities  and 
tov/ns  in  Pennsylvania,  New 
Jersey,  Delaware  and  other 
states  where  the  Inquirer  is 
;  distributed. 

I  The  book  includes  maps  of 
the  regions  covered  by  three 
zoned  editions,  plus  their  dis¬ 
tribution  data;  a  map  of  the 
Third  Federal  Reserve  District; 
and  population  and  household 
statistics  for  communities  with 
10,000  or  more  inhabitants. 
Ck)pies  may  be  obtained  by  con¬ 
tacting  the  Inquirers  research 
department. 

*  *  * 

CROSSWORDS  —  The  New 
York  Times  prepared  a  special 
edition  of  a  new  Simon  and 
Schuster  book,  “Large  Type 
Crosswords  #1,”  for  distribu- 
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tion  from  the  Times’  booth  at 
the  American  Booksellers  Ask>- 
ciation  convention  in  Washirg- 
ton,  D.C.  in  June.  The  special 
edition  included  a  message  to 
booksellers  and  a  specially-p:'e- 
pared  crossword  puzzle  on  the 
book  business.  Copies  were  also 
mailed  to  the  Times’  book  pub¬ 
lishers’  list.  The  book  is  edited 
by  Margaret  Farrar,  Times 
crossword  puzzle  editor,  who 
also  prepar^  the  special  puzzle 
for  people  in  the  book  business. 


INSIGHT  —  The  Phila¬ 
delphia  Daily  News  has  re¬ 
leased  “Insight,”  a  comprehen¬ 
sive  study  of  adult  readership. 
The  Philadelphia  portion  of 
Sindlinger  and  Company’s  “Na¬ 
tional  Media  Mix”  is  the  source 
of  the  material,  obtained  from 
8,747  telephone  interviews.  All 
listed  residential  telephones  in 
the  eight-county  Philadelphia 
SMS  A  were  included  in  the 
sampling  frame.  Approximately 
90  percent  of  the  households  in 
the  survey  area  have  telephones. 
All  media  exposure  is  reported 
for  individuals  rather  than 
households,  and  is  based  on 
firsthand  reporting  of  personal 
experience,  with  respondents  re¬ 
porting  on  personal  exposure  to 
media  for  the  day  preceding  the 
interviews.  Copies  of  “Insight’ 
are  available  without  charge  by 
writing  Bob  Peculski,  advertis 
ing  promotion  manager,  Phila 
delphia  Daily  News,  400  N 
Broad  Street,  Philadelphia,  Pa. 


FOOD  CHAINS  —  A  Rich 
mond  (Va.)  Times  Dispatch  and 
News  Leader  brochure.  Food 
Chain  Stores,  shows  results  of 
a  survey  for  39  principal  food 
chains,  listing  warehouses  for 
each  chain  alphabetically  by 
state,  with  number  of  store.s 
served  by  each  chain  allocated 
by  major  newspaper  markets. 
A  61-chain  summary  shows  sale.s 
for  1965  and  1966  and  number 
of  stores  in  each  chain. 


GOLDEN-AGERS — A  readei 
wants  to  know  if  any  news 
papers  are  running  free  “Situa 
tions  Wanted”  ads  for  senior 
citizens,  similar  to  those  being 
carried  for  high  school  and  col 
lege  students?  Drop  me  a  line  if 
you  know  of  any  activity  in  this 
area. 

♦  •  * 

SCHOOL  IS  OUT  —  A  group 
of  21  English  teachers  has  just 
completed  a  two-credit  graduate 
course  on  the  Newspaper  in  the 
Classroom,  on  scholarships  pro¬ 
vided  by  the  Passaic-kilifton 
(N.  J.)  Herald  News.  Michael 
Grieco  was  instructor  for  the 
course  at  Montclair  State  Col¬ 
lege. 
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Kobre  traces 
developments 
in  journalism 

DEVELOPMENT  OF  AMERI¬ 
CAN  JOURNALISM,  by  Sid¬ 
ney  Kobre.  William  C.  Brown 
Co.,  Publishers,  765  pps.  Il¬ 
lustrated. 

For  a  look  back  in  history. 
Dr.  Sidney  Kobre,  professor  of 
journalism  at  the  Community 
College  of  Baltimore,  has  writ¬ 
ten  an  encyclopedic  account  of 
journalistic  achievements  in 
America  from  1690  to  modem 
times.  His  book  covers  the  color¬ 
ful  periods  of  the  Colonial  and 
Revolutionary  Press  (1690- 
1783),  Young  Nation’s  Newspa¬ 
pers  (1783-1830),  Popular 
Penny  Press  (1830-1866), 
Gilded  Age  Journalism,  (1865- 
1900),  and  Chain  and  Syndi¬ 
cate  Journalism  (Since  1900). 

A  synopsis  and  often  more 
lengthy  description  of  each 
phrase  follows  the  course  of  the 
profession,  along  with  the  de¬ 
velopment  and  growth  of  the 
economy,  to  government  and  to 
cultural  educational  and  social 
progress. 

The  author  shows  how  the 
background  and  personalities 
and  special  abilities  of  Benja¬ 
min  Franklin  and  Samuel 
Adams  in  the  colonial  period; 
Horace  Greeley,  James  Gordon 
Bennett  in  the  Popular  Penny 
Press  period;  Joseph  Pulitzer, 
William  Randolph  Hearst,  Lin¬ 
coln  Steffens,  Edward  W. 
Scripps  in  the  Gilded  Age;  and 
Joseph  Patterson,  Adolph  S. 
Ochs  and  others  in  the  twentieth 
century  fitted  into  their  time 
and  introduced  new  journalistic 
ideas. 

These  were  successful  and 
they  began  to  spread  patterns 
to  other  newspapers.  Those 
journals  which  could  not  meet 


Kara-Koumt 

WILL  SAVE 

$$$$ 

IN  YOUR 
NEWS  ROOM 

Shaffstall  Equipment,  Inc. 

5149  E.  66th  St.,  Indianapolit,  Ind. 


FLINT  INK  CORPORATION  hat  opened  a  25,000-square-foot  plant 
at  27403  Industrial  Boulevard,  Hayward,  California.  The  plant  is 
located  in  the  East  Bay  area  to  serve  the  rapidly  growing  publish¬ 
ing  and  packaging  industries  of  Northen  California.  William  D. 
Higgins,  widely  known  in  the  packaging  field,  has  been  appointed 
vicepresident — West  Coast.  David  B.  Flint  is  branch  manager.  Louis 
Kalfman  will  represent  the  company  to  newspapers  of  the  area  and 
Jerry  Boyle  will  be  in  charge  of  web  offset  ink  manufacturing. 


these  challenges  of  the  upcom¬ 
ing  age,  died  off  or  were  merged. 
Chapters  on  the  contributions 
of  these  innovators  make  inter¬ 
esting  reading  and  are  well 
presented. 

Thousands  of  facts  of  history 
have  been  compiled  and  have 
been  organized  in  this  volume 
and  attempts  are  made  to  find  a 
clear  explanation  for  the 
changes  in  the  American  press 
and  to  discover  meanings  in  the 
267-year-old  history  of  news 
communication  in  Ameiica. 

Pressure*  bring  change 

Many  internal  pressures  with¬ 
in  the  news  media  contributing 
to  change  in  content,  style  of 
writing,  headlines  and  format 
are  noted.  These  include  im¬ 
provement  of  financial  re¬ 
sources;  the  hiring  of  better 
educated  and  trained  personnel; 
the  development  of  the  news¬ 
men’s  feeling  of  social  con¬ 
science;  and  the  changes  and 
improvement  in  the  printing 
technologies. 

Dr.  Kobre  writes  that  pub¬ 
lishers,  editors,  reporters,  pho¬ 
tographers  and  cartoonists 
played  an  important  role  in 
bringing  about  changes.  They 
were  sensitive  to  the  changing 
interests  and  needs  of  the  pub¬ 
lic  and  they  had  the  ability  to 
translate  these  desires  into  new 
methods  of  news  communica¬ 
tion. 

The  author  stresses  the  part 
played  by  the  press  in  the  pro¬ 
motion  of  mass  produced  goods, 
because  the  press  provided  a 
way  to  reach  buyers  cheaply. 
Considerable  attention  is  given 
to  the  role  of  the  news-media 
as  advertising  channels  bring¬ 
ing  together  the  buyer  and  the 
seller. 

A  regional  approach  has  been 
incorporated  in  the  book  with 
treatment  given  to  the  develop¬ 
ment  of  the  press  from  New 
England  to  the  Pacific  coast, 
and  the  account  of  journalism 
is  brought  up  to  date  including 


some  material  on  the  Korean 
and  Vietnam  w’ars,  and  present 
day  problems  in  American  cities. 

More  than  75  photographs  of 
people,  press  machinery  and  il¬ 
lustrations  of  living  conditions 
of  people  who  read  newspapers 
in  each  of  the  historical  eras, 
are  given. 

Written  in  a  lively  and  jour¬ 
nalistic  style,  it  is  substantial 
for  any  library,  and  of  itself, 
makes  fascinating  reading.  It  is 
good  to  have  all  of  these  facts 
in  one  volume.  .  .  .  P.  E. 


Ottawa  Citizen  buyg 
site  on  edge  of  city 

Ottawa 

The  Citizen  has  purchased 
7*/4  acres  in  the  extreme  west 
end  of  the  city  and  plans  to  re¬ 
locate  the  daily  newspaper  plant 
there  by  mid-1971.  Publisher  R. 
W.  Southam  announced. 

The  newspaper  occupies  down¬ 
town  premises  on  the  Sparks 
Street  shoppers’  mall,  one  block 
south  of  Parliament  Hill.  The 
new  location,  just  east  of  Pine- 
crest  Road  on  the  south  side 
of  the  Queensway,  is  about 
eight  miles  west  of  the  present 
structure. 

The  land  was  purchased  from 
the  Campeau  Corp.  which  plans 
a  major  shopping  center  in  the 
area. 

• 

Mechanical  staff 
visits  exhibition 

South  Bend,  Ind. 

The  South  Bend  Tribune  gave 
its  mechanical  staff  an  outing 
recently  when  39  members  went 
to  the  ANPA  Research  Institute 
Production  Management  Con¬ 
ference  in  Chicago. 

Included  in  the  group  were 
members  of  the  composing 
room,  stereotype,  press  and  mail 
room  departments.  The  group 
enjoyed  refreshments  on  their 
bus  and  stopped  for  dinner  at  a 
restaurant  on  the  way  home. 


William  0.  Higgins 


Nixon  preserves  radio 
tape  for  his  archives 

President  Nixon  has  advised  I 
the  CBS  Radio  Network  that  he  j 
is  going  to  save  a  tape  of 
“Weekend  Dimension’’  broadcast, 
Sunday,  May  18,  in  “a  future  '{ 
Presidential  library.’’  k. 

The  broadcast,  by  Larry  At- 
tebery  of  KNX,  Los  Angeles,  ^ 
described  the  Nixons’  summer  " 
White  House  at  San  Clemente. 
“The  spectacular  view  is  un¬ 
deniable,’’  says  the  radio  new.s- 
man,  “but  there  is  more  than 
that.  Richard  Nixon,  as  a  young 
naval  officer,  and  later  as  a 
struggling  lawyer,  had  come 
often  to  the  beach  at  San  Cle¬ 
mente  to  run  in  the  surf,  to 
soak  up  the  relaxing  sun,  and 
to  refresh  lying  on  the  clean 
sand  beach.  No  doubt,  he  must  | 
have  looked  up  at  the  house  H; 
standing  high  above  him,  a  £ 
hundred  times,  and  thought, 
someday,  somehow,  this  house  i 
will  be  mine.  For  the  President,  ) 
it’s  a  dream  come  true,’’  f 

•  i 

Newspaper’s  agency  | 

Montreal  f 

George  Willcocks,  advertising 
sales  director  of  the  Montreal 
Gazette,  announces  the  appoint¬ 
ment  of  McKim/ Benton  & 
Bowles  to  handle  the  news¬ 
paper’s  advertising  and  promo¬ 
tion,  effective  July  1.  Les  Tis- 
shaw  of  McKim/B&B  is  account 
supervisor,  and  Max  Villeneuv<- 
is  account  executive. 
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Public  Relations  Executives: 


Here’s  the  solution  to  one  of  your  most  serious 
public  relations  problems,  keeping  editors 
and  newsmen  on  1,750  U.S.  dailies,  wire 
services,  Canadian  and  foreign  newspapers, 
suburban  and  weekly  papers,  news  magazines, 
syndicates  and  broadcast  newsmen,  informed 
about  who  to  contact  at  your  company,  and 
where  they  can  be  reached. 


press  contact  lists’ 


to  newspapers 


Your  listing  in  PR/INDEX  can  also  include 
information  about  your  news  and  picture  services 
and  other  communications  aids.  PR/INDEX 
answers  your  press  contact  problems  at  low 
cost,  too  .  .  .  less  expensive  than  regular 
mailings  of  press  lists. 

Minimum  six-line  listings  may  be  contracted 
for  13  consecutive  times  for  only  $3 
a  line.  Special  discounts  for  longer  listings 
or  frequencies  are  available. 


Editor  &  Publisher’s 


Write  now  for  a  complete  kit,  or 
complete  rates  and  information  to: 

Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.Y.  10022 
Phone  (212)752-7050 
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Local  critics  have  their  say: 
the  trouble  with  newspapers 


Trenton,  N.  J. 

What’s  wrong  with  the  news¬ 
papers? 

In  an  attempt  to  obtain  an 
outside  view  of  the  newspaper 
business,  a  Timet  Advertiser 
staff  writer,  Jacqueline  Pella- 
ton,  asked  this  question  of  five 
local  critics  of  the  press. 

The  answers  that  she  got 
were  frank,  informative  and, 
on  the  whole,  not  particularly 
complimentary.  The  areas  of 
criticism  varied.  Some  had 
gripes. 

The  complaints  and  ideas  of 
these  five  people,  along  with  the 
thoughts  of  a  Times  associate 
editor,  appeared  in  the  Times 
Advertiser  of  Sunday,  June  8. 

They  don’t  do  enough 

Here  are  some  of  their  opin¬ 
ions: 

Joy  Hughes  —  housewife, 
mother  of  three  and  student 
militant: 

“Newspapers  don’t  do  enough. 
They  could  do  so  much  more . . . 

“I  used  to  see  real  under¬ 
ground  expoB^-type  journalism, 
but  I  don’t  anymore.  Papers 
just  sit  there  and  analyze  the 
past  in  terms  the  middle-  class 
can  relate  to.  And  then  there 
are  all  these  columns  by  people 
who  never  leave  their  offices  . . . 

“Papers  are  often  too  willing 
to  take  a  stand  only  on  things 
that  have  been  certified — 
things  that  it’s  all  right  to  be 
a  bleeding  heart  about . . . 

“I  hope  that  newspapers  will 
stop  hedging  their  bets  and  ca¬ 
tering  to  the  Establishment  be¬ 
cause  they’re  our  only  hope.’’ 

Cannon  fodder 

John  A.  Selecky — a  politician 
who  feels  that  his  career  was 
ruined  by  newspapers: 

“I  am  not  going  to  become 


cannon  fodder  for  the  press  . . . 

“The  editorial  writers  sit  in 
cloistered  anonymity  and  pour 
forth  a  stream  of  unchallengred 
pronouncements.  They  try,  con¬ 
vict  and  sentence,  and  there  is 
no  way  in  which  we  can  rebut 
or  refute  them  . . . 

“I  deplore  what  I  consider  a 
tendency  to  highlight  the  con¬ 
troversial  or  unusual  at  the  cost 
of  the  truly  significant . . . 

“You  have  a  tremendous  re¬ 
sponsibility  w’hich  you  don’t 
discharge  properly.  If  I  were 
an  editor.  I’d  be  a  cat  of  a  dif¬ 
ferent  breed.  I  wouldn’t  spend 
all  my  time  on  selling  newspa¬ 
pers.” 

For  the  Hiatus  quo 

The  Rev.  John  Young — leader 
of  the  House  of  Soul  recently 
indicted  for  allegedly  leading 
a  student  walkout  at  Trenton 
High  School: 

“I  don’t  think  we’ll  ever  get 
objective  reporting  from  the 
newspapers . . . 

“I  blame  the  press’  failings 
in  respect  to  the  black  com¬ 
munity  on  its  interest  in  pre¬ 
serving  the  status  quo  and  its 
financial  independence  on  ad¬ 
vertisers,  people  who  exploit 
people . . . 

“I  believe  that  the  slights, 
distortions  and  inaccuracies  in 
the  newspapers  happen  too  of¬ 
ten  to  be  accidental — it  looks 
deliberate.” 

“Its  editorial  stand  really  de¬ 
termines  the  way  a  paper  is 
moving  and  I  am  rather  unim¬ 
pressed  with  the  motion  of  the 
local  press.  They  skip  over  so 
many  things . . . 

“I  really  don’t  think  news¬ 
papers  are  responsive  to  the 
needs  of  black  people  in  this 
community,  because  there  are 
so  many  things  they  could  do 
if  they  wanted  to . . . 


“I  feel  that  black  reporters 
would  be  an  important  asset  to 
a  paper  intent  on  covering  the 
black  community  properly,  be¬ 
cause  black  people  wouldn’t 
mind  rapping  to  a  brother.” 

Dirt  of  catastrophe 

The  Rev.  Dr.  Robert  Foulkes, 
— Presbyterian  clergyman: 

“If  you  define  news  as  what’s 
unusual,  shocking  or  disruptive, 
then  in  terms  of  the  semi-con¬ 
scious  exposure  that  most  peo¬ 
ple  get,  the  news  adds  up  to  a 
subliminal  bombardment  giving 
the  impression  that  we  live  in 
a  chaos  of  homocide,  fratricide 
and  genocide  . . . 

“The  newspaper’s  diet  of 
catastrophe  structures  our  en¬ 
vironment.  If  he  gets  the  im¬ 
pression  that  the  overwhelming 
pi-eponderance  of  what’s  going 
on  adds  up  to  turmoil,  anguish 
and  disruption,  the  problems 
become  so  gigantic  that  the  in¬ 
dividual  is  defeated.  It  cuts  out 
from  under  him  his  political 
inclinations  to  do  something . . . 

“Why  not  go  into  the  history 
lx)oks  and  bring  some  of  that 
historical  perspective  back  into 
the  light  again?” 

One-day  crisis 

Robert  W.  van  de  Velde, 
Professor  in  Princeton  Univer¬ 
sity’s  Woodrow  Wilson  School 
of  Public  and  International 
Affairs: 

“Newspapers  don’t  print 
much  on  the  black  community — 
especially  its  ordinary  doings. 
You  don’t  treat  them  the  way 
you  do  whites  . . . 

“The<  local  press  doesn’t  ade¬ 
quately  follow  up  significant 
stories.  They’re  handled  as  a 
one-day  crisis,  news  today, 
dead  tomorrow.  You  don’t  stay 
on  top  of  it . . . 

“I  feel  that  there’s  a  big  gap 
between  w'hat’s  going  on  in 
Paris  and  in  Trenton.  The  local 
press  does  not  fill  that  void  too 
successfully.” 

Publicity  that  hurls 

George  Amick,  —  associate 
editor  of  the  Trenton  Times: 

“But  w’hen  a  newspaper  is 
guilty  of  wrong  assessments,  as 
it  sometimes  is,  or  editorial  in¬ 
consistencies,  or  missed  oppor¬ 
tunities,  or  outright  bias,  who 
is  in  a  position  to  put  a  com¬ 
parable  rap  on  it?  Almost  al¬ 
ways,  nobody . . . 

“Newspapers,  being  human 
institutions,  are  subject  to  fal¬ 
libility.  But  almost  alone  among 


human  institutions,  they  in 
excused  from  being  subjected  to 
any  really  specific,  informed 
and  continuing  review . . . 

“Some  newspapers  becom« 
smug  and  intolerably  tolerant 
of  their  shortcomings . . . 

“It  seems  to  me  obvious  that 
the  American  press,  to  say 
nothing  of  its  reading  public, 
would  benefit  from  some  sort 
of  continuing,  independent  mon¬ 
itoring.  The  findings  should  be 
given  wide  circulation,  so  that 
if  there  was  some  evidence  a 
town  was  being  ill-served  in 
some  way  by  its  newspaper,  the 
town  could  find  it  out . . . 

“We  should  give  full  publi¬ 
city  to  the  findings  and  reports 
of  our  critics,  even  w'hen  it 
hurts.” 

• 

Student’s  report 
on  Newport  slums 
wins  Brown  Award 

Boston 

The  11th  annual  Sevellon 
Brown  Memorial  Award  has 
been  awarded  to  the  Newport 
(R.  I.)  Daily  News  and  staff 
writer  Peter  Lance,  a  third 
year  journalism  major  in  the 
co-operative  education  plan  at 
Northeastern  University,  for  a 
series  of  articles  on  sub-stand¬ 
ard  housing  at  Newport. 

It  is  the  first  time  a  student 
has  won  the  award  given  in 
New  England  for  “disinterested 
and  meritorious  public  service.” 
Lance  has  worked  two  “co-op” 
study  periods  with  the  paper  as 
part  of  his  journalism  training 
at  Northeastern. 

Robert  J.  Boyle,  editor  of  the 
Pottstown  (Pa.)  Mercury,  in 
judging  the  competition  said, 
“the  winning  series  was  selected 
because  of  the  reporter’s  ability 
to  construct  an  in-depth  series, 
because  he  named  names  of  slum 
landlords;  and  because  of  the 
courage  it  took  to  reveal  con¬ 
ditions  in  the  community  in 
which  the  newspaper  is  pub¬ 
lished. 

In  a  meeting  of  the  New 
England  Associated  Press  News 
Executives  Association,  James 
G.  Edward,  managing  editor  of 
the  Newport  Daily  News, 
credited  Lance  “with  coming  up 
with  ideas  for  the  series  and 
with  doing  all  of  the  digging. 
It  was  real  tough  at  times  be¬ 
cause  there  was  quite  a  bit  of 
opposition  from  some  of  the 
people  who  had  the  records.” 

Lance’s  stories  specifically 
listed  houses  and  apartments 
that  were  sub-standard  and  gave 
names  of  landlords  who  were 
violating  the  Minimum  Housing 
Code. 


Write  for  your  entry  blanks  now! 

EDITOR  &  PUBLISHER 
COLOR  AWARDS  COMPETITION 

Deadline  for  entries:  July  15,  1969 
AWARDS  FOR 

CREATIVE  USE  OF  EDITORIAL  COLOR 
CREATIVITY  IN  RETAIL  COLOR  ADVERTISING 
REPRODUCTION  OF  COLOR  ADVERTISING 

For  ontry  blanki  and  rulat,  writa  fo; 

EDITOR  a  PURLISHER  COLOR  CONTEST 
S50  Third  Ava..  Naw  York.  N.Y.  10022 
AMERICAN  ASS'N.  OF  NEWSPAPER  REPRESENTATIVES 
141  Eatt  44th  St.,  Naw  York,  N.Y.  10017 
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On  getting  Ed  Page  read 


By  Howard  Taylor 

Editorial  Consultant,  Copley  International  Corp. 
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People  say  people  don’t  read  editorial  pages. 

Maybe  not  the  average  pages.  But  pages  like  these 
two,  from  Newaday  of  Garden  City,  New  York,  are 
something  else.  They  are  guaranteed  eye-stoppers. 

Editorial-page  editors  everywhere  search  for 
means  to  present  their  ideas  with  simplicity  and 
vivid  conciseness.  Stanley  J.  Hinden,  editor  of  News- 
day’s  Viewpoints  section,  conceived  the  graphic  ap¬ 
proach  shown  here  to  express  a  complicated  issue. 

In  upper  left,  the  drawing  of  the  supersonic  trans¬ 
port  sets  a  visual  stage  for  the  editorial.  Then,  in 
quick  summaries,  the  text  describes  the  background, 
describes  the  SST’s  potentials,  explains  what  it 
means  to  the  nation  in  terms  of  prestige  and  dollars, 
outlines  what  the  SST  program  will  cost  (212  mil¬ 
lion)  and  then  tells  what  other  things  we  could  buy 
with  all  that  money.  Finally,  the  question:  Can  the 
U.S.  afford  it?  And  the  editorial  answer:  No. 

Looks  easy,  doesn’t  it?  Editorial  pages  need  to 
look  easy. 

The  page  in  upper  right  depicts  the  frustrations 
and  roadblocks  encountered  in  the  development  of 
low-cost  housing  in  Long  Island. 

It’s  called  Myopia,  a  housing  game  for  politicians. 
There  are  25  steps,  and  the  player  starts  at  No.  1. 
The  legend  there  is  “Opposition  says  you’re  short¬ 
sighted  (lose  two  turns).”  If  the  player  ever  reaches 
step  25  he  finds  out  he’s  studying  the  housing  prob¬ 
lem  and  is  ordered  back  to  step  1. 


This  one  is  backed  up  by  27  lines  of  type,  set  20 
picas  wide  with  lots  of  white  space  between  the  lines. 

The  Ultra  Bodoni  head  on  the  editorial  ties  in  with 
the  Ultra  Bodoni  in  the  Viewpoints  flag  to  bind  the 
page  together.  Viewpoints  is  the  lead  page  in  the 
B  section. 

Newsday  doesn’t  precisely  follow  this  pattern  each 
day  of  the  week  but  it  does  employ  some  eye-catch¬ 
ing  visual  device. 

One  was  a  typewriter-type  reproduction  of  a  letter 
to  the  editor  discussing  the  Vietnam  war.  The  letter 
served  as  a  springboard  for  a  two-part  series  on 
Vietnam. 

On  the  anniversary  of  the  death  of  Martin  Luther 
King,  the  visual  consisted  of  a  drawing  of  a  black 
boy  and  a  white  boy  spelling  out  the^word  “together” 
with  children’s  blocks.  The  drawing  took  up  nearly 
half  the  page. 

At  Newsday  they  call  it  a  flexible  format.  It 
represents  a  further  refinement  of  basic  changes 
made  by  Newsday  in  the  past  year. 

Hinden  explained  that  the  new  format  is  designed 
to  be  visually  attractive  as  well  as  intellectually 
stimulating. 

“We  are  able  to  vary  the  elements  to  suit  the 
subject  and  to  enhance  the  impact,”  he  said. 

And,  you  can  bet,  attract  more  readers. 


(Mr.  Taylor  writes  this  department  exclusively  for 
E&P.  Correspondence  should  be  addressed  to  him  at 
Copley  headquarters,  7776  Ivanhoe  Avenue,  La  Jolla, 
California  92037.) 
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Gannett  moves  Head 
to  Hartford  Times 


Hartford,  Conn. 

Janies  D.  Head,  a  newspaper¬ 
man  with  experience  in  Miami, 
Detroit  and  New  York  City,  has 
joined  the  Hartford  Times  as 
executive  editor. 

His  appointment  was  an¬ 
nounced  by  Stuart  A.  Dunham, 
editor.  His  assignments,  Dun¬ 
ham  said,  will  include  planning 
and  development  of  new  ap¬ 
proaches  in  the  field  of  news 
coverage  and  in  special  depart¬ 
ments  such  as  sports,  women’s 
news  and  features. 

Head,  former  editor  of  Today 
at  Cocoa,  Fla.,  has  been  general 
executive  for  the  Gannett  News 
Service  in  Rochester,  N.Y.  which 
serves  the  Times  and  31  other 
daily  Gannett  newspapers. 

“We  have  made  many  im¬ 
provements  in  the  techniques  of 
news  coverage  and  presentation 
at  the  Times  in  recent  years,” 
Dunham  said.  “Jim  Head’s  ex¬ 
perience  and  ability  ideally 
equip  him  to  further  this  pro¬ 
gram.” 

Head  is  43  and  has  had  20 
years  of  newspaper  experience, 
including  executive  positions  on 
the  Miami  Herald,  the  Miami 
News,  the  New  York  Herald 
Tribune  and  the  Detroit  Free 
Press. 

In  early  1966  he  became  ex- 


James  D.  Head 

ecutive  editor  of  the  Florida  op¬ 
erations  of  the  Gannett  Group, 
including  two  afternoon  dailies, 
a  radio  station  and  Today,  all 
in  the  Cape  Kennedy  area. 

From  its  beginning  in  early 
1966,  Today  has  won  many 
awards  and  attained  a  circula¬ 
tion  of  50,000  in  less  than  three 
years. 

Head  is  a  native  of  Kansas, 
a  graduate  of  the  University  of 
Kansas,  and  a  Navy  veteran  of 
World  War  II.  He  and  his  wife, 
Corel,  and  their  three  daughters 
and  a  son  have  moved  to  West 
Hartford. 


McPhersons  donate 
library  to  J-school 

Chapel  Hill,  N.  C. 

A  collection  of  2,000  books  on 
journalism  and  mass  communi¬ 
cations  is  being  donated  to  the 
University  of  North  Carolina 
School  of  Journalism  by  Mr.  and 
Mrs.  Holt  McPherson  of  High 
Point. 

McPherson,  editor  of  the  High 
Point  Enterprise,  is  a  1928 
journalism  g^raduate  of  UNC. 
He  was  a  charter  member  of  the 
School  of  Journalism  Founda¬ 
tion  of  North  Carolina  Inc.  and 
has  served  as  its  president  since 
its  formation  in  1949.  Founda¬ 
tion  grants  to  the  School  totalled 
$158,686  as  of  December  31. 

The  2,000  books  will  come 
from  McPherson’s  personal  li¬ 
brary  and  from  funds  being  do¬ 
nated  for  additional  purchases. 
The  purchase  gift  is  being  made 
by  Mr.  and  Mrs.  McPherson 
through  the  Journalism  Founda¬ 
tion. 

The  books  will  be  housed  in 
the  Reading  Room  of  Howell 
Hall  and  will  be  known  as  the 
Holt  McPherson  Journalism  Col¬ 
lection. 


Po8t  Corporation 
gives  scholarships 

Appleton,  Wis. 

Post  Corporation,  publisher  of 
the  Appleton  Post-Crescent, 
will  provide  $1,000  annually  in 
a  scholarship  program  at  both 
Lawrence  University,  Appleton, 
and  St.  Norbert  College,  West 
De  Pere,  Wis.  The  colleges  will 
choose  the  recipients  of  the 
scholarships  in  accordance  with 
agreed  priorities. 

First  priority  are  dependents 
of  Post  Corporation  employes, 
with  newspaper  carriers  of  the 
company  holding  second  prior¬ 
ity.  Third  are  students  major¬ 
ing  in  the  fields  of  either  com¬ 
munications  or  business  ad¬ 
ministration. 

• 

30-year  man  hailed 

Norwich,  Conn. 

Clifford  C.  Oat  Sr.,  co-pub¬ 
lisher,  Norwich  Bulletin,  was 
honored  on  his  60th  anniversary 
with  the  morning  daily  at  a 
meeting  of  Connecticut  Daily 
Newspapers  Association.  His 
son,  Donald  Jr.,  is  the  news¬ 
paper’s  general  manager. 


Oregon  papers 
and  AP  bureau 
chief  honored 

Gleneden  Beach,  Ore. 

Five  first  place  awards  went 
to  the  Eugene  Register-Guard 
in  the  annual  judging  at  the 
Oregon  Newspaper  Publishers’ 
Association  convention  here. 

The  Eugene  paper  took 
awards  for  general  excellence, 
women’s  pages,  sport  pages, 
best  feature  story  (by  Dan 
Sellard)  and  best  editorial  (by 
A1  Cruley). 

Three  awards  went  to  the 
Salem  Capital-Journal  —  for 
editorial  pages,  local  column  (by 
John  Terry)  and  photograph 
(by  Gerry  Lewin). 

The  Portland  Oregonian  took 
first  place  for  community  serv¬ 
ice,  for  a  series  by  Robert 
Landauer  on  gasoline  station 
customer  games,  and  for  straight 
news  coverage,  on  Ann  Sulli¬ 
van’s  coverage  of  riots  at  the 
Oregon  State  Prison. 

Typogp-aphical  excellence  and 
special  issue  awards  went  to  the 
Albany  Democrat-Herald. 

General  excellence  award  for 
larger  weeklies  was  won  by  the 
Dallas  Itemizer-Observer,  and 
for  smaller  weeklies  by  the 
Lincoln  City  News-Guard. 

The  annual  award  for  out¬ 
standing  service  to  Oregon 
journalism  went  for  the  first 
time  to  a  press  association  man, 
Frank  Wetzel,  chief  of  the  Port¬ 
land  bureau  of  the  Associated 
Press.  ONPA  President  William 
Mainwaring,  Salem  Capital- 
Journal  publisher,  said  Wetzel 
has  made  “great  improvements 
in  the  AP  service”.  Wetzel  has 
been  bureau  chief  for  four  years, 
coming  to  Portland  from  Balti¬ 
more. 

Hoe  Co.  explores 
plans  for  merger 

The  management  of  R.  Hoe 
&  Co.,  printing  press  manufac¬ 
turer,  is  exploring  merger  pos¬ 
sibilities,  Vincent  F.  Regan, 
vicepresident  -  secretary,  dis¬ 
closed  this  week  in  an  announce¬ 
ment  that  the  board  of  directors 
had  omitted  dividend  action  on 
Class  A  Shares. 

“No  substantial  progress”  has 
been  made  either  in  financing 
or  merger  arrangements,  Regan 
stated.  The  company  is  reducing 
overhead  expenses,  he  said,  due 
to  unfavorable  operating  re¬ 
sults  attributed  to  a  decline  in 
new  orders  and  a  lowering  of 
profit  margins  on  present 
orders. 

Another  loss  of  around  $1  mil¬ 
lion  was  anticipated  for  the 
quarter  ending  June  30. 


Robert  H.  Lampee 


Sacramento  Union 
has  sales  director 

Sacramento,  Calif 

Robert  H.  Lampee,  former  ad¬ 
vertising  director  of  the  Hous¬ 
ton  Post,  Detroit  Times  and 
Charlotte  (N.C.)  News,  hai 
been  appointed  director  of  salet 
for  the  Sacramento  Union. 

He  will  have  responsibility 
for  all  aspects  of  sales,  both 
advertising  and  circulation, 
Carlyle  Reed,  publisher,  said. 
Lampee  joined  the  Copley  News¬ 
paper  from  the  position  of  west¬ 
ern  representative  for  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate. 

Lampee  entered  the  newspa¬ 
per  business  as  promotion  man¬ 
ager  for  Federated  Publications, 
of  Grand  Rapids,  Michigan.  He 
was  later  promotion  manager  1 
and  national  advertising  man-i 
ager  of  the  Pittsburgh  Post- 1 
Gazette.  0 


Chicago  reps  elect 

Chicago 

Kevin  P.  Cronin,  of  Story  & 
Kelly,  Smith,  is  the  new  presi¬ 
dent  of  the  Chicago  Chapter, 
American  Association  of  News¬ 
paper  Representatives.  Charles 
W.  Chidsey  Jr.,  Los  Angeles 
Times,  is  vicepresident;  William 
P.  Hussey,  Newhouse  Newspa¬ 
pers,  secretary  and  assistant 
treasurer,  and  Glen  W.  Russell, 
Matthews,  Shannon  &  Cullen, 
treasurer. 

In  Insurance  PR 

Springfield,  Mass. 

Two  former  members  of  the 
Springfield  Union  staff  have 
gone  to  work  as  public  relations 
assistants  at  the  Massachusetts 
Mutual  Life  Insurance  Co.  They 
are:  Harry  W.  Evans,  who  was 
city  editor  of  the  Union  the  past 
seven  years;  and  George  H. 
Robillard,  reporter  and  copy  edi¬ 
tor  for  three  years. 
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l^lre  iit  given 
perience 
in  s  vindication 


TODAY'S  CHUCKLE— Preiident 
Nixon  gets  a  laugh  from  the  ori¬ 
ginal  of  cartoonist  Doug  Borg- 
stedt's  editorial  cartoon  which  he 
asked  for  after  seeing  it  in  the 
Philadelphia  Bulletin.  In  this 
photo,  Doug  is  presenting  the 
cartoon  to  the  President  at  a 
White  House  meeting.  The  car¬ 
toon  appeared  in  the  Bulletin  as 
well  as  in  80  other  papers  to 
which  it  is  syndicated  by  King 
Features. 


(Mkrcer  Island,  Wash. 

“If  (  had  known  the  rules  I 
^uba!  ly  would  not  have  made 
in  c.-itooning,”  confesses  John 
1  I.  Holm,  airline  pilot  and  cre- 
.Pl  I  ^,jr  .)f  the  Woody’s  World 
'  I  distributed  by  National 
^4  Jew.^paper  Syndicate,  Chicago. 

Never  having  been  told  “that’s 
lot  the  way  it’s  done,’’  he  ap- 
iroadied  the  whole  ball  of  wax 
bi  a  rather  unorthodox  fashion, 

,|(>  explained. 

On  United  Air  Lines  layovers 
lolni  called  on  newspapers  and 
f.mlicates  to  find  out  how  they 
Sjirrated.  His  interest  was 
Calif, jlpurred  by  drawing  a  weekly 
er  ad- 1  editorial  cartoon  for  a  local 
Hous-  *  'v.'ipaper.  While  Holm  has  had 
and!*>  a»‘t  training,  drawing  has 
htsi^n  a  lifelong  hobby, 
sales  His  program  has  worked  out 
n.  rather  nicely,  the  aviator  re- 
ibility  fort.s.  Admittedly  he  has  not  yet 
both  S'tained  the  dream  of  making 
ation,  I  ts  of  money  while  being  lazy 
said,  hy  a  mountain  stream,  retiring 
'lews-bo  a  little  cabin  to  draw  an  ne¬ 
west-  f.isional  cartoon.  Holm  admits. 

Chi-  “Instead  I  end  up  by  working 
News  16  hours  a  day  and  enjoying 
I  he  great  outdoors  second  hand 
^spa-  through  the  Woody  panel,”  it 
ij'an-  explained, 
tions,  Despite  this  personal  limita- 
lion,  he  reports  one  out  of  two 
lager^n,,., .Jeans  are  out  camping, 
wian-  Ishing,  hiking  and  si)ending  a 
Post-  I  of  money. 

Newspapers  should  have  a  the  event 
haily  “family  participation  in  mini-syndicat 
I  •n.serv'ation  and  in  educating  fering  two 
p'^ople  in  good  outdoor  manners,  BRAlNSTOIi 
his  belief.  E.S.P. 
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New  features  from  Heavenly 

BRAINSTOR.MS,  a  weekly 
column  written  by  Rex  Shanks, 
is  described  as  “a  modest  col¬ 
umn  of  everyday  philosophy, 
humor  and  good  sense, 
strangely  reminiscent  of  the 
late  Will  Rogers.”  For  many 
years  the  Laredo  (Tex.)  Times 
published  the  column. 

.\  Texan,  Shanks,  now  well 
past  retirement  age,  was  reared 
on  a  Texas  farm  in  the  pioneer 
tradition.  He’s  Ireen  a  govern¬ 
ment  customs  agent  and  in  both 
the  real  estate  and  insurance 
businesses.  “He  has,”  says 
Ruth,  “seen  much  history 
made.” 


LIHLE  PEOPLE'S  PUZZLE  D/S 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
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STRANGE  AS  IT  SEEMS  D/i 
TARZAN  D/S 
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THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


Farunoriiiiil  experienre-- 

YOUR  E.S.P.,  is  a  six-a- 
week  panel  done  by  Ruth  and 
Bob  Maley.  In  a  word  the  panels 
are  “true  life  experiences  in  the 
paranormal,”  designed  to  “get 
the  reader  involved  by  sending 
in  his  own  true  p.sychic  ex¬ 
periences.” 

Ruth  hopes  to  “form  some 
kind  of  pattern  and  use  these 
to  find  out  more  about  the 
whole  E.S.P.  area,”  in  which 
there’s  Ivelieved  to  be  a  growing 
interest. 


Young  editors  will  dig 
into  Mississippi  affairs 


Greenville,  Miss. 

Two  young  new’smen — Lew’ 
Pow’ell,  24,  and  Ed  Williams,  27 
— are  publishing  Mississippi 
Freelance,  a  four-page  monthly 
tabloid  which  aims  at  “report¬ 
ing  the  otherwise  unreported.” 

Williams,  former  editor  (’64- 
65)  of  the  University  of  Missis¬ 
sippi  student  newspaper,  said 
MF  is  an  attempt  at  behind- 
the-scenes  reporting  of  Missis¬ 
sippi  affairs. 

“We’re  severely  limited  by 
space  and  the  fact  that  we  pub¬ 
lish  only  once  a  month,”  he  said. 
“But  w’e  can  take  a  few  stories, 
dig  into  the  background  and  try 
to  make  them  make  sense.” 

Powell,  a  former  columnist 
(’65-66)  for  the  Ole  Miss  stu¬ 
dent  daily,  said  MF  is  “decid¬ 
edly  irreverent,  though  certain¬ 
ly  not  ‘underground’.” 

“We  start  this  project  with 
some  definite  beliefs,”  Williams 
said.  “We  believe  white  and 
black  Mississippians  should  be 
equals  in  the  eyes  of  the  law. 
We  believe  the  people  should 
hold  government  responsible  for 
its  actions.  And  w’e  believe  idi¬ 
ocy  should  be  expressed.” 

Powell  agreed.  “We  might 
add  that  we’re  not  Mississippi 
segregationists,  w’e’re  not  look¬ 
ing  for  jobs  in  state  govern¬ 
ment,  and  we’re  not  in  favor  of 
seceding  from  the  union.  All 
these  beliefs  influence  our  writ¬ 
ing.” 

Williams,  state  editor  of  the 
Greenville  Delta  Democrat- 
Times,  has  worked  for  the 
Clarksdale  Press  Register  and 
Jackson  Daily  News. 

Powell  formerly  covered  poli¬ 
tics  and  government  for  the 
Delta  Democrat-Times,  but  now 
w’orks  fulltime  for  MF.  He  has 
worked  for  the  Jacksonville 
(Fla.)  Journal. 


Centennial  observed 
for  short-lived  paper 

Manchester,  N.  H. 

Manchester  will  celebrate  the 
centennial  of  publication  of  New 
Hampshire’s  first  French-lan¬ 
guage  newspaper.  La  Voix  du 
Peuple  (The  People's  Voice). 
The  newspaper  was  edited  by 
Ferdinand  (Gagnon,  whose  life- 
size  bronze  statue  stands  in 
Lafayette  Park,  opposite  St. 
Marie’s  Church  here. 

The  newspaper  was  short¬ 
lived,  continuing  only  until  the 
fall  of  1869  because  Gagnon  left 
Manchester  to  start  another 
French-language  newspaper  in 
Worcester,  Mass. 


Contributors  include  Curtis 
Wilkie,  city  editor  of  the  Clarks¬ 
dale  Press  Register;  Bob  Boyd, 
who  covers  the  civil  rights  and 
federal  beat  for  the  Delta  Dem¬ 
ocrat-Times;  and  Ken  Vinson,  a 
University  of  Mississippi  law 
professor. 

“We  have  help  from  other 
newsmen  in  the  state,  too,” 
Williams  said.  “Some  of  them 
can’t  let  us  use  their  names  for 
fear  of  reprisals.” 

• 

Cowles’  purchase 
of  Perry  paper 
given  approval 


Stockholders  of  Cowles  Com¬ 
munications  Inc.  approved  the 
proposed  acquisition  by  the  com¬ 
pany  of  the  Ocala  Star-Banner 
Company  of  Florida  in  ex¬ 
change  for  348,9.37  shai-es  of 
common  stock. 

The  announcement  was  made 
by  Marvin  C.  Whatmore,  presi¬ 
dent  of  CCI,  after  a  special 
meeting  of  the  .stockholders  in 
Des  Moines,  June  26. 

Star-Banner  publishes  a 
daily  evening  (except  Satur¬ 
day)  newspaper  of  14,500  cir¬ 
culation  and  a  Sunday  edition 
of  15,725. 

Under  terms  of  the  agree¬ 
ment  for  purchase  made  with 
John  H.  Perry  Jr.,  president  of 
Perrj’  Publications  Inc.,  the 
Cowles  acquisition  is  to  include 
Perry  Printing  Process  Co.  at 
Ocala,  which  operates  a  com¬ 
mercial  printing  plant  and 
produces  the  Star-Banner. 

The  number  of  CCI  shares  to 
be  delivered  in  exchange  for  the 
outstanding  stock  of  Star-Ban¬ 
ner  was  based  on  a  purchase 
price  of  $4.1  million  and  a  dis¬ 
counted  price  per  share  of  such 
stock  at  $11.75  a  share.  When 
the  agreement  for  purchase  was 
made  in  April  the  CCI  shares 
were  being  traded  on  the  New 
York  Stock  Exchange  at  $13.62 
a  share. 

Already  a  major  stockholder 

Perry  already  was  a  major 
stockholder  in  CCI,  as  the  re¬ 
sult  of  a  previous  transaction 
involving  exchange  of  a  news¬ 
paper  and  a  television  station. 

Whatmore  said  CCI  stockhold¬ 
ers  also  authorized  an  increase 
in  common  stock  from  4  million 
to  5  million  shares. 


Howard  Wolff 


Turf  writer  sprints 
into  a  hall  of  fame 

Omaha 

Howard  Wolff  of  the  Omaha 
World-Herald  is  the  first  news¬ 
man  to  be  elected  to  the  Ne¬ 
braska  Racing  Hall  of  Fame. 

This  honor  puts  him  in  ex¬ 
clusive  company.  He  joins 
seven  other  persons  who  have 
made  outstanding  contributions 
to  horse  racing  and  one  horse, 
Omaha,  the  triple  crown  winner 
of  1935. 

Wolff  has  been  reporting  on 
racing  at  Ak-Sar-Ben  Track  in 
Omaha  since  1926.  His  ex¬ 
haustive  knowledge  of  thorough¬ 
breds,  his  lively  writing  and  his 
consistent  record  as  a  selector 
have  earned  him  the  respect  of 
both  horsemen  and  fans.  His 
high-tide  performance  as  a 
handicapper  was  picking  seven 
winners  on  an  eight-race  card  a 
few  years  ago. 

He  has  also  earned  acclaim  as 
the  World-Herald’s  wildlife  edi¬ 
tor.  Baseball,  basketball,  foot¬ 
ball,  hockey  and  wrestling  are 
the  other  sports  specialties  he 
has  handled  during  his  43  years 
with  t}ie  W’orld-Herald. 

• 

Palmer  in  new  job 

Detroit 

Bill  Palmer,  on  the  Detroit 
News  advertising  sales  staff 
for  the  past  10  years,  has  been 
transferred  from  the  News  of¬ 
fice  in  New  York  City  to  the 
newspaper’s  home  office  in  De¬ 
troit.  He  will  be  in  charge  of 
magazine  and  newspaper  classi¬ 
fications  in  his  new  assignment, 
it  w’as  announced  by  Jerry  Ben¬ 
son,  director  of  national  ad¬ 
vertising  for  the  News. 

• 

Trustee  of  school 

Osborn  Elliott,  editor  of 
Newsweek,  has  been  elected  to 
the  board  of  trustees  of  St. 
Paul’s  School  in  Concord,  N.H. 
Elliott,  a  native  of  New  York 
City,  is  a  1942  graduate  of  the 
school. 

EDITOR  8C 


Gannett  paysjlj 
$15.5  million! 


in  Pensacola  iS 


Rochester,  N.  Y, 
Gannett  Company  Inc.  in¬ 

creased  its  newspaper  list  to  3( 
dailies  with  1.4  million  circula¬ 
tion  with  the  purchase  July  l' 
of  the  Pensacola  Newspapers  for 
$15.5  million.  ! 

The  morning  Journal,  th(  ■  Two 

evening  News  and  the  Sunday  news  ' 
News-Journal  at  Pensacola,  Fla.  ^Evenh 
were  the  largest  papers  in  the,  Mrs 

Perry  Group  which  is  beings  pany 

liquidated.  The  combined  week- p wood 
day  circulation  is  more  than  (:  editor 
90,000  and  the  Sunday  sale  ex  Murra 
ceeds  69,000.  ,  ^tor  foi 

Paul  Miller,  president  of 
Gannett  Company,  said  that  ™'P  * 
Braden  Ball,  longtime  publisher' 
in  Pensacola,  will  remain  in  that 
capacity  and  no  personnel  |  P^P***] 

changes  are  planned.  Ball  will 
be  president  of  a  new  Gannett 
subsidiary,  Pensacola  News- 
Journal  Inc. 


No  stock  involved 


A 

ceived 
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Miller  said  the  terms  of  the 
purchase  were  $2  million  in 
cash  and  $13.5  million  in  long 
term,  subordinated  instalment 
notes  at  an  effective  interest 
rate  of  6.9%.  No  Gannett  com¬ 
mon  stock  nor  other  securities 
were  involved.  Miller  said. 

He  and  John  H.  Perry  Jr., 
president  of  Perry  Publications, 
had  agreed  in  principle  on  the'  town 
purchase  last  April  2.  i  News 

Other  officers  of  the  new  pub-! 
lishing  company  are:  Julius  G. 

Grice  Jr.,  Kenneth  W.  Andrews,  j  12  B 
J.  Earle  Bowden  and  W.  R.  (q  JVf, 
Cummins,  all  of  Pensacola,  and 
John  R.  Purcell,  from  the  Gan¬ 
nett  Company. 

^  bined 

,  I  color  t 

Rep  chapter  elects  Detroi 

from  t 


Philadelphia,  J 
New  officers  of  the  Philadel-  ’ . 
phia  Chapter,  American  Associ- 
ation  of  Newspaper  Represen-  .  ® 

tatives,  are:  President — Robert  .® 
Kramer  (Katz) ;  vicepresident—' 
George  Anderson  (New  York 
News);  and  secretary-treasurer!,,  . 
— Armin  Richter  (Scripps-j 

Howard).  I 


each  t 
new  s< 


Moon  features 


Eac 
: dresse 
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a  nes 
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,  Agenc 

will  be  “out  there”  on  the  his-f.  ^g^j, 
tory-making  flight. 


Newspaper  Enterprise  Asso¬ 
ciation  has  sent  to  clients  three 
News-In-Color  Apollo  11  fea¬ 
tures  about  the  lunar  visitation. 
The  photos,  in  full  color,  were 
selected  to  show  readers  how  it 
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^  S  r  dkMSik  Minneapolis  Tribune 

'  ^  \  editors  are  shifted 

)]1  'T  svf  Minneapolis 

^  Five  editors  have  been  re- 
-j  i  ^  assigrned  in  a  reorganization  of 

Mtwneopoiis  Tribune  news 
i  department,  it  has  been  an- 

nounced  by  Wallace  Allen,  man- 
HHk  aging  editor. 

to  34  Wardlow  Light  Frank  Premack,  formerly 

cul^  iBufi  alo  News  names  been  nam^  an 

]  ,»"  .  assistant  managing  editor  to  di- 

sfor  managing  editors  rect  and  coordinate  the  night 

P  Buffalo,  N.Y.  news  operation, 

the^l  Two  editors  were  named  Larry  Batson,  formerly 
ndaiilnews  operations  of  the  Buffalo  sports  editor,  has  been  named  a 
F\t,d Evening  News.  news  editor  and  will  be  night 

1  the!;;  Mrs.  Edward  H.  Butler,  com-  supervisor  in  Premack’s  ab- 
leiiij  Ipany  president,  appointed  El-  sence. 

reek- wood  M.  Wardlow  managing  Steve  Ronald,  formerly  an  as- 
thaiiH  editor  for  administration  and  sistant  news  editor,  replaces 
“  ex  1  Murray  B.  Light  managing  edi-  Premack  as  city  editor. 

j  tor  for  news.  Hartman  was  named 

!  They  succeed  to  the  editor-  sports  editor  and  will  continue 
tViat  ship  left  vacant  by  the  death  his  sports  column. 
i„u*  ,  of  Paul  E.  Neville.  Mihe  Smith  has  assumed  the 

th!  Light,  43,  has  been  a  news-  newly  created  position  of  sports 
innriVpaperman  for  21  years.  news  editor.  He  will  be  in 

A  native  of  Brooklyn,  he  re-  charge  of  sports  assignments,  Oakland,  Calif,  hundred  miles  from  here, 

inetti  csived  a  master’s  degp*ee  in  perwnnel  and  training.  Nora  Hampton,  fashion  edi-  While  a  man  armed  with  a 

ews-  journalism  cum  laude  from  the  _  Dick  Reid,  assistant  manag-  tor  oi  the  Oakland  Tribune,  took  pistol  was  in  the  pilot’s  cabin 
Medill  School  of  Journalism,  ing  editor,  and  Tom  Holten,  off  from  an  airport  thronged  enforcing  his  demand  for  a  di- 
Northwestern  University,  and  "^^s  editor,  remain  in  their  with  press  and  security  per-  rect  flight  to  Cuba,  the  fashion 

.  then  joined  the  copy  desk  of  the  present  positions.  sonnel  and  flew  into  a  story  editor  interviewed  passengers 

York  World-Telegram,  •  that  placed  her  on  page  one.  and  inventoried  the  hijacker’s 

the'  In  September  1949,  Light  owner  changes  setting  for  the  beginning  possessions,  her  Tribune  story 

1  in  joined  the  News  as  a  reporter.  J*.  r  happening  was  Oakland  disclosed. 

long'  Wardlow,  45,  has  been  a  COitor®  lOr  paper  Airport,  packed  with  a  crowd  to  Mrs.  Hamilton’s  report  in- 

tnent  newspaperman  for  21  years.  Keokuk,  la.  welcome  the  arriving  astronauts,  eluded  reactions  as  the  flight 

Brest  A  native  of  Freeport,  Ill.,  he  The  122-year-old  Daily  Gate  The  greeters  included  William  progressed  and  told  the  plans, 

com-  (entered  the  University  of  Wis-  City  is  undergoing  staff  changes  F.  Knowland,  Tribune  publisher,  backgrounds  and  feelings  of 
•ities:  *cop«in  Journalism  School,  grad-  which  include  the  resignation  as  well  as  state  and  local  of-  Oakland  area  passengers.  Her 
!.  Huating  cum  laude  in  1948.  of  Douglas  K.  Lament,  man-  ficials.  detailed  reporting  included  how 

Jr.,f  For  four  years  he  w'as  a  re-  aging  editor,  and  Mary  Coch-  The  departing  passengers  on  the  stewardesses  met  the  chal- 

ions,  porter  and  ^itor  on  his  home-  rane  Baker,  society  editor.  TWA  Flight  154  expected  to  be  lenge  of  a  diaper  shortage  for 

thfi  iown  paper  before  joining  the  Lament  was  with  the  news-  New  York  for  the  cocktail  the  babies  aboard  as  well  as  the 
j ,  News  as  a  copy  editor  in  June  paper  since  1927.  His  successor  hour.  Instead,  they  were  in  reception  in  Havana. 

1952.  is  Joe  Malkin,  whose  news-  Havana  watching  the  sunset  as  The  woman  editor’s  attempts 

Q  I  •  gathering  experience  has  been  the  result^  of  a  hijack  beg^n  to  obtain  phone  service  in  Ha- 

pw<!  f  12  Rraniff  adn  talk  almost  entirely  with  radio.  He  when  the  airliner  was  only  a  few  vana  were  rejected  and  her  re- 

R  ^  I  Ilf  t  r**#  Annlo  ^  New  York  native.  port  to  the  Tribune  was  delayed 

and|  **  ^'^******** '^^'^  ^^**®**^  Eleanor  Waterhouse,  recent  _ until  the  airliner  touched  down 

I  Detroit  graduate  of  the  department  of  m  Miami,  for  refueling.  It  was 

Braniff  International  com-  journalism.  University  of  Mis-  a  great  experience  but  she  re- 

('bined  novelty,  frequency  and  souri,  is  taking  over  city  desk  gretted  missing  her  New  York 

y  color  to  announce  its  coming  to  duties.  Arminda  Bishop,  from  cocktail  party,  Mrs.  Hampton 

I  Detroit  to  offer  a  new  service  Minneapolis,  is  replacing  Mrs.  reported,^  adding:  “It  was  Cary 

from  the  Motor  Citv  to  the  Mid-  Baker  on  the  society  desk  and  Grant’s.” 


THEY'RE  ALL  IN  THE  PICTURE— Karen  Emerson,  left,  and  Doris 
Hjorth,  right,  admire  the  "Fashion  Editor  of  the  Year"  plaque 
presented  to  their  boss,  Oakland  Tribune  fashion  editor  Nora  Hamp¬ 
ton,  center,  by  West  Coast  Salesmen's  Association. 


Fashion  quest  leads  to  Cuba 


Bill  and  Hope  Davis 
buy  Montana  papers 

Bozeman,  Mont. 

Bill  and  Hope  Davis  of  Boze¬ 
man  have  purchased  the  Her¬ 
ald  Publishing  Company,  pub¬ 
lishers  of  the  Three  Forks 
Herald  and  Manhattan  Inter- 
Mountain  Press  from  Lyle  and 
Christina  Williams. 

Lyle  Williams  had  published 
the  Three  Forks  Herald  for  42 
years.  He  purchased  the  paper 
from  Mr.  and  Mrs.  P.  S.  Dorsey 
in  March,  1927,  and  took  over 
active  management  after  gradu¬ 
ation  from  the  School  of  Jour¬ 
nalism  at  the  University  of 
Montana. 


J.  R.  (DICK)  FITCH  has  boar  ap¬ 
pointed  publisher  of  the  Imperial 
Valley  Press  and  the  Brawley  News 
at  El  Centro,  Calif.,  under  new 
ownership  of  the  South  Bend 
Tribune.  He  has  bean  general 
manager  since  March,  1966. 
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BOOK  REVIEW 

Out  of  the  newsroom 
eomes  a  elinieal  study 

Bv  Luther  A.  Huston 


(The  Kingdom  and  The 
Power,  By  Gay  Talese.  World 
Publishing  Company.  55:i  pages. 
$10.00.) 

Gay  Talese  has  joui-nalisti- 
cally  psychoanalyzed  the  .\ew 
York  Timex  as  an  institution 
and  its  publishers  and  editors  as 
individuals  in  a  book  more  re¬ 
markable  as  a  clinical  study 
than  as  a  definitive  biography. 

The  subtitle  of  the  book  is 
“The  Story  of  the  Men  Who  In¬ 
fluence  the  Institution  that  In¬ 
fluences  the  World.”  Talese 
gives  the  impression  that  the  in¬ 
fluence  of  the  men  has  not  al¬ 
ways  been  good  for  the  institu¬ 
tion  and  that  at  least  .some  of 
the  policies  and  accomplishments 
of  the  newspaper  may  have  con¬ 
tributed  more  to  making  the 
world  what  it  is  than  what  it 
should  be. 

The  strength  of  the  book  is 
that  it  gives  a  picture  of  the 
newspaper  as  a  monumental  but 
human  institution  dedicated  to 
enlightening  the  public  and  to 
preserving  its  own  solid  strength 
and  prosperity.  Its  weakness  is 
the  haphazard  intrusion  in  non- 
.sequitur  fashion  of  irrelevant 
trivia. 

>ew>room  go^Mp 

Yet  the  gossipy  way  in  which 
Talese  writes  a^ut  the  irrele¬ 
vant  and  the  trivial  is  the  prin¬ 
cipal  reason  that  the  book  is  in¬ 
teresting  reading.  In  the  10 
years  he  worked  for  the  Times 
he  obviously  picked  up  all  the 
gossip  about  the  lives  and  loves 
of  editors,  reporters,  pretty  sec¬ 
retaries,  their  marital  and 
family  problems,  their  jealousies 
and  frustrations,  that  passes 
from  reporter  to  reporter  as 
they  sit  at  their  desks  waiting 
for  assignments  or  the  editor’s 
“good  night”. 

Had  Talese  made  his  story 
into  a  nov’el,  as  Allen  Drury  did 
in  “Advise  and  Consent,”  it 
might  have  had  Trollopian 
merit.  But  as  biography  it  lacks 
the  substance  and  authoritative¬ 
ness  of  a  Catherine  Drinker 
Bowen.  Had  Talese  written  a 
more  responsible  book  he  might 
have  fallen  into  the  sort  of  “on- 
the-one-hand-but-then-on  -  the  - 
other”  (one  reason  the  Times 
does  not  publish  cartoons  is  be¬ 
cause  a  cartoon  cannot,  in  the 
words  of  Arthur  Hays  Sulz¬ 
berger,  say  “on  the  other  hand”) 
style  that  characterizes  the 


news  columns  of  the  Times  and, 
to  some  readers,  makes  it  dull 
and  good  and  gray.  But  he 
would  then  have  produced  a  less 
interesting  and  less  saleable 
book. 

JoiirnaliKlic  strcnglli 

This  reviewer  spent  22  years 
working  with  or  under  many  of 
the  men  Talese  writes  about.  He 
agrees  with  Tale.se ’s  estimation 
of  some  of  them  but  thinks  the 
author  of  ‘  The  Kingdom  and 
The  Power”  was  over  impressed 
by  foibles  and  idiosyncrasies  and 
not  sufficiently  impressed  by 
journali.stic  .strengths  and  tal¬ 
ents.  The  Times  did  not  become 
a  great  newspaper  in  spite  of 
its  editors,  reporters  and  of¬ 
ficials,  but  because  of  them. 

And  if  there  are  newspapers, 
large  or  small,  on  which  com¬ 
parable  conditions  do  not  exist, 
this  reviewer  has  failed  to  en¬ 
counter  them  in  this  country  or 
abroad. 

Talese  incorporated  in  his 
book  many  of  the  gripes  and 
much  of  the  gossip  he  heard  in 
the  newsroom  and  made  them 
the  basis  for  his  appraisal  of 
individual  characters.  This  in¬ 
evitably  led  to  inaccuracies  num¬ 
erous  enough  to  cast  shadows 
upon  other  men  and  incidents  he 
writes  about.  To  enumerate  them 
would  intrude  upon  space  and 
invite  charges  of  nit-picking 
but  the  recounting  of  one  will 
suffice  as  an  illustration. 

.\n  inaccurate  tale 

In  the  first  chapter,  Talese  re¬ 
lates  as  a  fact  that  when  Mary 
McGrory  “appeared  for  a  job” 
on  the  staff  of  the  Washington 
Bureau,  James  Reston,  the 
bureau  chief,  told  her  she  could 
have  a  job  if  she  w'ould  work 
part  time  on  the  telephone 
switchboard,  “which  she  refused 
to  do”.  Mary  McGrory  is  a  fea¬ 
tured  reporter  on  the  Wmhinp- 
ton  Evening  Star.  Reston  knew 
her  abilities  and  standing  as  a 
highly  qualified  journalist  and 
exceptional  writer.  She  did  not 
“appear  for  a  job”;  Reston  asked 
her  to  “appear”  and  offered  her 
a  job.  at  more  money  than  she 
was  getting  from  the  Star.  She 
refused  the  offer  becau.se  Reston 
would  not  assure  her  that  she 
would  have  the  same  reportorial 
freedom  she  enjoyed  on  the 
Star.  Anyone  who  Imows  Reston 
knows  that  he  would  no  more 


ask  a  reporter,  male  or  female, 
of  Mary  McGrory’s  standing  to 
do  a  part  time  job  on  the  switch- 
hoard  than  he  would  ask  his 
own  wife  to  take  in  washing. 

Yet  Talese  makes  this  inac¬ 
curate  story  a  basis  for  writing 
that  Reston’s  attitude  toward 
women  was  “both  romantic  and 
puritanical”  and  that  “heroines 
in  Reston’s  world”  did  not  work 
in  offices. 

Newsmen  everywhere  will 
find  Talese’s  accounts  of  the 
exploits  of  Times  reporters,  past 
and  present,  interesting  reading, 
even  though  much  of  that  story 
has  been  told  by  other  writers. 

The  late  Mayer  Berger’s 
Pulitzer  prize  story  of  the  war 
veteran  who  went  berserk  in 
Camden,  New  Jersey,  and  shot 
13  persons;  Herbert  Matthews’ 
articles  on  how  Fidel  Castro 
came  to  power  in  Cuba;  Tom 
Wicker’s  graphic  coverage  of 
the  assassination  of  President 
Kennedy;  Harrison  Salisbury’s 
outstanding  reporting  from 
Russia  and  his  exclusives  from 
Hanoi  after  becoming  the  first 
American  reporter  to  gain  en¬ 
trance  to  that  stronghold  of  the 
enemy;  McCandlish  Phillips’  un¬ 
masking  of  Burros,  the  Jew 
who  became  an  American  Nazi; 
Tony  Lukas’  absorbing  piece 
about  the  life  and  fate  of  the 
18-year-old  Connecticut  girl  of 
good  family  who  was  murdered 
in  an  East  Village  boiler  room 
with  her  hippie  boy  friend — 
other  achievements  of  a  proud 
and  talented  staff  that  brought 
renown  to  The  Times  are  well 
and  dramatically  told. 


Domination  of  bureaus 


Reston  had  appointed  Wicter 
when  he  became  an  associate 
editor,  devoting  himself  to  w.*it- 
ing  a  column.  When  Res.oo 
heard  of  the  plan  to  repl  ice 
Wicker,  he  went  straight  to  ; 
Sulzberger  with  a  protest  ■ 
Wicker  also  happened  to  zero  | 
in  on  New  York.  The  sessions  I 
between  Sulzberger,  Reston  and  ' 
Wicker  were  not  tape-recorded 
but  they  obviously  were  produc-  f 
tive  of  considerable  heat. 


tdi 


Greenfield's  departure 


Talese  doesn’t  tell  too  much 
about  what  went  on  in  Sulz¬ 
berger’s  office  but  he  gives  a 
lively  account  of  the  story  of 
disbelief  and  rage  that  blew  up 
in  the  newsroom  when  Catledge, 
then  the  executive  editor,  in¬ 
formed  Managing  Editor  Daniel 
that  “Umpire”  Sulzberger  had 
reversed  himself  and  cancelled 
the  appointment  of  Greenfield, 
who  promptly  resigned  and 
hasn’t  been  seen  since  in  the 
Times  Building. 

It  wasn’t  long,  however,  until 
Wicker  was  advanced  to  the 
rank  of  associate  editor  and 
Max  Frankel,  more  acceptable 
but  not  the  first  choice  of  New 
York  editorial  hierarchy,  be¬ 
came  the  Washington  news  man¬ 
ager. 

Talese’s  history  of  this  crisis 
in  the  intramural  affairs  of  the 
Times  is  one  of  the  better  sec¬ 
tions  of  his  book. 


On  psychiatrist's  rourli 
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Talese  recounts  entertainingly 
and  in  the  main  accurately  the 
efforts  of  New  York  editors  to 
break  down  the  traditional  au¬ 
tonomy  of  bureaus  in  W’ashing- 
ton  and  in  foreign  capitols.  From 
the  days  of  Richard  V.  Oulahan, 
the  Washington  bureau,  par¬ 
ticularly,  has  been  virtually  its 
own  master,  whether  the  head 
of  the  bureau  was  Arthur  Krock 
or  Scotty  Reston.  But  with  the 
appointment  of  Salisbury  as  an 
assistant  managing  editor,  and 
with  the  approval  of  Turner 
Catledge  and  Clifton  Daniel,  the 
New  York  office  increasingly 
.sought  to  dominate  the  Wash¬ 
ington  and  other  bureaus  in  mat¬ 
ters  pertaining  to  news  coverage 
and  staff  assignments. 

The  situation  finally  got  to  the 
point  where  “Punch”  Sulzberger, 
the  publisher,  approved  the  ap¬ 
pointment  of  James  Greenfield, 
an  able  man  who  lacked  a  Times 
background  of  experience,  to  re¬ 
place  Tom  W'icker  as  bureau 
chief  in  Washington.  The  Wash¬ 
ington  staff  was  dismayed  and 
angered  and  there  were  mur¬ 
murs  of  revolt  and  wholesale 
resignations. 


But  the  real  guts  of  the  book 
are  his  accounts  of  managerial 
and  editorial  struggles  for 
power,  the  frustrations  of  those 
who  failed  to  achieve  it  and  the 


use  to  which  power  was  put  by  I 
those  who  did  achieve  it.  f 


Talese  had  access  to  letters, ! 
diaries,  personal  files  and  other ; 
records  of  Timesmen  and  former  | 
Timesmen.  He  interviewed  hun-j 
dreds  of  them  in  the  two-and-a- 
half  years  he  worked  on  the 
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book.  He  also  sat  at  his  desk  in| 
the  newsroom  and  watched  ed- 
itors  and  publishers  as  they 
went  about  producing  the  paper 
that  “influences  the  world.” 

Talese’s  use  of  these  materials 
and  his  deductions  from  them 
are  sure  to  make  some  of  the 
.sources  unhappy.  The  “kiss  and 
tell”  kind  of  book  does  not  tend 
to  plea.se  those  who  are  told 
about.  His  deductions  also  raise 
doubts  as  to  his  qualifications  to 
read  the  minds  and  appraise  the  . 
motives  of  men  who  stand  tall  in  k 
their  profession.  I 
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(Luther  Huston  retired  from 
the  Washington  staff  of  the  New  | 
York  Times  several  years  ago. 
He  is  currently  Washington  co-- 
respondent  for  Editor  &  Pi  n- 
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Legal  battle  joined 
to  save  press  club 


Ti  e  Overseas  Press  Club  of 
Ann  rica,  in  a  continuing  inter¬ 
na!  feud  involving  the  Corres- 
pom  ents  Fund — which  the  club 
created  in  1943 — has  retained  a 
lawyer  to  help  it  stave  off  an 
eviction  threat  made  by  the  fund. 

The  June  28  issue  of  the  club’s 
Bulletin  reported  that  the  OPC 
board  of  governors,  at  an  “emer¬ 
gency”  meeting  June  19,  had 
voted  11  to  4  to  retain  a  lawyer 
"to  protect  its  interest  by  block¬ 
ing  eviction  and  establishing  its 
equity  in  the  54  W.  40th  Street 
building.” 

The  Correspondents  Fund 
owns  the  building  and  its  trus¬ 
tees  claim  that  the  club  owes 
rent  since  last  fall  when  it  dis¬ 
covered  a  shortage  in  its  ac¬ 
counts.  Francis  E.  O’Rourke, 
fomier  executive  director,  has 
been  arrested  on  charges  of  sec¬ 
ond  degree  grand  larceny.  He 
awaits  a  hearing  September  18. 
\o  one  has  been  able  to  estab- 
li.sh  just  how  great  a  loss  was 
sustained,  but  the  fund  has 
ordered  the  club  to  pay  its  rent 
or  leave  the  building  by  July  22. 

Since  the  fund  is  the  child,  in 
effect,  of  the  club,  the  question 
of  who  is  in  control  could  be — 
and  is — open  to  argument. 

Proposals  rejected 

The  Bulletin  reported  that 
two  lawyers  for  the  fund,  Syd¬ 
ney  M.  Kaye  and  Eugene  Vogel, 
have  “summarily  rejected  all 
seven  OPC  proposals  (at  the 
June  19  meeting)  seeking  an  ex¬ 
tension  of  time  in  which  to  find 
solutions  to  the  rent  problem,  or 
means  of  obtaining  higher  finan¬ 
cial  returns  from  operations  or 
disposal  of  the  buildin'r,  or 
agreement  on  some  formula  for 
division  of  the  proceeds  should 
a  buyer  or  leasor  be  found  for 
the  property.” 

The  Bulletin  added  that, 
“forced  to  join  battle  with  its 
own  offspring,  the  club  has  for¬ 
tunately  found  an  experienced, 
knowledgeable  and  willing  field 
commander  to  conduct  its  legal 
offensive:  George  Kennan  Hour- 
wich.” 

The  Bulletin  also  reported 
that  Irene  Corbally  Kuhn,  the 
columnist,  had  introduced  Hal 
Lehrman,  the  OPC  president,  to 
Morgan  I)ix  \Vheelock,  “an  out- 
•standing  real  estate  authority” 
and  president  of  the  Harvard 
Club  of  New  York.  It  would  be 
“his  task  to  explore  ways  and 
means  through  which  the  OPC 
might  still  meet  its  obligations 
to  the  fund  through  some  better 
revenue-producing  or  more  eco¬ 


nomical  use  of  the  building.” 

The  same  issue  of  the  Bulletin 
carried  an  appeal  from  Lehrman, 
in  which  he  said,  “The  time  has 
come  for  plain  talk  about  the 
OPC  and  its  troubled  relations 
with  the  Correspondents  Fund 
.  .  .  .  Until  now  such  talk  woubl 
have  been  harmful.  But  all  other 
persuasion  of  the  fund  having 
failed,  it  has  now  become  clear 
to  the  club’s  ’ooard  of  governors 
that  the  issue  is  OPC’s  life  or 
death.” 

Memorial  pres.**  eenler 

The  “open”  letter  related  how 
the  fund  was  created  by  the  club 
and  supported  by  special  fund- 
l  aising  drives  staged  by  the  OPC 
in  19.52  and  again  in  1959  “in 
order  to  acquire  headquarters 
for  the  club  (on  East  39th  Street 
and  later  on  West  40th  Street, 
as  a  Memorial  Press  Center).” 

The  reason,  not  given  by 
Lehrman,  for  creating  the  fund 
in  early  1943  was  to  give  tax- 
free  status  to  donors.  The  Inter¬ 
nal  Revenue  Service  does  not 
grant  such  privilege  to  those 
w’ho  give  money  to  a  private  club 
but  does  when  the  money  goes 
to  a  foundation  engaged  in  edu¬ 
cational  and  public  service 
works.  The  Correspondents  Fund 
has  given  scholarships  and 
helped  correspondents  in  re¬ 
duced  circumstances.  And  it  can 
ow'n  real  estate  tax-free,  which 
a  private  club  cannot. 

Lehrman  reported  that  “.As 
late  as  19<!3,  when  the  Corres- 
jiondents  Fund  asked  the  OPC 
membership  for  more  money,  it 
set  out  in  its  fund-raising  circu¬ 
lar  that,  of  its  approximate 
.$880,000  in  assets,  alxiut  $800,- 


000  represented  the  purchase  of 
the  40th  Street  building  and 
money  paid  for  repair  and  im- 
piovement  ordered  by  the  club.” 

Lehrman  asserted  that  the 
trustees  of  the  fund  had  now 
“reversed”  this  position. 

“It  as.serts,”  he  stated,  “that 
the  principal  objective  of  the 
money  raised  from  OPCers  and 
their  friends — the  club  building 
— is  the  fund’s  property.  Fur¬ 
ther,  the  fund  has  served  legal 
notice  under  which,  if  imple¬ 
mented,  the  Club  would  be  de¬ 
prived  of  its  headquarters  and 
thrown  out  into  the  street.” 

.Appeal  fur  fund*. 

In  a  recent  telegraphic  appeal 
to  a  chosen  list  of  “notably  sol¬ 
vent”  members,  LehiTnan  stated: 

“The  club  is  in  real  danger. 
By  next  spring  we  expect  to  be 
operationally  in  the  black, 
thank.*  to  stern  economies  and 
new  income-producing  activities. 


Because  of  loyal  membership 
assessment  responses,  we  have 
tieen  able  to  pay  $47,000  in  back 
Federal  taxes  with  good  hope 
that  continued  assessment  re¬ 
sponse  plus  collection  of  insur¬ 
ance  on  missing  funds  will  pay 
the  remaining  arrears.” 

He  added,  however,  that  “op¬ 
eration  bootstrap”  would  not  In' 
able  to  wipe  out  the  deficit  in¬ 
volved  in  the  missing  funds 
“since  OPC  is  a  nonprofit  or¬ 
ganization  supporting  public- 
service  programs  like  press  free¬ 
dom  and  joumalistic  awards 
which  are  all  outlays  and  not 
income.”  This  involved  some 
$200,000  after  Federal  taxes,  he 
stated. 

He  said  that  OPC  had  sur¬ 
vived  for  30  years  but  “it  now 
turns  desperately  to  a  few  of 
its  stalwart  friends  .  .  .  for  an 
outright  gift,  or  a  loan”  to  help 
the  club  through  its  present  dif¬ 
ficulties. 


Newspaper  personnel  unit 
membership  grows  rapidly 


San  Diego 
A  record  number  of  118  per- 
.sons  attended  the  21st  annual 
conference  of  the  Newspaper 
Personnel  Relations  Association 
here  June  19-21. 

Lindsay  A.  VanVlissingen, 
personnel  manager,  Chicago 
Tribiioe,  was  elected  president 
of  the  association. 

Other  officers  are:  Mrs.  Jan 
Binford,  peisonnel  manager, 
IndinnapoliH  Star  and  .Vews, 
vicepresident;  and  James  J. 
McLaughlin  Jr.,  personnel  di¬ 
rector,  South  Betid  (Ind.)  Trih- 
II tie,  secretary-treasurer. 

Conference  organizers 
credited  the  record  turnout  to 
the  rapid  membership  growth  of 
the  organization.  In  the  past 


year,  the  association  gained  (55 
members  from  35  publishing 
companies.  Membership  is  com¬ 
prised  of  newspaper  personnel 
and  labor  relations  executives, 
and  delegates  from  newspaper 
publishing  associations. 

VanVlissingen  said  the  as- 
.sociation  is  in  a  better  position 
than  ever  before  to  exchange  in¬ 
formation  and  shed  some  light 
on  personnel  problems  common 
to  all  newspapers. 

The  three-day  program  in¬ 
cluded  panels  on  minority  em¬ 
ployment,  management  develop¬ 
ment  and  training,  wage  and 
.salary  administration,  labor  re¬ 
lations,  and  the  function  of  per¬ 
sonnel  departments  within  the 
newspaper  organizations. 


PRESIDENTS'  GALLERY  of  fh«  Nowipapor  Partonnel  Ralafiont  Aasociafion  atsamblad  at  San  Diago 
convontion:  from  loft — Camoron  Grogory,  Norfolk,  1968-69;  Donn  Purdy,  Toronto,  1967-68;  Robert 
H.  Spahn,  Oklahoma  City,  1950-52;  Warren  G.  Wheeler  Jr.,  South  Bond,  1955-56;  Dan  Hall,  Hacken¬ 
sack,  1962-63;  Jack  Edmonds,  Chicago,  1963-64;  Robert  L.  Fiennes,  Los  Angelos,  1966-67;  and  Eugene 

R.  Lambert,  St.  Paul,  1965-66. 
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La-Nora  McWilliams  flies  high 

Bv  Don  Malev 


Mrs.  La-Nora  McWilliams  be¬ 
came  a  teen-age  bride  seven 
years  ago  and  her  bridegroom, 
Vince,  a  professional  writer- 
photographer,  found  his  blush¬ 
ing  spouse  to  be  a  firm  beliver 
in  togetherness.  So  much  so  that 
she  now  avidly  shares  his  in¬ 
terest  in  photography.  The  26- 
year-old  mother  of  two  has  for 
the  past  three  years  been  a  full¬ 
time  staff  photographer  on  the 
Opelousas  (La.)  Daily  World. 
The  only  one  in  fact. 

“When  we  were  married,” 
says  the  petite  shutter-bug,  “I 
knew  absolutely  nothing  at  all 
about  photography.  But  I  be¬ 
came  interested  in  the  subject 
and  Vince  bought  me  a  Century 
Graphic  camera  to  learn  with. 
We  built  a  darkroom  in  our 
house  and  every  spare  minute  I 
had  I  was  experimenting,  read¬ 
ing  photo  books  and  asking  ques¬ 
tions.” 

When  the  13,000  circulation 
Daily  World  lost  its  staff  pho¬ 
tographer  in  April,  1966,  Vince 
was  tapped  for  the  job,  but  be¬ 
cause  of  previous  commitments 
he  couldn’t  start  immediately. 
So  La-Nora  filled-in  for  him  and 
she’s  been  with  the  Daily  World 
ever  since.  Vince  is  now  a  field 
representative  for  the  Packer 
Publishing  Co.,  of  Kansas  City, 
Mo.  He’s  away  from  home  a 
great  deal. 

La-Nora  finds  that  being  a 
mother  doesn’t  interfere  with 
her  newspaper  chores  and  vise 
versa.  She  has  a  live-in  baby 
sitter  to  care  for  her  two  boys 
w'ho  attend  grade  school.  She  re¬ 


ports  for  work  at  7:30  in  the 
morning  and  leaves  her  sons  in 
care  of  her  capable  baby-sitter 
and  the  family’s  tv  set.  “When  I 
leave,”  she  says,  “they’re  usu¬ 
ally  watching  cartoons  on  tv.” 

Diversified  assignments 

“First  thing  in  the  morning,” 
she  says,  “I  develop  and  print 
the  film  for  that  day’s  edition. 
I  generally  shoot  all  types  of 
pictures  in  my  daily  routine  ex¬ 
cept  sports  pictures.  I  generally 
shoot  general  news  shots,  pro¬ 
motional,  society,  feature  and 
advertising  photos.”  She  says 
she  has  no  set  work  schedule  as 
her  fellow  staffers  do.  “If  there 
are  pictures  to  shoot,  I  shoot 
them,”  she  says. 

During  the  paper’s  afternoon 
“slack  period”  she  takes  off  but 
is  on  call  in  case  she’s  needed 
to  shoot  another  assignment. 

“Monday  is  usually  my  day 
off,”  she  explains,  “and  on-the- 
spot  assignments  for  Sunday 
and  Monday  shooting  are  kept 
at  a  minimum.  The  city  and 
state  police,  the  sheriff’s  office, 
and  the  fire  department  all  have 
my  telephone  number  and  call 
me  if  anything  breaks.” 

Last  July  she  became  a  dep¬ 
uty  sheriff.  “When  Adler  Le 
Doux  became  sheriff  he  decided 
the  department  needed  a  quali¬ 
fied  photographer  to  do  his  de¬ 
partments  criminal  photogra¬ 
phy.”  she  says.  “The  outgoing 
sheriff  never  used  a  photog¬ 
rapher  and  would  use  a  Polaroid 
camera  himself.  LeDoux  wanted 


to  upgrade  the  crime  photos.” 
La-Nora  now  comes  equipped 
with  a  uniform,  badge  and  a 
gun.  She  tools  around  town  in 
a  car  equipped  with  a  police 
radio  and  a  flashing  red  light. 
“This  arrangement,”  she  says, 
“has  worked  out  well  as  it  en¬ 
ables  the  newspaper  and  the 
sheriff’s  office  to  work  together 
more  efficiently.”  She  neglects 
to  say  how  many  arrests  she’s 
made — if  any. 

Stock  yards  at  nine 

The  job  entails  no  serious 
problems,  “with  the  possible  ex¬ 
ception  of  how  to  dress.”  “For 
example,”  says  La-Nora,  “I  may 
have  an  assignment  at  the  stock 
yards  at  nine  in  the  morning  and 
a  formal  tea  at  the  Mayor’s 
home  at  10.  This  results  in  either 
a  quick  change  of  clothes  be¬ 
tween  assignments  or  rather  in¬ 
appropriate  dress  at  one  of 
them.” 

But  there  are  advantages. 
“For  one  thing,”  she  says,  “so¬ 
ciety  assignments  are  easier  to 
cover  from  the  female  point  of 
view.  With  assignments  involv¬ 
ing  men  or  men’s  groups  it’s 
much  easier  to  get  and  hold 
their  attention  for  pictures.  And 
I  get  greater  cooperation  than  a 
male  photographer  would.” 

She  likes  to  cook  and  sew.  “I 
make  all  my  own  clothes,”  she 
says,  “except  for  the  uniforms 
I  wear  for  work,  as  well  as  the 
boys’  play  clothes.” 

She  wears  a  blue  dress  uni¬ 
form  with  a  “Daily  World” 


La-Nora  McWilliami:  girl  photog¬ 
rapher  for  all  seasons. 

emblem  over  the  breast  pocket  | 
“Occasionally,”  she  says,  “I ' 
wear  regular  street  dress  or 
slacks  if  necessary.  In  the  dark 
room  I  wear  a  wrap-around 
apron  to  protect  my  clothes  fron  ■ 
chemicals.”  Often  she  arrives ' 
at  the  office  “wet  or  covered 
with  mud”  after  a  hot  “pursu:  = 
of  a  good  picture.” 

Her  work  she  finds  excitingi 
“Shooting  accident  pictures 
storm  pictures,  fire  pictures  o: 
what  have  you  all  have  an  ai: 
of  excitement  about  them  and  I 
thoroughly  enjoy  my  work,  h 
many  accident  and  disaster  as 
signments,  my  work  is  mad- 
easier  by  the  extensive  coopera 
tion  and  assistance  given  me  b; 
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A  grim  reminder  that  flying  it  not  without  its  haiardi  it  thit  McWilliamt  photo  of  a 
cracked-up  cropdutter. 


La-Nora  with  tont  Vaughn,  age  tix  (left)  and  Vinell, 
age  five.  "Practically  every  day  I  take  time  out  of 
my  tchedule  to  play  garnet  with  them." 
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the  leople  involved.  Climbing 
buil(  ngs  and  towers  is  also  part 
of  n  V  job  and  I  do  it  without 
any  hesitation  whatsoever — 
whei  ever  necessary.” 

Feature  pictures  are  her 
favorite  shooting  assignments. 
“Setiing-up  a  ‘staged’  shot  in 
my  studio  (“Vinora  Photog¬ 
raph  >•”) ,  using  props  and  talk¬ 
ing  to  interesting  people  is  a 
plea  ure.  I  find  it  challenging 
and  thoroughly  enjoy  it.” 


Flying  photographer 


But  she  enjoys  many  things, 
including  aviation.  Last  year 
she  received  her  pilot’s  license 
and  flies  her  boys  in  the  family’s 
four  place  Cessna  “Skyhawk” 
to  visit  daddy  Vince,  who  is 
often  away  from  home. 

Besides  her  job,  her  family, 
being  a  deputy  sheriff  and  a 
pilot,  La-Nora  finds  time  for 
other  pursuits.  She  sings  in  her 
church  choir  and  was  one  of 
the  organizers  of  the  recently- 
formed  Louisiana  News  Photog¬ 
raphers  Association,  of  which 
she’s  secretary. 

“To  any  young  girl  thinking 
of  becoming  a  newspaper  pho¬ 
tographer,”  she  advises,  “I’d 
suggest  this:  Unless  she’s  will¬ 
ing  to  go  wherever  she’s  needed 
to  shoot  pictures,  regardless  of 
conditions  or  her  mood,  she 
shouldn’t  consider  a  career  in 
photojournalism.  But  if  she  en¬ 
joys  the  challenge  of  taking  good 
news  pictures  under  any  condi¬ 
tions,  then  there’s  no  reason  in 
the  world  why  she  can’t  make  a 
go  of  it.  Determination  and  de¬ 
sire  can  do  much  to  insure  her 
success  as  a  newspaper  photog¬ 
rapher.” 

And  La-Nora  McWilliams  is 
living  proof  of  this. 


AP's  moon  book 
ha8  gone  to  press 


The  first  chapters  of  “Foot¬ 
prints  on  the  Moon,”  an  Asso¬ 
ciated  Press  close-to-the-news 
book  on  the  story  of  America’s 
race  to  the  moon,  are  at  the 
printers. 

Written  by  AP  space  special¬ 
ist  John  Barbour,  the  out-size 
book  will  contain  224  pages  and 
feature  more  than  100  color  pic¬ 
tures. 

Most  of  the  book  will  be  in 
print  before  the  actual  moon 
landing  by  Astronauts  Neil 
Armstrong  and  Edwin  Aldrin, 
•cheduled  for  July  20.  Barbour, 
vho  also  figures  in  AP’s  spot 
news  coverage  of  the  big  moon 
shot,  will  write  the  final  chapter 
after  the  moon  walkers  return 
to  earth. 

Joe  Wing,  AP  Newsfeatures 
general  editor,  said  that  400 
newspapers  have  indicated  they 
will  offer  the  book  to  their 
readers. 


editor  8c  publisher 


A  drama  tn  black  and  white-— firefighting  by  air 


A  bUz!n9  creosote  plant  makes  for  a  dramatic  photo— but  hazardous  flying  conditions — for  the  lady  flier-photograph 
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‘BIG  STORY'  ROLE 


The  Weekly  Editor 


By  Grai^  Tomkin^on 

It  took  the  trapic  aMuction 
and  murder  of  a  10-year-old 
pill  for  a  Connecticut  weekly 
to  discover  that  a  varied  and 
sipnificant  role  can  be  playeil 
by  a  newspaper,  peared  to  local 
coverage,  when  a  news  event 
brings  national  attention  and 
on-the-spot  coverage  by  the 
major  news  media. 

The  discovery  was  made  by 
the  Sew  Canaan  Advertiser 
when  the  abduction  and  subse¬ 
quent  murder  of  the  daughter 
of  an  IBM  executive  brought 
New  York  reporters,  wire  ser¬ 
vice  newsmen  and  tv  news 
crews  to  suburban  New  Canaan. 

The  story  was  given  more 
than  the  usual  play  because  of 
the  family,  and  because  the 
town  ranks  as  one  of  the  wealth¬ 
iest  in  the  nation. 

Ed  Chrostowski,  editor  of  the 
Advertiser  (circ.  5,141)  found 
that  his  paper  became  one  of 
the  focal  points  for  the  dis¬ 
semination  of  news  and  infor¬ 
mation  to  the  outside  media 
simply  because  he  knew  the 
town,  its  people  and  its  officials 
(especially  the  police). 

New  Canaan  is  not  typical  of 
American  towms  and  the  Ad¬ 
vertiser  is  not  the  typical  week¬ 
ly.  It  has  received  well  over  100 
awards  for  excellence  in  jour¬ 
nalism,  including  a  1956  rating 
as  the  top  weekly  in  the  United 
States. 

The  Advertiser’s  editorial  de¬ 
partment  consists  of  Chrostow¬ 
ski  and  a  newly  hired  assistant. 
Some  work  is  done  by  stringers 
and  the  paper  has  two  part- 
time  photographers. 

Publisher  is  fire  rhirf 

The  Advertiser’s  publisher, 
Ilonald  Hersam  Jr.  (who  also, 
as  happens  in  small  towns,  is 
New'  Canaan’s  fire  chief),  called 
Chrostowski  the  night  of  last 
May  27  with  the  news  that 
young  Mary  Mount  had  disap- 
(leared  from  a  park  near  her 
home. 

Chrostowski  said  his  first 
thought  w'as  not  “foul  play”  but 
another  “child  missing”  case. 
New  Canaan  had  just  been 
through  such  a  case  where  the 
lost  three-year-old  was  found 
asleep  in  a  neighbor’s  home. 

But  with  edition  coming  up 
the  next  day,  Wednesday,  he 
took  no  chances  and  went  out 
to  the  Mount  home  and  got  the 
only  picture  that  was  to  be  re¬ 
leased  to  the  press.  The  followr- 
ing  morning  he  had  engravings 


made  from  it  ami  passed  them 
out  to  the  media.  It  ran  in  the 
New  York  metros,  in  some  pa- 
ppi  s  nationally,  and  in  the  New 
Canaan  area  dailies. 

By  Wednesday,  Chrostow.ski 
said,  the  story  grew  with  the 
introduction  of  the  FBI  into  the 
case.  But  the  story  was  still  not 
entirely  out  of  the  lost  child 
category  and  ran  with  a  three- 
column  head  second  in  impor¬ 
tance  to  a  four-column  article 
on  local  politics.  The  story  w'as 
written  by  Chrostowski  as  were 
all  the  Mount  stories  to  follow’. 

With  the  week’s  edition  to 
bed,  Chrostowski  continued  with 
the  “normal”  routine  of  getting 
the  social,  sports,  and  local 
news,  w’hile  keeping  tabs  on  the 
New'  Canaan  Police  Depart¬ 
ment  from  w’here  search  opera¬ 
tions  for  the  child  were  being 
directed. 

The  case  w'asn’t  a  reporter’s 
dream.  Clues  were  scarce  and 
only  included  w’hat  the  child 
W’as  w’earing  and  the  report  of 
a  w’hite  car  in  the  park  just 
prior  to  the  disappearance  of 
the  child. 

Unknow’n  at  the  lime  w’as 
that  the  child  had  reportedly 
already  been  murdered,  but  her 
lx>dy  w’asn’t  to  be  found  until 
thi-ee  w'eeks  later. 

Ixwking  for  angles 

Looking  for  new’  angles  to  the 
storj’,  the  Advertiser  assigned 
photographer  Sid  Greenberg  to 
shoot  aerial  photos  of  the  park 
and  surrounding  area.  The  Ad¬ 
vertiser  used  one  of  the  photos 
but  the  FBI  used  them  all  to 
make  a  composite  mural  of  the 
ai’ea. 

Piloting  the  plane  w’as  an  Ad¬ 
vertiser  part-time  photographer, 
Russ  Kinne,  who  also  contrib¬ 
uted  to  the  search  by  making 
scuba  dives  in  the  park’s  lake. 

One  thing  that  Chrostowski 
admits  to  lacking  with  regard 
to  handling  this  “big  story”  was 
“time”.  “Frankly,”  he  says,  “I 
was  too  busy  writh  writing  the 
normal  new’s.  I  wrote  copy  on 
the  Mount  case  between  wed¬ 
dings  and  ball  scores.  I  regret 
not  being  able  to  give  more  time 
to  the  story.” 

It  is  debatable  w’hether  any¬ 
one  could  have  devoted  much 
more  time  to  the  story.  The 
facts  dried  up  almost  as  soon 
as  the  first  story  came  off  the 
presses.  The  outside  news  media 
left  the  town  after  a  few  days 
of  no  developments. 


While  they  were  in  town, 
Chrostowski  says,  “they  camped 
out  on  the  doorstep  and  wrote 
on  ever>’thing.  They  left  little 
fresh  to  write  about.” 

By  the  Advertiser’s  second 
edition  it  was  clear  that  it  w’as 
firobably  an  alxluction  case 
rather  than  lost  or  kidnap  (no 
ransom  note  had  been  received). 
The  story  w’as  given  a  four- 
column  head  with  left  hand 
page  prominence  (including  a 
four  column  aerial  photo  by 
Greenberg).  But  little  more  w’as 
said  than  in  the  first  story. 

The  second  story  did  ask  the 
community  for  help  in  locating 
the  child  and  had  several  quotes 
from  Chief  of  Police  Henry  E. 
Keller. 

Becomes  PR  role 

Chrostow’ski  discovered  in  the 
W’eeks  that  follow’ed  the  abduc¬ 
tion  that  the  role  of  the  local 
editor  and  the  local  paper  be¬ 
came  not  only  the  reporter  of 
news  but  a  kind  of  public  re¬ 
lations  officer  for  the  Police  De¬ 
partment  and  the  community. 

He  was  unofficially  labeled 
Keller’s  “special  advisor”  in 
dealing  w’ith  the  other  new’s 
media  and  he  found  himself  an 
interpreter  of  the  feelings  of 
the  community. 

The  disappearance  of  the 
Mount  girl,  Chrostow’ski  dis¬ 
covered,  W’as  not  only  the  iso¬ 
lated  grief  of  the  Mount  family 
but  the  grief  of  the  entire  com¬ 
munity,  and  the  Advertiser  re¬ 
ported  on  the  community’s  in¬ 
volvement  in  the  case. 

Editorially,  the  Advertiser 
tried  to  allay  the  fears  of  the 
townspeople  by  calling  the 
Mount  case  an  isolated  incident 
and  not  the  vanguard  of  a  crime 
wave. 

In  a  follow’ing  editorial,  the 
paper  used  the  Mount  case  to 
call  for  “Protection  in  Our 
Parks.”  Not  only  for  the  park 
from  'which  the  child  was  ab¬ 
ducted,  but  mainly  for  the 
tow’n’s  newly  acquired  300-acre 
park  that  had  become  the  target 
of  everyone  from  teen  vandals 
to  dope  pushers.  The  park  has 
since  been  closed  to  mid-week 
use  and  is  patrolled  on  week¬ 
ends. 

Interestingly  enough,  during 
the  period  in  which  the  search 
W’as  going  on  and  after  the  body 
W’as  found  there  w’ere  no  letters 
to  the  editor  on  the  subject. 

Sat  in  on  meetings 

During  the  three-week  period 
between  the  abduction  and  the 
discovery  of  the  body,  police  and 
FBI  officials  allowed  Chrostow¬ 
ski  to  sit  in  on  all  important 
meetings  concerning  the  case. 
Because  the  other  media  had 
w’ithdrawn  from  the  town, 
Chi-ostow’ski  kept  them  informed 


of  what  few’  developments  oc 
curred. 

As  unofficial  PR  man  for  th« 
tow'n,  he  taped  a  radio  ir  ter 
view’  for  the  Bridgeport  radio 
station,  WICC,  in  w’hich  ho 
ilescribed  the  attitude  of  the 
community. 

The  third  edition  after  tho 
abduction  carried  only  a  si^gl^ 
column  story  expressing  tho 
frustration  of  the  police  over 
the  lack  of  any  breaks  in  the 
case.  The  story  w’as  beginning 
to  die  even  for  the  local  paper. 

“By  this  time”,  Chrostowski 
relates,  “Chief  Keller  had  a.sked 
me  to  put  quotes  in  his  mouth 
for  the  press.” 

Chief  Keller  called  Chrostow¬ 
ski  the  evening  of  Tuesday,  June 
17  to  tell  him  that  two  teen 
Iwys  had  found  Mary  Mount’s 
body  in  another  tow’n  six  miles 
from  the  abduction  site.  Keller 
asked  him  to  “spread  the  word’ 
to  the  other  media. 

Wednesday  morning  Chros¬ 
tow’ski  called  the  Mount  home 
and  was  able  to  arrange  an  in¬ 
terview’  with  Dr.  Mount.  It  was 
agreed  that  he  would  be  the 
only  newsman  allow’ed  to  visit 
the  home. 

His  ability  to  get  the  inter¬ 
view’  he  credits  to  the  fact  that 
he  W’as  a  “localite.” 

The  other  news  people  (who 
returned  w’ith  the  discovery  of 
the  body)  accepted  the  decision 
w’ithout  much  complaint,  al¬ 
though  a  few  reporters  report 
edly  did  visit  the  Mount  home 
Wednesday  morning  only  to  bt 
turned  away  by  Dr.  Mount. 

The  statement  given  the  Ad 
vertiser  editor  by  Dr.  Mount 
W’as  carried  nationally  but  only 
the  Advertiser  carried  the  story 
of  the  visit  to  the  Mount  home 

‘News  media  considerate' 

Speaking  of  the  outside  news 
media  which  covered  the  casf 
Chrostowski  says,  “the  medii 
W’ere  very  considerate  through¬ 
out  the  w’hole  time.  It  gives  a 
guy  a  warm  feeling  about  his 
colleagues  to  see  new’smen  being 
compassionate  while  not  neglect 
ing  their  duties.  The  prei 
corps  felt  the  shock  and  sorro 
of  the  family  and  the  com¬ 
munity.” 

This  view’  of  the  media  is 
shared  by  Chief  Keller  whu 
said,  “I  W’as  pleasantly  surprisd 
over  the  fine  conduct  of  th' 
newsmen.  It  w’as  far  better  thar. 
what  I  had  been  told  to  expect' 

He  did  say,  and  this  was  af 
firmed  by  Chrostowski,  that  th' 
out-of-town  press  allowed  er 
rors  to  creep  into  its  copy 
Among  these  errors,  he  noted 
W’ere  quotes  attributed  to  hia 
which  he  says  were  fabricated 

Chrostowski  says  that  he  ioei 
not  have  a  conscious  policy  oi 
the  handling  of  tragic  sto-'icj 
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1  thelbut  ■'  iiPi'e  probably  is  some¬ 
thing  subconscious.  I  try  to 
-liieak  something  new  in  every 
I’.-ad  1  ^t  my  overall  considera¬ 
tion  ir  a  story  of  tragedy  is  for 
1  ihe  p'  'ple  involved;  the  family, 
thfL'he  fi  ends,  and  the  community. 
^  “This  community  would  be 
hocKt  d  over  sensationalism,  but 
it  tl  *  same  time  they  don’t 
,  xpei  me  to  hide  the  facts. 

“I  don’t  go  into  sob  stories 
ilout  red-eyed  people,  although 
1  I  did  do  some  of  this  after  my 
meeting  Dr.  Mount.” 

By  last  week  the  story  was 
igain  drying  up  for  the  Adver¬ 
tiser.  The  killer  was  still  being 
-ought  with  few  if  any  new 
,'ues  to  his  identity. 
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Los  Angeles 
Jeffe  Gale,  former  staff  writer 
or  the  Los  Avqeles  Herald  Ex- 
J^mi)ier  and  the  Sav  Francisco 
hronicle,  is  now  on  the  staff  of 
he  Associated  Press  bureau  in 
os  Angeles.  Gale  began  his 
‘*ws  career  in  Chicago  with 
he  City  News  Bureau  after  he 
«d  studied  Journalism  at  New 
■ork  University. 

IditOR  8C  publisher 
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Montreal  paper  takes 
load  off  post  office 


I  The  Mount  case  is  not  the 
first  lime  that  out-of-town  in- 
tcresl  has  been  focused  on  the 
Ihros--  Advertiser.  In  1967  Earl  Har- 


oo<l,  first  cousin  to  Queen  Eliz¬ 
abeth,  chose  a  private  residence 
n  New  Canaan  as  the  spot  to 
narry  his  long  time  sweetheart. 
Miss  Patricia  Tuckwell,  an 
Australian.  They  could  not  get 
mariied  in  Great  Britain  be- 
ause  as  a  divorcee  he  could 
lliiot  get  the  Queen’s  permission. 
The  ceremony  was  to  be 
private  but  a  contact  in  the 
New  Canaan  Town  Hall  tipped 
ff  publisher  Hersam. 

Rather  than  have  the  news 
rak  out  about  the  wedding,  Earl 
Harwood’s  attorney  permitted 
Hersam  to  be  present  and  to 
t#ake  pictures. 

The  morning  of  the  wedding 
ay,  the  Times  in  London  w’as 
informed  of  the  impending  mar¬ 
riage.  It  was  to  take  place,  they 
ivere  told  “somewhere  in  Con- 
r-dicut,  U.S.A.”  which  hardly 
disfied  the  Times’  desire  for 
tails. 

“The  world  new's  services 
ent  wild”  trying  to  locate  the 
Inarriage  location,  Chrostowski 
.♦ays. 

Because  the  wedding  took 
Iffilace  on  a  Monday  and  the  Ad- 


'8^®^pertiser  wasn’t  to  come  out  un- 


preAfcii  Thur.sday,  the  paper  released 
phe  news  an<l  photos  ahead  of 
Rheir  edition. 

Headline  for  the  Advertiser 
"  that  week:  “Queen’s  Cousin 
Married  Here;  World  Gets  The 
prise  News  From  Us.” 
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ED  CHROSTOWSKI.  New  Canaan 
(Conn.)  Advertiser  editor. 


Marjorie  Hunter  heads 
club  in  Washin^on 

Washington 
Marjorie  Hunter,  congression¬ 
al  reporter  for  the  New  York 
Times,  is  the  new’  president  of 
the  Women’s  National  Press 
Club.  She  was  elected  to  suc¬ 
ceed  Margaret  A.  Kilgore  of 
United  Press  International  as 
head  of  the  organization  of 
more  than  500  newswomen. 

Miss  Hunter  came  to  Wash¬ 
ington  in  1961  from  the  Wins¬ 
ton-Salem  (N.C.)  Journal. 

Other  officers  are:  Jean  White, 
lFn«/(iwflrfon  Post,  first  vicepres¬ 
ident;  Gloria  Ohliger,  Washing¬ 
ton  Daily  News,  second  vice- 
president;  Mrs.  Audrey  Dill- 
man,  National  Broadca.sting  Co., 
third  vicepresident;  Judith  E. 
Randal,  Washington  Evening 
Star,  secretary’,  and  Mrs.  Vir¬ 
ginia  S.  Hart,  Bureau  of  Indian 
Affairs,  treasurer. 

Three  new'  members  elected 
to  the  board  of  governors  are: 
Louise  Hutchinson,  Chicago 
Tribune;  Dorothy  Crook,  Voice 
of  America,  and  Theresa  Mc- 
Masters,  Boston  Herald-Travel- 


Montreal 

A  newspaiier  here  has  gone 
into  competition  with  the  Post 
Office  on  third  class  mail. 

En  Vitle,  Montreal’s  “business 
family  paper”  currently  in  its 
seventh  year,  has  established 
a  downtown  distribution  serv¬ 
ice.  It  accepts  third  class  pieces 
and  other  printed  materials  and 
attaches  them  to  the  newspaper 
for  door-to-door  distribution. 
After  inserting  the  mailer,  En 
Ville  is  packaged  in  a  trans¬ 
parent,  heat-sealed,  polyethyl¬ 
ene  envelope. 

Publisher  Sheilagh  Hickie 
said  the  arrangement  start  on 
a  phased  basis,  with  Phase  One 
taking  in  4,500  doors  on  a  fort¬ 
nightly  .schedule.  Step  by  step, 
the  service  w’ill  be  enlarged  un¬ 
til  it  blankets  15,000  busine.ss 
establishments  in  the  dow’ntown 
area. 

“Distribution  En  Ville,”  Miss 
Hickie  explained,  evolved  in  co¬ 
operation  with  three  groups: 

The  Building  Owners’  &  Man¬ 
agers’  .\.ssociation  of  Montreal 
sent  a  letter  to  its  membership 
urging  that  En  Ville  be  granted 
full  access  to  all  office  tenants. 
The  recommendation  under¬ 
scored  En  Ville’s  history  of 
support  of  the  building  man¬ 
agement  profession  and  of 
downtown  .Montreal. 

McGill  Student  Entrepreneur¬ 
ial  Agencies  conducted  a  mar¬ 
ket  research  studv  to  assess  the 


feasibility  of  the  plan.  Distribu¬ 
tion  En  Ville  will  employ  uni¬ 
versity  students  on  a  year- 
’round  part-time  basis. 

Vic  Raker,  of  the  Canadian 
Direct  Mail  Association,  and 
other  leaders  in  the  direct  mail 
field  encouraged  the  develop¬ 
ment  of  the  venture. 

A  basic  initial  rate  of  4  cents 
per  door  per  insert  includes  all 
handling  and  packaging  costs 
— and  eliminates  the  need  for 
preparation  of  postal  walk 
forms,  bundling,  etc. 

• 

DPI  appointments 
in  Central  Division 

Two  appointments  in  the 
•Michigan  and  Minnesota  news 
operations  of  United  Press  In¬ 
ternational  were  announced  by 
Dale  M.  Johns,  Central  Division 
manager. 

Richard  McFarland  becomes 
.Michigan  editor  and  Detroit  bu¬ 
reau  manager. 

Robert  Penick  succeeds  Mc¬ 
Farland  as  Minnesota  editor 
and  Minneapolis  bureau  man¬ 
ager. 

McF’arland,  47,  joined  UPl 
at  Des  Moines  in  1944.  He  suc¬ 
ceeds  Fred  Mohn  in  the  Detroit 
post.  Mohn  has  resigned  to  take 
a  position  with  the  University 
of  Illinois. 

Penick,  33,  is  a  graduate  of 
Oklahoma  State  University.  He 
joined  UPI  at  Minneapolis  in 
1963. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


4  executives  raised 
lo  corporate  officers 

.  Findlay,  Ohio 
Four  executives  of  Findlay 
Publishing  Co.  have  been  ad¬ 
vanced  to  corporate  offices,  it 
was  announced  by  Harold  H. 
Heminger,  president. 

Named  vicepresidents  are : 
Allen  P.  Dudley,  associate  gen¬ 
eral  manager  of  the  Rejmhlican- 
Courier;  Clyde  W.  Johnson,  di¬ 
rector  of  radio  activities;  and 
Kendall  L.  Somers,  director  of 
sales  for  the  Republican-Courier. 

Kurt  P,  Kah,  controller,  was 
named  treasurer  of  the  com¬ 
pany. 

for  July  5,  1969 


ANNOUNCEMENTS 

Appraisers— Consultants 

APPRAISALS  FOR  ESTATE.  TAX. 
partnerahip.  loan  and  iniuranre  pur- 
IHMca.  Senaible  feet.  Brochure.  M.  R. 
Krehhirl,  Box  88.  Norton,  Kant.  67664. 

Business  Opportunities 

.START  OFFSET  PAPER  or  ihopper 
with  our  equipment  on  rent-leaae  baaii 
if  srou  have  know-how  and  modeat 
capital.  NAPSCO,  Berlin.  Wise.,  and 
18  W.  22nd  St..  New  York,  N.Y.  10010. 

Meirspaper  Brokers 

MEL  HODELL 
191  N.  Euclid  Ave.,  Hazen  Co. 
Upland.  Calif.  91786  714-982-1695 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buya  tha  newapai>er — it'a  tha  par- 
tonality  and  ability  of  tho  buyar.  iniia 
it  why  wo  intitt  on  paraonal  contact 
telling. 

LEN  FEIGHNER  AGENCY 
Box  189,  Mount  PIcaaant,  Mich.  48868 


ANNOUNCEMENTS 
Newspaper  Brokers 

VERNON  V.  PAINE 
Daily  papera — Nation-wida  tervice 
.806  'raylor,  Claremont.  Calif.  9I7I2 

BILL  MATTHEW  COMPANY 
Conducta  profeaaional.  confidential  ne- 
KoUationa  for  tala  and  purchaao  of 
hinheat  quality  daily  and  waakly  nowt- 
papera  in  tha  country.  Baforo  you  eon- 
aider  tala  or  purchaao  of  a  property, 
you  thould  call  (AO  818)  446-0871  day¬ 
time:  (AO  813)  783-1100  niKhta:  or 
write  Box  3364,  Claawwatar  Baach. 
Florida  33616.  No  obligation,  of  courae. 

CONFIDENTIAL  INFORMATION 
Daily  Newtpaper  Propertiea 
W.  H.  Glover  Co.,  Vantura,  Calif.  93001 

SYD  S.  GOULD  ASSOCIATES 
“tha  broker  with  inatant  buyart" 
SALES.  SERVICES.  MANAGEMENT 
134  S.  Panama  St.,  P.O.  Box  7267 
Montgofnery,  Ala.  (206)  262-2411. 


Arizona  and  Waatam  Nawapapara 
DEAN  SELLERS  A  JOHN  HOGUl 
1416  E.  Unieersity  Dr.,  Maaa, 
Aria.— 86201  (AC  602)  964-1090 
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a\nou>(;ements 


ISeivtpaper  Broker* 


NEXJOTIATORS  for  transfer  of  news¬ 
paper  proi>erties  —  sale  or  purchase. 
Dixie  Newspapers,  P.O.  Box  490,  Gads¬ 
den.  Ala.  36902.  Ph:  (AC  206)  646-3367.  | 

HARRIS  ELLSWORTH.  Licensed  Bkr.. 
Servinsr  the  Pacific  Northwest 
Box  609,  RosebuTK,  Oresron  97470 

77ie  DIAL  Agency,  1503  Nazareth,  Kal. 
araazoo,  Mich.  49001.  Ph:  349-7422. 
■■America's  No.  1  Newspaper  Broker.” 

CONFIDENTIAL  NEGOTIA'nONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 
in  Eastern  states 
W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  20004 
(AC  202)  NAtional  8-1133 


Newspapers  For  Sale 

CALIFORNIA  SEMI-WEEKLY  in  best 
locale,  bestt  climate:  rapid  growth  pat¬ 
tern:  offset:  $50,000  down  to  excep¬ 
tionally  qualified  buyer.  Joseph  A. 
Snyder,  New^)ai>er  Bkr.,  2234  E.  Rom- 
neya  Dr.,  Anaheim,  Calif. — 92806. 

SMALL  DAILY,  Zone  3,  long  es¬ 
tablished.  Great  undeveloped  field.  Sub¬ 
stantial  cash:  balance  ten  years.  Box 
1043,  Editor  &  Publisher. 

WEEKLY  BUYS  —  Texas:  gross 
S260M.  $41M  dowm.  Louisiana:  gross 
SI90M,  $61M  down:  gross  $50M. 
$12. 6M  down:  gross  $30M,  $6.6M  dowm. 
Write:  Newspaper  Ser.  Co.,  216  Curtis, 
Jennings,  La.  Ph:  (318)  824-0476. 

WISCONSIN  unora>08^  county-seat 
weekly  and  job  shop  with  $94M  gross,  j 
5000  subscriptions,  solid  brick  build¬ 
ing,  good  i>otential;  attractively  priced. 
LIBBY  AGENCY,  2716  Nicollet  Ave.. 
MinneapoPis,  Minn. — 66408. 

WISCONSIN  ABC  WEEKLY,  a 
money-maker:  owner  retiring.  In 

family  71  years.  Elxcellent  agricultural, 
tourist,  industry  area.  Stable  economy. 
$26,000  swings — balance  easy  monthly 
payments.  Box  1029,  Editor  &  Pub¬ 
lisher.  I 

SUCCE.SSFUL  WEEKLIES  ' 

Georgia  .  $  70,000 

Canada  .  $  325,000 

California  .  $1,000,000 

New  York  .  $  100,000 

Central  Midwest  Daily  ....  $  275,000 

Maine  .  $  145,000 

Utah  .  $  67.500 

State  cash  first  letter :  29% 
cash  down  buys  any  of  these 
Othrrs — tell  us  rvhnt,  rvhere.  sire 
MARION  R.  KREHBIEL 
Box  88  Norton,  Kans. — 67654 

AVAILABLE 
Newspapers,  Magazines.  Broadcast  and 
Printing  Facilities.  Write: 

J.  N.  WELLS  &  COMPANY 
543  W.  Roosevelt  Rd..  Wheaton.  III. 

REGIONAL  COUNTY-SEAT  DAILY 
Isolated,  growing  college  city:  good 
plant:  6,000  circulation:  permissive 
terms  to  qualified  buyer.  Send  proof  of 
financial  ability.  J.  A.  Snyder,  News¬ 
paper  Bkr.,  2234  E.  Romneya  Dr.. 
Anaheim,  Calif. — 92806. 

WBSTEB-V  M.\S.S.tCHi;SETTS  WEEKLY 
Ideal  for  husband-wife  team.  No  print¬ 
ing-wife  plant.  Good  potential.  Attrac¬ 
tively  priced  I  Box  11.36,  Editor  &  Pub¬ 
lisher. 

PUBLISHER-MANAGER  wanted  as 
partner  in  metro  weekly  grossing  over 
$250M.  Must  have  $25M  minimum  to 
invest  and  extensive  newspaper  ex¬ 
perience.  Present  publisher  moving  to 
larger  newspaper  interests.  Do  not  re¬ 
ply  unless  you  have  BOTH  money  and 
experience.  Person  selected  must  as¬ 
sume  full  management:  eventual 
ownership  possible.  Midwest  growth 
area,  competitive,  but  profitable.  Write: 
Publisher,  414  Jefferson  St.,  Topeka, 
Kans. — 66607. 

EXCLUSIVE  10-12  PAGE  county  offi¬ 
cial  newspaper,  over  $45,000  gross, 
2,450  paid  subscriptions.  Good  equip¬ 
ment.  Town  of  2.000.  By  owner. 
Promoter,  Stanley,  N.  D. — 68784. 


A.NNOUNCEMENT.S 


Newspapers  For  Sale 


IF  YOU  HAVE  29%  down  payment 
for  $100,000  plus  gross  weekly  in  boom¬ 
ing  Southern  industrial  area,  write 
all.  R.K.T.  Larson  &  Associates.  Inc., 
P.O.  Box  111,  Culpeper,  Va. — 22701. 

COLORADO  WEEKLY  $17,500.  Area 
8 :  two  high  potential  suburans.  Com- 
mecial  plant  $200.000-gro88  class.  West 
Coast:  weekly  triplets  grossing  over 
$100,000.  Small  Colorado  weeklies  to 
sell  under  gross.  Lyle  Mariner  As¬ 
sociates.  731  E.  17th  Ave.,  Denver, 
Colo.— 80203. 

WE.STERN  NEWSPAPER  GROUP, 
offset;  exclusive  markets:  profitable: 
sound  rural  economy.  $90,000  down. 
Send  proof  of  financial  ability.  Jos^h 
A.  Snyder.  Newspaper  Bkr.,  2234  E. 
Romneya  Dr..  Anaheim.  Calif. — 92806. 

PROMISING  LA.  WEEKLY.  Owner- 
editor  earned  $11,000  last  year.  $5,000 
down  and  terms.  Box  1171,  Editor  & 
Publisher. 


Newspapers  Wanted 

THREE  YOUNG  NEW.SMEN  interested 
in  acquiring  small  daily,  preferably 
Northeast.  Box  1091,  Editor  &  Pub¬ 
lisher. 


Resort  and  Travel 

TRAVEL  SOUTH  AMERICA  Oct.  9-31. 
Write  first-hand  stories  based  on  Em¬ 
bassy  briefings,  government  interviews. 
Details:  Contact  Midwest  News  Study 
Mission,  12700  Lake  Ave.,  Cleveland, 
Ohio— 44107. 


NEWSPAPER  SERVICES 

Features  Availalsle 

THE  MADZIWILL  PAPBHtS  make 
everything  else  seem  outdated.  Lively 
new  syndicate  includes  6  cols — love- 
slant,  teen-slant,  politics-left,  wild 
humor,  fortune-teller.  Write  Madzi- 
will,  940  Lincoln  Road,  Miami  Beach. 
Fla.— 33139. 


nVE  COLUMNS  a  week.  Repros,  too. 
.Sample  Free.  SNAPPY  FILLERS.  610 
Wataga  Dr.,  Louisville,  Ky.  40206. 


Press  Engineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

65-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6106 

PRESS  ERECTION  UNLIMITED 
Are  you  buying  a  new  or  used  press? 
I  can  move  it  for  you  and  train  your 
personnel  to  run  it.  I  have  13  years^ 
experience  as  an  erecting  machinist  in 
Web  offset  and  letterpress,  excludinc 
double  width.  I  have  twinned  and 
modified  offset  and  letterpress.  Ken¬ 
neth  Langley,  6217  Lamar.  Mission. 
Kans.— 66202.  (AC  913)  432-9276. 


MACHINERY  &  SUPPLIES 


Composing  Room  I 


JUSTOWRITERS— Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale:  easy  terms.  NAPSCO,  Berlin, 
Wise.,  and  18  W.  22.,  N.Y.C.— 10010. 

LINASEC  II 

For  Sale:  Available  immediately!  In 
excellent  condition.  Spare  parts  kit: 
six  Digitronics  Readers:  six  BRPE  : 
punches.  6-station  Input  Selector :  6-  | 
station  Output  Director.  Plus  other  i 
extras. 

REGISTER  AND  TRIBUNE  CO. 

716  Locust  St.,  Des  Moines  la. — 60304 
Tel:  616  284-8081,  8085  or  8441 

VARITYPER :  2  model  720^s,  S#'s 

7200084  and  7200544,  perfect  condition. 
Changing  systems.  Good  selection  of 
fonts.  Terms  available.  Box  1083,  Ed¬ 
itor  &  Publisher. 

JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
Cherry  Hill,  N.  J.— 08034.  (AC  609) 
428-3223.  i 

(1)  VARITYPER,  hardly  used:  no 
fonts:  mralel  610,  55#  480 — $300.  Write 
or  call:  Graphic  Arts  Rubber  Co,,  Inc., 
109  W.  2lBt  St.,  Indianapolis,  Ind. — 
46202. 

PHOTO-TYPOSITOR,  model  K.  hard¬ 
ly  used— $1,200.  (AC  205)  265-8536,  or 
Drawer  630,  Montgomery,  Ala. — 36101. 

FOTOSETTER-INTERTYPE  #482-S/ 
023199FS,  6  magazines,  6  pt. — 72  pt. 
Price  is  $10,000.  In  fine  condition.  Can 
!«  seen  at  Banning  &  Beaumont,  Cal¬ 
ifornia  Record-Gazrtte.  Contact  P.  F. 
Buckner,  131  Mercer  St.,  Seattle,  Wn. 
—98109.  Ph:  (206)  284-0945. 

PRINT  SHARP  I  Stay  sharp  with  non- 
compressible  jm. Duralumin  Base.  Ask 
Jack  Moore,  R/1,  Medina.  Ohio  44526.  | 

TOTOSETTER — Can  be  seen  at  Palatka 
Daily  News,  Palatka,  Fla.  Write:  J.  M. 
Welch,  P.O.  Box  1119,  DeLand,  Fla. — 
32720. 

ITS  ALLOTTER  consisting  of:  Trans¬ 
mitter  Distributors  with  Rub  out  de-  i 
leter,  reperforator  and  table.  Make 
offer.  Box  1167,  Editor  &  Publisher. 


MACHINERY  &  SUPPLIFS  ' 


Miscellaneous  Machinery 


VARITYPER  820  HEADLINED.  | 
fonts — $900:  AM  Waxer,  12"  roller-  I 
$200  :  Elliott  Addressorette — $160  :  IBM 
Selectric  Cktmposer,  13  fonts — $t,0M 
cash  or  $600  down  and  take  over  pij.  | 
ments  of  $99.82  monthly.  Kendal  ivilit 
Typesetting,  108  S.  Morton,  Keidsll-  I 
ville,  Ind.— 46766. 


Perforator  Tape 

NOW  STATIC-FREE  perf  tapes  at  ooi 
same  prices — lowest  in  USA.  All  colors 
Top  Quality. 

Call  or  terite 

PORTAGE  (216)  PO  2-3666 
25  E.  Exchange  St.,  Akron,  Ohio  44301 


Presses  &  Machinery 

SCOTT  PRESSES  (1948) 

6  or  7  units;  21%  inches;  Color  Cylin¬ 
ders;  Heavy  Duty  3/2  Folders:  C-H 
Conveyors;  Reels  &  Pasters;  Tracksft 
&  Turntables. 

Located:  N.Y.  Post 
AvailoMe:  Now! 

Priced:  Most  attractively 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-46IC 

24-PAGE  DUPLEX 

TUBULAR  PRESS 
FOR  $4,860 

Must  move  it  from  our  building  by  end 
of  August.  Great  buy  for  letterprea 
publisher  needing  more  capacity,  Prea 
in  excellent  condition.  Roll  hoist 
vacuum  casting  box,  plate  finishini 
machine,  tubular  router,  Kemp  4,0W 
lb.  capacity  gas  immersion  metal  pot 
and  32  standard  steel  chases  includsd. 
C.  R.  Appleby,  Times-Advocate,  P.O. 
Box  1477,  Escondido,  Ca.  92026.  Phone 
714/745-6611. 


Engraving  Equipment 

KLIMSCH  AUTOVERTICAL  "60” 
camera  system  complete  with  dark¬ 
room  sink — roll  film  dispenser — and 
Dot  Etch  Table.  Like  new.  Asking 
$15,000.  David  Wade,  Florida  Times- 
Union,  1  Riverside  Ave.,  Jacksonville. 
Fla.— 32201.  (AC  904)  791-4462. 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and  j 
litho  films.  Order  from  Nat’l.  Publish-  i 
ers^  Supply  (NAPSCOt.  Berlin.  Wise.,  ! 
and  18  W.  22  .St..  N.Y..  N.Y.  lOOIO.  ; 

TO-LBS  OFFSET  PAPER,  odd  lot.  i 
White  Vellum  Husky.  17  rolls — all  32* 
width.  Best  offer  takes.  Call  (212)  ' 
661-8383,  Publications  Department,  j 


8  Units 

HOE  COLOR  CONVERTIBLE 
New  in  1963 

Double  Folder.  Balloon  Former,  Two 
Color  Cylinders,  Six  Reverses  Reeb, 
Pasters,  Unitype  Drive — 62,600/hr. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-469« 

4-UNIT  COLOR  KING  PRESS  in  a- 
cellent  condition,  with  30  HP  drin 
and  60'  roll  stands.  Selling  to  avoid 
relocating  in  new  building.  Will  sell 
complete  or  by  units.  Dally  Messenger 
Union  City,  Tenn. — 38261. 

HOE  (XILORMATTC  (1968) 

Four  units— one  color  cyl. — tensionplab 
lockup — heavy  duty  3/2  folder — AC  unit 
type  drive— reels  and  fully  automatic 
pasters — rated  70,000  hour.  Available 
in  one  year  at  considerable  savings. 

Stereo  to  match 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-46M 


Press-Time  Available 

WEB-OFFSUT  press-time  available.  Up 
to  16  pg.  broadsheet  or  32-page  tab 
collect.  Inserter  available  tor  larger 
page  capacity.  (Tolor  available,  as  is 
colored  papers.  (AC  218)  751-3740.  Ask 
for  Mr.  Williams  or  Mr.  Reeves. 
Bemidji,  Minnesota. 


MACHINERY  &  SUPPLIES 
Composing  Room 
ALL  MODELS 

Linotypes — Intertypes — 'Ludlows 
PRINTCRAFT  REPRBJSB^JTATTVES 
136  Church  Street,  N.Y.,  N.Y.  10007 


Miscellaneous  Machinery 

BURROUGHS  accounting  machine  set 
j  up  for  newspaper  l>ookkeeping.  Will 
I  handle  payroll,  display  advertising 
sales  and  classified  contract  advertis¬ 
ing  sales.  Will  automatically  compute 
sales  by  salesman  and  sales  by  news¬ 
paper  for  a  com'iination  sell  within  a 
!  group  of  newspapers.  Machine  can  also 
be  mcxlified  to  handle  accounts  pay- 
;  able.  Sample  of  all  forms  available. 
Burroughs  E2100  accounting  machine 
with  100  totalizers.  Available  now! 
'  Economist  Newspapers,  6969  S.  Har- 
I  lem,  Chicago.  (AC  312)  586-8800,  ext.  2. 

!  SHERIDAN  HEAVY-DUTY  TYER  — 
I  22*  model  30  ties  per  minute,  maximum 
!  size  22*  X  18*  or  21*  X  19*— S#22064: 
good  condition.  Price  $976.  Call  or 
write:  Ron  Linden,  Assistant  Produc¬ 
tion  Mgr,,  Dow  Jones  &  Co.,  11601 
Columbia  Pike,  Silver  Spring,  Md. — 
20910.  Ph:  (301)  622-2900. 


PRESS  PARTS 

OR  THE  WHOLE  PRESS 

What  do  you  need  7  Gears,  cylinders, 
color  hump  or  color  units?  Or  would 
you  like  the  whole  6-unit  double  width 
press? 

Available  now  I  Hoe  straight  patten 
press  #1975.  Vintage  1920’s.  22%  cut 
off.  Four  straight  pattern  units,  1  full 
simer  imposed  unit.  1  color  cylinder 
and  1  reverse,  double  folders  with  skip 
slitter.  Two  units  have  Hoe  ink  pumps, 
others  have  fountains  and  ductors. 
Three  Capco  iiortable  fountains.  Com¬ 
pression  lock-up  with  single  screw 
Hassell  backs.  IVo  100  HP  DC  moton 
and  controls.  Press  is  end  fed  from  roll 
stands. 

Take  all  or  any  parts,  units,  cylinders, 
gears,  compensators,  etc.  Any  offer 
considered.  Southtown  Economist,  6951 
S.  Harlem,  Chicago.  (AC  312)  586-8300, 
ext  2. 

8  UNIT  GOSS— 22%* 

Two  Color  Cylinders,  Two  Double 
Folders,  Substructure,  Reels  and  Ten¬ 
sions.  Complete  Stereo  including  W-xd 
Pony  Autoplate.  Very  reasonsbif 
priced.  Will  divide. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 
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M.'  HINERY  &  SUPPLIES  iCsreer  Opportunities 

Presses  &  Machinery  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


HOE.  semi-cylindrical  press,  6  units, 
4.plstf  wide.  Underfed  Roll  Stands. 
DoabI)  Folder,  built  1927.  Available 
inunec'  itely.  You  take  it  out  and  it’s 
jours.  Contact  W.  Lucey,  Jr,,  Lawr- 
(Doe  I  ’lass,)  Ea^le-Tribune  (617)  686- 
4171, 

I^rr  IRPRESS,  MIEHLE  29,  4  flat- 
beds  S'ld  1  horizontal;  all  working  con¬ 
dition  Plant  converted  to  offset.  The 
Holly'  ood  Reporter,  6716  Sunset  Blvd., 
Hollr  ood,  Calif,  —  90028,  (AC  213) 
444-7411, 

FOR  SALE:  HOE  PRESS,  64  pages. 
Avsiliible  Nov.,  Dec.  this  year.  Actual¬ 
ly  run  only  12  years.  In  excellent  con¬ 
dition.  Perfect  for  new  Letterflex 
plate:'.  New  controls.  Can  be  seen  in 
operation.  Write:  George  W.  Bauer, 
Htral'I-Tribune,  Sarasota,  Fla. — 83578. 

C0S.=  UNIVERSAL  PRESS.  6  untis, 
2  color  humps,  installed  1967.  Wood 
Pony,  2  mat  formers,  plate  router.  All 
perfect.  Available  July  1.  1969.  Will 
■ell  as  whole,  or  break  up,  Tri-Cities 
Newspapers,  Inc.,  219  W.  Tennessee 
St,  Florence,  Ala. — 35630. 

GOSS  OFFSET  Suburban  Folder.  No. 
S-llO.'i.  4  years  old.  24  page  Broad 
Sheet  or  48  page  Tabloid  capacity. 
Half  fold  or  quarter  fold,  2300  p.p.h. 
47,500.00. 

Inter  City  Press,  Inc.,  46585  Grand 
River  Ave.,  Novi,  Mich. — 48050.  Ph: 
I4I3-349-5990. 


Stereotype  Equipment 


STA-HI  MASTER  FORMERS 

_  New  Style 

TEFLON  SCREENS— 22%'— AC 
BEN  SHULMAN  ASSOCIATES 
U  E.  42nd  St..  N,Y.  17,  N.Y.  OX  7-4690 


PREMIEIR  STA-HI  Rotary  Shaver, 
extra  head  and  exhauster,  7.6  h.p., 
640  V.— 31800.  HAMMOND  Router 

Planer,  model  RPM12.  series  1181— 
4460.  Sherbrooke  Record,  Sherbrooke, 
Quebec,  Canada.  819-569-3636. 

WOOD  DUAL  PLATE  ROUTER 
IS-A" — Dual  Spindles — AC  Motors 
Self-contained  Air  Supply 
BE»7  SHULMAN  ASSOCIATES 
M  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690 

WOOD  PONY  AXrrOPLATES 
21%  —  22%  —  23A 
BEN  SHULMAN  ASSOCIATES 
M  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4690 


Wanted  To  Buy 

MASTER  DM-35  or  32  Powderless 
Etcher.  Kearney  Daily  Hub,  Kearney, 
Nebr.— 68867. 

MODEL  C-4  INTERTYPES  with  saws 
tnd  quadders.  Late  models  only.  State 
price.  Box  998,  Editor  &  Publisher. 

2-UNIT  GOSS  COMMUNITY  or  any 
offset  with  a  least  this  capacity.  Box 
1189,  Eilitor  &  Publisher. 

THE  INDIANA  STATE  PRISON  is 
looking  for  some  good  second  hand  (or 
ww)  printing  equipment  to  use  in  their 
print  shop.  We  are  interested  in  a 
anall  press  .  .  ,  Little  Giant  .  .  . 
Miehle  .  .  .  Harris  .  .  .  etc.,  suitable 
for  i>rinting  a  tabloid  size  newspaper; 
alto  a  Linotype  machine  with  7%-pt. 
type:  a  folder,  and  other  items  in  the 
meral  printing  department.  Indiana 
State  Prison.  Box  41,  Michigan  City, 
Ind.  -46.360. 


HELP  W.4NTED  gressive  and  stn 

- Write  Box  1082, 

Administrative  - 

'7"'  NEEDED  NOW!  i 

18,000  OFFSEIT  DAILY  in  Zone  6  of-  500  up-state  N.Y, 
Iwt  outstanding  opportunity  to  promo-  tunity  for  second 
tion  and  sales-minded  ambitious  news-  first,  or  establish' 
Wperman  with  leadership  qualities  as  through  group 
Mo.  2  man  in  rapidly-expanding  mar-  references  and  sa 
^  Must  be  experienced,  with  general  Box  1064,  Editor  , 

iswspaper  background.  Age  not  neces-  _ 

■srily  a  factor.  Attractive  salary  and 
fringe  benefits.  Reeum4  and  references  POSITIONS  AVAl 
■trictly  confidential.  Box  1011,  Elditor  fidential  interview 
t  Publisher.  sociates,  Inc.,  Box 

editor  ac  PUBLISHER  for  July  5,  1969 


Administrative 

Pro(ductIon 

ENGINEER 

ANPA  Research  Institute 
Staff  Position  New  York  Office 
Prefer  college-educated  person  capable 
of  evaluating  newspaper  production 
department  costs,  equipment,  methods, 
etc.  Must  have  ability  to  write  effec¬ 
tively.  Moderate  travel  required. 

The  position  offers  interesting  and 
diversified  work  and  excellent  career 
ojqyortunity  for  qualified  person. 

Write  to: 

Peter  P.  Romano,  Dir.  Production  Dept. 
ANPA-RI 

750  3rd  Ave.,  New  York,  N.Y. — 10017 
Furnish  full  particulars  of  education, 
experience  and  salary  requirements.  All 
replies  will  be  held  in  strict  confidence. 


PUBLISHER-MANAGER  wanted  as 
partner  in  metro  weekly  grossing  over 
3250M.  Must  have  $26M  minimum  to 
invest  and  extensive  newspaper  ex¬ 
perience.  Present  publisher  moving  to 
larger  newspaper  interests.  Do  not 
reply  unless  you  have  BOTH  money 
and  experience.  Person  selected  must 
assume  full  management;  eventual 
ownership  possible.  Midwest  growth 
area,  competitive,  but  profitable.  Write: 
Publisher,  414  Jefferson  St.,  Toi>eka, 
Kans.— 66607. 


IDAHO  PRESS  ASSOCIATION  will 
employ  qualified  secretary-manager  for 
I  PA  and  affiliated  corporation,  Idaho 
Newspaper  Advertising  Service.  Appli¬ 
cations  must  be  forwarded  to  Gale 
Brammer,  IPA  President,  for  receipt 
no  latter  than  July  18  at  IPA-INAS, 
Box  1067,  Boise,  Idaho — 83701.  Com¬ 
plete  resume  plus  salary  expected. 


$15,000  SALARY  and  profit-sharing  to 
a  sales  and  profit-minded  GENERAL 
MANAGER  for  a  county-seat  news¬ 
paper  complex  of  three  weekly  pub¬ 
lications  in  Southern  Tier  New  York 
State  enjoying  better  than  substantial 
increases  in  advertising  and  other  busi¬ 
ness  activities.  Send  statement  of  ex¬ 
perience,  qualifications,  references,  and 
how  soon  available  to:  Joseph  G.  Terry. 
7  S.  Dearborn  St.,  Chicago.  Ill. — 
60603. 


EDITORIAL  ARTIST 
Join  the  News  Art  team  that  pro¬ 
duces  two  of  America’s  best  illustrated 
newspapers — the  award  winning  St. 
Petersburg  Times  and  Evening  Inde¬ 
pendent.  You  should  be  fully  qualified 
to  do  quality  illustrations,  finished  art, 
page  layouts  and  the  whole  gamut  of 
editorial  art.  You’ll  earn  a  good  salary, 
an  unbeatable  array  of  "extras”,  in¬ 
cluding  profit-sharing,  and  of  course, 
you’ll  love  Florida’s  Fabulous  Fun- 
coast.  Everybody  does  I  Write  giving 
full  details  of  experience,  salary  re- 
quireemnts  and,  if  possible,  send  sam¬ 
ples  you  can  spare  to:  Personnel 
Manager,  Times,  PC  Box  1121,  St. 
Petersburg.  Florida — 33731. 


Circulation 

CIRCULATION  MANAGER  —  Excel¬ 
lent  irasition  for  t>crson  looking  for 
expanding  corporation.  Five  weekly 
papers  in  Zone  5  (all  same  county) 
with  growing  circulation.  Must  be  ag¬ 
gressive  and  strong  on  promotions. 
Write  Box  1082,  Editor  &  Publisher. 


NEEDED  NOW!  CM  for  i^owing  12.- 
500  up-state  N.Y.  daily.  Real  oppor¬ 
tunity  for  second  person  to  become 
first,  or  established  CM  to  move  up 
through  group  operation.  Resume, 
references  and  salary  requirements  to 
Box  1064,  Editor  &  Publisher. 


POSmONS  AVAILABLE  NOW  I  Ck)n- 
fidential  interviews.  Write:  Gains  As¬ 
sociates,  Inc.,  Box  218,  Yardley,  Pa. 


Circulation 

WE’RE  ON  THE  MOVE  and  we  need 
several  top-flight  district  managers  for 
our  week-day  and  new  Sunday  news¬ 
paper.  Top  pay  for  top  man.  Send 
us  a  detailed  letter  on  what  you’ve 
been  doing  and  what  you’re  looking  for 
in  pay.  Your  letter  will  be  held  in 
strict  confidence.  Zone  1.  Reply  to 
Box  1135,  Editor  &  Publisher. 

RAPIDLY-GROWING  DAILY  (60,000 
class)  in  Mid-West  is  seeking  a  young, 
experienced  Assistant  Circulation  Man¬ 
ager.  Must  be  hard  worker  and  ex- 
I>erienced  in  field  work.  This  is  a 
permanent  position  with  excellent  op¬ 
portunity.  Pull  company  benefits.  For¬ 
ward  resume  to  Box  1133,  Editor  & 
Publisher. 

LOOKING  AHEAD?  Well  then,  come 
join  a  fast-moving  team  in  our  circula¬ 
tion  department.  We’re  a  140,000  -(- 
week-day  and  Sunday  a.m.  in  the 
Northeast  looking  for  an  all-around 
supervisor.  It  could  be  you  I  Why  not 
find  out?  Just  send  your  resume,  stat¬ 
ing  wage  requirements  and  past  his¬ 
tory  to  Box  1125,  Editor  &  Publisher. 
Don’t  worry,  we  won’t  tell  your  boss. 


CIRCULATION  MANAGER  for  10- 
15M  Zone  2  a.m.  Marketing  and  sales 
ability  as  well  as  cost-consciousness 
more  important  than  extensive  experi¬ 
ence.  Complete  authority  and  responsi¬ 
bility  for  circulation  development,  op¬ 
erations  and  distribution.  Bonuses 
based  upon  circulation  growth  and  cost 
performance ;  must  be  capable  of  bud¬ 
geting  both  and  meeting  goals.  Send 
resum4  to  Box  1155,  BMitor  &  Pub¬ 
lisher. 


Display  Advertising 


ADVER’nSING  SALESMAN  to  take 
full  responsibility  for  department. 
Standard  size  metropolitan  Boston  off¬ 
set  weekly,  established  1901,  averam  24 
pages.  Write  full  particulars  to:  Frank 
E.  Schueler,  Sr.,  Pres.,  Melrose  Free 
Press,  40  W.  Foster  St.,  Melrose,  Mass. 
—02176. 


NAME  YOUR  PRICE! 

SALES  MANAGER  —  Sales  Pe^nnel 
—  If  you  are  interested  in  instant 
prestige,  money  and  position,  you  must 
have  the  gruta  to  place  your  ability  on 
the  line  against  the  odds  of  great  com¬ 
petitive  factors  in  Southern  (^lifomia. 
Suburban,  shopi)er-type  and  daily  news¬ 
paper  experience  imperative.  Age  un¬ 
important.  Write  us  fully.  Your  first 
letter  will  reveal  your  intentions  and 
our  response  ditto.  Write  Phil  Turner, 
Hollyw(^  Citizen-News,  Hollywood, 
Calif.— 90028. 


SUBURBAN  GOLD  AWAITS  SEA¬ 
SONED  PRO— MAN  OR  WOMAN 
Work  in  Chicago’s  nicest  suburbs.  We 
are  world’s  largest  community  news¬ 
paper  organization  with  vigorously 
growing  weeklies  and  semi-weeklies  in 
highly  competitive  Chicago  suburban 
markets.  Draw  against  20%.  Territory 
now  bills  more  than  $2.0<>0  per  week. 
Will  consider  only  experienced,  cre¬ 
ative  sales  folk  (who  can  prove  it). 
Call  Norman  Hirsch,  Lerner-Life 
Newspapers,  Highland  Park,  Illinois. 

(AC  812)  432-9090. 


CLASSIFIED 


Classified  Advertising  |  |  Advertising  Rates 


CLASSIFIED  MANAGE®  for  13,500 
daily  who  can  continue  outstanding 
growth  record  of  predecessor  and  has 
potential  for  overall  advertising  man¬ 
agement  in  near  future.  Salary-bonus 
with  guarantee  of  $9,000,  higher  po¬ 
tential,  for  right  person.  Pension, 
medical  and  life  insurance.  New  off¬ 
set  plant  nearing  completion.  In  one 
of  New  England’s  most  attractive 
areas,  with  college,  summer-winter 
recreational  advantages.  Write  full  ap¬ 
plication  to  Box  1076,  Editor  &  Pub¬ 
lisher. 


If  you’re  a  top 
CLASSIFIED  AD  MAN 

DO  YOURSELF 
A  FAVOR! 

Pick  up  the  ’phone  lietween 
9  a.m.  and  6  p.m.  and  call 
(collect)  1-61,5-246-8121 

Ask  for  John  E.  Fry 

I’ll  tell  you  why  you  should 
make  your  move  now. 

Next  month  you  could  be  a  lot 
happier  than  you  are  today. 


Display  Advertising 

RETAIL  STORE 
COPY  LAYOUT  SPECIALIST 

If  you  have  better-than-aver- 
age  copy  and  layout  ability  and 
are  us^  to  meeting  deadlines, 
apply  for  this  opportunity.  No 
original  art.  Copy  and  layout 
utilizing  mat  services  tor  all 
kinds  of  store  ads.  Chain  store 
experience  excellent.  Perman¬ 
ent  position.  To  $200  weekly, 
Elxcellent  employe  benefits.  Ai>- 
ply  in  person  or  send  detail^ 
resum4  to: 

Personnel  Department 
McClatchy  Newspapers 
21st  &  Q 

Sacramento,  Calif.,  95813 


"SITUATIONS  WANTID" 
Ifoyobla  wHS  ordorl 

4- wMlii . $1.00  per  line,  per  litus 

5- weeks . $1.10  per  Hut.  per  luut 

2-wtelis . $1.20  per  lint,  per  iMut 

1-wtek  . $1.30  per  lint. 

Count  Are  sreragt  words  per  line 
9  lints  minimum 
(No  sbbmiitions) 

Add  50c  tor  box  service 
Air- mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answerlna 
a  blind  ’help  wanted’  Mf 
Respondents  desirini  to  avoid  send- 
inp  a  resumt  to  specific  newspapers 
ar  orpanizations  can  still  do  so  by 
placina  same  In  an  tnvelopt  ad¬ 
dressed  to  "ClassiAed  Department’' 
alonp  with  a  note  llstlnp  the  com- 
panits  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  (or  yod. 


"ALL  OTHEI  CLASSIFICATIONS" 
d  weebs  $1.50  per  line,  per  Issue 

3-wteks  .  $1.60  per  line,  per  Issue 

2-wteks .  $1.70  per  lint,  per  Issue 

I  wetb  .  $1.80  per  line. 

DISPLAY - CLASSIFIED 

The  use  Of  borders,  boldface  type,  cuts 
or  other  decorations,  chantes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  It  $3.15  per  apate  line — $44.10 
per  column  Inch  minimum  space. 

WEEKLY  CLOSING  TIklE 
ToMdav.  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
at  they  ara  received,  art  valid  for  1-yaar. 

Editor  &  Publisher 

BSD  Third  Aon..  N.  Y.,  N.  Y.  10022 
(AC  2121  Ploo  2>70S0 


HELP  WANTED 

HELP  W  A.NTED 

HELP  W ANTED 

HELP  WANTED 

Diaplay  Adrertuing 

Editorial 

Editorial 

Editorial 

CENTRAL  TB3CAS  B-DAY  DAILY  (ex-  ' 
pandiner  to  Sunday  a.m.  in  September)  I 
needs  another  toi>-notch  adman  ...  a  I 
real  proposition  for  a  real  producer. 
Call  or  write:  Ray  Townsend,  Herald,  ' 
P.O.  Box  1300,  Killeen,  Tex.— 76541.  i 
(AC  817)  634-2125.  Do  it  today! 

AD  DIRECTOR  for  South  Florida  daily  ; 
newspe4>er — 10,000  circulation  in  rapid.  ^ 
ly-Rrowing  area.  Salary  and  bonus  t 
neROtiahle.  Reply  to  Box  1102,  Editor  I 
&  Publisher. 

AD  SALESMAN  who  can  earn  $1,000  ! 
I>er  month  from  $100  weekly  plus  com¬ 
mission  base.  Must  have  car.  Epitaph,  | 
Tombstone,  Arixona — 85638. 

AD  MANAGER  for  Chart  Area  6  , 
daily  —  7,000  circulation.  Need  young 
man  with  strong  capability  potenti^ 
and  desire  to  win.  Such  a  young  man 
ran  step  from  Ad  Manager  to  Busi¬ 
ness  Manager  and  from  there  on  up 
according  to  ability.  Need  not  he  ad 
manager  now,  but  must  have  ability 
to  become  one.  Send  complete  resume, 
salary  requirements.  Replies  confi¬ 
dential.  Box  1094,  Editor  &  Publisher.  ^ 

ADVERTISING  SALESMESJ,  retail  j 
and  classified,  for  daily  newspapers 
in  EAP  Zones  5,  7  and  8.  Send  com-  ' 
plete  typewritten  resumB,  references  I 
to  Inland  Daily  Press  Aun.,  100  W,  i 
Monroe,  Chicago,  III. — 60603. 

ADVERTISING  DIRECTOR 
Dynamic,  aggressive  ad  salesman-di-  ' 
rector  for  Sunday  only  newspaper,  near 
Boston.  Must  be  self-starter.  Age  no 
factor.  Good  opportunity  for  right 
lierson.  Box  1162,  Editor  &  Publisher. 

DISPI.AY  SALESMAN,  experienced, 
needetl  for  35,000  offset  daily.  Good 
salary  incentive  and  fringe  benefits. 
Pleasant,  modem  plant.  Excellent 
family  living  with  variety  of  recrea¬ 
tion  surrounding  area.  Resume  to: 
Personnel.  Yakima  Herald-Republic. 
Yakima,  Wash. — 98901. 


ADVERTISING  MANAGER 
Who  can  run  a  department  for  profit,  ! 
direct  salesmen,  and  handle  large  house  ,  . 
accounts  himself  in  return  for  sub-  |  ' 
stantial  wage  equitable  "piece  of  the  i 
action."  Choice  area.  Zone  5,  great  for 
family  'n  kids.  Beautiful  suburban  ! 
weekly.  Box  1164,  Editor  A  Publisher. 

ADVERTISING  SALESMAN  —  up  to  ^ 
$177  week,  plus  fringes,  benefits,  de¬ 
pending  on  experience.  Prefer  young 
man  with  2  or  3  years'  display  sales 
experience  on  small  circulation  daily 
newai)aper  ready  to  move  into  40.000  , 

circulation  class.  Send  resume  to  Ad-  j  ' 
vertising  Director.  Pawtucket  Times,  i  ' 
P.O.  Box  .307,  Pawtucket.  R.  I.  02862. 


VIRGINIA  AFTERNOON  DAILY  baa 
two  openings:  (1)  for  swing  man  on 
desk:  (2)  and  top  reporter  who  can 
cover  anything.  Short  hours  and  good 
pay.  Pleasant  surroundings.  Box  964, 
Editor  ft  Publisher. 

INVES'nCATIVE  REPORTER  for  top- 
rated  Washington  Post-Newsweek  Sta¬ 
tion.  Florida.  Contact  Bill  Grove, 
WJXT-TV.  Broadcast  House,  Jackson¬ 
ville.  Fla. — 32207.  An  Equal  Opport¬ 
unity  Eknployer  M/F. 


'  ANY  ALERT  YOUNG  NEWSMAN 
I  who  is  looking  for  excitement  would 
I  do  well  to  check  for  openings  on  our 
staff.  Alaska  is  moving  ahead  so  fast 
>  with  oil  developments  that  our  needs 
I  change  almost  daily.  We  have  all  out¬ 
doors,  including  natures  most  splendid 
assets  around  us.  We  need  real  talent 
;  to  report  what  is  happening  to  man 
’  and  this  Great  Land  as  the  frontier  is 
I  pushed  north  into  the  Arctic  Ocean, 
i  Bob  Atwjod,  Anchorage  Times,  Box  40, 
Anchorage,  Alaska — 99501. 

'  REPORTER — Surfside  Southern  Cali- 
I  fomia  p.m.  daily  needs  suburban  beat 
'  reporter  with  1  year’s  experience. 
Young  staff — new  office — many  fringes. 
(Tall  or  write  Bill  Missett,  Managing 
I  Editor,  The  Blade-Tribune,  Box  90, 
Oceanside,  Calif. — 92504.  (714)  722- 

8222. 

EDITORIAL  WRITER,  experienced. 

I  for  major  metropolitan  daily  and  Sun¬ 
day.  Box  1062,  Editor  &  Publisher, 

'  IMMEDIATE  OPENING  in  sporU  de- 
'  partment  of  Ohio's  most  progressive 
I  daily  newspaper.  Need  young  person 
I  to  fill  out  4-person  sports  staff  on 
’  evening  and  Sunday  paper  in  the  heart 
I  of  an  area  which  includes  the  regular 
I  sports  menu,  plus  sports  car  racing 
I  and  skiing.  Position  includes  covering 
;  major  sports  events,  column  writing, 
make-up  and  editing  ...  an  excel- 
'  lent  opimrtunity  for  the  right  ap¬ 
plicant.  Contact  Fred  Tharp,  Sports 
Editor.  News  Journal,  Mansfield,  Ohio 
:  —44901. 


Do  You  Care? 

Whether  you  cover  the 
campus,  a  city,  a  court, 
house,  the  big  story,  or 
the  routine  police  beat, 
you’ll  like  it  here  if  you 
care  about  people,  about 
society  and  about  helping 
others.  We  need  some 
young  reporters  in  Sep¬ 
tember  who  can  accur¬ 
ately  report  and  explain 
what  is  happening  in  our 
society  today.  This  is  a 
bright,  alert,  medium¬ 
sized  paper  on  Lake  Erie 
that  is  striving  to  use  its 
influence  for  the  good  of 
all  people.  Write  to  Man¬ 
aging  Editor,  The  Jour- 
nal,  Lorain,  Ohio,  44052. 


SPORTS  WRITER  —  Pennsylvania 
A.M.  daily.  We  cover  16  high  schools, 
3  colleges,  plus  specials  on  Penn  State 
and  Baltimore  and  Philadelphia  pro 
teams.  You’ll  take  your  turn  on  spot 
coverage,  column,  editing  and  layout. 
Send  samples  of  your  writing,  details 
of  education  and  experience  to  Box 
1137,  Editor  &  Publisher. 


WIRE  EDITOR— Small  Ohio  daily,  !  RESKMAN  for  up-state  N.  Y.  afUr- 
circulation  11,500.  Exceptionally  nice  daily :  5-day  work  week;  all 

college  community.  Good  starting  sal-  '  immediate  opening, 

ary  and  opportunity  for  advancemenL  Send  full  resumi,  educatiori,  and  ex- 
Write:  Publisher.  The  Advertiser-Tri- 

bune.  Tiffin,  Ohio— 44883.  Gloversville,  N.  Y.— 12078. 


GENEHLAL  NEWS  REPORTER 
lookinp  for  rrsponsibilitv 
and  promotion  opportunity 
Small  up-state  N.Y.  daily  needs  am¬ 
bitious  young  reporter  willing  to  trade 
best  efforts  on  local  news  beat  for 
honest  salary,  good  fringe  benefits,  plus 
consideration  for  editorial  position  now 
open.  Camera  ability  helpful.  (Tareer 
interest  essential. 

Possible  opening  for  husband.wife 
team  if  both  qualified. 

Write  giving  full  particulars,  experi¬ 
ence,  references  and  salary  require¬ 
ments  to  Box  1035,  Elditor  ft  Publisher. 


COPY  EDITOR 

Progressive  40,000  daily  in 
Zone  5.  Copy  editing  experi¬ 
ence  essential;  degree  prefer¬ 
red.  Should  be  willing  to  ac¬ 
cept  new  responsibility.  Salary 
to  $205  —  depending  upon 
qualifications.  We’re  a  growing 
company  with  excellent  fringe 
ben^ts  and  a  liberal  internal 
promotion  policy.  Send  resume 
to  Box  1134,  Editor  &  Pub¬ 
lisher. 


FOOD  EDITOR  to  handle  creative  food 
section  and  write  food-oriented  stories 
for  women’s  section.  Opening  has  un-  | 
usual  oimrtunities  for  future.  Top  bene-  , 
fits,  outstanding  company,  exciting  lo-  | 
cation.  Zone  4.  Write  immediately 
Box  1092,  Editor  ft  Publisher.  I 

MANAGING  EDITOR/REPORTER,  ex¬ 
perienced,  for  4,000  circulation  offset 
suburban  weekly  ,  .  .  one  of  three 
published  in  new,  modem  plant.  De¬ 
lightful  community,  excellent  opportun¬ 
ity  and  future  for  responsible,  right 
man.  All  fringes  and  profit-sharing. 
Stephen  Neal,  1955  Faculty  Dr.,  Win¬ 
ston-Salem,  N.C. — 27106. 

!  FLORIDA  GULF  (X)AST  DAILY  under 
I  new  ownership  expanding  its  news  op-  , 
I  eration.  Need  area  editor,  news  editor, 
Sunday  editor  and  reporters  in  all  de¬ 
portments.  Good  oiienings  for  hard¬ 
working,  hustling  newsmen  in  com¬ 
munity  of  75,000  with  strong  circula- 
j  tion  in  several  area  counties.  Box  1122, 
Editor  ft  Publisher. 

EDITORIAL  PAGE  MAN  FRIDAY 
Journeyman  with  copy  desk  experience 
needed  as  second  man  on  the  editorial 
page  of  The  Knickerbocker  News,  Al¬ 
bany,  New  York.  Editing  and  headline 
writing  on  editorial  page  columns,  , 
layout  and  suiiervision  of  makeup,  rid-  j 
ing  herd  on  "Letter  to  the  Editor."  j 
Job  should  be  viewed  as  training 
ground  for  greater  editorial  page  re¬ 
sponsibility.  Start  in  $8000  range. 
Send  complete  resumB,  including  ap¬ 
propriate  samples  of  work  to:  E. 
Leighton  O'Brien,  Administrative  Ed¬ 
itor,  The  Knickerbocker  News,  24 
Sheridan  Ave.,  Altony,  N.Y. — 12201. 

"TAKE-CHARGE”  EDITOR 
Are  you  ready  to  move  up?  We  need 
a  college  grad  with  2  to  3  years’  ex¬ 
perience  to  head  lOM  suburban  weekly 
northwest  of  Chicago.  Salary  com¬ 
mensurate  with  experience  and  ability. 
All  company  benefits.  Send  resume  and 
letter  of  application  to  Lloyd  H.  Wes¬ 
ton,  Supervising  Editor,  Pioneer  News¬ 
papers,  26  Golf-Rose  Plaza,  Hoffman 
Estates,  III.— 60172. 

SPORTS  WRITER 

Grand  oportunity  for  sports  writer  who 
likes  to  cover  personally  big  variety 
of  sports  events ;  also  chance  to  learn 
and  work  page  layouts  one  day  a 
week.  Lots  of  side  benefits  along  with 
established  pay  scale.  Call  collect: 
Charles  Karmosky,  Sports  Elditor, 
Daily  Press,  Newport  News.  Va.  (AC 
703)  244-8421. 

j  GENERAL  REPORTER  to  cover  court 
I  house,  special  assignments,  etc.  Op- 
'  portunity  to  grow  with  a  growing  or- 
i  ganization.  Beautiful  Cumberland  Val- 
j  ley  section  of  Pennsylvania.  No  'phone 
I  calls,  pikue.  Write  giving  education. 

I  experience  and  salary  requirements  to 
I  General  Manager,  Public  Opinion, 
j  Chambersburg,  Pa. — 17201. 

NEWS  AND  FEATURE  WRITER  for 
agricultural  college  of  leading  Blastern 
university.  Must  he  college  graduate. 
Copy  desk  and  reporting  experience 
preferred.  Write  Box  1098,  Editor  ft 
j  Publisher. 

;  METROPOLITAN  DAILY  in  Chart 
Area  9  seeks  experienced  general  as¬ 
signment  reporters  and  copy  desk 
personnel.  All  applications  held  in 
strictest  confidence.  Air-mail  your 
resume  today  to  Box  1108,  Editor  ft 
Publisher. 

REPORTERS.  DEISKMEN  for  daily 
newspapers  in  EftP  Zones  5,  7.  8.  Ex- 
i  perienced  or  qualified  beginners.  Send 
I  complete  typewritten  resume,  references 
to  Inland  Daily  Press  Assn.,  100  W. 
Monroe,  Chicago,  III. — 60603. 

MAGAZINE  STORY  EDITOR 
Enjoy  life  in  the  Rocky  Mountain 
West.  Challenging  position  on  Denver- 
based  national,  general  circulation 
magazine.  Must  be  quality-oriented, 
with  good  writing  style,  creative 
talents  and  administrative  ability. 
Good  salary  plus  excellent  opportunity. 

;  .Send  resumf  and  samples.  Colorado- 
i  Magazine.  7190  W.  14th  Avenue,  Den- 
I  ver,  Colorado,  80216. 


EXCELLENT  OPPORTUNITY  for 
sharp  reporter  or  assistant  city  e<  itor 
who  wants  to  become  city  editor  on 
16.000  4-  a.m.  in  N.  Y.  State.  Pe  son 
must  have  desire  to  continue  writint 
imaginatively,  direct  city-side  s  all, 
and  have  some  knowledge  of  mak  -up. 
We  are  one  in  a  group  of  eight  n<wi. 
papers,  and  opportunities  abound  for 
the  right  applicant.  Box  1114,  Editor 
ft  Publisher. 

E3DITOR — Major  university  in  Nation'i 
Capital  needs  an  editor  for  its  mag¬ 
azine  (circ.  55,000).  Requires  degrw 
in  journalism  or  English,  with  at  leant 
two  years’  experience  in  maga/.in« 
writing,  editing  and  layout.  Send 
resume  and  salary  requirements  to  Box 
1095,  Editor  ft  Publisher. 

GE3dERAL  ASSIGNMENT  REPORTER 
Man  or  woman,  with  some  experience: 
knowledge  of  community  grovernment 
l^x  1110,  Editor  ft  Publisher. 

WOMEN’S  WRITER 
We  are  looking  for  a  talent^  writer  , 
to  cover  exerything  from  society  func¬ 
tions  to  urban  family  life.  An  in¬ 
terest  in  the  arts  would  be  helpful. 
Should  be  a  self-starter,  a  digger,  a 
worker,  ready  to  tackle  some  of  the 
social  problems  facing  us.  For  a  New 
England  metropolitan  daily  with  aw.ird. 
winning  women’s  pages.  Reply  to  Box 
1115,  Editor  ft  Publisher. 

~fOP~ OPPORTUNITY^ 
FOR  BEGINNER 

.  statewide  organization  headquartered 
in  Albany,  N.  Y..  has  immediate  op- 
■  ening  for  talented  ycning  writer  who 
;  can  do  releases,  features,  editorial!. 
Must  be  able  to  handle  ^  make-up  and 
head-writing  for  10,000  circulation  tab¬ 
loid  house  ortran  (monthly).  Some  ex- 
perienoe  preferred,  but  on-the-ball  grsd 
'  fresh  out  of  J-sckool  or  the  Army  hai 
a  good  chance.  Write  Box  1118,  Ed¬ 
itor  ft  Publisher. 

POLICTB— <X>URTS  REPORTER 
If  you  want  to  join  an  award- 
:  winning,  progressive  and  vibrant  Con- 
'  necticut  p.m.,  where  fringes,  people 
I  and  conditions  are  excellent,  then  trj 
j  us.  Applications  from  Chart  Ateas  I 
and  2  preferred.  Box  1170,  Editor  4 
Publisher. 

I  IMMEDIATE  general  reporter's  poti- 
I  tion  open  on  Kentucky  daily.  Good 
working  conditions.  Forward  resume 
!  to  Box  1169,  Editor  ft  Publisher. 

I  COPY  EDITORS 

Two  openings  on  metropolitan,  6-daT 
'  evening  newspaper  in  heart  of  mid- 
.  South.  Top  pay,  benefits.  Give  full 
resum4.  Box  1168,  Editor  ft  Publisher. 

EDITOR  (man  or  woman)  for  Masi- 
achusettes  weekly.  Write  and  edit  all 
copy.  Box  1136,  ESditor  ft  Publisher. 

WANTED:  EDITOR/REPORTEK  ee- 
tablisheri  offset  weakly  with  new 
I  modern  facilities.  Call  or  write:  And; 
Anderson,  Hartford,  Ky. — 42347. 

WRITER  IN  WOMEaV'S  INTEREST? 
i  and  social  on  large  weekly  newspaper 
;  in  Penna.  Splendid  opportunity  for 
I  recent  J-grad.  Send  full  details,  refer- 
,  ences,  and  salary  requirements  to  Box 
'  1148.  Eiditor  ft  Publisher. 

•SCIENftB  WRITER  interested  in  med¬ 
ical  magazine,  circulating  to  all  practio 
ing  physicians  in  U.S.  Send  resume 
\  Reply  to  Personnel  Office.  Modern  Med- 
i  icine  Publications.  4016  W.  65th  St, 

'  Minneapolis,  Minn. — 56435. 

'  COPYREADERS  for  evening  and  night 
I  shifts  of  fast-growing  New  Engl  ind 
daily.  At  least  year’s  experience  re- 
.  quired.  Box  1160,  Elditor  ft  Publisher. 

COPY  EDITORS-REPORTERS 
Large  mid-west  daily  has  openings  for 
!  copy  editors  and  reporters.  Some  col- 
j  lege  Imckground  required,  preferabll 
Journalism  graduates.  Exi>erience  ss 
asset.  Elxcellent  salary,  working  co  idi- 
tioiu,  and  benefits.  Opportunity  for  ad¬ 
vancement.  Write  Box  1152,  ^itori  4 
Publisher. 


EDITOR  ac  PUBLISHER  for  July  5,  l'»« 


HELP  WANTED 


:  BDICAL  WRITER-EDITOR 
Outs:  .ndinK  opportunity  for  profeesion- 
al  w.o  (1)  has  demonstrate  success 
in  r  searching  and  writing  clinical 
srticijs;  (2)  can  eit  doctor-written 
mani'scripts  into  first-class  magasine 
piece  ;  (3)  has  well-placed  meical  con¬ 
tacts  (4)  is  alive  to  whats  copyworthy  | 
for  ti  mrfical  audience.  We  offer  you 
an  e  cellent  salary  and  fringe  benefit  | 
pack  ge,  a  career  opportunity  to  > 
pion.-T  new  areas  for  a  highly  success,  j 
(ul  publisher,  and  top  working  condi¬ 
tions  in  Zone  2.  Write  Box  1087,  Ed-  ] 
itor  &  Publisher, 


FdBE  PLACEMENT  SERVICE 

Daily  Newspapers 

Send  use  your  resume;  we  will  duplicate 
and  refer  it  on  current  job  openings.  | 
Full  range  of  editorial,  advertising, 
circulation  and  back  shop  jobs  usually 
available. 

New  England  Daily  Newspaper  Assn. 
340  Main  St.,  Room  527 
Worcester,  Mass. — 01608 

REPORTER  for  10,000  circulation  p.m. 
daily  in  13,000  population  college  town. 
Familiarity  with  camera  helpful  but  | 
not  essential.  Opportunity  for  recent  ' 
J-school  grad  or  returned  veteran.  i 
Please  detail  training  and  experience  in 
trst  letter  to  R.  S.  Marvin,  Beatrice 
Daily  Sun,  P.O.  Box  847,  Beatrice, 
Nebr.  68310. 


COPY  EDITOR 

One  of  the  top  metro|H>litnn 
papers  in  New  England  is 
seeking  a  first-rate  experiencol 
copy  ^itor  to  fill  an  import- 
on  post  on  the  copy  desk.  We 
need  someone  whose  standards 
are  as  high  as  ours  and  we  are 
willing  to  pay  for  such  a  per¬ 
son.  Tiiis  is  an  opportunity  to 
work  on  a  good  pai>er  in  a 
good  location.  Box  1142,  Editor 
&  Publisher. 

■'  PACKAGING  EDITOR 
■  If  you're  an  experienced  reporter  with  j 
retail  or  industrial  packaging  back- 
(Tound,  you  may  be  the  person  we’re 
looking  for  to  become  our  midwest 
(Chicago)  editor.  How  much  you  make  { 
depends  on  how  much  you  know.  Send  | 
resume  and  salary  re<iuirements  to: 
Box  1163,  Editor  &  Publisher. 

THE  WASHINGTON  EVENING  STAR 
has  openings  on  its  copy  desk.  Only  , 
experienced  editors  who  are  fast  and 
capable  of  performing  at  the  highest 
standards  should  apply.  Write  in  con¬ 
fidence  to  A1  Ryan,  Ckjpy  Desk  Chief, 
The  Evening  Star,  225  Virginia  Av-  ' 
enue,  S.E.,  Washington.  D.C.  200(13.  | 

VERSATILITY  AND  DRIVE 
HAVE  THEIR  REWARD 
FOR  NEWS  EDITOR 

Important  opportunity.  Top  manage¬ 
ment  wants  to  free  itself  for  execution 
of  growth  program.  News  Editor's 
slot  available  on  Zone  1  weekly  busi¬ 
ness  paper.  Are  you  versatile?  Skill 
range  from  supervision  of  personnel 
through  editing  and  layout  necessary. 
Take  a  few  minutes  to  tell  us  about 
rourself,  including  salary  requirements, 
sums  Write  Box  1138,  Elditor  &  Publisher. 
Med- - - - - — — 

^  WOMEN’S  EDITOR 

Unusual  opportunity  on  upstate  New 
Turk  P.M.  in  25-30,000  circulation 
'lus  for  young  person  with  the  im- 
Vination,  drive  and  talent  to  produce 
kiarkling  women’s  and  family  pages; 
■hould  be  a  good  writer,  familiar  with 
cage  layout  and  a  constant  source  of 
dsas  for  this  small  but  excellent  staff, 
^perb  area  in  which  to  live  and  work. 
^Mily  accessible  to  all  major  Eastern 
'Mort  areas.  Congenial  staff  and 
■iBosphere.  Salary  commensurate  with 
experience.  All  fringe  benefits.  Send 
‘ompiete  resumd  and  samples  of  work 
fs  Box  1166,  Editor  &  Publisher. 


HELP  WANTED 


CONNECTICUT  OFFSET  WEEKLY 
stressing  live  news,  features  and 
pictures  seeks  reporter.  Pleasant  subur¬ 
ban  town  of  16,000.  Experience  de¬ 
sirable  but  not  essential.  Write:  Pub¬ 
lisher,  The  Herald,  Cheshire,  Conn. — 
06410. 

EDITOR  for  one  of  Downstate  Illinois* 
largest  offset  weeklies.  Good  salary 
and  intriguing  future  for  qualified  man 
in  aggressive  daily-weekly  group  opera¬ 
tion.  Adequate  staff.  Modern  new  build¬ 
ing.  Write:  Ted  Smith,  Pub.,  Tazewell 
County  News,  Morton,  III. — 61560. 


Free-Lance 


FREE-LANCE 

WRITER(S) 

WANTED 

Computer  applications  in 
Midwest  and  Southeast. 
Must  have  experience  writ¬ 
ing  for  trade  press,  some 
knowledge  of  data  process¬ 
ing. 

Send  resume  and  samples 
to: 

Box  1111, 

Editor  &  Publisher 


HELP  WANTED 


I  Operators— Machinists 


PHOTON  200  OPERATOR— Immediate 
opening;  able  to  do  own  markup;  open 
shop;  2  machines;  fast-growing  offset 
plant;  top  wages.  Southern  California 
location.  Write  Box  364,  Editor  & 
Publisher. 

COMPOSING  ROOM  MACHINIST  — 
Union  shop;  night  shift;  permanent 
situation.  Must  be  experienced  in  'ITS. 
Electrons.  Comets  and  Linotyi>e  Mixers. 
Two  shifts  as  machinist,  three  shifts 
TTS  monitoring.  Scale:  $166.10  for  35 
hours,  plus  many  fringe  benefits.  Send 
I  resume  to  Earl  Svendsen,  Head  Ma- 
I  chinist,  Statesman-Journal  Co..  280 
Church  Street,  N.  E.  Salem.  Oreg.— 
97308. 

Journeyman  LINOTYPE  MACHINIST 
for  immediate  oiwning  on  night-shift. 
3r>-hour  week  and  full  fringe  benefits. 
Contact  Mrs.  Crother,  Drawer  NN. 
j  Santa  Barbara.  Calif. — 93102. 

Photography 

ENTERPRISE,  EXPERIENCE  needeil 
for  top  photo  spot  with  alert,  expend¬ 
ing  Boston  area  weekly  and  magazine 
^  combo.  Banality  we  have,  oroginality 
we  need.  Send  resume,  work  samples, 
salary  requirements  and  availability 
I  date  to  Box  1132,  Editor  &  Publisher. 


HELP  WA.NTED 


Photography 


Creative 

COLOR 

Photographer 

One  of  America's  largest  news¬ 
papers  (Chart  Area  2)  has  an 
opportunity  on  its  color  pro¬ 
duction  tmm  for  an  experi¬ 
enced  photographer  who  has  al¬ 
ready  demonstrated  his  ability 
to  photograph  features  in  color 
and  can  show  the  printed  ma¬ 
terial. 

We  are  seeking  a  pro  who 
specializes  in  sizes  larger  than 
.35  mm,  who  has  fresh,  bright 
ideas,  who  after  he  gets  what 
was  requested  is  willing  to  ex¬ 
periment  to  try  to  produce 
material  that  may  be  different 
and  possibly  better. 

This  man  regards  photography 
as  art.  and  his  work  shows  it. 
He  produces  art  with  impact. 
This  man  enjoys  his  work  and 
considers  each  assignment  ii 
challenge  to  his  creative 
talents.  He.  in  turn,  also  is 
looking  for  growth  and  recog¬ 
nition. 

Tell  us  about  yourself,  who 
you  are,  what  you’ve  done  and 
what  you'd  like  to  do.  Box 
1145,  Editor  Sc  Publisher. 


CLASSIFIED  ADVERTISING 
Order  Blank 


m  Name 


THOUGHT  OF  MOONLIGHTING? 
"Cmiumer  Confidential" — a  national 
monthly  consumer  protection  news¬ 
paper,  is  looking  for  top-notch  ex-po¬ 
ses,  photos  and  cartoons.  We  do  a  lot 
of  Ralph  Nader-type  of  material — and 
need  more.  We  want  stories  of  a  local, 
state  or  national  nature  that  will  be 
of  interest  to  the  lay  reader  and  con¬ 
sumer,  and  deals  with  frauds,  rackets, 
etc.  Names  are  a  must.  Pay  is  good. 
Write  to:  .CONSUMER  CONFIDEN¬ 
TIAL,  3560  N.  Lombard,  Franklin 
Park,  Ill.— 60631. 


WRITERS.  ARTISTS,  tor  assignments  j  g 
for  commercial  publications.  Editor,  3 
Box  630,  No.  Hollywood,  Calif.— 91 603.  j  — 


Miscellaneous 

OPENINGS  IN  PENNSYLVANIA  —  I  ~  Clastification. 
all  tyi>es.  Write  Pennsylvania  News-  — 
paper  Publishers'  Assn.,  2717  N.  Front  J 
St.,  Harrisburg,  Pa. — 17110.  '  ^ 


Offset  Composing 

CAMERAMAN-.STRIPPER;  offset  news¬ 
paper;  ability  to  do  color  separation  i 
helpful;  good  opportunity.  Miami  Beach  , 
(Fla.)  Reporter.  Contact  Rae  Gilder 
(306)  532-4521;  or  write  1419 — I8th  St.. 
Miami  Beach,  F'la. 


Operators — Machinists 

PHOTON  OPERATOR— Newspai>er  op¬ 
eration  in  Sun  Francisco  Bay  area.  $5 
|)er  hour — exceilent  fringe  l>enefit8. 
Write  to  Box  1072.  Editor  &  Publisher, 


-Zip  Code- 


LINOTYPE  OPERATOR— A  real  oi>- 
portunity  for  the  right  person.  Scale: 
$1.50-a-week,  but  we  will  pay  over  the 
scale  fur  someone  with  machinist’s  abil¬ 
ity,  or  who  can  really  handle  a  mixer 
fur  ad  work.  Suburban  daily  pa|>er  near 
big  city.  Excellent  working  and  living 
conditions.  Non-union.  We  will  pay 
part  of  moving  expense.  Box  1077, 
Editor  &  Publisher. 


MACHINIST — Permanent  situation  in 
union  shop.  Background  in  Fairchild 
TTS,  Elektron  and  Justape  preferred. 
Write  details  to  Carey  D.  Guichard, 
Business  Manager,  Record-Searchlight, 
P.O.  Box  2397,  Redding,  Calif.  96001. 


n  Aulgn  a  box  number  and  mall  my  replica  dally 


g  To  Run:  - 

1  Mail  to: 

1  EDITOR  It  PUBLISHER 


Weeks 


Till  Forbidden  = 


•so  Third  Avenue  •  New  Yerk,  New  York  10022 


IEDITOR  8C  publisher  for  July  5,  1969 


HELP  WANTED 

Pretsmen — Stereotypes 


HELP  WANTED 

Printers 


HELP  WANTED 

Production 


HELP  WANTED 

Public  Relations 


PRBSiS  ROOM  SUPERINTENDENT 
for  large  M-E-S  letterpress  operation. 
This  job  requires  a  very  strong  man 
who  can  find  and  build  a  good  team 
of  men  to  help  run  the  room.  The  job 
is  big  and  tough  and  the  rewards  will 
be  great.  If  you  are  interested  in  a 
challenging  future  with  a  grftwing  or¬ 
ganization.  write  Box  770,  Editor  & 
Publisher. 


PRESSMEN:  We  will  train  you  to  lie 
ERECTING  MACHINISTS.  Travel, 
high  wages,  lilteral  expenses  and  bene¬ 
fits.  An  Eaiual  Opi>ortunity  Employer. 
Write  Box  338.  Exiitor  &  Publisher. 


OE'FSEl'  PRESSMAN-CAMERAMAN. 
exi>erienced.  Write  fully.  Wick  News- 
pai>ers,  .3827  E.  Marietta,  Scottsdale, 
Ariz.— 86251.  Ph.  (602)  955-9253. 


ROTARY  LETTERPRESS 
Experienced  man  for  combination  de¬ 
partment  with  5-unit  Goss  Universal. 
Top  working  conditions.  Call  collect 
(317)  629-1111.  Ckairier-Times.  New 

Castle,  Ind.— 47362. 


WEB  OE'FSET  PRESSMAN  producing 
weeklies  and  other  newspaper  produc¬ 
tion.  Opportunity  to  also  work  on  let¬ 
terpress  producing  our  daily  newspaper. 
35-hour  week:  full  fringe  benefits  in¬ 
cluding  sick  pay,  retirement  and  three 
week's  vacation  after  three  years. 
Pleasant  community  with  year-round 
recreational  opportunities.  Contact: 
Mrs.  C.  Crother.  Personnel  Dept., 
Santa  Barbara  News-Press  Drawer  NN 
Santa  Barbara,  (3alif. — 93102. 


WEB  PRESSMAN 

Experienced  on  Goss  or  Cottrell  news¬ 
paper  presses.  Steady  position,  excl- 
Int  salary  and  fringes;  days  or  nights. 
Call  collect  (212)  629-2900  New  York 
City. 


EXPERIENCED  LETTERPRESSMEN 
to  work  in  combination  shop.  Excel¬ 
lent  working  conditions,  wages  and 
fringes  in  fast-growing  community  ex¬ 
panding  facilities  in  new  plant.  Call 
collect  (507)  288-2441.  or  write  stating 
qualifications.  Rochester  Post-Bulletin. 
IS  First  Avenue,  S.  E,  Rochester. 
Minn. — 55901. 


Printers 


COMPOSING  FOREMAN  —  Rapidly- 
growing  Eiast  Coast  suburban  paper 
seeks  management-minded  Composing 
Room  Foreman  who  may  eventually 
grow  into  a  business  manager  or  gen¬ 
eral  manager.  The  i^rson  we  are  look¬ 
ing  for  is  pro)>ably  in  the  30’b  and  the 
assistant  foreman  at  a  larger  plant 
now.  Top  salary  and  benefits.  Non¬ 
union.  We  pay  moving  expense,  and 
will  pay  cost  of  your  coming  to  see 
us  for  an  interview.  E\ill  details  first 
letter.  Write  Box  1068,  Editor  &  Pub¬ 
lisher. 


URBANITE  FOREMAN  for  MAS. 
Must  be  tops  in  experience  in  super¬ 
vising  and  training  in  Urbanite  main¬ 
tenance.  repairs,  and  quality  printing. 
Good  future  in  interesting  geographic 
area.  Box  938.  EMitor  &  Publisher. 


FOREMAN  for  composing  room  of  17,- 
000  p.m.  daily  in  Area  4.  Hot  metal. 
Non-union  shop.  Salary  in  accordance 
with  experience.  Write  Box  966.  Eklitor 
&  Publisher,  giving  experience  and 
personal  data. 


OETSETT  E'OREIMAN-Production  Man¬ 
ager  wanted  on  daily  about  to  convert 
to  offset.  Must  be  able  to  help  decide 
on  necessary  equipment  and  assist  in 
training  present  crew  to  new  methods. 
Permanent  position.  Zone  5.  Write  Box 
1006,  ^itor  &  Publisher. 


COLLBGEORIENTED  PRINTER  to 
administer  print  shop  of  small  private 
college.  Must  be  familiar  with  all  as¬ 
pects  of  printing;  able  to  utilize  and 
supervise  college  students  as  part-time 
workers.  Salary  $6,600  to  $8,000.  Send 
complete  resume,  reference  listing,  etc., 
to  President:  Northland  College,  Ash¬ 
land,  Wisconsin  64806. 
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E'OREMAN  for  modern  cold-type  offset 
daily  plant.  Equipment  includes  Lino- 
film  and  Photon  products.  Union  shop. 
Must  be  able  to  run  smooth  shop  for 
highest  production.  Abe  Kofman, 
Times-Star,  1516  Oak  St.,  Alameda, 
Calif.— 94501. 


COUNTY-SEAT  LP  WEEKLY  wanU 
working  foreman.  Must  be  all  'round 
man  capable  of  hiring  and  training 
own  help.  Two  linos,  Ludlow,  Elrod, 
Hoe  16-page  press.  Pay  above  daily 
scale.  Write:  Howard  Cooper,  Clay 
County  Crescent,  Box  678,  Green  Cove 
Springs,  E'la. — 32043. 

WORKING  FOREMAN  for  5-machine 
hot-tyi)e  daily,  averaging  11  pages 
daily.  Eiuipment  mint  condition.  Help¬ 
ful  if  applicant  is  experienced  as  M-O. 
OlK*n  shop.  Zone  8.  Box  959,  Editor 
'  &  Publisher. 


TOP  E'OREMAN  —  Modern  composing 
room.  Oimputerized  cold-type  ads, 
straight  matter.  Experience,  perform¬ 
ance  record  of  prime  importance.  Box 
1086,  Elitor  &  Publisher. 


COMPOSING  ROOM  FOREIMAN  for 
progressive  daily.  Chart  Area  2.  Pres-  | 
ently  hot-metal  with  eye  toward  cold-  | 
type  operation.  TTS,  Justape  and  Pho¬ 
ton  now  in  use.  Previous  management  j 
experience  a  must  with  leadership  | 
qualifications  to  run  a  smooth  opera-  | 
tion  while  keeping  costs  in  line.  Union  i 
shop.  "ITiis  is  a  nation-wide  firm  offer-  | 
ing  exceptional  opportunity  to  the  j 
right  man.  Good  salary  and  benefits.  I 
Write  Box  1128.  Editor  &  Publisher. 


COMPOSING  ROOM  FOREMAN 
General  foreman  for  cold-type  com¬ 
posing  room  on  Zone  2  daily, 
rently  changing  from  mixed  hot,  Mid 
and  strikeon  to  all  photocomp.  Nee<i  , 
proven  leadership  to  manage  and  mo- 
tivate  approximately  SO  people.  Total  : 
responsibility  and  authority  for  man-  1 
aging  and  budgeting  all  areas  of  com-  | 
position ;  bonuses  l>ased  on  perform-  , 
ance.  ITO.  Send  resume  to  Box  1140. 
Elditor  A  Publisher.  j 


Production 

PRODUCTION  MANAGER 
Janesville.  Wisconsin,  Gazette  is  seek-  . 
ing  a  Production  Manager  for  com-  ' 
pletely  new  photo-composition  and  off¬ 
set  shop.  Seeking  man  who  can  super-  | 
vise  installation  and  start-up  of  (joss 
Metro  offset  press:  prefer  man  with 
press  background ;  heavy  emphasis  on 
leadership  abilities.  New  modern  plant 
open^  December,  1968,  Supervise 
composing  room,  camera  department 
and  pressroom.  Good  50,000  Southern 
Wisconsin  community.  Ideal  place  for 
your  family  in  growing  community. 
Please  apply  by  letter  only,  giving 
complete  details  of  experience  to  M. 
W.  Johnston.  General  Manager.  Janes¬ 
ville  Gazette,  Janesville.  Wisconsin 
53545. 


PRODUCTION  ASSISTANT 


If  you  are  a  recent  college  grad 
with  printing  experience  and 
can  assume  imi>ortant  respon¬ 
sibility  right  from  the  start,  we 
would  like  to  hear  from  you. 
We  are  a  leading  national  pub¬ 
lisher  with  multi-plant  printing 
facilities  and  we  have  an  open¬ 
ing  which  offers  Immediate  re¬ 
sponsibility,  as  well  as  good 
opportunity  for  advancement. 
Duties  Involve  all  phases  of 
newspaper  production  manage¬ 
ment — from  labor  relations 
participation  to  experience  In 
the  newest  production  methods. 

Because  of  our  extensive  and 
expanding  operation,  applicants 
must  be  willing  to  transfer 
among  our  various  facilities. 
Please  send  complete  resume, 
including  salary  requirements 
to  Box  1100,  Editor  A  Pub¬ 
lisher. 


MAINTENANCE  SUPERINTENDENT 
for  major  metropolitan  M  A  S  in 
Zone  5.  Must  be  familiar  with  all 
phases  of  newspaper  production  and 
equipment.  Requires  knowledge  of 
both  mechanical  and  electrical  opera¬ 
tions  in  all  production  and  non-produc¬ 
tion  areas  of  the  newspaper.  Excellent 
starting  salary  plus  full  benefits.  Send 
complete  resume  and  salary  require¬ 
ments  to  Box  1154,  Editor  A  Pub¬ 
lisher. 


MANAGEMENT 

POSITIONS 

Alt  Fee  Faid 

Publisher  . $30-36.000 

General  Manager  .  30.000-f- 

Production  Manager  .  26-27,000 

Plant  Industrial  Engineer  . . .  16-18,000 
Assistant  Plant  Manager  ....  16-18,000 

Production  Manager  .  15-17,000 

Composition  Room  Foreman  12-16,000 

Plant  Engineers  .  10-16,000 

Assistant  Prod.  Mgr.  (S.B.)  11-14,000 

Business  Manager  .  10-13,000 

Stereotype  E'oreman  .  10-12,006 

Production  Mgpnt.  Trainees  8-10.000 
William  B.  Hansel,  Jr. 

GORDON  WAHLS  COMPANY 

Executive  Seerch  Consultants 
33  West  Second  Street 
Media,  Pennsylvania  19063 
215-565-0800 


WRITIER  WANTED— Creative  Denoi 
with  journalism  degree  and/or  5  yam 
experience.  Feature  background  w|tj 
technical  subjects  preferred  (el«. 
tronics,  engineering).  Transpoitatiot 
paid.  Salary  open.  Detailed  ai>pli» 
tion  with  samples  requested  via  m 
mail.  Cosmo  Public  Relations  Con, 
Isehan  Building  3-7,  8-chome,  Ginu 
Chuo-ku,  TOKYO,  JAPAN. 


INFORMATION  OFFICER  ~  Colhp 
graduate  with  4  years’  of  exp<riesa 
in  journalistic  and  public  relatiou 
work.  State  Agency.  State  b«ne6u. 
Salary:  $8,400.  Write  or  call:  Mn 
Betty  Darnell,  Bureau  of  Personnc;, 
429  S.  Belvidere  St.,  Richmond.  Va- 
23220.  Ph:  (703)  770-2584. 


STAFF  WRITER  for  top  public  ralj. 
tions  agency  specializing  in  fishing 
boating,  camping,  travel.  Minimum  d 
two  years'  experience:  agency  dstif' 
able  but  not  essential.  A  pr^uctiu. 
self-starter  can  determine  own  futun. 
$8000  to  start,  plus  all  the  usut 
fringes  and  profit  sharing.  Call  v 
write:  Lloyd  Saulsbury,  Outdoors  Int 
Outdoors  Bldg.,  Columbia,  Mo.  65201. 

Ph;  (314)  449-3119. 


Newspaper 


o  a  I  e  s 

PROMOTION 

Major  New  Jersey  newspagwr 
is  seeking  a  "pro”  to  head  up 
its  sales  promotion  activity. 

The  person  we’re  looking  for 
should  he  highly  creative, 
strong  on  copy  and  layout 
and  self-motivated. 

He  should  have  experience  in 
newspagier  retaii  space  sales 
because  he  will  not  only  be 
creating  promotion  pieces  for 
our  newspaper,  but  will  be  in¬ 
volved  in  working  with  the  re¬ 
tail  sales  staff  in  helping  our 
advertisers  to  plan  and  mer¬ 
chandise  their  advertising  pro¬ 
grams. 

Please  send  resume  in  strict 
confidence  to  Box  1160,  Elditor 
A  Publisher. 


Public  Rdations 

PUBLIC  RELATIONS  SPECIAUST 
If  you  are  sharp  at  general  news 
feature  writing  and  want  to  hook  up 
with  a  well-established  Mid-West  firm, 
we  suggest  you  look  into  this  op¬ 
portunity.  Position  involves  writing  10 
or  12  in-depth  feature  stories  a  year. 
The  subject  matter  is  up  to  you.  'These 
articles  involve  solid  reporting,  tight 
editing  and  high  interest.  This  is  a 
permanent  [Hwition  with  opportunity 
for  growth  and  advancement.  Salary 
$10  to  12M.  Write  Box  1040,  Editor 
A  Publisher. 


CORPORATE  PUBUC  RE3LATI0N: 
— Immediate  og>ening  at  Midwest  bssc 
quarters  of  leading  internationai  ekt- 
trical/electronics  firm  for  recent  !• 
graduate  with  some  writing  experisnet 
Ideal  spot  to  learn  varied  aspects  4 
public  relations.  Activities  encomisa 
informational  programs  for  student) 
investors,  employes,  news  media  sic 
security  anaiysts.  Position  calls  for 
creative  writer,  planner  and  thinte 
Send  resum4  and  salary  requirementi 
to  Box  1161,  ^itor  A  Publisher. 


Salesmen 

WE  NEIED  A  MAN  strong  on  sals 
who  likes  to  travel.  He  should  bin 
knowledge  of  newspapers,  prime  s) 
vertising  background,  and  the  dain 
to  earn  a  good  salary  4-  substantii; 
commission.  Excellent  fringe  benedu. 
Located  in  the  Nation’s  Capital.  Soi 
all  to:  National  Newspaper  Assceir 
tion,  491  National  Press  Bldg.,  Wait 
ington,  D.  C. — 20004.  No  'phone  call) 


Traffic  &  Layout 

Advertising  Traffic 
and  Layout  Manager 


WANTED  IMMEDIATELY— An  experi¬ 
enced  newspaper  reporter  or  editor  with 
background  in  Political  Science  or  Pub¬ 
lic  Reiations  and  who  is  aggressive  and 
liberal  in  outiook,  to  fill  a  public  rela¬ 
tions  position  with  an  organization  in 
the  U.S.  Virgin  Islands.  Attractive 
salary.  Reply  in  full  to  Box  1086, 
Eklitor  A  Publisher, 

NBWS/SPORTS  Information  Director 
for  private,  liberal  arts  university  in 
Connecticut.  Recent  college  graduate 
with  some  newspaper  experience  prefer¬ 
red.  Candidate  should  be  young,  able 
to  handle  straight  news  and  sports 
with  equal  ease.  Excellent  salary, 
fringe  benefits  and  future  in  5-person 
I*R  ofliee.  Send  resum<  and  salary  re¬ 
quirements  to  Box  1078,  EMitor  A  Pub¬ 
lisher, 


Unique  opportunity  for  someone  wi 
working  knowledge  of  newspaper  li.* 
out,  production,  advertising  trsAtJ 
knowledge  of  data  processing. 

Major  publishing  company  of  multiple 
weekly  international  newspapers  L 
looking  for  an  aggressive,  self-startiiJ: 
manager  for  its  Advertising  Layout  >4  „ 
Traffic  Departments.  Not  a  9  to  5  " 

but  salary  and  benefits  calls  for  muT”*’ 
agement  attitude  aad  work  habits. 

BOX  1167,  EDITOR  A  PUBLISHIf; 


PERSONNEL  AVAILABIJ: 

Administrative 


CARE:ER  opportunities  WAToifi^' 

indicates  nearly  everyone  wants 
specialist.  Surely  there’s  a  publii 
who  wants  a  generalist  to  mold 
his  own  type  expert.  Can  offer  familir  * 
ity  with  all  front,  back  oi>ersti« 
(except  finance).  66:  ITU:  retin  SEA' 
Army  1962.  BA  1986:  BS  in  Printim  »rien( 
California  State  Polytechnic  Coller  'sblisi 

1967.  Have  decade  left  to  ptit  togeth - 

my  years  of  experience-gathering  i»'  irRo) 
a  meaningful  contribution  in  an  »  |i  n:, 
sistantship.  Too  low  in  priority  1^  iid  \ 
at  Rocky  Mountain  News  to  affect  W  ,  4  , 
tern.  Believe  imaginative  publisher  6  Uu. 
professor)  can  adapt  cost  saxiiT^  ' 
scheme  in  pasteup  I’ve  tested  to 
advantage  and  achieve  pioneering  sUS 
in  industry.  Will  vacation  after  F'oii4 
briefly  in  California ;  address  me.  ItU 
H.  Weir,  General  Delivery,  At) 
Beach,  Calif.— 93424 ;  after  16th,  2S^ 
Bellaire  St.,  Denver,  Colo.— 802(  7.  I  Bo 
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IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Administrative 


HAKA  iEMENT:  General  Manager  of 
t  lark  offset  weekly  chain  with  central 
plant  .nd  job  shops.  Knowledgeable 
in  ad\‘  rtising,  editorial  and  mechanical. 
Box  H09,  Editor  &  Publisher. 


PUBI  fSHER-GENERAL  MANAGER. 
Two-f  -ted,  hard-hitting,  newspaper¬ 
man  !  Not  young,  not  old.  Can  do  the 
job  V  hatever  the  odds.  Not  cheap  I 
Avail'ble  due  to  sale  October  1st. 
Box  1136,  Bklitor  &  Publisher. 


COMPUTER  SYSTEMS 
PLANNING 

Hands-On  Success  With 
I  COMPUTBlt-PHOTOCOMP  SYSTEil 
COMPOSITION  SOFTWARE 
OCU  PAGE  READER  APl'LlCATION 
HBAVV  NEWSPAPER  PRODUCTION  MOMT 
Box  1161,  Editor  &  Publisher 

Circulation 

OVER  20  YEARS'  EXPERIENCE  all 
phases  of  circulation  sales  and  promo¬ 
tion,  from  solicitor  to  CM.  Seeks  posi¬ 
tion  with  challenge  and  future.  Will 
consider  CM,  assistant  or  Circulation 
Pmnotion.  Prefer  Zone  9.  Box  984,  Ed¬ 
itor  &  Publisher. 


CM-DIREXITOR,  twenty  years’  experi- 
tnee,  metro  and  suburan  dailies — all 
highly  competitive — desires  to  relocate. 
Mature,  aggressive,  cost-conscious.  Ex¬ 
cellent  references.  Proven  record.  Sal- 
try  open.  Call  (817)  277-8412  or  write 
Box  1049,  Elditor  &  Publisher. 


PROMOTION-MINDiH)  CM  on  28,000 
daily  and  Sunday  wishes  to  relocate 
u  assistant  on  larger  paper.  Box  1063, 
Iditor  &  Publisher. 


TOP-FLIGHT  Circulation  Personnel 
iTailahle  now.  We  have  the  man  for 
I  TOO  I  Write:  Gains  Associates,  Inc., 
Box  218,  Yardley,  Pa.— 19067. 


Tk.'r^  must  be  a  Publisher  or  Circula¬ 
tion  Director  in  the  East  or  Northeast 
that  needs  a  CIRCULA’nON  MAN- 
I  ACER  who  ofters  extierience,  hard 
work  and  references  that  are  sound 
lind  practical.  Box  1159,  Editor  &  Pub- 
\  liiher. 


Display  Advertising 

AD  MANAGER-SALESMAN,  creative 
—wrote  60%  of  business  for  staff  of 
(our.  Looking  for  opportunity  with 
future.  Mature,  college  grad,  married. 
Box  1129,  Editor  &  Publisher. 

DISPLAY  AD  DIRECTOR  wishes  to 
beats  in  Area  6  or  8.  ESxperienced  in 
ill  management.  Cculd  assist  semi- 
mtired  publisher  who  wishes  to  retire. 
Would  consider  salesman’s  job  if  sal- 
uy  is  fair  for  conscientious  person, 
ilox  1016,  Editor  A  Publisher, 

DISPLAY  SALESMAN.  years’ 

'^nta  Paula  Daily  Chronicle;  average 
'20,0110  display  inches-a-year.  Age  47, 
carried,  college  graduate.  Gilbert 
Thompson,  312  W,  Santa  Paula  St., 
<anta  Paula,  Calif.— 93060.  (AC  805) 
i;5-o.'i:t3. 

AD  MANAGER:  general-retail  or  class- 
ided.  Experienced,  youthful,  competent. 
Box  1096,  Blditor  &  Publisher. 

®E.\’nVE  ADMAN,  56.  widely  ex- 
erieni'ed.  Write  Box  1158,  Editor  & 

hibli.--!ier, 

TRONG  ad  BACKGROUND:  Seeking 
Id  Director’s  poet  small  daily,  or  Class- 
Bud  Managei^hip  60  to  80,()00.  Zones 
I.  4  or  6.  Box  1141,  Editor  &  Pub- 
isher. 


Editorial 

EIDITORIAL  WRITER 
Top  credentials 
Box  1088,  Editor  &  Publisher 


Photography 


WRITER-AUTHOR;  former  daily  re¬ 
porter,  city  editor,  weekly  publisher; 
now  PR  administrator.  Initiative,  im¬ 
agination,  experience.  Cured,  liberal, 
balanced.  Box  1073,  Editor  &  Pub¬ 
lisher. 


FOUR-MAN  TEAM  of  fast,  sharp  re¬ 
porter-editors  seeks  nascent  publication 
with  growth  potential  whose  publisher 
wants  good,  penetrating,  snappy  prod¬ 
uct.  We  have  talent  in  investigative 
reporting,  iralitical,  social  and  inter¬ 
national  analysis,  sports  and  e<luca- 
tion,  learned  on  a  major  metropolitan 
daily.  Box  1103,  Editor  &  Publisher. 

SPORTS  EDITOR,  West  Coast  onlyl 
J-trained,  veteran  12  years’  major 
daily.  Preps  to  Pacific-8  sports.  Pro¬ 
vocative  columnist,  sober,  dedicated 
journalist  available  now  to  Washing¬ 
ton,  Oregon,  California,  Arizona.  Box 
1106,  Editor  &  Publisher. 

SEASONED  NEWSMAN 
Wealth  of  experience  reporting,  fea¬ 
tures,  wire,  copy  desk,  heads,  makeup  - 
daily,  weekly.  Prefer  Zones  1,  2,  6. 
Box  1093,  Editor  &  Publisher. 


REIPORTER,  experienced,  professional, 
congenial — now  with  daily  that  isn’t — 
seeks  September  change.  Prefer  arid 
climate  near  mountains.  Box  1107,  Ed¬ 
itor  &  Publisher. 


WANTED:  LARGE  ZONE  9  DAILY 
with  opening  for  young  but  experi¬ 
enced  sports  writer  seeking  advance¬ 
ment.  J-grad.  Box  1116,  Editor  &  Pub¬ 
lisher. 


JUNE  J-GRAD  desires  position  pre¬ 
ferably  on  newspaper  entertainment 
staff.  Open  to  all  offers — all  zones. 
Box  1166,  Elditor  &  Publisher. 


NBIED  EXPERIENCE?  Top  newsman 
available:  22  years’  exi>erience  all 
areas;  use  camera.  Arthur  Omholt,  614 
Mather  St.,  Green  Bay,  Wise. — 64303. 


J-GRAD  with  M.A.  looking  for  spot 
on  sports  staff.  Box  944,  Editor  &  Pub- 
lisher. _ 

GENintAL  ASSIGNMENT  REPORTS 
39,  resourceful,  capable,  competent, 
fast  worker;  desk  experience.  Box  1146, 
^itor  &  Publisher. 

CITY  EDITOR,  26.  J-grad.  4  years’  ex- 
perience  feature  and  hard-news  writ¬ 
ing,  wants  job  with  newspaper  or  mag¬ 
azine  in  Oklahoma,  California  or  Ari¬ 
zona.  Box  1147,  Editor  &  Publisher. 


F  reo— Lance 

YOUNG  MAN  IN  ISRAEL,  able  to 
write  features  with  depth — news  with 
meaning — stories  that  probe  below  the 
surface  of  complex  Middle  East  events. 
Three  years’  news  experience.  Box 
1041,  Editor  &  Publisher. _ 

APOLLO  MOON  FLIGHT:  Experi¬ 
enced  free-lance  reporter-feature  writer 
will  undertake  challenging  assignments. 
Represent  your  newspai>er,  magazine, 
station  or  service.  I’ve  covered  every 
flight  since  Gemini  IV  in  1966.  Phone: 
(713)  NA  1-3440,  or  write:  Louis  Alex¬ 
ander,  2626  McCue,  No.  116,  Houston, 
Texas— 77027. 


Operators — 'Machinists 

ANY  SOUTHERN  NEW  ENGLAND 
day  job  with  Saturday  and  Sunday 
off ;  hot-metal  Lino  Operator-Floor 
Man.  Monitor.  Cold  metal,  paste-up, 
perforator  for  Compugraphic  on  either 
straight  matter  or  ads-printer.  News- 
pai>er  or  book  work.  Box  946,  Editor 
ft  Publisher. 

PHOTON  200  OPERATOR  and  main- 
tenance;  7  years’  experience.  ITU. 
Premium  pay.  Box  936,  Editor  ft  Pub¬ 
lisher. 


Photography 

ENTsiKPRISING,  experienced  photo¬ 
grapher — 26— seeks  vertical  move.  Box 
1018,  Editor  ft  Publisher. 


MILITARY  "  Photographer  Of  The 
Year”  returning  from  Vietnam  in 
September,  seeks  a  publication  that 
needs  creative  work.  11  years'  experi¬ 
ence  :  portfolio  available.  Box  1069, 
Editor  ft  Publisher, 

DESKBOUND  PHOTOGRAPHEIR 
WANTS  OUTl 

AP,  UPI,  U.S.  Air  Force  background; 
J-School  grad.  Color  experience.  Seeks 
news  or  PR  position.  Area  1  or  2.  Box 
1124,  Ekiitor  ft  Publisher. 


PHOTO  JOURNALIST  with  16  years’ 
industrial  publications  experience  avail, 
able  now  I  Creative  writer,  excellent 
photographer,  national  awards-winner 
in  industrial  editing.  Box  1121,  Editor 
ft  Publisher. 


PRO  WRITER-PHOTOGRAPHF.'R,  25 
years’  world-wide  news-photo-feature 
experience.  Own  lab.  Will  travel.  Ralph 
Jones,  2007  E.  Broadway,  Sedalia,  Mo.  i 
—63301. 


Pressmen—Stereotypers 

L.P.  PRESSROOM  SUPERVISOR,  46 
— 16  years’  supervising  6-unit  Hoe 
newspai>er  press,  16  cylinder  Hoe  Pan¬ 
coast  Color  press — both  1923  vintage- 
seeks  similar  position.  No  preference 
as  to  location.  Box  741,  Eklitor  ft  Pub¬ 
lisher. 

STERE20TYPER,  in  30’s,  with  same 
company  more  than  a  decade,  seeks 
Midwest  job  at  minimum  $3.25  an 
hour.  Box  476,  Editor  ft  Publisher. 


ROTARY  PRESS  FOREMAN,  present¬ 
ly  employed,  seeks  similar  position  with 
a  progressive  organization,  newspaper 
preferred.  No  zone  preference.  Box 
1097,  Editor  ft  Publisher. 

PRESSMAN  .  STEREOTYPER  needs 
work.  Write;  Dean  Haas,  154  Buchanan 
St.,  Twin  Falls,  Idaho— 83301. 


Printers 

Superintendent 
COMPOSING  ROOM 

Computers,  cold-type,  hot-type,  offset; 
some  press  and  stereo.  Coat-conscious. 
Re8um4.  Available  immediately!  Box 
1021,  Editor  ft  Publisher. 


FOREMAN 

22  years’  printing  experience,  last  7 
in  supervisory,  including  general  fore¬ 
man.  Elxtensive  computer  and  photo¬ 
composition  background.  Formerly  na¬ 
tional  printing  manufacturers’  repre¬ 
sentative.  College  graduate.  Age  39. 
Prefer  Zones  8  or  9.  Full  resumd  and 
references  upon  request.  Box  861,  Edi- 
itor  ft  Publisher. 


OFFSET  PRINTER,  or  cameraman, 
wants  to  relocate  in  Western  Area  7 
or  Northeastern  Area  9,  Have  some 
R.O.P.  color  experience.  Prefer  small 
a.m.  daily  or  second  cameraman  in 
commercial  plant.  Eligible  for  union. 
Non-drinker.  Box  937,  Editor  ft  Pub¬ 
lisher. 


Production 


OFFSET  EXPERT  seeks  supervisor  s 
position.  Last  four  years  spent  instal¬ 
ling,  training-supervising  world’s  larg¬ 
est  web  offset  installation.  Consider^ 
by  many  as  the  top  man  in  this  field. 
Experience  in  all  phases  composing, 
camera  color  through  press.  Can  furn¬ 
ish  top  references  anil  recommendations. 
Reply:  P.O.  Box  697,  Seattle,  Washing¬ 
ton— 98111. 


COMPLETED  OFFSET  press-camera 
and  plate-making  courses.  Want  work 
in  offset.  Ph:  (208)  738-3419;  ask  for 
Harlow. 


Public  Relations 


MSJ  and  MBA  plus  12  years’  Navy  and 
industrial  experience.  Strong  marketing 
orientation.  Writer,  editor,  photo¬ 
grapher.  printer.  Working  knowledge 
all  media.  34-years-old.  Looking  for 
challenge.  responsibility,  oportunity 
to  manage.  Make  offer.  Box  1117,  Ed¬ 
itor  ft  Publisher, 

EDITOR- WRITER :  B.A..  6  years’ 

newspaper  and  publications  experience. 
Veteran,  32.  Seeks  eollege/businees  PR 
post.  Zones  6.  8,  or  9,  Box  1143,  Editor 
ft  Publisher. 


NEWSMAN  with  feet  in  both  genera¬ 
tions  seeks  community  relations  or  PR 
post.  Has  moxie — 6  years’  experience-  - 
degree.  Box  1153,  Editor  ft  iSiblisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  Identification 
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JOI  RNAUSM  RESEARCH 

Headlines:  should  they  be 
jaundiced  or  rose-colored? 

By  Jack  B.  Hankins  Ph.l). 

John  Ben  Snow  Research  Professor,  Syracuse  LIniversily 

Many  topics  can  be  legritimately  treated  by  the  headline- 
writer  in  either  an  optimistic  or  pessimistic  fashion,  and  be 
factually  correct  in  either  case.  For  example,  the  viewer- 
with-alarm  can  rant  that  half  the  population  has  below- 
average  income,  an  incumbent  politician  might  point  out 
that  half  the  population  has  nhove-average  income — both 
correct.  Which  is  best  from  the  standpoint  of  reader-interest 
in  such  cases,  the  optimistic  or  pessimistic  approach? 

This  is  easy  enough  to  test  experimentally,  as  we  did  in 
the  Development  Research  division  of  Curtis  Publishing 
Company  some  years  back.  Twelve  different  magazine  items, 
which  lent  themselves  to  optimistic-or-pessimistic  treatment, 
were  prepared  in  both  versions.  Then  a  nationwide  sample  of 
readers  was  split,  about  one-half  to  each  treatment,  and 
asked  to  rate  the  items  for  reading  interest. 

What  w'ould  you  conclude  from  these  results? 

Reader 

Pessimistic  Treatment  Interest  Optimistic  Treatment 
(Sample  A:  304  adults)  Ratings  (Sample  B:  256  adults) 


Judge  Johnson’s 
Unsuccessful  Experiment 
No  Cancer  Cure  in  Sight 
Fifteen  Yard  Penalty 
(fiction) 

Our  Relations  With  Rus¬ 
sia  Are  Getting  Worse 
Dishonor  by  Gunfight 
(fiction) 

How  Football  Rule 
Changes  Hurt  the  Game 
Hawaii:  No  Paradise 
in  the  Pacific 
Never  My  Love  (fiction) 
The  Hokum 
of  Trading  Stamps 
No  Gift  of  Life  (fiction) 
Political  Conventions 
Make  A  Joke  of 
Democracy 

New  York  Night  Life 
is  for  Suckers 
Only 

AVERAGE,  PESSIMIS¬ 
TIC  ARTICLES 
AVERAGE,  PESSIMIS¬ 
TIC  FICTION 
AVERAGE,  ALL  12 
PESSIMISTIC 


Judge  Johnson’s 
Remarkable  Experiment 
Cancer  Cure  in  Sight 
Touchdown 
(fiction) 

Our  Relations  With  Rus¬ 
sia  Are  Improving 
Law  Brings  Order 
(fiction) 

How  Football  Rule 
Changes  Help  the  Game 
Hawaii:  Paradise 
In  the  Pacific 
Always  My  Love  (fiction) 
The  Magic 
of  Trading  Stamps 
Gift  of  Life  (fiction) 
Political  Conventions 
.4 re  Democracy  in 
.Action 

New  York  Night  Life 
Can  Be  Fun— and 
Inexpensive 

AVERAGE,  OPTIMIS¬ 
TIC  ARTICLES 
AVERAGE,  OPTIMIS- 
1  TIC  FICTION 
AVERAGE,  ALL  12 
OPTIMISTIC  ITEMS 


While  the  diffei'ences  are  not  always  significant  in  every 
case  above,  the  conclusion  .seems  fairly  clear:  an  optimistic 
approach  stimulates  higher  reader  interest  than  a  pessimistic 
treatment  of  the  same  topic. 

THE  PARABLE  OF  THE  REFORMED  RAKE 

Now  let  me  present  what  seems,  at  first  glance,  to  be 
some  evidence  that  doesn’t  jibe  with  the  conclusion  that 
optimism  gets  higher  reading  interest. 

1.  When  a  readership  study  on  a  recent  issue  of  the  Min¬ 
neapolis  Star  was  analyzed,  it  was  found  that  “un¬ 
pleasant”  items  had  higher  readership  than  “pleasant” 
items.  (Robert  Clyde,  Journalism  Quarterly,  Autumn, 
1968) 

2.  I  reported  in  this  column  recently  that,  in  a  national 
study  of  reading  interests,  “violent”  items  were  con¬ 
siderably  more  interesting  to  the  public  than  “non¬ 
violent”  items. 

How  to  justify  the  apparent  incongruity  which  shows,  on  the 


one  hand,  higher  interest  for  unpleasant-violent  items  than 
for  their  opposites,  and  on  the  other  hand  that  optimi  tic 
treatment  is  favored  over  pessimistic  treatment? 

My  conclusion:  People  are  strongly  attracted  to  unphas- 
anti-violent  topics  but  they  want  them  handled  in  an  ooti- 
mistic-improving  style.  Folklore  reports,  of  course,  that  the 
reformed  rake  is  more  popular  than  the  Sunday  school 
teacher — and  the  prodigal  son  gets  more  chicken  when  he 
returns  than  does  the  boy  who  stayed  home.  The  same 
principle  seems  to  hold  for  magazine  articles  and  news 
stories — in  short,  people  are  fascinated  by  trouble,  particu¬ 
larly  when  a  solution  is  in  sight.  We  might  call  this  the 
principle  of  “cloud  with  a  silver  lining.” 


29  Tennessee 
newspapers  on 
centennial  roll 

Gatlinburg,  Tenn. 

Twenty-nine  Tennessee  news¬ 
papers  which  are  100  or  more 
years  old  were  honored  at  the 
Tennessee  Press  Association’s 
100th  Anniversary  Convention 
here  June  12-14. 

400  editors  and  publishers 
and  their  families  from  the 
.state’s  155  general  circulation 
daily  and  weekly  newspapers 
gathered  at  the  Mountain  View 
Hotel  for  the  group’s  Centen¬ 
nial  observance. 

Also  honored  were  20  news¬ 
paper  staff  members  who  have 
completed  50  or  more  years 
.service  to  the  industry. 

Newspapers  receiving  wall 
plaques  recognizing  100  or  more 
years  service  to  their  communi¬ 
ties,  and  the  date  of  their  es¬ 
tablishment,  are: 

East  Tennessee — Daily  Post- 
Athenian,  Athens  (1848) ; 

Chattanooga  Times  (1869); 

Cleveland  Daily  Banner  (1854) ; 
Harriman  Record  (1865) ;  Her¬ 
ald  and  Tribune,  Jonesboro 
(1869);  Knoxville  Journal 

( 1838) ;  and  Sweetwater  Val¬ 
ley  News,  Sweetwater  (1867). 

-Middle  Tennessee — Carthage 
Courier  (1802);  Clarksville 
Leaf -Chronicle  (1808);  Daily 
Herald,  Columbia  (1848);  Elk 
Valley  Times  and  Observer, 


Fayetteville  (1850) ;  Revk. 
Appeal,  Franklin  (1813);  (In- 
latin  Examiner  (1841) ;  Hnru 
ville  Vidette  (1862) ;  Dm 
News  Journal,  Murfrec.slmr 
(1848);  Nashville  Tenn 
(1812) ;  Pulaski  Citizen  (1854) 
Wayne  County  News,  Waym- 
boro  (1856) ;  and  Herald-Chru< 
icle,  Winchester  (1860). 

West  Tennessee  —  Roll-  ' 
Bulletin-Times  (1866) ;  SlnU  t 
Graphic,  Brownsville  (186bj 
Colliersville  Herald  (1865i| 
State  Gazette,  Dyenthw. 
(1865);  Chester  County  Im¬ 
pendent,  Henderson  (186oi; 
Tennessee  Republican,  Huntina 
don  (1868);  Jackson 
(1848);  Commercial  Aiipt: 
Memphis  (1840);  Paris  /’« 
Intelligencer  (1866);  and  f  i 
ette  Falcon,  Somerville  (183'| 

The  Kingsport  Times  won  tcj 
honors  among  the  state’s  new 
papers  given  awards  by  t: 
University  of  Tennessee. 

The  Times  was  named  win 
of  the  sweepstakes  honor  go 
to  the  newspaper  accumulati 
the  greatest  number  of  credi 
in  all  contests.  The  Times  pla 
first  in  its  classification  in  mail 
up  and  appearance,  local  f« 
tures,  and  local  pictures,  sec': 
in  public  service,  third  in  spon 
writing,  and  fourth  in  edit 
ials. 

The  Gallatin  Examiner  placi 
second;  the  Johnson  City  Prv 
Chronicle,  third;  The  0* 
Ridger,  fourth;  Monroe  Cow 
Democrat  of  Madisonville,  lift 
and  the  Camden  Chronicle,  six' 


Everything  in  Baltimore /revolves  around  The  Sun 


...that’s  why  Baltimore 
clotliin^  stores 
place  71%  of  their 
newspaper  advertising 
in  Ihe  Sunpapers  S 

National  Reprasantatives:  Cratmar,  Woodward.  O'Mara  &  Ormsbae  •  Los  Angalai, 
Naw  York,  San  Francisco.  Chicago,  Detroit,  Atlanta.  Philadelphia,  Minneapolis,  Boston 
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GANNETT  moves  to  strengthen 
broadcasting  division  .  .  . 


GANNETT  NEWS  SERVICE  •  ROCHESTER,  NEW  YORK 


FOR  IMMEDIATE  RELEASE 


ROCHESTER,  N.Y.  (GNS)  —  Grover  C.  Cobb,  who  began  a  career  in 
broadcasting  as  a  college  undergraduate  in  Kansas  and  rose  to  chairman  of  the 
board  of  the  National  Association  of  Broadcasters,  has  been  named  to  a  new 
post  of  Vice  President/Broadcasting  for  Gannett  Co.  Inc.,  Rochester-based 
national  communications  group. 

Paul  Miller,  president  of  Gannett,  announced  Cobb's  appointment,  effec¬ 
tive  in  August. 

"We  searched  the  country  for  a  man  of  national  stature  and  proved  leader¬ 
ship  ability  to  direct  further  improvement  and  expansion. 

"Under  Grover  Cobb,  broadcasting  will  be  an  increasingly  important  part 
of  our  total  operations.  " 

The  Gannett  Group  hos  radio  and  television  facilities  in  Rochester  and 
Binghamton,  N.Y.;  radio  stations  in  Danville,  III.  and  Cocoa,  Fla.,  and  re¬ 
cently  announced  agreement  to  sell  its  television  station  in  Rockford,  III. 

The  group  embraces  34  newspapers  in  six  states  —  New 
York,  New  Jersey,  Connecticut,  Illinois,  Florida  and 
California. 

In  addition  to  this  role  as  board  chairman  of  NAB  in  its 
Washington  headquarters,  Cobb,  47,  is  vice  president  and 
general  manager  of  radio  station  KVGB  in  Great  Bend,  Kansas, 
and  an  officer  and  director  of  two  banks. 

He  is  secretary-treasurer  and  director  of  radio  station 
KLSI  in  Salina,  Kansas,  and  president  of  Cobb  and  Associates 
Inc.,  which  operates  cable  television  systems  in  three  Kansas 
communities. 

GANNETT  CO.  INC 

Newspapers/Radio/Television  •  Rochester,  New  York 


Printed  in  U.S.A. 


Conservation 


"The  long-term  quality  of  our  life  is  basically 
dependent  on  the  quality  of  the  air  we  breathe,  the 
water  we  drink,  the  soil  we  live  on— and  off. 

In  addition,  the  quality  of  our  life  is  enhanced  by 
our  wildlife  and  our  scenic  splendor.  It  is, 
therefore,  essential  that  we  husband  them  and 
safeguard  them  from  man-made  pollution 
and  destruction. 

We  are  entrusted  with  a  large  but  limited 
treasure  of  natural  resources  which  we  are 
obliged  to  preserve  for  all  generations  to  come. 
The  individual  who  enjoys  the  opportunity  to 
utilize  any  of  these  resources— for  pleasure  or 
profit— must  recognize  that  he  has  a  covenant 
with  nature  to  protect  them  from  plunder 
and  pollution. 

It  is  the  responsibility  of  state,  local  and 
Federal  governments  to  enact  and  enforce  proper 
legislation  to  protect  these  resources.” 

Gun  Control 


These  are  two  of  25  "Statements  of  Principles  anc 
Policies”  adopted  by  Scripps-Howard  Editors  and 
Editorial  Executives  at  a  conference  late  in  1968 


"We  favor  continuing  efforts  at  all  levels  of 
government  to  retard  the  unrestrained  traffic  in 
deadly  weapons  in  such  ways  as  to  reduce 
crime  and  violence. 

We  applaud  recent  Federal  legislation 
providing  specific  additional  penalties  for  persons 
who  use  guns  in  the  commission  of  crimes,  and 
we  urge  stringent  enforcement  of  these 
penalties  as  a  deterrent  to  armed  violence. 

We  further  urge  that  states  which  do  not  now 
have  such  penalties  move  to  implement 
legislation  along  those  lines.” 


SCRIPPS-HOWARD 

NEWSPAPERS 
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